Take  Bureau  Chief  Bill  Kent,  for  openers.  His 
public  speaking  itinerary  includes  more 
universities  and  professional  groups  than  we  d 
care  to  mention  here. 

Then  there’s  our  man  at  the  Pentagon.  Tom 
Ross,  who  uses  the  midnight  oil  to  burn  up 
bestseller  lists  with  books  like  The  Espionage 
Establishment  and  The  I nvisible  Government. 

Between  traveling  assignments  with  Jackie 
and  other  newsmakers,  Charles  Bartlett  also 
broke  into  the  bestseller  ranks  with  his  recent 
Facing  The  Brink.  ^ 

Meanwhile,  m  addition  to  covering  Capitol 
Hill  and  the  Supreme  Court,  staffer  Tom  Little- 
wojid  is  working  on  a  soon-to-be-published 
opAs  about  a  former  Illinois  governor. 

Some  newspapers  don't  approve  of  moon¬ 
lighting.  We  figure  it  helps  to  make  the  Bright 

o„ehn«h,er  chjcago  Sun-Times 


many  companies  we  head  the  list  —  ered  on  any  major  test  campaign  in  the 

with  others  we  rank  lower.  States.  .  .  . 

(Not  lower  than  6th  however.  Burgoyne  That’s  not  bad! 

Index  officially  ranks  us  as  6th) 

CHOOSE  ALBANY  AS  YOUR  FIRST  TEST  MARKET 


N  The  Knickerbocker  News 


THE  HEARS!  NEWSPAPERS  in  ALBANY  •  Represented  Nationally  by  Key  Market  Advertising  Representatives,  Inc. 


THE  BALTIMORE  SUNPAPERS 
. . .  read  by  the  people  who  buy 


Read  by  the  people  who  care  about  what’s  hap¬ 
pening.  So  they  want  to  read  the  authoritative 
newspaper.  And  in  Baltimore  they’re  The  Morn¬ 
ing  Sun,  The  Evening  Sun,  and  The  Sunday  Sun. 
The  Sunpapers  are  read  by  more  Baltimore  and 
Maryland  families  than  all  other  Maryland  daily 
and  Sunday  newspapers  combined. 

What  a  buying  audience!  No  wonder  advertisers 
have  placed  71%  of  their  Baltimore  newspaper 
advertising  in  The  Sunpapers  for  eight  consecu¬ 
tive  years.  They  know  that’s  where  sales  grow. 

Put  your  product  in  The  Sun  and  watch  it  flourish. 

Last  year  Baltimoreans  spent  $iS,000,000on  personal  care, 
$109,000,000  on  recreation,  $137,000,000  on  automobile 
purchases  ,  $818,000,000  on  housing 


REPRESENTATIVES:  CRESMER,  WOODWARD,  O’MARA  &  ORMSBEE,  NEW  YORK,  SAN  FRANCISCO,  LOS  ANGELES,  CHICAGO,  DETROIT,  ATLANTA,  PHILADELPHIA,  MINNEAPOLIS 
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When  yoo  call  ns,  and 
a  strange  roice  says, 
“Seaboard  Coast  Line,” 
don't  hang  np. 


The  new  railroad  is  here. 


Seaboard  and  Atlantic  Coast  Line  railroads  are  now  one;  j 
Seaboard  Coast  Line.  We’ve  merged  to  enable  ourselves 
to  serve  our  customers  better-to  provide  them  with  even 
more  services  and  more  efficient  ones.  As  we  move  toward 
full  consolidation,  we’ll  be  making  many  innovations  and 
creating  entirely  new  concepts  in  transportation.  When  any 
of  these  figure  in  a  story  for  you,  we’ll  be  happy  to  help 
you  with  the  information  or  details  you  might  need.  Just 
write  or  call:  Donald  T.  Martin,  Assistant  Vice  President, 
Public  Relations  Department,  Seaboard  Coast  Line  Railroad,  j 
Jacksonville,  Florida.  | 


SEABOARD  COAST UNE  RAILROAD 


2 


DECEMBER 

3-15 — Seminar  for  City  Editors.  American  Press  Institute,  Columbia  Uni¬ 
versity,  New  York. 

8- 9 — Alabama  Newspaper  Advertising  Executives  Association,  Birmingham, 

Ala.,  Parliament  House. 

9 —  Texas  Press  Association.  News  and  photo  conference.  Koko  Inn,  Lub. 
bock.  Texas. 


JANUARY 

5-6 — Virginia  Press  Association  mid-Winter  meeting.  Hotel  John  Marshall, 
Richmond. 

7-10 — Northeastern  Classified  Advertising  Managers  Association,  Belmont 
Plaza  Hotel,  New  York. 

7-11 — National  Retail  Merchants  Association,  annual  convention.  New 
York  Hilton. 

7-19 — Seminar  for  Circulation  Managers.  American  Press  Institute,  Co¬ 
lumbia  University,  New  York. 

9-11 — New  England  Association  of  Circulation  Managers,  Sheraton-Boston 
Hotel,  Boston. 

11-12 — Allied  Daily  Newspapers  of  Washington.  Athletic  Club,  Seattle. 

11-13 — Arizona  Newspapers  Association.  Hotel  Westward  Ho,  Phoenix. 

13-17 — International  Newspaper  Advertising  Executives.  Hotel  Jung,  New 
Orleans.  La. 

18-21 — Wyoming  Press  Association.  Ramada  Inn,  Casper. 

18- 20 — Tennessee  Press  Association,  Winter  Convention  and  Press  Institute, 
Hotel  Hermitage,  Nashville. 

19- 20 — New  Mexico  Press  Association  convention.  El  Rancho  Hotel,  Gallup, 
New  Mexico. 

19-20 — Texas  Press  Association  Winter  Meeting.  Fairway  Motor  Hotel, 
McAllen,  Tex. 

19-21 — Oklahoma  Press  Association.  Sheraton  Hotel,  Oklahoma  City. 

21-Feb.  2 — Seminar  for  Managing  Editors  and  News  Editors  (over  50,000 
circulation).  American  Press  Institute,  Columbia  University,  New  York. 

26-27 — Arkansas  Press  Association.  Arlington  Hotel,  Hot  Springs. 

28-31 — Southern  Classified  Advertising  Managers  Association.  San  Carlos 
Hotel,  Pensacola,  Florida. 


FEBRUARY 

5-7 — American  Advertising  Federation  Conference  on  Advertising/  Govern¬ 
ment  Relations.  Hilton  Hotel,  Washington. 

8-10— Ohio  Newspaper  Association.  Sheraton  Motor  Hotel,  Columbus,  Ohio. 

1 1- 23 — Seminar  on  New  Methods  of  Newspaper  Production.  American  Press 
Institute.  Columbia  University,  New  York. 

12 -  New  York  Associated  Dailies.  Hilton  Hotel,  Buffalo. 

13- 14— New  York  State  Publishers  Association  Winter  Convention.  Statler 
Hilton,  Buffalo. 

18-20 — Texas  Daily  Newspaper  Association.  Warwick  Hotel,  Houston. 

23-24 — Texas  Press  Association  Mechanical  Conference.  Sam  Houston  State 
College,  Huntsville,  Texas. 

25-27 — Inland  Daily  Press  Association,  Drake  Hotel.  Chicago. 

29-March  2 — Maryland-Delaware  Press  Association  Winter  Convention. 
Hotel  Dupont,  Wilmington,  Dela. 

25-March  8 — Seminar  for  Advertising  Executives  (under  75.000  circulation). 

American  Press  Institute,  Columbia  University,  New  York. 

29-March  2 — PNPA-IAMA  Display  Advertising  Conference.  Host  Farm 
Motel,  Lancaster,  Pa. 


MARCH 

1-2 — Newspaper  Advertising  Executives  Association  of  the  Carolines,  meet¬ 
ing.  Voyager  Inn,  Greensboro,  N.C. 

14-16 — National  Newspaper  Association.  Government  Relations  Workshop. 
Hotel  Washington,  Washington,  D.C. 

17-29 — Seminar  on  Newspaper  Promotion  and  Public  Relations.  American 
Press  Institute,  Columbia  University,  New  York. 

21-23 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Host  Farm  Motel 
Lancaster,  Pa. 

3 1 -April  12  — Semir.ar  for  Political  and  Government  Reporters.  American 
Press  Institute,  Columbia  University,  New  York. 
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All  entries  must  be  sent  to  the  Medical  Journalism  Awards  Committee.  American  Medical  Association,  535 
North  Dearborn  St.,  Chicago,  Illinois  60610.  Awards  subject  to  state,  federal  and  other  applicable  laws. 


1967 

MEDICAL 

JOURNALISM 

AWARDS 


.  .  .  to  recognize  jourtialisni  that  contributes  to  a  better  public 
understnntiin^  of  medicine  and  health  in  the  United  States. 


americatt  medical  association's 


CATEGORIES  OF  COMPETITION 


1 — NEWSPAPERS:  For  a  distinguished  news  or 
feature  story  or  series  in  a  United  States  news¬ 
paper  of  general  circulation  published  daily,  Sun¬ 
day  or  at  least  once  a  week.  Sunday  supplements 
with  nationwide  distribution  will  be  considered  in 
the  magazine  category. 


2 — MAGAZINES:  For  a  distinguished  article  or 
articles  in  a  United  States  magazine  of  general 
circulation  published  weekly,  monthly,  quarterly 
or  at  other  regular  intervals. 


3 — EDITORIAL:  For  distinguished  editorial  writing 
in  a  United  States  newspaper  of  general  circulation 
published  daily,  Sunday  or  at  least  once  a  week  or 
on  a  U.S.  radio  or  television  station  or  network. 


4 — RADIO:  For  distinguished  reporting  on  medi¬ 
cine  or  health  on  a  United  States  radio  station  or 
network. 


5 — TELEVISION:  For  distinguished  reporting  on 
medicine  or  health  on  a  United  States  television 
station  or  network. 


The  awards  will  not  be  given  for  work,  however 
excellent,  that  involves  primarily  the  relaying  of 
medical  knowledge  to  the  medical  profession  and 
to  allied  professions.  Members  of  the  medical 
profession,  medical  associations  and  their  em¬ 
ployees  are  not  eligible. 


plaque, The  awards  will  be  presented  at  a  time  and 
place  to  be  selected  by  the  Awards  Committee. 


GENERAL  RULES 


1-Deadline  for  receipt  of  all  entries  is  February  1,  1968 ,  although 
entries  may  be  submitted  at  any  time  prior  to  that  date. 


2-Entries  must  have  been  published  or  broadcast  during  the 
calendar  year  of  1967 


3— Entries  for  newspaper  and  magazine  articles  must  be  sub¬ 
mitted  in  triplicate,  at  least  one  copy  of  which  must  be  a  tear 
sheet,  validating  the  date  of  publication  and  showing  the  mate¬ 
rial  as  it  appeared  when  presented  to  the  public. 


4 — Entries  for  radio  or  television  must  consist  of  three  copies  of 
the  complete  script  and,  except  for  editorials,  a  200-word  sum 
mary  of  the  script.  Television  entries  must  be  accompanied  by 
a  16mm  film  with  sound  recording,  a  kinescope  or  a  videotape. 
Radio  entries  must  be  accompanied  by  a  transcription  or  an 
audio  tape  of  the  show. 


5-Elaborateness  of  presentation  will  not  be  a  factor  in  the 
judging. 


6-Awards  will  be  presented  at  the  AMA  Annual  Convention  in 
June  1968. 


7— An  entrant  may  make  as  many  entries  as  he  wishes. 


8— An  entrant  may  receive  more  than  one  award  or  the  same 
award  in  subsequent  years.  ^ 


9— Radio  and  television  films,  tapes  or  kinescopes  will  be  re¬ 
turned  if  requested.  Other  entries  will  not  be  returned. 


10— All  entries  must  be  accompanied  by  the  following  informa 
tion:  Title  of  entry,  writer  or  producer,  publication  in  which  arti¬ 
cle  appeared  or  station  or  network  over  which  program  was 
broadcast,  date  entry  was  published  or  broadcast,  category  for 
which  entry  is  submitted,  name,  address,  and  title  of  person 
submitting  entry. 


AWARDS  AND  PRESENTATION 


The  award  in  each  of  the  five  categories  will 
consist  of  $1,000  and  an  appropriately  inscribed 


JUDGING  OF  ENTRIES 

Entries  will  be  judged  on  a  basis  of  accuracy,  significance, 
quality,  public  interest,  and  impact.  The  Medical  Journalism 
Awards  Committee  will  include  outstanding  members  of  the 
publishing  industry,  radio  and  television  industry  and  the  medi¬ 
cal  profession. 


Transistor  Mat  Detector 
by  Shaffstall 
Stops  Mechanical  Errors 
on  Automatic  Typesetters 


Transistor  Mat  Detector  cuts  proofreading  and 
resetting  time,  and  offers  you  maximum  perform¬ 
ance  from  your  automatic  typesetter.  If  every 
mat  does  not  drop  into  place  during  tape  compo¬ 
sition,  Mat  Detector  stops  the  machine  for  on-the- 
spot  correction.  Ends  needless  delays  for  resetting 
and  extra  proofreading.  Pays  for  itself  in  no  time. 

Transistor  circuitry  never  needs  adjusting.  No 
tubes  to  burn  out ...  no  relays  to  wear  out.  Auto¬ 
matically  adapts  itself  to  any  machine  speed. 

For  over  16  years  .  .  .  the  best  in  mat  detecting. 
Insist  on  the  original  by  Shaffstall.  Write  today 
for  complete  information  on  Transistor  Mat  De¬ 
tector.  Please  specify  automatic  typesetter  model. 


Available  for  Linotype  or  Intertype 


EQUIPMENT,  INC. 


5149  E.  65th  Street 
Indianapolis,  Indiana  46220 
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WHEN  NEW  YORK  UNTVERSIT\'  invited  Prime  Minister 
Eisaku  Sato  to  receive  an  honorary  degree,  NYU  Presi¬ 
dent  James  M.  Hester,  who  learned  Japanese  as  an  information 
and  education  officer  in  Japan  after  World  War  11,  decided  to 
greet  the  visitor  in  Japanese.  Stan  Saplin.  former  New  York 
Journal- American  staffer  now  serving  as  NYU  director  of  public 
relations,  took  the  idea  one  step  more.  Since  a  large  contingent 
was  expected  from  the  Japanese  press,  why  not  issue  the  text 
of  Dr.  Hester’s  remarks  as  a  press  release — in  Japanese?  A 
Japanese  graduate  student  transcribed  Dr.  Hester’s  remarks 
into  Japanese  ideographs.  Saplin  told  Bob  Terte,  e\-New  York 
Times,  now  NYU  News  Bureau  manager,  to  send  it  out.  But 
where  was  a  Japanese  typewriter?  Tom  Brennan,  former  AP 
and  PR  Newswire  staffer,  a  newswriter  for  the  bureau,  called 
'  the  Japanese  Consulate,  the  Japan  Society,  the  Bank  of  Tokyo, 
but  none  had  a  Japanese  typewriter  or  typist.  Finally,  someone 
remembered  there  once  had  been  a  Japanese  typewriter  in  the 
office  but  the  woman  who  owned  it  had  left  for  another  job. 
She  finally  was  traced  down  to  the  Sumitomo  Bank  Ltd.  and 
there  was  the  typewriter,  the  size  of  a  small  desk,  with  its 
.^00  characters  looking  like  a  flatbed  press.  There,  too,  was 
M  rs.  Eno,  a  pert  and  capable  woman,  who  is  one  of  the  few 
people  in  this  country  who  knows  how  to  type  in  Japanese. 
Within  an  hour,  the  release  was  ready  for  reproducing. 

Don’t  Lose  Your  Head! 

If,  in  trying  to  meet  a  deadline,  I 

You  start  rumbling,  lose  your  headline. 

Just  as  any  orphan’s  Pop-less, 

So  your  hapless  pieee  is  topless. 

— Marian  M.  fioodnian 

— Dick  Charnock,  UPI  bureau  manager  in  Boise,  Idaho,  had? 
to  call  a  funeral  director  about  renting  a  parking  place  ina^ 
lot  behind  the  new  Boise  bureau.  The  director  was  out,  and  | 
Dick  left  his  name.  A  short  time  later  the  bureau  received  a  ? 
call  from  a  man  who  said;  “I’m  calling  about  the  passing  away 
of  Mr.  Dick  Charnock.”  The  UPI  staffer  handed  the  phone  to ; 
Dick,  who  assured  the  funeral  director  he  was  not  in  thoj 
market  for  a  permanent  parking  place.  ...  An  old  friend  of 
Carolina  newspaper  days,  Ira  L.  Baker,  is  now  associate  pro  | 
lessor  of  Journalism-English  at  High  Point  College,  High  Point 
N.C.  .  .  .  Matt  Weinstock,  Los  Angeles  Times  columnist,  report; 
Home  Magazine  gave  a  lunch  on  a  Thursday  for  Larry  Frida; 
Los  Angeles  gas  company  PR  man,  and  called  the  affair  “Larr' 
Friday  Thursday.”  .  .  .  The  Tucumcari  (N.M.)  Daily  A'flc 
headed  the  birth  of  the  Eddie  Fisher-Connie  Stevens  bah 
“Bodv  Bv  Fisher.” 


Path’ological  Dud 

The  “Build-A-Betler-Mouse-Trap"’  bit 
I  applied  to  the  Fourth  Estate 
And  daily  gave  our  readers 
A  sheet  I  thought  was  great ! 

But  none  beat  a  path  to  our  door 
It  wasn’t  worth  the  price, 

The  lone  result  that  I  could  see?  i 

Now  our  plant  is  full  of  mire! 

— Ma  in  Rich 

^Ed  Seney,  Hollywood  (Fla.)  Sun-Tattler  columnist,  obsene; 
’’One  of  the  things  that  makes  the  newspaper  business  a  blestins 
is  the  esteem  with  which  some  readers  regard  us.  For  some  reasw. 
which  I  have  never  been  able  to  fathom,  readers  think  we  in' 
the  font  of  knowledge,  the  acme  of  IQ,  the  epitome  of  wisdom' 
This  is  very  flattering  and  I  would  be  the  last  one  to  dispel  llii* 
illusion.” 
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The  Globe-Democrat’s  celebrating  a  big  39  right  now  to  show  that  September 
was  the  39th  consecutive  month  the  Globe  had  a  year-over-year  gain  in  daily 
circulation.  It  takes  real  support  from  the  community  to  bring  out  a  perform¬ 
ance  like  that — and  the  Globe’s  getting  more  of  it  every  day.  It  proves  without 
question  that  St.  Louis  goes  all  out  to  back  a  winner! 


St.  Louis  revolves  around  the  Globe 

(ite-®cmocral 

Represented  nationally  by  Moloney,  Regan  &  Schmitt 


in  39  months! 
hings  are  looking 
great  at  the  Globe. 


editorial 

Work  Stoppages 

'^XT ORK  stoppages  In  union  groups  in  violation  o£  the  spirit  of  con- 
trattural  agreeiiRMits,  il  not  of  the  contracts  themselves,  are  be¬ 
coming  more  and  more  (ommonplace  in  the  newspaper  plants  of  large 
cities.  This  sort  of  harrassment  is  costly  and  unjustified  when  it  is  con¬ 
sidered  that  most  labor  contracts  contain  built-in  machinery  for  han¬ 
dling  all  grievances.  It  is  a  serious  matter  when  the  publisher  of  one 
of  the  nation’s  netvspapers  finds  it  necessary  to  discuss  it  in  his  paper’s 
house  organ. 

Arthur  ().  Sul/berger,  publisher  of  the  Acre  York  Times,  states  in 
the  current  issue  of  Times  Talk,  there  have  beeti  tnore  than  12  work 
stoppages  iti  that  plant  ditring  the  last  six  months  involving  members 
of  five  unions.  There  were  three  iti  otte  weekend  recently. 

After  oittlinitig  the  grievance  tnachitiery  which  is  “there  for  the 
express  purpose  of  peacefttllv  resolvitig  disputes  that  arise  during  the 
life  of  the  contracts,”  Mr.  Sul/berger  says: 

“These  agreetnettts  must  be  more  than  scraps  of  paper  to  be  dis¬ 
regarded  when  it  sitits  anyone’s  selfish  convenience.  No  negotiator 
on  the  union  or  management  sitle  can  foresee  every  problem  that  will 
lie  ahead  during  the  term  of  contract.  Disputes  over  the  interpretation 
of  the  contract  are  bound  to  arise.  And  to  prevent  constant  resort  to 
jungle  warfare  with  disrujjtion  of  the  vital  work  we  do,  it  is  imperative 
that  such  disj)utes  be  settled  peacefully  through  the  contract  grievance 
machinery.  Otherwise,  we  will  have  escalation  and  chaos.” 

rhese  are  reasonaltle  words  that  should  be  reail  and  understood 
by  eversone  wlio  w(»rks  uiuler  a  union  tontract  lor  a  newspaper. 

Shades  of  Peron 

^1  press  ol  .\rgentina  was  set  Iree  a  few  years  ago  from  the  iron 
grip  of  ceiisoiship  and  control  im|K)sed  by  Dictator  juan  Peron. 
Reports  of  recent  incidents  there  sound  as  if  the  clock  has  been  ttirned 
back  to  those  uulortunate  days. 

A  weeklv  o|)inion  magazine  was  recently  banned  by  the  Argentine 
government.  1  he  editor  won  a  verdict  from  the  Federal  ('.ourt  of 
Appeal  upholding  his  right  to  ])ul)lish  under  the  free  press  guarantee 
and  declaring  the  l)an  unconstitutional.  I  he  government  was  not  to 
be  deterred,  however,  and  olficers  from  the  political  tiepartment  of  the 
federal  police  sul)se(piently  raided  the  pritit  shop  cotifiscating  copies 
and  melting  down  the  type. 

This  sort  of  polite  action  is  iti  defiance  of  the  demtKratic  process  of 
law  and  order.  President  juan  Carlos  Ongania  should  realize  that  his 
country  will  be  leverting  to  the  ways  of  dictatorship  if  he  pursues 
this  policy. 

Inaccurate  Samples 

A  NEW  featitre  oti  jourtialism  research  in  this  issite  points  out  that 
newspaper  editors  can  be  led  astray  if  they  use  letters-to-the-editor 
as  a  representative  sample  ot  reader  opinion. 

Some  television  broadcasteis  are  attempting  to  get  into  the  Inisiness 
of  sampling  viewers’  opinions  with  an  “instant  poll.”  .\  cpiestion  on  an 
im]x>rtant  local  or  national  issue  is  Hashed  on  the  screen  with  a  tele¬ 
phone  number  which  viewers  can  call  to  vote  “yes”  or  “no.”  The  residts 
of  the  “poll”  are  promised  for  a  later  time  that  day. 

This  sort  of  |x)lling  is  highly  datigerous — as  dangerous  as  an  editor 
counting  the  pro  and  con  letters  to  an  editorial  position  and  presuming 
they  reflect  accurately  a  true  cross-section  of  local  opinion. 


"The  thuigs  ir/uV/i  are  impossible  ifiih 
men  are  possible  irif/i  #»<»c/.”  f.iiA'c  I8i2^ 
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letters 

COVERING  cm  HALL 

The  “Letters”  section  of  E&P  last  Jan. 
21  (page  7)  carried  a  letter  from  Bob 
Lipnian.  Petaluma  (Calif.)  Argus-Courier, 
who  was  elected  a  city  councilman  and 
who  also  had  covered  City  Hall. 

I  have  been  city  hall  reporter  for  many 
years  and  after  reading  his  letter  finally 
yielded  to  the  desire  to  match  criticism 
with  responsibility.  I  announced  my  candi¬ 
dacy  and  was  elected. 

Previously  I  had  discussed  the  dual  role 
of  reporter-councilman  with  the  city  at¬ 
torney,  council  president,  city  manager 
and  my  own  publisher.  None  voiced  any 
resenations  about  my  continuing  to  report 
meetings  in  which  I  would  be  serving  as 
a  councilman. 

In  addition  to  wishing  to  serve  my 
community,  and  to  bring  to  council  ex¬ 
perience  gained  over  many  years  of  re¬ 
porting  (I  have  attended  more  council 
meetings,  and  for  many  more  years,  than 
any  of  its  members)  I  wished  to  bring  to 
my  reporting  the  first-hand  view  which  is 
gained  only  by  participation. 

Nevertheless,  I  still  hold  reservations 
about  the  propriety  of  this  role  in  the 
all-important  eye  of  the  public  and  would 
like  to  discuss  it  with  the  man  who  wrote 
the  letter  in  defense  of  this  action. 

JESSE  GARBER 

Associate  Editor, 

The  Record  Herald, 

Wavnesboro,  Pa. 

*  *  * 


RIGHT  TO  LIE 

Oh,  come  now,  are  we  going  to  start 
that  right  to  lie  controversy  all  over 
again?  (Nov.  26). 

Why  don’t  we  get  off  this  holier  than 
thou,  righteous  indignation  jag? 

Of  course  a  government  has  a  right  to 
lie  to  save  its  national  skin  just  as  it  has 
a  right  to  kill  in  time  of  war,  provided 
that: 

It  lies  to  mislead  its  enemy. 

It  kills  its  enemy  only. 

-Arthur  Sylvester’s  greatest  misfortune 
was  not  in  what  he  said  but  in  the  way 
that  he  said  it.  If  we  check  the  records 
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we  would  find  he  made  it  perfectly  clear 
under  what  circumstances  a  government 
has  the  right  to  lie  .  .  .  to  save  itself  from 
nuclear  disaster. 

At  all  other  times,  of  course,  it  is  the 
responsibility  of  a  government  to  be  honest 
with  its  citizens  .  .  .  just  as  it  is  the  re¬ 
sponsibility  of  a  free  press  to  report  clearly 
and  honestly  and  with  no  angles  or  axes 
to  grind. 

You  ask  who  is  to  know  when  a  govern¬ 
ment  is  telling  the  truth? 

The  press.  The  press  in  a  free  society, 
if  it  digs  deeply  and  diligently  and  does 
not  take  financial  short  cuts,  and  does  not 
learn  to  depend  on  the  handout  alone  or 
on  what  another  paper  says,  can  catch  the 
government  when  it  lies. 

Unless  I’ve  been  mislead  all  these  years. 
I've  always  thought  that  in  our  country 
the  government  is  the  people  and  the  press 
is  the  public  watchdog  and  both  are  dedi¬ 
cated  to  the  best  interests  of  the  national 
welfare. 

But  when  we  get  into  these  ridiculous 
arguments,  I  begin  to  wonder. 

If  a  government  lie  averted  an  atomic 
holocaust  between  our  country  and  the 
Soviet  Union,  then  it  w’as  justified. 

MARTIN  CERSHEN 

New  York 

(Mr,  Gershen  works  in  the  New  York 
Bureau  of  the  Newark  Star-Ledger.) 

*  *  * 

IT'S  A  CITi’ 

Normally  I  am  quite  lenient  of  people 
when  it  comes  to  names  and  geographic 
locations  of  my  American  neighbors  bear¬ 
ing  in  mind  that  even  in  Canada  university 
students  know  verv-  little  of  their  own 
country. 

I  am  referring  to  a  report  (Nov.  4) 
where  in  your  Weekly  Editor  column  you 
published  an  account  of  Expo.  Since  I  am 
one  of  many  millions  of  Canadians  who 
feel  quite  proud  of  Expo  67  and  as  an  in¬ 
dividual  who  has  done  much  to  beat  the 
Expo  drums,  and  having  once  lived  in  St. 
Lambert,  or  as  it  was  described  in  the  re¬ 
port  a  village  across  the  St.  Lawrence 
River.  Please,  Mrs.  Joyce  King,  of  the 
Frontier  Enterprise,  Lake  Zurich,  Ill.,  St. 
Lambert  is  an  up  and  coming  city  and  not 
a  village. 

JOHN  I..  MACFARLANE 

AAolfville,  N.S. 

«  «  * 

ADVERTISING  MEN 

It  would  be  a  shame  to  let  the  remarks 
made  by  Thorne  Lane  (Nov,  4)  un¬ 
answered. 

Mr.  Lane  appears  to  have  a  phobia  for 
advertising  men  becoming  publisher  or 
general  manager.  I  believe  I’m  safe  in  as¬ 
suming  Mr.  Lane  feels  an  advertising  man 
is  not  qualified  for  such  a  post  and  does 
not  understand  newsroom  functionings  or 
know  the  difference  between  a  “crack 
editor”  or  a  “hack  editor.” 

I  must  admit,  sometimes  it  is  hard  to 
tell  one  from  the  other.  How'ever,  having 
spent  close  to  8  years  in  newspaper  adver¬ 
tising.  under  newsroom  editors  and  pub¬ 
lishers,  I  feel  quite  qualified  in  sorting 
out  the  crack  editors  from  the  hacks.  You 
see  it’s  the  advertising  personnel  who  have 
to  go  around  the  next  day  and  patch  up 
the  wounds  of  the  advertisers  the  hack 
editors  keep  opening  without  giving 
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Donato  in  the  Toronto  Telegram 


thought  to  a  possible  healing  remedy.  In 
fact,  any  time  an  editor  is  in  doubt  about 
his  public  image — all  he  need  do  is  check 
with  the  advertising  manager.  He  will  have 
a  most  accurate  up-to-date  account. 

Also,  like  most  managing  editors,  Mr. 
Lane  seems  to  belittle  the  importance  of 
having  the  ability  to  “top  last  year’s 
figures”  in  advertising  as  a  w’orthwhile  as¬ 
pect  of  newspaper  management.  Fortu¬ 
nately  more  and  more  publishers  are  be¬ 
ginning  to  realize  that  it  takes  linage  in¬ 
creases  to  run  an  efficient  newspaper. 

I  respect  a  strong  editorial  policy  and 
have  enjoyed  selling  advertising  for  some 
of  the  most  respected  publishers  in  the  in¬ 
dustry  today.  But.  I  have  yet  to  meet  the 
first  editorial  person  who  gave  a  damn 
about  an  advertiser  or  where  his  salary 
come  from  or  was  overly  concerned 
about  the  costs  involved  in  publishing  his 
newspaper.  Too  many  of  these  people  be¬ 
come  publishers  at  the  expense  of  the  ad¬ 
vertising  department. 

Gordon  E.  NoRnguisT 

Coffeyville,  Kansas. 

f.l/r.  Nordquist  is  advertising  director 
of  the  Coffeyiille  Journal.) 
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Short  Takes 

An  apparent  record  number  of  hunters 
was  one  reason  for  the  shooing  accidents. 
— Waukegan  (Ill.)  Xews-Sun. 

• 

Take  Evasive  Action  Or  Face  Baby 
Boom. — Detroit  (Mich.)  Free  Press. 

• 

The  house  has  a  set  of  exhibition 
cabinets  where  Shirley  Temple  displayed 
her  collection  of  dollars  from  all  over  the 
world. — Tucson  (Ariz.)  Daily  Citizen. 

• 

Is  the  movie  trend  toward  the  bottom? 
— Portland  (Me.)  Sunday  Telegram. 

• 

A  thermos  of  coffee  and  a  sick  lunch 
are  optional. — Albuquerque  (N.  M.) 
Tribune. 
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“The  bosses  of  The  New  York  Times  purport¬ 
edly  wanted  to  give  American  readers  ‘balanced 
information’  about  the  various  aspects  of  life  in 
the  U.S.S.R.  on  the  50th  anniversary  of  ‘Soviet 
rule  in  Russia.’  It  is  sufficient,  however,  to  take 
a  quick  look  at  the  articles  to  be  convinced  that 
the  donkey  ears  of  slanderers  and  malicious  per¬ 
sons  project  from  every  page." 

—V.  Vasin 

"Fumes  From  Across  the  Ocean" 
Pravda,  October  18,  1967 


Moscow;  Idaho 


The  Daily  Idahonian 

*Ot  ’OMOMOW  J  Tm( 


Tt’KSDAY.  NOV  7.  1967 


MOSCOW.  IDAHO 


To4«>  ID  Mo«co».  Id*ho  p«of>i«  are 
dnviDf  per*onDU)'4>wn«d  cati  to  CMt 
ballot*  m  •  frt*  Haruon  7Tke>  arv  m- 
wctinf  city  couaciImM)  and  datcTnun* 
inc  abatbar  tbey  »iab  to  approve  a 
bond  iMue  to  fiaancc  additional  muni¬ 
cipal  rcrraation  fariliuc* 

Today  ID  Moaroa.  USSR  people 
are  trudpinc  thrrMiirb  Red  Square  in  a 
tireaocne  charade  commemorating  the 
SOth  anniveraary  of  the  BoUbevik  coup 
of  No«  7.  1917  Fe«  if  any  have  ever 
voted  ID  a  free  elartKm  Moot  of  them 
»ill  neier  own  a  car  or  a  home  or  a 
•aahing  marhioe  or  a  decent  wardrobe 
They  are  uck  of  communiam  and  it* 
haif-centur>-  of  tyranny,  hollow  prom- 
lae*.  want  and  death 
Thi*  great  contrast  between  two  Moa- 
co«».  one  in  the  free,  proaperou*  Palouae 
Empire  of  the  Pacific  Northwcat.  the 
oth^  in  oppreeaed.  unhappy  Ruaaia.  of¬ 
fer*  a  revealir^  measure  iA  the  basic 
failure  of  communiam  60  yaar*  after  its 


.\like  Only  In  Name 

freedom  they  ware  promiaod  by  Lenlo 
and  hi*  •uccc**or«  hav*  not  materlallMd 
despite  all  the  ftve-yaar  plaa*.  c^lectie* 
farming  and  “popular  front'*  cooquasU 
of  onre-frce  ncighbora. 

There  i*  a  leasot.  here  for  the  fusty 
thinker*  in  our  own  nation  who  imagin* 
that  the  far  left,  the  far  right  or  any 
other  form  of  political  txtrcmiaro  offer* 
•omcthing  worth  living  for.  It  i*  •  l*e- 
•on  based  on  five  d*cad**  of  miserable, 
coetly.  oppraasive  failure. 

For  60  yoars  the  Soviet  regime  he* 
•ubordineted  everything  to  the  build¬ 
ing  up  of  heavy  induetry  and  a  gigantic 
»ar  machine  The  reeult  i*  a  standard 
of  living  *0  low  that  in  recant  yaare  Rua- 
•la  Ka*  had  to  buy  about  $2  billion  worth 
of  surplu*  food  from  the  West  to  •tave 
off  starvation 

It  I*  true  that  the  Soviet  I'mon  has 
scored  gam*  in  industnaliution.  science 
snd  tochnolog)  .  urbsmsstion  and  mili¬ 
tary  power  But 
the  K. 


(he  Soviet  L'nion  would  have  approxi¬ 
mately  M  million  more  people  on  the 
6(Hh  anniversary  of  communism  s  found¬ 
ing  had  it  not  been  for  death  and  dc- 
L*reased  birth  rates  brought  sbout  by  five 
decades  of  wsr.  pestilence  snd  fsmine. 

About  half  of  the  remaining  Soviet 
population  la  under  27  year*  of  age 
Thaac  young  people,  none  of  whom  ex¬ 
perienced  the  Russian  revolution  or  the 
unifyiM  stand  against  Naxi  invasion  in 
W'orld  War  11.  arc  becoming  incrcaaing- 
ly  restisaa  Today  they  openly  questioa 
Communist  dogm  and.  like  young 
psopic  everywhere,  sack  higher  stand¬ 
ard  of  living  Tht  result  is  political 
instability,  further  slowing  down  of  the 
alraady<rotping  socialised  economy, 
and  iMokigical  farUonaliam  which  the 
Soviet  government  caimot  fully  control. 

nearly,  the  Communiet  system  is 
doomed  deepite  its  gain*  in  space,  wea¬ 
pon*  and  the  aciences  In  time,  young- 
_and  their  counterperta  in 


“The  New  York  Times  articles  on  the  Russian 
Revolution  add  up  to  a  fascinating  documentary 
on  every  significant  aspect  of  the  Soviet  Union - 
its  past,  present  and  future.  This  penetrating, 
comprehensive  report  by  a  task  force  of  top 
New  York  Times  editors,  reporters  and  critics 
(each  an  expert  in  his  field)  gave  my  readers  an 
unprecedented  opportunity  to  evaluate  objec- 
.tively  the  accomplishments  of  the  halt-century 
Soviet  experiment." 

-  Morgan  C.  Monroe 
Managing  Editor 
The  Daily  Idahonian 

V  ' 


The  New  York  Times  News  Service  delivers  the  kind  of  daily  news  report  that  makes  people  react... all  over  the  world. 
Find  out  how  in  your  town  it  can  help  rouse  interest,  too.  For  rates  and  availability  data,  write  R.  R.  Buckingham. 
Fditor,  The  New  York  Times  News  Service,  229  West  43d  Street,  New  York,  N.Y.  10036. ..or  call  (212)  556-7088. 
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London  Sunday  Times  Falls 
Victim  to  Contempt  Law 


Fined  $12,000  for  Prejudicial 
Caption,  But  Editor  Is  Not  Blamed 


London 

British  journalists  see  a  cau¬ 
tious  trend  toward  legal  liberal¬ 
ism  in  the  outcome  of  a  contempt 
of  court  case  decided  here  Mon¬ 
day  (Nov.  27). 

To  American  editors  and  pub¬ 
lishers,  the  decision  by  three 
High  Court  judges  that  the 
London  Sunday  Times  was 
guilty  of  contempt  of  court  and 
the  imposition  of  a  £5,000 
($12,000)  fine  for  publishing 
information  that  the  newspaper 
could  prove  to  l)e  authentic  will 
I  sound  harsh. 

,  But  the  fact  that  the  editor  of 
^  the  newspaper  was  not  jailed  in 
I  this  case  represents  a  notable 
>  shift  in  attitude  by  the  judiciary 
when  viewed  in  the  light  of 
precedent  here.  The  suggestion 

■  of  change  was  also  apparent  in 
that  the  editor  of  the  newspaper 
was  absolved  from  responsibil¬ 
ity  in  the  case  because  he  per¬ 
sonally  had  not  seen  the  con¬ 
tentious  material. 

Four-Line  Caption 

The  Sunday  Times  was  found 
guilty  of  contempt  for  the  first 
time  in  its  150  years  of  publica¬ 
tion  for  publishing  a  four-line 
caption  which  described  a  Brit¬ 
ish  Black  Power  leader  as 
i  “having  had  an  unedifying 
.  career  as  brothel  keeper,  pro¬ 
curer  and  property  racketeer.” 

The  caption  referred  to 
’  Michael  Abdul  Malik,  the  Black 
i  Muslim  leader  Michael  X,  who 
at  the  time  of  publication  was  a 
defendant  awaiting  criminal 
trial,  charged  with  inciting 
racial  hatred. 

In  mid-Octol)er  one  proceeding 

■  against  Malik  ended  in  a  mis- 
‘  trial.  A  new  trial  was  sched¬ 
uled  for  Nov.  8.  On  Oct.  29,  the 

:  Sunday  Times — a  newspaper 
^  owned  by  Thomson  Newspapers 
Ltd  — ran  an  article  on  race  re- 
I  lations  in  Britain.  Part  of  the 
f  article  was  a  small  picture  of 
Malik  and  the  offending  caption. 

At  his  retrial,  Malik,  who  had 
no  lawyer,  argued  that  he  could 
not  have  a  fair  trial  after  pub¬ 


lication  of  the  caption.  This  sub¬ 
mission  was  overruled  by  the 
court  and  he  was  subsequently 
sent  to  prison  for  12  months,  a 
penalty  which  he  is  appealing. 

The  court’s  rejection  of 
Malik’s  plea  that  the  caption 
made  a  fair  trial  impossible  did 
not  sway  the  stern  British  view 
of  articles  that  might  prejudice 
a  defendant  before  a  jury  and 
the  contempt  proceedings  were 
instituted. 

The  Attorney  General,  Sir 
Elwyn  Jones,  acting  as  prose¬ 
cutor  in  the  case,  said  it  was  one 
of  the  oldest  rules,  except  in  un¬ 
usual  circumstances,  that  evi¬ 
dence  of  a  defendant’s  “bad 
character”  could  not  be  intro¬ 
duced  at  a  trial. 

“That  rule  is  liable  to  be 
frustrated,”  he  added,  “if  juries 
may  have  read  in  their  news¬ 
papers,  shortly  before  the  trial, 
matter,  whether  true  or  untrue, 
of  the  very  kind  which  the 
courts  exclude  from  their  con¬ 
sideration.” 

Stern  Rrilisli  Approach 

Sir  Elwyn,  who  sought  to 
prove  contempt  against  Thom¬ 
son  Newspapers  Ltd.,  Times 
Newspapers  Ltd.,  and  Harold 
Evans,  editor  of  the  Sunday 
Times,  summed  up  the  British 
approach  to  pre-trial  publicity 
in  these  words: 

“The  principles  on  which  the 
Court’s  contempt  jurisdiction  is 
exercised  are  clear.  They  are 
designed  to  ensure  no  more  and 
no  less  than  that  courts  and 
especially  juries  shall  be  en¬ 
abled  to  administer  justice  ac¬ 
cording  to  law  and  shall  not  be 
diverted  from  that  course  by 
having  extraneous  and  preju¬ 
dicial  matter  thrust  on  their 
attention  by  the  press  or,  indeed, 
anyone  else.” 

Sir  Elwyn  read  an  affidavit  by 
Evans — he  joined  the  Sunday 
Times  in  1966  and  has  been  its 
editor  since  last  January — which 
reflected  the  delicate  path  Brit¬ 
ish  newspapermen  must  tread 
where  the  laws  of  libel  and  con¬ 


tempt  are  concerned. 

“I  recognize  my  full  responsi¬ 
bility  for  the  contents  of  the 
paper,”  Evans  told  the  Crown 
in  his  affidavit.  “For  my  own 
part  and  on  behalf  of  the  com¬ 
pany  I  express  our  deep  regret 
that  the  newspaper  has  com¬ 
mitted  what  I  recognize  to  be  a 
serious  contempt.” 

Authority  Delegated 

In  all  large  newspapers,  he 
said,  it  was  “physically  impos¬ 
sible”  for  the  editor  to  read 
every  word  before  publication. 
It  was  therefore  necessarj’  to 
delegate  authority  to  editorial 
executives. 

The  contempt  appeared  in  the 
weekly  feature  “Spectrum”  of 
which  Laurence  Marks  was  edi¬ 
tor  and  in  immediate  charge. 
Above  him,  with  general  respon¬ 
sibility  for  the  feature,  was  J.  R. 
Hall,  chief  assistant  to  Evans 
and  directly  responsible  to  him. 
Major  problems  were  always  re¬ 
ferred  to  Evans. 

Proofs  of  all  material  in¬ 
tended  for  publication  were  sent 
to  Evans’  office  and  were  also 
submitted  to  legal  scrutiny.  (In 
a  letter  sent  to  the  Crown  at  an 
earlier  date,  Evans  had  ex¬ 
plained:  “As  is  the  case  with 
most  national  newspapers,  the 
greater  part  of  the  material  in¬ 
tended  for  publication  is  scrutin¬ 
ized  in  advance,  and  I  under¬ 
stand  that  in  this  case  the  bar¬ 
rister  concerned  took  the  view 
that  it  could  not  constitute  con¬ 
tempt  of  court  liecause  it  did  not 
have  any  bearing  on  any  issue 
arising  in  the  proceedings  to 
which  you  refer.  If,  therefore, 
we  have  erred  .  .  .  we  have  done 
so  unwittingly  .  .  .”). 

Marks,  in  an  affidavit,  ac¬ 
cepted  sole  responsibility  for  the 
matter  complained  of.  He  wrote 
the  caption,  was  in  charge  of 
the  feature  and  it  was  his  deci¬ 
sion  to  publish  it.  On  the  morn¬ 
ing  of  the  day  the  newspaper 
was  going  to  press  Patrick 
Helenas  Milmo,  a  lawyer  em¬ 
ployed  by  the  newspaper,  asked 
whether  the  facts  in  the  caption 
were  accurate  because  of  the 
libel  risk.  They  did  not  discuss 
the  caption  from  the  point  of 
view  of  contempt. 

A  statement  from  Milmo 
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said:  “I  considered  the  caption 
from  the  point  of  view  of  con¬ 
tempt  as  well  as  libel  because  I 
knew  proceedings  were  still 
pending  against  Mr.  Malik.  I 
came  to  the  conclusion  that  the 
offending  matter  in  the  caption 
did  not  amount  to  contempt  be¬ 
cause  it  bore  no  relation  to  the 
issues  arising  in  the  prosecution. 
Accordingly  I  did  not  raise  the 
question  of  contempt  with  Mr. 
Marks.  [The  editor  had  no 
knowledge  of  the  offending  cap¬ 
tion,  had  not  seen  a  proof,  and 
in  fact  only  noticed  it  the  fol¬ 
lowing  morning  when  it  was 
published.]  I  realize  now  my 
conclusion  on  the  question  of 
contempt  was  obviously  wrong 
and  arose  from  taking  altogether 
too  narrow  a  view  of  the  ques¬ 
tion.” 

Peter  Bristow,  counsel  for  the 
respondents — who  during  the 
two  hour  hearing  sat  with  other 
executives  of  the  Sunday  Times 
and  The  Times  in  the  well  of 
the  court  between  their  counsel 
and  the  judges’  bench — said: 
“The  last  thing  my  clients  seek 
to  do  is  to  disclaim  the  serious 
responsibility  for  a  serious  con¬ 
tempt.” 

The  $12,000  fine  was  imposed 
on  Times  Newspapers  by  Lord 
Chief  Justice  Parker,  who  sat 
with  two  other  divisional  court 
judges.  Justice  Widgery  and 
Justice  Chapman.  They  imposed 
no  penalties  on  Thomson  News¬ 
papers,  printers  of  the  paper,  or 
on  Evans. 

No  Personal  Knowledge 

In  their  judgment.  Lord 
Parker  said  the  court  could  not 
expect  the  editor  of  a  large 
national  newspaper  to  be  re¬ 
sponsible  for  every  single  word 
published  in  it.  Nor  did  the 
Court  consider  it  one  of  those 
cases  “where  justice  required 
that  there  should  be  any  depri¬ 
vation  of  the  editor’s  liberty.” 

The  Judge  continued:  “So  far 
as  Mr.  Harold  Evans  is  con¬ 
cerned,  he  as  editor  takes  full 
responsibility.  On  the  other 
hand,  when  one  is  considering 
culpability  one  must  consider 
his  personal  knowledge  of  what 
was  going  on.  It  is  quite  clear 
that  he  knew  nothing  about  this, 
and  that  an  editor  in  his  posi¬ 
tion  could  not  be  expected  to 
know  everything  that  was  hap¬ 
pening.  Thirdly,  in  the  opinion 
of  this  court,  he  had  devised,  so 
far  as  humanly  possible,  a  sys¬ 
tem  to  prevent  this  sort  of  thing. 
This  court  has  come  to  the  con¬ 
clusion  that  it  is  unnecessary  to 
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Newsday  Puts  7  to  Work 
On  Business  &  Financial 


Garden  City,  Y. 
thp  Lonjr  Island 
daily  newspaper,  will  take  a 
comprehensive  new  aiiproach  to 
daily  business  and  financial 
news  coverage  with  the  inauffu- 
lation  on  Saturday,  Dec.  Ifi,  of 
an  expanded  business  section, 
Harry  F.  Gujffjenheim,  president 
and  editor  in  chief,  announced. 

“Starting  Decemln'r  1(5,”  he 
told  K&P,  “we  shall  offer 
readers  the  kind  of  economic 
news  coverage  in  depth  that  un¬ 
til  now  they  could  only  hope  to 
find  in  wi'ekly  magazines.” 

Space  will  be  doubled  on 
Saturday  and  increased  daily  to 
present  l»usiness  news  in  a  for¬ 
mat  built  around  an  in-depth 
story  every  day  of  the  week.  A 
new  third  section,  “On  Busi¬ 
ness,”  will  Ik‘  added  to  the  Satur¬ 
day  paper. 

GuRgenheim  said  Newsday’s 
expanded  business  section  will 
Rive  readers  a  look  behind  the 
scenes  of  both  big  and  little 
business. 

“We  will  present  more  news 
from  inside  Wall  Street,”  he 
said,  “and  on-the-spot  inter¬ 
views  with  everyone  from  the 
president  of  a  stock  exchange  to 
a  small  retailer  whose  views  or 
experiences  have  a  direct  econ¬ 
omic  impact  on  every'  reader.” 

Guggenheim  said  that  a  major 
reason  for  expansion  of  News- 
day’s  business  news  coveiage  is 
recognition  of  Long  Island’s  in¬ 
creasing  importance  in  the  na¬ 
tional  economic  picture. 

“Nassau  and  Suffolk  now  com¬ 
prise  the  nation’s  fourth  largest 
big  city  market,”  he  said,  “with 
total  personal  income  of  $8.3 
billion  and  retail  sales  of  more 
than  $4.5  billion  annually.  We 
feel  that  Long  Island  is  con¬ 
nected  to  the  rest  of  the  country 
by  a  lot  more  than  its  bridges 
and  tunnels.” 

Newsday  has  created  one  of 
the  largest  business  news  staffs 
of  any  general-interest  news¬ 
paper  in  the  nation  and  has 
opened  a  business  news  bureau 
in  the  old  Herald-Tribune  build¬ 
ing  on  West  41st  Street,  Man¬ 
hattan. 

Heading  the  enlarged  staff  of 
seven  as  national  business  editor 
is  Warren  Berry,  former  assist¬ 
ant  financial  editor  and  national 
business  correspondent  of  the 
\ew  York  Herald  Tribune.  He 
was  that  paper’s  Wall  Street 
columnist  throughout  the  boom 
and  bust  days  of  the  late  1950s 
and  early  1960s.  Berry  is  a  regu¬ 
lar  contributor  to  leading  finan¬ 
cial  publications  and  he  has  been 
a  television  commentator  on 


Berry 


Newman 


economic  and  iiolitical  affairs. 

Other  new  staff  members  are: 

Clarence  Newman,  2()-year 
repoiter  for  the  Wall  Street 
Journal  who  has  written  articles 
on  consumer  affairs  for  Esquire 
and  Paqeant  magazines; 

Dennis  Dugan,  former  assist¬ 
ant  real  estate  editor  of  the 
Aew  }  ork  Times,  aerospace- 
aviation  writer  for  the  A’ew 
i  ork  Herald  Tribune  and  stock 
market  reporter  for  the  Xew 
York  Daily  Sews; 

Prudence  Brown,  who  has 
covered  business,  international 
and  travel  news  for  several  pub¬ 
lications. 

The  new  writers  have  joined 
Newsday’s  Washington  econ¬ 
omic  columnist,  Joseph  R.  Slevin, 
Long  Island  business  editor 
Francis  Wood  and  financial 
writer  George  Wheeler, 

• 

PR  Award  to  Settel 

-Arthur  Settel,  director  of  the 
Office  of  Public  Information, 
U.S.  Customs  Service,  was  given 
an  award  for  Professional  Ex¬ 
cellence  in  Public  Relations  Nov. 
30  by  the  Washington  Chapter, 
Public  Relations  Society  of 
.America. 


Duggan 


Brown 


Pulitzer  Board  Adds 
Feature  Photo  Prize 

,A  Puli^^zer  Prize  for  feature 
photography  will  he  awarded 
in  1968  together  with  the  long- 
established  prize  for  spot  news 
])hotography,  it  was  announced 
this  week  at  Columbia  Univer¬ 
sity. 

The  terms  of  the  photography 
awards,  for  pictures  published 
in  1967  in  a  United  States  daily 
or  weekly  newspaper,  are  as  fol¬ 
lows  : 

“For  an  outstanding  example 
of  spot  news  photography  in 
black  and  white  or  color,  which 
may  consist  of  a  photograph  or 
photographs,  a  sequence  or  an 
album,  one  thousand  dollars 
($1,000). 

“For  an  outstanding  example 
of  feature  photography  in  black 
and  white  or  color,  which  may 
consist  of  a  photograph  or  pho¬ 
tographs,  a  sequence  or  an  al¬ 
bum,  one  thousand  dollars  ($1,- 
000).” 


.Submit  by  Feb.  1 

The  deadline  for  nominations 
for  these  and  the  other  seven 
Pulitzer  Prizes  in  Journalism  is 
February  1,  1968.  Applications 
may’  be  obtained  from  the  Sec- 
letary’,  Adv’isory  Board  on  the 
Pulitzer  Prizes,  Room  521  Jour¬ 
nalism,  Columbia  University, 
New  York,  N.Y.  10027. 


AT  HISTORIC  SITE — A  plaque  marking  inauguration  in  1875  of  the 
first  leased  wire  for  news  services  was  unveiled  by  Sigma  Delta  Chi 
in  the  lobby  of  the  Associated  Press  Building,  Rockefeller  Center, 
Nov.  29.  Officiating  at  the  ceremony  were:  from  left — Staley  Mc- 
Brayer,  SDX  president;  Turner  Catledge,  executive  editor  of  the 
New  York  Times;  Wes  Gallagher,  AP  general  manager;  Paul  Miller, 
president  of  AP;  and  Joseph  L.  Oppenheimer,  president  of  the 
Deadline  Club,  New  Yo.k  chapter  of  SDX. 


SDX  Plaque 
Marks  News 
Innovation 

-A  small  bronze  plaque  in  the 
lobby  of  the  Associated  Press 
Building  in  Rockefeller  Center 
now  records  a  momentous  event 
in  journalistic  history. 

“The  Associated  Pres.s,”  it 
reads,  “established  the  world's 
first  private  leased  wire  for 
news  transmission  in  1875,  the 
forerunner  of  today’s  mass  com¬ 
munications  networks.  This 
plaque  marks  New  York  City  as 
the  northern  terminus  of  the 
wire  which  extended  to  Phila¬ 
delphia,  Baltimore  and  Washing¬ 
ton.” 

In  ceremonies  arranged  by 
Sigma  Delta  Chi’s  Historic 
Sites  Committee,  SDX  Presi¬ 
dent  Staley  McBrayer,  Texas 
newspaper  publisher,  dedicated 
the  marker  Wednesday,  Nov. 
29.  Wes  Gallagher,  AP  general 
manager,  noted  that  out  of  the 
original  226  miles  of  leased 
wires  grew  more  than  one  mil- 
lion  miles  of  electronic  com¬ 
munications  used  by  the  .AP 
today  and  many  more  millions  of 
miles  used  by  the  press  and 
broadcasting  industry  through¬ 
out  the  world. 

AP  historians  have  lieen  un¬ 
able  to  pinpoint  the  exact  loca¬ 
tion  in  New  York  City  where 
the  first  leased  wire  went  into 
service,  but  AP  President  Paul 
Miller  recited  the  story  of  how 
it  came  about  because  of  the 
persistence  of  an  .AP  general 
agent,  James  W..  Simonton. 

“.Always  in  the  past,”  Miller 
related,  “the  telegraph  company 
had  controlled  the  wires  over 
which  the  .AP  moved  its  news. 
Simonton  wanted  to  lease  a  wire 
outright  for  news.  The  telegraph 
company  was  against  it,  but 
Simonton  persisted  and  won  in 
1875.” 

.At  a  luncheon  at  the  Over.seas 
Club  which  followed  the  plaque 
ceremony,  Geoi'ge  B.  Bookman 
of  SDX  reported  that  a  Western 
Union  representative  had  re¬ 
written  a  footnote  to  history.  It 
was  not  true,  he  .said,  that  the 
first  message  on  the  Morse  tel^ 
graph  wire  was  “What  God 
hath  wrought.”  Rather,  accord¬ 
ing  to  WU’s  historian,  the  first 
mes.sage  was  a  news  item  from 
Wa.shington  which  said:  “The 
ticket  is  Clay  and  Frelinghuy 
sen.” 

.A  plaque  dedication  took  p*--- 
concurrently  in  Washington  ana 
during  the  luncheons  two  Morse 
key  veterans  exchanged  mes¬ 
sages  about  the  event. 
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ruling  against  government 


Judge  Refuses  Order  Barring 
New  Times -Mirror  Purehases 


Los  Angeles 
A  U.S.  district  judge  has 
turned  down  a  government  at¬ 
tempt  to  require  the  Times- 
Miii'or  Co.  to  give  notice  of  its 
proposal  to  purchase  any  South¬ 
ern  California  newspaper  dur¬ 
ing  the  next  12  years. 

A  Department  of  Justice  at¬ 
torney,  Bernard  Hollander, 
asked  Judge  Warren  J.  Fergu¬ 
son  to  amend  a  judgment  in 
which  he  refused  to  issue  a  per¬ 
manent  injunction  barring 
Times-Mirror  from  ever  buying 
another  paper  in  Southern 
California. 

In  the  ruling  Oct.  11,  Judge 
Ferguson  ordered  Times-Mirror 
to  divest  itself  of  its  interests 
in  the  San  Bernardino  Sun  Pub¬ 
lishing  Co.,  claiming  the  $15 
million-in-cash  purchase  in  1964 
violated  anti-trust  laws  prohibit¬ 
ing  lessening  of  competition  in 
the  newspaper  field. 

Hollander  asked  for  an 
amended  ruling  mandating 
Times-Mirror  to  notify  the  gov¬ 
ernment  60  days  prior  to  a  pro¬ 
posed  newspaper  acquisition. 
The  injunctive  period  would  run 
for  12  years,  Hollander  said. 

‘Start  All  Over  Again' 

However,  referring  to  further 
government  anti-trust  action, 
the  Judge  declared,  “if  Times- 
Mirror  wants  to  go  out  and  buy 
another  newspaper,  the  govern¬ 
ment  will  have  to  start  all  over 
again.” 

In  addition  to  the  60-day 
notice,  Hollander  asked  that  the 
burden  of  proof  be  shifted  from 
the  government  to  Times-Mirror. 
Thus  Times-Mirror  would  have 
had  to  prove  any  acquisition 
:  would  not  violate  anti-trust  laws, 
i  Hollander  argued  that  injunc- 
;  tive  relief  would  save  the  gov¬ 
ernment  time  and  money  of  anti¬ 
trust  prosecution. 

The  Times-Mirror  trial  ran  26 
!  days  before  Judge  Ferguson 
took  it  under  submission  last 
Sept.  14.  A  year  and-a-half  of 
legal  technicalities  preceded  that. 

Judge  Ferguson  acknowledged 
such  trials  cost  the  government 
j  "a  lot  of  time  and  money,”  but 
'  added,  “I  have  to  say,  ‘so 
what?’” 

The  jurist  called  injunctions 
'‘'ery  dangerous  things.”  He 
c-aimed,  “the  evidence  has  to  be 
elear  and  convincing  that  there 
is  a  desperate  need.” 

Judge  Ferguson  said  he  was 
uot  convinced  the  record  from 
?  the  trial  was  sufficient  to  grant 
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an  injunction.  He  pointed  out 
that  Norman  Chandler,  chief 
executive  and  board  chairman  of 
Times- .Mirror,  testified  during 
the  trial  that,  in  view  of  the 
government’s  position,  he  does 
not  contemplate  attempting 
more  newspaper  acquisitions. 

The  judge  noted  that  the  gov¬ 
ernment’s  prayer  for  injunctive 
relief  was  so  worded  that  it 
would  cover  acquisition  of  assets 
from  anyone — not  merely  a  cor¬ 
poration,  but  from  a  single 
ownership  or  a  partnership. 

Judge  Ferguson  claimed  that 
Section  7  of  the  Clayton  Anti- 
Trust  .Act  covers  only  acquisi¬ 
tion  of  one  corporation  by  an¬ 
other  corporation. 

He  called  the  phraseology  of 
the  government  petition  a  “seri¬ 
ously  dangerous  choice  of 
words.” 

“Terrible  things  happen  by 
the  use  of  ill-chosen  words,”  he 
said  referring  to  future  possibil¬ 
ities  if  the  injunction  were 
issued. 

Expertise  Is  Limited 

Hollander  claimed  the  injunc¬ 
tion  would  allow  Judge  Fergu¬ 
son  to  keep  jurisdiction  in  the 
case.  He  said  the  judge,  after 
the  lengthy  trial,  was  now  an 
expert  on  the  newspaper  busi¬ 
ness  in  Southern  California. 

“My  expertise  is  not  sufficient 
for  me  to  grant  an  injunction,” 
the  judge  replied. 

.Although  the  government  had 
asked  for  a  perpetual  injunc¬ 
tion  barring  acquisition  of  any 
Southern  California  paper,  the 
judge  limited  his  ruling  specifi¬ 
cally  to  the  San  Bernardino 
County  area,  claiming  this  was 
the  geographic  and  market  area 
in  question. 

At  the  time  of  the  initial 
ruling,  the  judge  claimed,  “the 
court  is  not  able  to  predict  the 
future  of  the  daily  newspaper 
business  in  San  Bernardino 
County.” 

Warning  to  Others 

He  rejected  the  government’s 
claim  that  all  of  Southern  Cali¬ 
fornia  was  the  relevant  market. 

“There  is  no  evidence  of  the 
effect  the  merger  would  have  in 
Santa  Barbara,  Ventura, 
Orange,  San  Diego  or  the  other 
counties  in  Southern  California 
with  the  exception  of  San  Ber¬ 
nardino,”  the  judge  said. 

In  the  proceedings  for  the 
amended  injunction,  Hollander 
admitted  that  because  of  the 
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size  and  circulation  of  Times- 
Mirror’s  Los  Angelea  Times, 
“almost  any  acquisition  in  the 
10-county  Southern  California 
area  would  be  likely  to  have  an 
adverse  affect  on  competitors” 
and  therefore  would  be  objected 
to  by  the  government. 

Hollander  asserted  the  12-year 
injunction  would  “give  warning 
to  the  present  tendency  for 
greater  concentration  of  news¬ 
paper  ownership  and  more 
acquisitions  by  both  the  defend¬ 
ant  (Times-Mirror)  and  others.” 

The  Times-Mirror  attorney, 
Julian  von  Kalinowski,  argued 
that  the  injunction  would  “place 
the  primary  responsibility  on 
the  Justice  Department  and  not 
on  the  federal  courts”  to  deter¬ 
mine  what  Times-Mirror  could 
and  could  not  do. 

He  said  the  judge’s  initial 
ruling,  covering  only  San  Ber¬ 
nardino  County  as  the  relevant 
area,  did  not  justify  the 
amended  injunction. 

Appeal  Divesture  Ruling 

Von  Kalinowski  asserted  there 
was  no  evidence  that  Times- 
Mirror  acquisition  of  the  Sun 
Company,  which  publishes  morn¬ 
ing,  evening  and  Sunday  news¬ 
papers,  set  up  a  “triggering 
effect”  that  other  newspaper 
chains  will  follow. 

The  relief  sought  by  the  gov¬ 
ernment,  he  said,  would  “unduly 
infringe”  on  the  rights  of  the 
newspaper  business. 

The  Justic  Department,  he  de¬ 
clared,  and  not  the  defendants 
should  have  the  burden  of  proof 
in  anti-trust  actions. 

In  his  Oct.  11  ruling,  Judge 
Ferguson  ordered  Times-Mirror 
to  submit  a  plan  for  divesture 
60  days  after  his  decision  be¬ 
comes  final. 

Von  Kalinowski  said  he  will 
file  a  notice  before  Dec.  11  that 
Times-Mirror  will  appeal  the 
decision  to  the  Supreme  Court 
of  the  United  States. 


From  PR  to  Law 

HoI'STON 

Herman  P.  Pressler  Jr.,  Hum¬ 
ble  Oil  &  Refining  Company’s 
vicepresident  for  public  rela¬ 
tions,  has  retired  from  the  com¬ 
pany  after  34  years’  service.  He 
will  return  to  the  general  prac¬ 
tice  of  law,  joining  a  Houston 
firm  which  will  now  be  known 
as  Anderson,  Brown,  Orn  and 
Pressler. 


G.  Duncan  Bauman 

Bauman  Named 
As  Publisher 

St.  Louis 

G.  Duncan  Bauman,  who 
joined  the  St.  Louis  Globe- 
Democrat  as  a  reporter  in  1942, 
is  the  new  publisher  of  the  news¬ 
paper. 

He  succeeds  Richard  H.  Am- 
berg,  publisher  of  the  Newhouse 
newspaper  since  1955,  who  died 
Sept.  3. 

Bauman,  56,  was  a  reporter, 
rew’rite  man  and  assistant  city 
editor  of  the  Globe-Democrat  be¬ 
fore  being  named  personnel 
manager  in  1951.  He  assumed 
the  role  of  business  manager  in 
1959. 

He  stai’ted  his  journalism 
career  while  attending  college. 
He  was  graduated  from  Loyola 
Academy  in  1930,  from  Loyola 
University  in  1934,  and  i-eceived 
his  law  degree  from  Washing¬ 
ton  Universitv  School  of  Law 
in  1948. 

Bauman  was  a  reporter  for 
the  Chicago  Herald  Examiner 
from  1931  to  1939  and  was  in 
the  promotion  department  of  the 
Pratt  and  Lamliert  Paint  Com¬ 
pany  befoi'e  joining  the  Globe- 
Democrat. 

Active  in  Republican  politics, 
he  has  devoted  much  time  to 
community,  business  and  chari¬ 
table  organizations.  He  is  a  mem¬ 
ber  of  the  St.  Louis,  Missouri 
and  American  Bar  Associations. 

He  is  secretary  of  The  Back- 
stoppers,  an  organization  of 
business  and  professional  men 
who  aid  widows  and  orphans  of 
policemen  and  firemen  who  die 
in  the  line  of  duty. 

He  is  a  director  of  City  Bank 
of  St.  Louis,  past  president  of 
the  Newspajier  Personnel  Rela¬ 
tions  Associations,  member  of 
the  St.  Louis  board  of  the 
American  Medical  Center,  and 
president  of  the  Herbert  Hoover 
Boys’  Club  in  St.  Louis. 
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Knight  Co.  Expands 
Employe  Stock  Plan 


Washington 

Knight  Newspapers  Inc.  has 
filed  with  the  Securities  and  Ex¬ 
change  Commission  a  registra¬ 
tion  of  95,750  shares  of  unissued 
common  stock  in  connection  with 
a  stock  option  plan  adopted 
June  30,  1964  to  enable  selected 
employes  to  participate  in  the 
company  on  a  proprietary  basis. 

The  plan  is  limited  to  execu¬ 
tive  employes  and  is  designed 
to  encourage  them  to  remain 
with  the  company  and  provide 
them  with  additional  incentive 
for  excellent  performance. 

The  registration  statement 
says  it  is  “unlikely  that  a  mar¬ 
ket  for  the  company’s  stock  will 
develop  in  the  foreseeable  fu¬ 
ture”  in  view  of  the  fact  that 
John  S.  Knight,  editorial  chair¬ 
man,  and  James  L.  Knight, 
chairman  and  chief  executive  of¬ 
ficer,  own  78.8  percent  of  the 
outstanding  common  stock  and 
officers  and  directors  of  the  com¬ 
pany,  as  a  group,  owm  81.1  per¬ 
cent  of  the  outstanding  common. 
In  other  words,  more  than  80 
jiercent  of  the  company  is  owned 
by  its  officials. 

Although  not  a  registration 
of  a  public  stock  offering,  the 
statement  discloses  information 
about  the  company’s  properties, 
which  are,  Miami  Herald,  De¬ 
troit  Free  Press,  Akron  Beacon 
Journal,  Charlotte  Observer, 
Charlotte  News,  and  Tallahassee 
Democrat,  all  daily  new'spapers; 
Marathon  News,  Coral  Gables 
Times,  The  Guide,  and  the  North 
Dade  Journal,  weekly  publica¬ 
tions  in  Florida.  It  also  owns 
and  operates  the  Observer 
Transportation  Company  in 
North  Carolina  and  the  Portage 
Newspaper  Supply  Company,  in 
Ohio,  and  has  a  minority  inter¬ 
est  in  radio  and  television  com¬ 
panies  serving  .4kron  and  Day- 
ton,  Ohio,  and  Dallas,  Texas. 

Five-Year  Income 

In  terms  of  aggregate  week¬ 
ly  circulation,  the  Knight  group 
of  daily  newspapers,  according 
to  the  statement,  is  the  fifth 
largest  newspaper  operation  in 
the  United  States. 

A  financial  statement  of  con¬ 
solidated  income  covering  the 
years  1962,  196.3,  1964,  1965, 
1966  and  the  first  six  months  of 
196  <  shows  total  operating  rev¬ 
enue  of  more  than  $552,000,000. 
Advertising  produced  approxi¬ 
mately  $390,000,000  of  this  to¬ 
tal  ;  circulation  more  than  $133,- 
000,000  and  the  remainder  came 
from  other  sources. 


The  earnings  statistics  show 
a  steady  increase  in  each  of  the 
five  years  except  1964,  when  the 
|)rolonge<l  strike  at  the  Detroit 
Free  Press  caused  a  drop  of 
some  $6,000,000  as  compared 
with  1963. 

Costs  and  expenses  climbed 
along  with  revenues.  The  total 
for  the  1962-first  six  months  of 
1967  period  was  more  than 
$486,000,000.  Of  this  total  ap¬ 
proximately  $414,000,000  was 
charged  to  editorial,  production 
and  distribution  costs,  and  $72,- 
000,000  to  adv’ertising,  selling, 
general  and  administrative 
costs. 

The  company  has  paid  a  cash 
dividend  on  its  common  stock 
every  year  since  it  was  organ¬ 
ized  in  1941.  The  1966  dividend 
was  40  cents  per  share. 

Sources  »>f  Revenue 

Main  sources  of  revenue,  as 
listed  in  the  statement,  vvere 
the  Miami  Herald,  37  percent, 
Detroit  Free  Press  34  percent, 
Akron  Beacon  Journal  14  per¬ 
cent,  Charlotte  Observer  12  per¬ 
cent  and  others  3  percent. 

As  of  July  30,  1967,  outstand¬ 
ing  indebtedness  of  the  parent 
company  and  its  subsidiaries 
was  given  as  $581,000,  repre¬ 
sented  by  two  notes. 

Direct  remuneration  pai«l  to 
all  officers  and  directors,  as  a 
group,  amounted  to  $725,825  in 
1966.  John  S.  Knight  received 
$174,519  and  his  brother,  James 
L.,  $100,000.  The  only  other 
$100,000  recipient  was  Lee  Hills, 
president  and  executive  editor 
of  the  newspaper  group.  Alvah 
H.  Chamnan  Jr.,  executive  vice- 
president,  was  paid  $60,000; 
Ben  Maidenburg,  publisher  of 
the  Akron  Beacon  Journal,  re¬ 
ceived  $46,579,  and  Arthur  J. 
Gucker,  treasurer,  $45,100.  John 
B.  Olson,  vicepresident  and 
manager  of  the  Free  Press,  was 
paid  $52,081. 

The  statement  also  shows  that 
estimated  annual  benefits  ac¬ 
cruing  to  those  named  in  the 
preceding  paragraph  upon  re¬ 
tirement,  w'ould  be  John  Knight, 
$100,747;  James  Knight,  $100,- 
000;  Hills,  $100,000;  Chapman, 
$60,000;  Olson,  $52,081;  Gucker, 
$45,100;  Maidenburg,  $46,579; 
and  Griner,  $40,000. 

Net  proceeds  of  the  common 
shares  issued  under  the  option 
plan  will  accrue  to  the  company 
and  be  used  for  general  cor¬ 
porate  purposes.  “No  represen¬ 
tation  can  be  made  as  to  the 
specific  use  to  be  made  of  such 


proceeds  since  options  to  pur¬ 
chase  50,325  common  shares 
have  not  been  exercised  and  op¬ 
tions  have  not  yet  been  granted 
with  respect  to  41,633  of  the 
shares  reserved  for  such  pur¬ 
poses,”  according  to  the  state¬ 
ment. 


Options  Exercised 

The  statement  shows  that  all 
directors  and  officers  as  a  group 
have  exercised  options  on  23,067 
shares,  as  follows:  Alvah  H. 
Chapman,  5,300  shares;  Brodie 
S.  Griffith,  a  director,  700;  L. 
J.  Griner,  vicepresident  for  pro¬ 
duction,  1,000;  Arthur  J.  Guck¬ 
er,  1,000;  Lee  Hills,  8,000;  Ben 
Maidenburg,  3,667,  and  John  B. 
Olson,  2,000.  The  options  were 
granted  at  $29  per  share. 

• 

Stale  Official  Urges 
‘Good  Taste’  in  Ads 

Bi’ffalo,  N.  Y. 

New  York’s  Secretary  of 
State,  John  P.  Lomenzo,  has 
called  for  self-imposed  censor¬ 
ship  by  the  communications 
media  and  the  voluntary  adop¬ 
tion  of  stricter  codes  to  “stay 
within  the  bounds  of  good  taste 
and  propriety.” 

In  an  address  to  the  Greater 
Buffalo  Advertising  Club  Nov. 
28,  Lomenzo  urged  all  those  in¬ 
volved  in  the  publishing  business 
and  entertainment  arts,  and 
those  who  advertise  them,  to  “be 
ever  aware  that  this  nation  is  a 
two-way  street:  the  one  that  is 
the  avenue  of  so  many  blessings, 
of  so  many  individual  rights,  and 
the  other  road  that  is  clearly 
marked  ‘responsibility.’  ” 

He  cautioned  that  “if  we  brook 
publications,  movies  and  other 
forms  of  entertainment  which 
play  on  the  sensuous  and  the 
immoral,  then  the  ensuing  re¬ 
action  by  the  decent  thinking 
public  can  only  be  a  rebellion 
that  will  cry  in  alarm  for  man¬ 
datory  censorship.” 


Gladniond  Retires 

Wilton  H.  Gladmond,  Eastern 
sales  manager,  retires  from 
Puck — The  Comic  Weekly  on 
December  31st.  His  entire  busi¬ 
ness  career  has  been  in  the  ad¬ 
vertising  department  of  Scripps- 
Howard  Newspapers  and  Puck 
— The  Comic  Weekly.  He  spent 
18  years  with  Scripps-Howard 
Newspapers  in  Baltimore,  Pitts¬ 
burgh,  Cincinnati,  Columbus  and 
New  York.  He  was  advertising 
manager  of  the  Baltimore  Post 
and  the  Columbus  Citizen.  He 
affiliated  with  Puck — The  Comic 
Weekly  April  1945.  He  is  suc¬ 
ceeded  by  William  M.  Kline, 
previously  New  York  manager 
for  Puck. 


2  Newsday  Execs 


Given  New  Duties 

Garden  City,  N.  Y. 

Two  executive  appointments 
at  Newsday,  the  Long  Island 
newspaper,  were  announced 
Nov.  30  by  Harry  F.  Guggen¬ 
heim,  president  and  editor  in 
chief. 

Ernest  Levy,  Newsday  adver¬ 
tising  director  and  vicepresident 
of  the  corporation,  has  been  ap¬ 
pointed  associate  publisher,  a 
new  post. 

James  Genovese,  general  fore¬ 
man  of  the  composing  room,  has 
been  appointed  production  man¬ 
ager,  succeeding  Floyd  Main. 

Levy  will  assist  Capt.  Guggen¬ 
heim  and  Bill  D.  Moyers,  pub¬ 
lisher,  in  company-wide  matters, 
including  coordination  of  all 
departments. 

British  Backgruiiiid 

Levy  joined  Newsday  early  in 
1943  as  an  advertising  salesman 
after  24  years  of  experience  in 
newspaper  advertising  and  cir¬ 
culation.  Born  in  England,  he 
entered  the  newspaper  field  in 
Vancouver,  B.  C.,  where  he  be¬ 
came  assistant,  circulation  man¬ 
ager  of  the  Vancoxiver  Sun.  He 
served  as  general  manager  of 
the  McCoy  Newspaper  Syndi¬ 
cate,  circulation  manager  of  the 
Paterson  (N.  J.)  Guardian  and 
circulation  manager  of  the 
Flushing  (N.  Y.)  Evening  Jour¬ 
nal.  He  also  was  owner  and  pub¬ 
lisher  of  the  Bayside  (N.  Y.) 
Times. 

Levy  was  promoted  to  adver¬ 
tising  manager  in  1946  and  later 
liecame  advertising  director  and 
a  director  of  Newsday  Inc. 

Genovese  joined  Newsday  in 
1947  as  a  printer  after  15  years 
at  the  Nas-snu  Daily  Review- 
Star,  where  he  was  night  com¬ 
posing  room  foreman.  His  first 
job  was  as  an  apprentice  at  the  f 
old  Nassau  Star.  Soon  after  | 
joining  Newsday,  Genovese  be¬ 
came  assistant  night  foreman. 
He  became  night  foreman  in , 
1951,  day  foreman  in  1955  and 
served  as  assistant  general  fore¬ 
man  before  becoming  general 
foreman  of  the  composing  room 
in  1961. 
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>BRKADL1NES  TO  HEADLINES’ 

Moyers  Gives  Views  On  ‘Potomac  Fever’ 


By  Tony  Breiina 

Bill  D.  Moyers,  former  White 
House  press  secretary,  this  week 
summed  up  his  approach  to 
journalists,  “if  you  can’t 
beat  ’em,  join  ’em.  .  .’’ 

Now  publisher  of  Neivuday, 
Long  Island’s  400,000-plus-circu- 
lation  evening  newspaper,  Moy¬ 
ers  indicated  that  he  thoroughly 
enjoys  his  new  job  in  a  speech 
before  400  members  and  guests 
of  the  Foreign  Press  Association 
of  America. 

Addressing  the  FPA’s  50th 
Anniversary  Dinner  on  Monday 
(Nov.  27),  the  former  Presi¬ 
dential  aide  told  the  newsmen, 
“If  I  told  you  what  the  White 
House  really  thinks  of  report¬ 
ers,  foreign  and  domestic,  you’d 
never  believe  it.  But  the  fact  of 
the  matter  is,  we  do  have  some¬ 
thing  in  common — the  President 
considers  that  I  am  now  a  for¬ 
eign  correspon<ient.  I  guess  I 
am,  living  in  New  York  and 
speaking  with  a  Texas  accent.” 

‘Forgot  to  Mention  That’ 

Introduced  by  FPA  President 
Jeffrey  Blyth  (London  Daily 
Mail)  as  a  man  who  had  gone 
from  “Breadlines  to  Headlines” 
[as  a  schoolboy  Moyers  once 
worked  as  a  checker  in  a  super¬ 
market]  Newsday’s  publisher 
recalled  some  of  the  heated  ex¬ 
changes  he  experienced  at  the 
White  House. 

On  one  such  occasion,  he  re¬ 
counted,  word  got  back  to  the 
President. 

The  following  dialogue  en¬ 
sued; 

President:  “Did  you  call  James 
Reston  a  liar?” 

Moyers:  “Yes  Sir.” 

President:  “And  did  you  also 
say  that  he  was  an  impossible, 
arrogant,  biased  hack  for  the 
New  York  TimesV’ 

Moyers:  “No  sir,  I  forgot  to 
mention  that.” 

More  seriously,  Moyers  said 
that  in  the  nine  months  since 
he  had  left  the  White  House 
he  had  developed  a  degree  of 
dispassionate  intei-est  as  to  the 
relationship  between  those  who 
govern  and  those  who  report. 
.\s  a  consequence,  he  added,  “my 
sympathies  for  each  are  alto¬ 
gether  too  benevolent.” 

Returning  to  the  conflict  of 
interests  between  Press  and 
President,  he  noted:  “A  public 
official’s  responsibility  is  to  run 
government  as  wisely  as  he  can. 
The  journalist’s  is  to  find  out  as 
fully  as  he  can  what  is  going 
on.  You  can’t  have  this  kind  of 


situation  without  conflict.  But  I 
became  convinced  that  the  ten¬ 
sion  is  not  only  natural  but 
healthy;  healthy  because  truth 
is  generated  by  encounter  as  fire 
is  made  b>’  rubbing  together 
two  sticks.  Truth  is  often  un¬ 
covered  only  as  government  and 
journalism  clash  and  contend 
with  one  another,  acting,  iron¬ 
ically,  for  the  people  .  .  .  the 
government  for  the  people’s  need 
for  order  and  security,  the  cor¬ 
respondent  for  the  people’s  need 
for  information  and  debate.” 

Credibility  Gap  Worries 

Moyers  said  that  while  he  was 
at  the  White  House  he  did  get 
worried  about  the  credibility 
gap:  “It  got  so  out  of  hand  we 
couldn’t  even  lielieve  our  own 
leaks.  .  .”  But  he  also  thought 
there  was  a  time  for  silence: 
“My  own  experience  at  the 
White  House  left  me  with  en¬ 
during  tolerance  for  the  public 
restraint  a  President  must  show 
when  dealing  with  a  crisis  over 
which  he  has  little  control  but 
for  which  he  must  assume  great 
responsibility. 

“As  a  journalist  I  am  quick 
to  say,  ‘tell  us  more.’  But  as  one 
who  has  had  some  experience 
in  crisis  management,  I  can 
understand  why  silence  is  some¬ 
times  the  wisest  policy  ,  .  .  what 
I  am  speaking  of  is  the  necessity 
for  a  President  to  refrain  at 
times  from  telling  all  he  knows 
— and  to  resist  commenting  on  a 
situation  until  he  can  be  certain 
his  words  will  produce  the  in¬ 
tended  result.  Some  of  us  will 
not  hesitate  to  hustle  a  Presi¬ 
dent’s  priorities  if  we  can;  un¬ 
fortunately,  we  forget  far  more 
quickly  than  a  President  can  af¬ 
ford  to  forget,  that  diplomacy 
and  political  maneuvers,  like 
film,  can  curl  up  and  die  from 
exposure.” 

Moyers  made  reference  to  the 
frequently  voiced  complaint  that 
foreign  newsmen  are  given  sec¬ 
ond  class  treatment  in  Washing¬ 
ton.  “It  is  terribly  unfortunate 
for  a  foreign  correspondent  that 
in  Washington  he  is  treated  on 
a  rather  ad-hoc  basis.  We  tend 
to  deal  with  those  men  whose 
writings  vv’e  read;  all  others  to 
the  second  table,  please.” 

He  said  that  some  way  must 
be  devised  to  work  with  the  for¬ 
eign  press  on  “more  than  a  hit- 
and-miss  basis.” 

“Someone  should  have  a  front 
seat  in  government  whose  only 


responsibility  is  to  make  it 
easier  for  foreign  correspond¬ 
ents  to  deal  intelligently  with 
Washington  officialdom,  and  vice 
versa,”  he  said. 

Moyers  stressed  that  he  was 
not  speaking  of  the  “slick  and 
effectiv'e  information  operations, 
because  you  can’t  package  these 
relationships  like  detergent.” 
Washington  had  two  audiences, 
the  home  audience  and  the  for¬ 
eign  audience — “equally  impor¬ 
tant  in  my  mind” — but  the  lat¬ 
ter  was  treated  “as  casually  as 
politicians  disrep;ard  people  who 
can’t  vote.” 

Moyers  quoted  figures  which 
showed,  “the  average  reader  of 
your  dispatches  is  far  more  il¬ 
literate  than  most  of  us  like  to 
admit,”  and  said  that  the  press 
and  the  government  were  equal¬ 
ly  obligated  to  explain  and  in¬ 
terpret. 

“It  is  not  enough  for  the  press 
to  content  itself  with  chronicling 
events  as  they  appear  to  happen 
without  telling  us  whether  the 
appearance  is  deceptive,”  he 
said.  “People  may  wdsh  to  read 
the  text  of  a  President’s  speech, 
but  they  cannot  afford  to  ignore 
the  context  as  well.  Neither  is 
it  enough  for  the  average  citizen 
to  be  told  by  his  government, 
‘leave  it  to  us.  Our  information 
is  so  much  better  than  yours.’  ” 

Moyers  said  that  because  gov¬ 
ernment  and  journalism  shared 
an  equal  privilege  of  acting  for 
the  people,  they  also  shared  com¬ 
mon  problems. 

Bloated  Sensation 

“We  are  both  susceptible  to 
what  in  Washington  is  called 
‘Potomac  Fever’  and  in  journal¬ 
ism  is  called  ‘correspondent’s 
cramp.’  In  each  case  the  symp¬ 
tom  is  the  same — a  bloated  sen¬ 
sation  in  the  area  of  the  ego. 
The  result  is  the  same — one 
swells  without  growing.  And  be 
vv'arned  it  can  tempt  us  all,  pub¬ 
lic  officials  alike,  into  unques¬ 
tioning  certitude,  even  right¬ 
eousness,  in  the  defense  of  our 
positions. 

“And  the  first  casualty  of 
righteousness,  whether  in  gov¬ 
ernment  or  journalism,  is  that 
critical  faculty  which  protects 
a  man’s  judgment  from  absolu¬ 
tism.  Without  this  faculty,  the 
public  official  is  encouraged  to 
dig  redoubts  for  an  administra¬ 
tion’s  policies  instead  of  search¬ 
ing  for  fresh  perspectives  to  ap¬ 
praise  whether  what  is  being 
done  is  behind,  is  being  done 
well — or  ought  even  to  be  done 
at  all.  And  it  encourages  the 


correspondent  to  inflict  upon  his 
readers  his  incontestable  opin¬ 
ions  as  if  they  were  the  exclusive 
revelations  of  Almighty  God.” 

Speaking  to  men  whose  jobs 
“make  you  immensely  interested 
in  America,”  Moyers  said  U.S.A. 
did  not  entirely  stand  for  “Un¬ 
settled  States  of  America.”  He 
asserted:  “There  is  another 
America  here  .  .  .  young,  daring, 
outspoken,  questioning,  assert¬ 
ing.  It  is  a  mistake  to  regard 
them  only  as  protesters.  They 
are  terribly  discontended  Amer¬ 
icans.  Discontented  with  what 
is  wrong  .  .  .  with  the  boredom 
of  our  culture,  with  the  middle 
class  shibboleths  and  our  slick 
institutions  run  by  committees. 
Discontented  with  the  hypocrisy 
of  a  society  that  makes  a  virtue 
of  hidden  conviction.  This  Amer¬ 
ica  is  questioning  all  our  as¬ 
sumptions;  that  there  is  security 
in  power,  liberty  in  education, 
and  happiness  in  high  consumer 
standards.  .  .” 

He  concluded:  “There  is  still 
a  West,  a  frontier,  in  this  land. 
Where  is  the  West  nowaday? 
L’Express  in  Paris  answered 
recently:  ‘In  space,  under  the 
sea,  in  the  atom,  in  the  com¬ 
puter,  in  the  university,  in  the 
giant  cities.’  ” 

• 

ABC  News  Appoints 
Connelly  for  PR 

Richard  J.  Connelly  has  been 
named  director  of  public  rela¬ 
tions  for  ABC  News,  it  was  an¬ 
nounced  by  Elmer  W.  Lower, 
president  of  ABC  News.  Con¬ 
nelly  succeeds  Joe  Cook,  who 
has  been  appointed  progp-am  di¬ 
rector  for  the  ABC  Radio  Con¬ 
temporary  Netw'ork,  which  will 
begin  its  broadcasts  Jan.  1. 

During  his  two  years  with 
ABC  News,  Connelly  has  served 
as  manager  of  press  relations. 
He  is  a  former  Memphis 
(Tenn.)  Commercial  Appeal  re¬ 
porter. 

• 

Publisher  Named 

Athens,  Ga. 

N.  S.  Hayden,  30-year-old  for¬ 
mer  editor  of  the  award-winning 
Hartwell  (Ga.)  Sun,  has  been 
appointed  publisher  of  the 
Athens  Banner-Herald.  He  has 
been  associate  editor  of  the 
Banner-Herald  since  February. 
After  studies  at  the  University 
of  Florida  and  the  University 
of  Miami,  Hayden  began  a 
career  in  journalism  at  the 
Miami  Herald. 
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CBS  Urges  Freedom 
In  Personal  Comment 


Chicago 

Columbia  Broadcasting  Sys¬ 
tem  has  filed  a  brief  in  the  U.S. 
Court  of  Appeals  here  asking 
that  broadcasters  be  accorded 
equal  protection  with  the  press 
for  the  airing  of  commentary  on 
newsworthy  public  matters. 

The  court  is  urged  to  abrogate 
the  “personal  attack”  rules 
adopted  by  the  Federal  Com¬ 
munications  Commission  re¬ 
cently.  The  rules  obligate  broad¬ 
cast  licensees  to  offer  personal 
reply  time  to  individuals  or 
groups  whose  honesty  or  other 
personal  qualities  have  been 
attacked  over  a  radio  or  tv 
station. 

Newton  N.  Minow,  a  former 
FCC  chairman  who  is  now  coun¬ 
sel  for  CBS,  argues  in  the  brief 
that  the  rules  abridge  freedom 
of  speech  and  press  in  violation 
of  the  First  Amendment. 

Balance  l)c^tr<*ye<l 

The  brief  notes  that  “Jour¬ 
nalistic  in-depth  coverage,  com¬ 
mentary  and  analysis  of  the 
actions  of  public  officials  and 
private  persons  relating  to  pub¬ 
lic  matters  are  highly  news¬ 
worthy  and  crucial  to  public 
understanding.” 

The  brief  states  that  the  Com¬ 
mission’s  automatic  reply  re¬ 
quirement  “may  destroy  the 
very  balance  it  purports  to 
achieve”  and  observes  that  the 
rules  “vest  a  personal  right  of 
reply  in  a  person  or  group  at¬ 
tacked  and  would  do  so  even  if 
the  public  issues  involved  and 
the  position  of  the  person  or 
group  attacked  has  already  been 
fully  and  fairly  presented.  In 
such  case  the  effect  of  this  addi¬ 
tional  personal  reply  require¬ 
ment  would  be  to  unbalance  the 
presentation  of  the  issue.” 

Asserting  that  “The  personal 
attack  rules  will  pose  particu¬ 
larly  severe  burdens  for  CBS  in 
connection  with  some  of  its  most 
highly  regarded  and  informative 
public  affairs”  broadcasts,  CBS 
submitted  a  130-page  Exhibit  to 
its  brief  which  contains  a  large 
number  of  statements  from 
three  regular  CBS  public  affairs 
and  news  broadcasts  that  are  or 
may  be  personal  attacks  under 
the  new  rules. 

The  CBS  brief  went  on  to 
state:  “The  practical  burdens  of 
arranging  and  clearing  reply 
time  (perhaps  at  different  times 
from  the  original  programs)  on 
the  400-odd  stations  that  make 
up  the  CBS  radio  and  television 
networks  are  so  onerous  as  to 


often  make  it  impractical  for 
the  journalists  who  present 
these  programs  to  continue  to 
present  views  that  embody  such 
arguable  ‘attacks’.  Indeed, 
should  they  continue  to  do  so 
substantial  numbers  of  stations 
would  inevitably  react  to  the 
increased  burdens  of  the  rules 
on  them  by  refusing  to  carry 
CBS  public  affairs  programs 
containing  possible  personal  at¬ 
tacks.” 

In  support  of  this  argument, 
the  CBS  brief  relies  on  Supreme 
Court  decisions  in  the  Xew  York 
Times  and  Curtis  Publishing  Co. 
cases  in  recent  years.  “The 
iniles,”  says  CBS,  “burden  speech 
that  under  the  Times  and  Curtis 
decisions  plainly  is  within  the 
protection  of  the  First  Amend¬ 
ment.” 

The  men  who  write  and  edit 
the  programs,  the  brief  notes, 
are  men  with  high  endowments 
of  talent,  intelligence  and  wit. 
Specifically  mentioned  are  Eric 
Sevareid  and  Martin  Agronsky. 

“But,”  the  brief  continues, 
“these  attributes  alone  do  not 
fully  explain  the  great  value  of 
the  programs.  The  quintessential 
added  ingredient  is  the  journal¬ 
istic  freedom  these  men  possess. 
The  manner  in  which  they  and 
other  journalists  exercise  that 
freedom  is  what  gains  or  loses 
them  the  public  trust.  And  the 
public  trust  these  particular 
programs  enjoy  is  based  on  the 
public  confidence  that  the  men 
who  prepare  them  will  probe  for 
the  truth  and  report  the  whole 
truth  as  they  see  it. 

Inhibiting  Effect 

“At  present  Mr.  Sevareid  is 
free  to  interpret  the  news  as  he 
sees  it,  subject  only  to  the  high 
standards  of  journalistic  objec¬ 
tivity  and  integrity  that  he  and 
the  CBS  News  Division  main¬ 
tain.  Since  he  adheres  to  these 
standards  and  his  commentaries 
are  limited  to  matters  of  public 
importance,  he  presently  need 
have  no  serious  concern  that  he 
may  lie  subjecting  himself  or 
CBS  to  a  damage  judgment  or 
any  other  form  of  punishment 
or  sanction. 

“If  the  Commission’s  new 
rules  are  upheld,  however,  Mr. 
Sevareid  must  then  have  a  very 
serious  concern  about  what  he 
says  in  the  future. 

“The  inhibiting  effect  on  Face 
the  Nation  would  be  equally 
damaging  to  the  integrity  and 
purpose  of  that  program.  The 
central  idea  of  Face  the  Nation 


A  GIG  FOR  A  GAG — When  women's  editors  attending  the  Amer¬ 
ican  Press  Institute  seminar  in  New  York  went  to  the  Associated 
Press  office  for  luncheon,  they  were  treated  to  a  show  of  men's 
fashions  and  one  of  the  "models"  was  movie  actor  Gig  Young.  He 
is  seen  here  with  Bettie  Lou  Magruder  of  the  Wichita  Eagle  and 
Beacon,  Wilma  D.  Higginbotham  of  the  Charleston  (W.  Va.)  Daily 
Mail,  and  Betty  Milburn  of  the  Tucson  Daily  Citizen. 


and  similar  news  inter\-iew  pro- 

grams  is  to  question  an  impor-  ■■■  a 

tant  public  figure  about  the  im-  •!  t»  • 

portant  public  issues  in  which  r  fllTIlly  Il,CC01V08 
he  is  currently  involved.  The  *' 

essence  of  good  interviewing  is  ttOQ  71  ^  in 
to  ask  provocative  questions,  «  XtJ  111  VTlllS 

questions  that  relate  not  merelv  , 

to  abstract  issues  of  public  Union  N.  J. 

policy,  but  also  to  the  ‘honestv,  closed 

character,  integritv  or  like  per-  apprecia- 

sonal  qualities’  of  individuals  or  t'on.fund  in  two  weeks  for  the 
groups  which  figure  in  such  pub-  families  of  local  policemen  and 
lie  issues.  As  in  the  case  of  the 
Sevareid  commentaries,  the  new  the  hne  of  duty, 
rules  would  thus  have  an  in-  The  widow  and  eight  children 
hibiting  effect  not  onlv  on  CBS  of 

and  its  affiliated  stations,  but 

also  on  Mr.  Agronskv  and  his  a  gun  duel  while 

colleagues.  Their  dilemma  would  attempting  to  foil  a  holdup  of  a 
be  even  cruder  than  Mr.  Seva- 

reid’s.  They  cannot  judge  James  J.  Mc^Iahon  publisher 
whether  the  rules  will  be  of  the  Hudson  Dispatch,  in  time 
brought  into  play  solelv  by  sgiving. 

what  they  themselves  may  say  ;  ^his  was  the  newspaper  s  21st 
before  saying  it,  they  must  also  appea  smee  1917  A  record 

take  into  account  the  many  pos-  ^Jth 

sible  answers  their  questions  appeal-for  the  families  of  five 

.now  *>  volunteer  firemen  who  were 

may  produce.  ^  ^ 

on  Oct.  15.  Even  before  an- 
Dow  Jones  Appoints  nouncement  of  that  fund  was 
Kennedy  PR  Officer  made  the  newspaper  had  re¬ 
ceived  $1,905  for  the  victims 
Patrick  W.  Kennedy  has  been  families.  The  final  total  was 
appointed  Public  Relations  Of-  $264,854. 

ficer  for  Dow  Jones  &  Company  “since  instituting  the  funds, 
Inc.  He  will  manage  corporate  the  Hudson  Dispatch  has  raised 
public  relations  activities  for  $488,045. 
the  company,  which  publishes  • 

the  Wall  Street  Journal,  the  urz  rz-  »  » 

National  Obserx^er,  Barron’s,  **0  Discount  Cut 
Newsbooks  and  the  Dow  Jones  Cincinnati 

News  Service  in  the  United  Effective  November  27,  the 
States  and  Canada.  He  moves  Cincinnati  Post  and  Tinies-Star 
to  the  position  after  6’/^  years  discontinued  a  price  discount  on 
in  the  organization  as  assistant  home  delivered  papers.  The  price 
to  the  Director  of  The  News-  was  raised  from  50  cents  to  60 
paper  Fund,  a  foundation  the  cents  a  week,  same  as  street 
Wall  Street  Journal  established  sales.  Carriers  will  share  in  new 
to  encourage  journalism  careers,  price. 
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>EVi  SPAPERS’  SPECIAL  AD  SECTIONS 


PRSA  Told  Survey  Results  Are  ‘Unfair’ 


The  survey  by  the  Public  Re¬ 
lations  Society  of  America  in 
which  10  out  of  21  corporations 
commented  unfavorably  about 
the  advertising  value  of  news¬ 
paper  special  year-end  sections 
drew  a  rebuttal  from  at  least 
one  major  newspaper  this  week. 

The  survey  findings  which 
were  made  public  at  the  PRSA 
meeting  in  Philadelphia  on 
Nov.  15  and  reported  in  the 
Nov.  18  issue  of  Editor  &  Pub¬ 
lisher,  were  termed  by  John  W. 
Moffett,  vicepresident  and  ad¬ 
vertising  director  of  the  Minne¬ 
apolis  Star  and  Minneapolis 
Tribune  as  a  “grossly  unfair  in¬ 
dictment  of  the  newspaper  in¬ 
dustry.” 

Moffett  made  this  charge  in  a 
letter,  dated  Nov.  22,  to  Donald 
B.  .McCammond,  vicepresident, 
I  public  relations,  Reynolds  Metals 
I  Company,  who  conducted  the 
survey  for  the  public  relations 
group. 

He  sent  a  copy  of  his  letter 


with  supporting  material  to  the 
Bureau  of  Advertising,  ANPA. 
There  were  indications  that  a 
meeting  was  l)eing  arranged  by 
the  Bureau  with  a  membership 
committee  to  discuss  the  survey 
findings  before  making  a  recom¬ 
mendation  to  newspapers. 

.Area  Progress 

Moffett  stated  in  his  letter  to 
McCammond  that  the  Sunday 
Tribune  has  published  a  year- 
end  edition  since  1953,  called, 
“The  Upper  Midwest  Future 
Edition.” 

“We  began  this  annual  issue 
because  we  suddenly  discovered 
that  the  Upper  Midwest  was  on 
the  verge  of  a  ‘boom’  period,  due 
to  great  developments  in  our 
area  in  the  fields  of  mining,  oil, 
industry,  agriculture,  and  recre¬ 
ation. 

“We  felt  that  by  publicizing 
these  exciting  developments  in 
this  issue,  and  by  keeping  our 


readers  up-to-date  on  the  prog¬ 
ress  each  year,  that  we  could 
create  an  aura  of  business  con¬ 
fidence  which  would  actually 
help  to  make  the  booming  con¬ 
ditions  dev'elop. 

“In  addition  to  publishing 
this  issue,  we  spent  a  good  many 
thousands  of  dollars  on  motion 
pictures  dealing  with  these  de¬ 
velopments,  which  we  showed  in 
every  major  city  in  the  United 
States. 

“If  you  look  at  the  statistics, 
you’ll  see  that,  for  whatever 
cause,  the  Minneapolis-St.  Paul 
area — and  the  entire  Upper 
Midwest  area — have  been  an  ex¬ 
cellent  growth  area  for  these 
past  15  years.  We  like  to  think 
that  we’ve  had  something  to  do 
with  the  encouragement  of  this 
growth  through  our  Upper  Mid¬ 
west  Future  Edition,  and  a  good 
many  local  people  do  give  us 
such  credit.” 

Moffett  attached  several  copies 


of  1960  and  1962  promotional 
material  that  included  testi¬ 
monial  letters  and  statements  by 
chief  e.xecutives  of  companies  in 
the  Minneapolis-St.  Paul  area. 
He  also  enclosed  a  list  showing 
the  names  of  more  than  200 
national  and  local  corporations 
that  have  advertised  in  the 
edition. 

Moffett  said  recent  surveys  of 
readers  show  that  most  of  the 
business  people  in  the  area  read 
these  issues  “pretty  thoroughly.” 

Moffett  told  McCammond  that 
“we  did  not  use  ‘high  pressure 
tactics’  to  get  the  letters,  nor  to 
get  the  readership  figures,  nor 
to  sell  the  more  than  100,000 
lines  of  advertising,  which 
usually  run  in  these  issues.” 

“I’m  sure,  however,  that  a 
good  many  public  relations  ex¬ 
perts  submitted  stories  to  us,” 
said  Moffett.  “Whether  they 
were  printed  or  not,  only  our 
editors  can  answer.” 
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Chalk  Scratches  Surface 
Of  New  York  with  Weekly 


967 


With  the  professed  aim  of 
"shaking  up  old  fogies,”  O.  Roy 
Chalk  this  week  added  a  second 
string  to  his  New'  York  City 
publishing  bow. 

-Already  publishing  El  Diario- 
Ltt  Prensa,  the  Spanish-langu- 
age  daily.  Chalk  came  to  town 
Nov.  30  with  the  Washington 
(D.  C.)  Examiner,  which  had 
been  slightly  modified  for  a  New 
York  audience. 

Chalk,  who  answ'ers  (and 
fends  off)  questions  with  wry 
humor,  declared  himself  to  be  an 
enthusiast  of  the  “megalopolis 
concept  of  publishing.” 

What  exactly  did  that  mean? 
“It’s  simple,  quite  simple,”  he 
said.  “You  find  an  extensive 
area,  say  like  the  Eastern  Sea¬ 
board  of  the  U.S.,  w'here  com¬ 
munities  are  beginning  to  over¬ 
lap  each  other,  then  you  publish 
a  newspaper  geared  to  attract 
an  audience  throughout  that 
area.” 

The  ebullient  publisher  who 
also  owns  a  share  of  an  airline 
and  D.  C.  Transit  Bus  Lines  in 
Washington,  said  that  distribu¬ 
tion  of  the  Examiner  had  been 

'  expanded  to  200,000  copies.  “Our 
scope  has  expanded  to  cover  the 
urban  centers  of  the  East  which 
stretch  from  New  York  City 
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down  to  Richmond,  Virginia,” 
he  said. 

Specifically,  he  added:  “We’re 
now  into  New  York,  Philadelphia 
and  Baltimore.” 

Warming  to  his  theme,  he 
said:  “You’ve  seen  the  paper. 
It’s  bright,  breezy,  pictorial  and 
interesting.  .  .  .  I’m  sure  they’ll 
like  it  in  New  York,  especially 
as  we’ll  be  printing  local  news 
(a  full  back  page  of  New  York 
news)  as  well  as  all  that’s  new 
in  Washington  .  .  .  and  let’s 
face  it,  what  happens  in  Wash¬ 
ington,  which  is  the  major  part 
of  our  product  at  the  moment, 
is  news  everywhere.” 

Was  the  12- week-old  offset 
tabloid  making  money  yet? 

“No,  not  yet,”  said  Chalk, 
“but  it’s  doing  better  than  I 
expected.  It’s  certainly  a  good 
investment.” 

Called  the  Washington,  D.  C- 
New  York  Examiner,  the  new 
edition  carries  columns  by 
Walter  Winchell,  Damon  Run¬ 
yon  Jr.,  and  Bob  and  Millie  Con- 
sidine.  It  also  has  some  adver¬ 
tising,  much  of  it  being  from 
Chalk’s  subsidiary  companies. 

Chalk,  undaunted  by  past 
Manhattan  failures,  indicated 
that  if  he  achieves  modest  suc¬ 
cess  with  his  weekly,  he  might 
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look  to  daily  publication.  “It’s 
far  to  early  to  say,”  he  noted, 
“but  I’m  confident  there’s  a  good 
newspaper  market  in  Manhat¬ 
tan.” 

He  was  not  fearful  of  an  eve¬ 
ning  newspaper  venture  by  the 
Sew  York  Sews.  “I  said  the 
Sew  York  Times  would  never 
enter  the  evening  field;  I’m 
equally  certain  the  News  won’t 
either — they’d  be  crazy  to  try 
it,”  he  opined. 

More  realistically.  Chalk  ex¬ 
plained  that  with  his  New  York 
paper,  “everything’s  flexible. 
This  week’s  distribution,  prob¬ 
ably  of  about  50,000  papers,  will 
be  a  pilot  project.  About  2,000 
stands  will  carry  the  paper. 
Next  week  we  may  expand  that 
figure  to  5,000  stands.” 

What  about  a  New  York  staff? 

“Well,  there’s  me,”  said  Chalk, 
“surely  I’m  worth  10  staff  re¬ 
porters.” 

What  about  local  production 
facilities? 

“For  the  time  being  we’ll  print 
from  our  Washington  plant  and 
ship  the  papers  in  .  .  .” 

Would  he  consider  using  some 
of  the  presses  which  formerly 
produced  now  defunct  New  York 
evening  papers? 

“I  wouldn’t  burden  a  dog 
with  them,”  was  the  short  reply. 

Chalk  said  nothing  about  the 
reconditioned  eight-story  plant 
which  with  new  equipment  turns 
out  85,000  copies  daily  of  El 
Diario. 


Sunday  Feature 
Paper  Due  in  ’68 

“A  newsless  newspaper,”  is 
how  the  promoters  of  the  Sew 
York  Knickerbocker, — a  weekly 
to  be  launched  in  the  New  York 
area  Sunday  Feb.  25,  1968 — 
describe  the  product  they  are 
planning. 

The  three-man  publishing 
team,  Frank  J.  Keller,  Mac 
Cache,  and  Joseph  L.  Morse, 
promised  a  paper  “devoted  to 
interesting  reading  for  the 
whole  family,  entertainment  and 
commentary'.” 

The  trio — all  associated  in 
publishing  as  principals  of 
Standard  Reference  Works  Pub¬ 
lishing  Co.,  publishers  of  the 
Funk  &  Wagnalls  Encyclopedia 
— have  formed  New  York 
Knickerbocker  Publishing  Corp. 

The  Knickerbocker  w'ill  con¬ 
tain  an  editorial  section  printed 
throughout  in  four  colors,  but 
will  not  publish  spot  news.  It 
will  carry'  24  full-color  comic 
pages. 

“We  aim  to  fill  the  week-end 
reading  void  left  by  the  disap¬ 
pearance  of  the  World  Journal 
Tribune,”  said  a  spokesman. 

Offices  of  the  publication  are 
at  53  East  77th  Street. 

“Planned  selling  price  is  20 
cents,”  says  managing  editor 
William  W.  Orris.”  Printing 
will  be  done  by  the  Greater  Buf¬ 
falo  Press. 
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For  the  Record 


I . . . ^By  Jerry  '^'alker.  Jr.  ! 

Arlene  Dahl,  who  directs  Kenyon  &  Eckhardt’s  recently  estab¬ 
lished  Women  World  division,  has  Jeanne  Dixon,  the  Washing¬ 
ton  clairvoyant,  serving  on  her  board  of  consultants  .  .  .  Arthur 
See,  who  was  the  World  Journal  Tribune's  retail  advertising 
manager,  is  now  selling  department  store  advertising  for  New 
York  radio  station,  WMCA  .  .  .  John  Hesse,  who  resigned  as 
newspaper  supervisor  for  Young  &  Rubicam  a  couple  of  months 
ago,  is  back  with  the  agency  in  the  same  post  .  .  .  Michael  Ephron, 
a  media  director  at  Ted  Bates,  has  joined  Scali,  McCabe,  Sloves 
agency  as  director  of  media. 

Los  Angeles  Times  Mirror’s  annual  report  took  third  prize  in 
Financial  World's  contest  .  .  .  Miami  Beach  (Fla.)  Sun  introduced 
a  tabloid  magazine  section  last  month,  entitled.  My  Sun  the  Mag¬ 
azine.  50,0(10  copies  are  distributed  each  Wednesday  with  the  pa¬ 
per  and  to  non-subscribers.  ...  Of  the  180  publishers  asked  by 
the  Advei'tising  Checking  Bureau  to  contract  for  the  Simplified 
Newspaper  Advertising  Plan  (SNAP),  40  have  done  so;  leaving 
75  undecided,  11  “no  comment,”  Id  no  deal,  and  41  who  aren’t 
saying  anything.  .  .  . 

“Seen  or  heard  any  ads  for  the  new  1968  car  models?,”  was  a 
question  the  Bureau  of  Advertising  asked  401  people  in  four 
cities  two  days  after  the  pre-print  Dodge  “fever”  supp  was  dis¬ 
tributed  by  608  newspapers.  The  findings: 

Of  those  who  saw  the  Dodge-sponsored  tv  shows,  and 
also  read  a  paper  with  the  Dodge  insert,  spontan¬ 

eously  mentioned  Dodge  advertising.  If  they  read  onl> 
a  newspaper  containing  the  supplement,  and  had  not 
seen  any  of  the  tv  shows,  30%  mentioned  Dodge.  How¬ 
ever,  when  one  or  both  tv  shows  were  seen,  but  not  the 
paper  carrying  the  Dodge  unit,  only  \ii"r  of  the  car 
owners  identified  Dodge. 

These  results  confirm  Dodge’s  own  survey  which  found  53% 
of  the  people  remembered  the  insert,  60%  still  had  it  on  hand 
two  days  after  publication,  13%  intended  to  save  it  for  future 
reference  (E&P,  Oct.  21). 

TURKEY  DAY  ADS:  Atlanta  Journal  and  Constitution's  17th 
annual  Thanksgiving  Sales  and  Clearance  issue  hit  an  all-time 
high  of  232  pages;  16  pages  over  last  year’s  edition.  The  issue 
carried  476,994  lines  of  advertising  of  which  442,876  were  retail 
ads.  .  .  .  Philadelphia  Bulletin  published  356  standard  and  tabloid 
pages,  including  full  and  part  run.  Ad  linage,  w’hich  was  53,000 
lines  better  than  last  year,  totaled  “more  than  600,000  lines.” 
Richard  W.  Carpenter,  ad  director  and  collector  of  old  newspapers, 
says  it  w’as  the  largest  daily  in  the  history’  of  Philadelphia.  .  .  .  The 
Philadelphia  Inquirer  published  a  full-run  paper  of  140  pages. 
With  regional  editions  included,  the  package  carried  more  than 
500,000  lines  of  advertising.  .  .  .  The  Thanksgiving  edition  of  the 
Lancaster  (Pa.)  New  Era  consisted  of  88  pages,  including  173,- 
298  lines  of  advertising.  ...  On  the  eve  of  Thanksgiving  Day 
football  game  between  two  crosstown  rival  high  schools  in  Potts- 
town.  Pa.  the  students  and  teachers  of  the  underdog  school  placed 
an  8  column  by  18  inch  ad  in  the  Pottstown  Mercury  declaring, 
“Skin  the  Wildcats.”  Ad  manager,  George  L.  Egolf,  reports  the 
Wildcats  were  skinned  as  advertised,  by  a  score  of  25  to  6. 

Branco  Sales  is  a  new  wholly-owned  subsidiary  of  The  Branham 
Company,  national  advertising  sales  representatives  for  news¬ 
papers.  Branco  Sales  division  will  not  represent  daily  papers.  Its 
first  client  is  the  New  York  Knickerbocker,  (“New  York’s  Fun 
Paper  and  Magazine”)  which  is  set  to  bow  Feb.  25,  1968.  Three 
men  with  the  firm  that  publishes  Funk  &  Wagnalls  Encyclopedia — 
Frank  Keller,  Mac  Cache  and  Joe  Morse — are  planning  the  “news¬ 
less  newspaper”,  contents  of  which  will  include  some  of  the  syn¬ 
dicated  comics  and  features  missing  from  New  York  City  since 
the  World  Journal  Tribune  folded.  .  .  .  Coming  (N.Y.)  Leader, 
Homell  (N.Y.)  Tribune  and  Dunkirk-Fredonia  (N.Y.)  Observer 
move  to  Julius  Mathews  Special  .4gency’  on  January  1  for  national 
advertising  representation.  .  .  . 


The  Times-World  Corp.,  publisher  of  Roanoke  newspapers,  is 
now  in  the  business  of  running  a  shopping  center.  In  a  $3  million 
transaction  the  publishing  company  acquired  the  leasehold  on 
Towers  Shopping  Center  which  was  built  on  land  acquired  30 
years  ago  for  T-W  broadcast  enterprises.  .  .  .  The  Department  of 
Justice  is  attacking  the  lestriction  of  price  advertising  by  under¬ 
takers  in  an  antitrust  suit  filed  against  the  National  Funeral  Di¬ 
rectors  Association.  .  .  .  38-year-old  Cy  Schneider  is  the  new  piesi- 
dent  of  Carson  Roberts  Inc.,  Los  Angeles  ad  agency  where 
“growth  has  made  more  room  at  the  top  for  a  broadened  man¬ 
agement.” 

Eastman  Chemical  Products  said  in  a  full-page  ad  in  IFonu  n’s 
Wear  Daily  it  was  withdrawing  all  retail  co-op  ad  funds  for  its 
Kodel  polyester  fiber  beginning  in  the  fall  of  1968,  “because  we 
just  can’t  be  sure  of  what  the  legal  repercussions  are  within  such 
programs.”  Eastman’s  co-op  program  was  oflFered  at  first  to  all 
retailers,  but  it  was  later  limited  to  selected  retailers  “whose 
advertising  would  attract  maximum  consumer  attention.  .  .which 
would  benefit  all  retailers  who  handled  products  containing  our 
fiber.”  The  Federal  Trade  Commission  began  receiving  complaints 
that  the  program  might  be  in  violation  of  the  Robinson-Patman 
Act.  This  inquiry’  is  pending.  According  to  trade  reports,  DuPont, 
Celanese  and  Monsanto  will  stand  pat  w'ith  their  co-op  pro¬ 
grams.  .  .  .As  part  of  an  advertising  effectiveness  program  begun 
in  March  under  the  guidance  of  a  Whardon  School  of  Business 
professor,  Anheuser-Busch  will  run  a  test  campaign  in  24  new.s- 
paper  markets.  .  .  . 

International  Correspondence  Schools,  Scranton,  Pa.,  is  taking  a 
look  at  newspapers  as  a  direct  response  medium;  recently  spent 
$20,000  in  a  20-market  test.  Favorable  results  came  from  a  pre¬ 
printed  insert  in  the  Portland,  Maine  papers.  The  company,  which 
spends  $1.3  million  a  year  in  magazines,  has  three  pages  scheduled 
for  Family  ITect  in  ’68.  ICS  is  N.W.  Ayer’s  oldest  client.  Ad 
director  Bill  Taylor  would  like  to  receive  success  stories  to  sub¬ 
stantiate  a  recommendation  to  the  sales  force  and  al.so  to  learn 
what  newspaper  ad  technique  produces  the  best  results. 


Linage  Leaders . . .  First  10  Months 


1967 

Morning 

Los  Anqeles  Times 
Washington  Post 
Miami  Herald 

Chicago  Tribune . 

New  York  Times  . 

New  Orleans  Times-Picayune 

San  Jose  Mercury  . 

Dallas  News  . 

Phoenix  Republic  .  . 

Houston  Post 


1966 

Morning 


Evening 


Milwaukee  Journal 
Houston  Chronicle 
San  Jose  News 
Detroit  News 
Dallas  Times-Herald 
Cleveland  Press 
Minneapolis  Star 

Denver  Post . 

Toronto  Star  . 

Fort  Lauderdale  News 


50,317,531 

41,695.659 

40,709,206 

37,799,283 

33.682,346 

32,410,409 

32.043.819 

29,249,083 

28,256,450 

27,432,795 


33,383,360 

32,244,430 

31,782,693 

31,727,534 

30,991,678 

30,793,927 

29,224,335 

29,017,547 

28.834,352 

28,728,968 


Los  Angeles  Times 

Washington  Post  . 

Miami  Herald . 

Chicago  Tribune 
New  Orleans  Times-Picayune 
San  Jose  Mercury 
New  York  Times 

Cleveland  Plain  Dealer  . 

Phoenix  Republic 
Orlando  Sentinel 


Evening 


Detroit  News . 33,595,331 

Milwaukee  Journal .  33.593,222 

Houston  Chronicle  . 33,I4I,IU 

Cleveland  Press  .  32,954,063 

San  Jose  News .  ...  32.923,229 

Dallas  TimeS'Herald  .  31,353,401 

Atlanta  Journal  .  30.166,372 

Denver  Post .  29,231,820 

Phoenix  Gazette  .  29,180,155 

Minneapolis  Star .  28,552,090 


Suinlay 


New  York  Times  . 

Los  Angeles  Times 
Philadelphia  Inquirer 
Chicago  Tribune 
New  York  News 
Milwaukee  Journal 

Boston  Globe  . 

Washington  Post 
Baltimore  Sun 
Miami  Herald 


Six  and  Seven  Day  Totals 

Los  Angeles  Times  MS .  8! 

New  York  Times  MS . 61 

Washington  Post  MS  .  51 

Chicago  Tribune  MS  . 5 

Miami  Herald  MS  5i 

Milwaukee  Journal  ES . 51 

Detroit  News  ES  4' 

Minneapolis  Star  ft  Tribune  ES  4! 
Houston  Chronicle  ES  .  4^ 


..  34,619,291 
.  33,173,489 
.  20,774,550 
.  19,497,587 
18,138,585 
17,423,014 
.  17,352,336 
.  16,778,154 
16,361,693 
16,197,105 


Siindav 


Los  Angeles  Times 
New  York  Times 
Philadelphia  Inquirer 
Chicago  Tribune  . 

New  York  News 
Milwaukee  Journal 
Washington  Post 
Miami  Herald 
Baltimore  Sun 
Cleveland  Plain  Dealer 


..  36,611,543 
....  34,719,746 
. ...  20,299,25« 
. ...  20,177,(81 
..  18.475,951 
..  17,941,229 
..  17,289,456 
. .  16.864,013 
.  16.685.713 
.  16,401.365 


New  Orleans  Times-Picayune  MS  44, 


Six  and  Seven  Day  Totals 

Los  Anqeles  Times  MS  .  90,129,357 

New  York  Times  MS  .  67,142,984 

Washington  Post  MS  .  61,104,832 

Chicago  Tribune  MS  .  58,186,661 

Miami  Herald  MS  .  57,936,110 

Milwaukee  Journal  ES  .  51,534,451 

Detroit  News  ES  .  49,242,601 

Cleveland  Plain  Dealer  MS  .  45,848.139 

Houston  Chronicle  ES  45,368,304 

New  Orleans  Times-Picayune  MS  45,058,755 
Source;  Media  Records,  Inc. 
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I  Realtors  Given  Tips 
;  For  Ads  and  Features 
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.95,331 
.93,222 
41, lit 
154,043 
'23,229 
153,401 
144,372 
131,820 
180,155 
552,090 


411,543 

719,744 

299,251 

177,021 

475,951 

941,229 

,289,458 

844,013 

,485,713 

401,345 


.129,352 
;  142,984 
,104,832 
.I84.UI 
,934,110 
,534,451 
'242,408 
.;848,I39 
;,348,30« 
1,058,255 
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Washington 

Sell  both  imaffe  and  product 
in  the  same  ad,  Franklin  E. 
SchaflFer,  president  of  Doi-emus 
and  Company,  New  York  ad¬ 
vertising:  agfency  advised  real 
estate  brokers  at  a  convention 
session  of  the  National  Associ¬ 
ation  of  Real  Estate  Boards 
here. 

“I  cannot  emphasize  strong:ly 
enoug:h  the  impoi'tance  of  in¬ 
cluding:  the  image-building:  ele¬ 
ment  in  every  single  listings  ad¬ 
vertisement  you  run,”  he  said. 
“You  must  cai-ry  on  your  image- 
building  week  after  week, 
month  after  month,  without  let¬ 
up,  until  your  name  and  services 
and  professional  abilities  are  as 
well-known  in  your  community 
as  Singer,  Avis,  and  Volks¬ 
wagen  are  recognized  nation¬ 
wide. 

“Obviously,  I’m  not  saying, 
‘Don’t  advertise  your  listings.’ 
That  would  be  as  ridiculous  as 
asking  a  man  wdth  hives  to  stop 
scratching.  What  I  am  suggest¬ 
ing  is  a  simple,  economical  way 
to  go  on  advertising  the  homes 
)  you  want  to  sell — and  build 
I  your  local  prestige  at  the  same 
time.  A  way  to  wTap  up  image 
and  product,  both  in  the  same 
ad.” 

For  example,  he  continued,  an 
ad  can  be  pi’epared  which  leads 
off  with  a  paragraph  establish¬ 
ing  the  Realtor  as  an  authority 
on  local  I'eal  estate.  This  is  fol¬ 
lowed  by  a  description  of  the 
property  or  properties  for  sale. 
Then,  the  NAREB  seal — an 
easily  identifiable  trademark — 
and  a  definition  of  a  Realtor 
should  be  next.” 

It  must  be  remembered, 
Schaffer  pointed  out,  that  adver¬ 
tising  is  not  something  to  be 
done  for  ballyhoo,  fun,  habit, 
or  pride.  It  is  a  method  of  sell¬ 
ing  image  and  product. 

Four  Magic  Steps 

Four  magic  steps  are  neces¬ 
sary  in  the  creation  of  adver¬ 
tising  that  pulls,  Joseph  P. 
Lynch,  advertising  manager  of 
the  Washington  (D.C.)  Post, 
said. 

The  first  step  in  advertising 
is  planning,  he  advised.  When 
developing  a  single  ad  or  a  long¬ 
term  campaign,  “consider  the 
amount  of  your  advertising  in¬ 
vestment  and  compare  it  with 
other  investments  in  the  busi¬ 
ness.  Consider  the  amount  of 
business  advertising  produces, 
the  image  it  creates,  the  impact 
on  the  community,  and  how  long 
j  editor  &.  PUBLISHER  I 


your  business  would  prosper 
without  advertising.” 

In  addition,  he  continued,  con¬ 
sideration  must  be  given  in  the 
planning  stage  to  the  time  and 
thought  that  should  go  into  pre¬ 
paring  advertising;  to  knowl¬ 
edge  of  the  media  available ;  and 
to  a  systematic  method  of  check¬ 
ing  results. 

Step  two  in  creation  of  suc¬ 
cessful  advertising  is  analysis. 
“Analyze  fully  the  property  to 
be  sold,”  he  pointed  out.  “Write 
down  all  buying  points,  not  sell¬ 
ing  points;  and  write  down  what 
the  reader  would  want  to  know 
about  the  house  or  property,  not 
what  you  want  to  sell  him.  Do 
all  this  before  stai’ting  to  write 
the  ad.” 

The  third  step.  Lynch  went 
on,  is  following  a  three-point 
formula  for  writing  effective  ad¬ 
vertising  copy. 

The  ‘Shell  Burst’ 

First  and  foremost  is  the 
“shell  burst,”  he  advised.  “This 
is  the  headline.  It  should  stop 
the  reader,  catch  his  attention, 
really  blow  the  whistle,  and  in¬ 
terest  the  reader  to  the  point 
that  it  compels  him  to  move  to 
the  next  part  of  the  ad.  Just  to 
stop  the  reader  is  not  enough — 
make  him  I’ead  more  with  your 
headline.” 

Comparing  the  body  copy  in 
an  ad  to  a  chain,  Mr.  Lynch 
told  his  audience  that  each  link 
must  be  a  solid  argument  that 
stai’ts  the  reader  on  the  way  to 
action.  Each  link  must  be  a 
buying  point  that  molds  the 
reader  to  a  high  pitch  of  in¬ 
terest. 

“Once  there,  don’t  let  him 
down,”  he  added,  “but  hit  him 
with  the  next  basic  ingredient 
of  a  good  ad — the  hook.” 

This  part  of  the  ad  is  simply 
an  invitation  to  action  and  must 
really  motivate  the  I’eader.  The 
hook  must  tell  him  to  act  in  a 
positive  way.  Printing  the  name 
and  address  is  not  enough — tell 
the  reader  to  come  out,  call  the 
office,  or  in  some  way  make  him¬ 
self  known  to  the  advertiser. 

The  fourth  step  in  creating 
good  ads  is  merchandising. 

“Be  suie  that  everyone  in 
your  office  from  janitor  to  the 
owner  or  pi’esident  of  the  com¬ 
pany  knows  about  what’s  being 
advertised  so  that  people  call¬ 
ing  in  response  to  your  adver¬ 
tising  are  served  intelligently. 

“Unless  you  do  this,”  Lynch 
warmed,  “all  the  effort,  plan- 
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ning,  research,  and  copy  winting 
genius  is  lost.  Unless  you  do  this 
after  all  you  havm  done  before 
you  stand  a  better  chance  of 
making  enemies  because  the 
people  responding  to  the  adver¬ 
tising  are  keyed  up  .  .  .  and 
when  you  let  them  down,  you 
let  them  down  harder  than 
ev'er.” 

‘Invented  Features’ 

Realtors  can  use  the  brain¬ 
storming  method  to  create 
newsy  “invented  features”  that 
frequently  are  the  most  widely- 
read  and  most  informative  items 
on  the  real  estate  page,  said 
Robert  F.  Brennan,  real  estate 
editor  of  the  Cleveland  Press,  in 
addressing  a  Realtor-Public  Re¬ 
lations  Committee. 

As  an  example,  he  advised 
the  Realtors  to  “ask  yourselves 
why  so  many  home  buyers  are 
families  who  already  own  a 
home.  Are  they  unhappy  where 
they  are?  Why?  What  attracts 
them  to  buy  another  home? 
Which  of  the  reasons  are  the 


most  prevalent?  What  are  some 
of  the  secondary  reasons? 

“When  you  brainstorm  a  sub¬ 
ject  such  as  this,  jot  down  your 
questions  and  answers,  and  you 
will  have  the  makings  of  an 
easy,  newsy  feature  which  you 
can  offer  to  your  local  real 
estate  editor.” 

Brennan,  who  is  president  of 
the  National  Association  of  Real 
Estate  Editors,  commented  that 
real  estate  people  are  lucky  in 
that  the  commodity  they  handle 
gets  an  extraordinary  large 
share  of  news  space.  This  is  be¬ 
cause  shelter,  along  with  food, 
clothing,  and  transportation,  is 
one  of  civilization’s  basic  neces¬ 
sities,  he  said. 

Realtors  can  take  advantage 
of  this  situation  by  shunning 
the  self-oriented  publicity  items 
and  helping  the  reporter  with 
genuine  news  items  or  leads  to 
news  stories,  he  added.  Pointing 
to  annual  Realtor  Week  as  an 
example,  he  emphasized  that  the 
proclamation  of  this  and  its  use 
merely  “as  an  excuse  for  Real- 
(Contimied  on  page  18) 


Advertising  Linage  Trends 


(Compiled  by  EDITOR 

&  PUBLISHER 

from  Media  Record: 

9 — 52  Cities 

Gain/ 

Report) 

*E&P 

Classification 

1967 

1966 

Loss% 

Index 

Retail  (Including 

Dept.  Store) 

October 

170,460,000 

171,890,000 

99.2 

109.5 

September 

151,956,000 

157,191,000 

96.7 

105.2 

Year  to  date 

1,521,164,000 

1,490,630,000 

102.0 

95.9 

Department  Stores 

October 

60,365,000 

61,088,000 

98.8 

108.8 

September 

53,524,000 

56,222,000 

95.2 

100.8 

Year  to  date 

524,345,000 

518,617,000 

101.1 

110.2 

General 

October 

29,889,000 

31,504,000 

94.9 

98.1 

September 

26,238,000 

30,587,000 

85.8 

97.1 

Year  to  date 

246,182,000 

254,494,000 

96.7 

101.1 

Automotive 

October 

12,703,000 

16,671,000 

76.2 

79.1 

September 

13,683,000 

18,232,000 

75.0 

96.6 

Year  to  date 

F'inancial 

135,452,000 

159,503,000 

84.9 

96.6 

October 

6,242,000 

7,150,000 

87.3 

110.1 

September 

4,839,000 

5,467,000 

88.5 

104.1 

Year  to  date 

56,006,000 

61,755,000 

90.7 

106.2 

Total  Display 

October 

219,294,000 

227,215,000 

96.5 

105.5 

September 

196,716,000 

211,477,000 

93.0 

103.3 

Year  to  ciate 

1,958,804,000 

1,966.382,000 

99.6 

107.9 

Classified 

October 

76,890,000 

81,450,000 

94.4 

108.0 

September 

73,101,000 

77,299,000 

94.6 

106.5 

Year  to  date 

749,925,000 

792,747,000 

94.6 

109.5 

Total  Advertising 

September 

269,817,000 

288,776,000 

93.4 

104.2 

October 

296,184,000 

308,665,000 

96.0 

106.1 

Year  to  date 

*  The  E&P  Index  is  an 

2,708,729,000 

1  average  of  the 

2,759,129,000 

five  past  years. 

98.2 

109.1 

1967 
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SALESMAN'S  CORNER 

The  ^Message  ’  Deluge  At  Agencies  ’  Portals 


Ity  Hal  Taxcl 


An  advertising  executive  advised  a  gathering  of  newspaper 
people  to  emphasize  the  virtues  of  newspapers  rather  than 
their  markets  in  solicitations.  He  complained  of  the  tedium 
of  market  presentations  by  newspapers  and  recommended 
that  newspapers  would  be  better  off  promulgating  the 
wonders  of  the  newspaper  industry. 

This  theme  has  been  expounded  with  variations  by  numerous 
agency  executives.  The  essence  of  these  dialogues  is  that 
newspaper  people  have  failed  to  convey  their  strengths 
because  of  preoccupation  with  the  inconseiiuential  material 
of  their  own  markets. 

Our  agency  friends  would  recommend  that  the  newspaper 
representatives  from  Mudswamp,  Florida;  Saspamco,  Texas; 
High  Rock,  North  Dakota;  Houston,  Baltimore,  and  Seattle 
restrain  their  enthusiasm  for  either  the  market  or  newspaper 
and  devote  their  energies  to  extolling  newspapers.  With 
what  certainly  must  l)e  tongue  in  cheek,  we  are  encouraged 
to  “attempt”  appointments  with  agency  executives  in  order 
to  convey  the  word,  expound  the  message  of  the  power  of 
newspapers,  proselytize  the  virtues  of  the  industry. 

A  delightful  fancy:  Imagine  better  than  one  thou.-sand  daily 
newspaper  people  and  a  proportionate  numl)er  of  represen¬ 
tatives  crossing  the  portals  of  agencies  with  the  message. 

Imagine  every  advertisement  appearing  in  E&P,  Ad  Age, 
et  al,  proclaiming  “Buy  The  Newspaper,”  because  the 
newspaper  is  good. 

Imagine  the  direct  mail  pieces  from  San  Jose  announcing 
an  automobile  prize  in  a  buy-newspaper  contest,  regardless 
of  where  the  buy  is  made,  instead  of  the  “look  at  me,  San 
Jose,”  sales  promotion  efforts! 

Surely  all  of  this  would  represent  a  powerful  collection 
of  effort  for  the  medium.  But  would  not  this  make  for 
tedium  in  the  message  from  the  medium? 

And  would  not  this  also  give  rise  to  doubt  in  the  very 
same  offices  as  to  the  sanity  of  newspaper  people?  After 
all,  the  comment  must  be  made,  the  Bureau  of  Advertising 


(One  of  a  series  of  articles  on  newspaper  management 
which  Mr.  Taxel  has  written  expressly  for  EDITOR  &  PUB¬ 
LISHER.  He  is  Vicepresident,  Sales  for  Express  Publishing 
Company,  San  Antonio,  Texas.) 


is  functioning  and  the  role  of  the  individual  newspaper  is 
to  “sell  me”  on  the  market. 

Now  I  have  another  reaction  to  these  advices.  I  am  left 
with  the  feeling  that  these  gentlemen  have  a  deep  perception, 
a  profound  insight  into  the  values  of  newspapers  but  insist 
that  we  achieve  the  exact  same  sublime  level  before  they 
will  acknowledge  newspapers  as  superior  advertising  vehicles; 
that  we  are  being  exposed  to  the  fines.se  of  gamemanship 
and  that  the  deserving  are  only  those  who  understand  the 
game  as  they  invented  it. 

This  does  assume  the  proportion  of  a  jcke,  unfortunately 
only  funny  to  the  laconteur  and  not  the  listeners.  There  is 
no  laughing  down  here  suffering  the  frustration  of  failing 
the  sale  with  the  jokesters  appearing  to  giggle  and  scratch  at 
our  confusion,  i)romising  rewards  upon  our  achieving  the 
elevated  state. 

As  humor  it  is  deservedly  categorized  as  sardonic.  .As 
sincere  advice,  we  must  assume  the  actors  are  being  subtle 
and  gauging  the  audience  response  for  insight  into  the  true 
meaning  of  the  dialogue.  .As  a  public  statement,  I  am  tempted 
to  view  it  as  cynicism,  shared  only  by  those  in  comparable  ' 
positions  repeating  rehearsed  themes  from  convention  to 
convention,  enjoying  the  discomfort  of  the  seemingly  gullible 
media  representatives. 

If  they  know  our  wonders,  we  will  accept  our  ignorance 
assuming  they  act  on  their  superior  intelligence.  We  are 
prepared  to  concede  our  personal  failure  in  intelligent  repre-  , 
sentation,  as  long  as  they  act  on  their  greater  understanding,  i 

We  concede.  We  give  up.  We  do  not  understand.  Give  us  ' 
the  answer.  We  will  strike  medallions.  Award  the  plaques. 
Only  give  us  the  punch  line. 

.And  we  wish  they  would  hurry  up.  Because  as  the  old 
Russian  proverb  says,  “you  can’t  make  borsch  out  of  sour 
cucumbers.” 

Next:  Newspapers  in  a  Tower  of  Babel. 


Tips  to  Realtors 

(Continued  from  page  17) 


tors  to  put  bumper  stickers  on 
their  cars,”  is  not  the  type  of 
new’s  real  estate  editors  are 
seeking. 

.Amplifying  his  discussion  of 
invented  features,  Brennan 
listed  subjects  which  could  be 
brainstormed  to  provide  news. 
He  offered  these  topics:  Split- 
level  homes,  advantages  and  dis¬ 
advantages.  Modernized  kitchens 
— do  they  help  a  house  to  sell? 
Exterior  painting — just  how  im¬ 
portant  is  it?  Trade-in  home 
plans — how  they  w’ork.  Indoor 
fireplaces — is  one  enough?  Do 
they  help  sell  homes?  Landscap¬ 
ing  that  won’t  hide  the  house 
in  10  years.  What  do  elderly 
couples  look  for  in  a  home?  The 
two-car  family — is  it  creating 
more  choice  locations?  New- 
Year’s  resolutions  for  home 
ow-ners.  Leisure  time  for  recre¬ 
ation — does  it  affect  homesite 
choice? 
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Upson  Advanceil 
To  President  of  D-F-S 

Dancer- Fitzgerald- Sample 
Inc.,  has  moved  its  key  execu¬ 
tives  “up  a  notch  in  our  long- 
range  plan  to  maintain  continu¬ 
ity  of  management  with  respon¬ 
sibilities  gradually  shared  with 
younger  men,”  Clifford  L.  Fitz¬ 
gerald,  chairman  of  the  board 
announced. 

New-  president  of  the  agency 
is  Stuart  B.  Upson,  42,  formerly 
executive  vicepresident.  He  has 
l)een  with  D-F-S  for  21  years. 

He  succeeds  Gordon  H.  John¬ 
son,  55,  who  has  been  with  the 
agency  for  23  years.  Johnson 
becomes  chairman  of  the  board. 
Fitzgerald  w-ill  be  chairman  of 
the  executive  committee  and 
chief  executive  officer. 

George  G.  Tormey,  senior  vice- 
president,  has  been  appointed 
vicechairman  of  the  board. 

Fred  T.  Leighty,  52,  moves  up 
from  administrative  vicepresi¬ 
dent  to  executive  vicepresident. 
He  has  been  with  the  agency  for 
26  years. 

William  F.  Maughan,  vice¬ 


president  and  treasurer  of  the 
company,  has  l)een  assigned  the 
dual  role  of  secretary-treasurer. 

Chester  T.  Birch,  55,  formerly 
vicechairman  of  the  agency,  is 
retiring  as  a  stockholder  and 
also  as  management  meml)er  of 
D-F-S. 

Dancer-Fitzgerald-Sample 
Inc.,  a  44-year  old  agency,  bills 
an  estimated  $160,000,000  an¬ 
nually. 

• 

Kensiiiper  Jones 
Resipis  from  C-E 


Bufferiii  to  Bates 

Ted  Bates  &  Co.  has  been  as¬ 
signed  the  Bufferin  account  by 
Bristol-Myers  Company.  The  $10 
million  account,  which  left  Grey 
Advertising,  moved  to  Bates 
after  the  agency  resigned 
American  Home  Products  (Ana- 
cin)  account,  (E&P,  Nov.  18). 
John  F.  Murray  Advertising 
Agency  continues  to  be  respon¬ 
sible  for  print  advertising  for 
Anacin,  Preparation  H  and 
other  American  Home  Product 
accounts. 


Detroit 

The  resignation  of  Kensinger 
Jones  as  executive  vicepresident- 
creative  director  of  Campbell- 
Ewald  Company  was  announced 
by  Thomas  B.  Adams,  president. 

“After  ten  years  it’s  difficult 
to  leave  Campbell-Ewald,”  Jones 
said.  “I’ve  enjoyed  the  chal¬ 
lenges  and  opportunities  here 
and  it’s  been  a  full-time,  seven 
days  a  week  job.  Now’,  I’d  like 
a  chance  to  look  around  for  a 
month  or  so,  do  some  w’riting 
I’ve  wanted  to  do,  and  then 
decide  on  my  next  step.” 


Section  for  Florida 

Milwaukee 
A  tabloid  on  travel,  devoted 
entirely  to  one  state,  will  be 
published  by  the  Milwaukee 
Journal,  Sunday,  Dec.  3.  The 
8-page  tab  will  feature  editorial 
material  and  advertisements  on 
Florida.  Travel  tips  and  infor¬ 
mation  on  resort  areas  in  Florida  : 
will  be  written  by  Bill  Hibbard, 
travel  editor  of  the  Journal,  and 
his  staff. 


EDITOR  a:  PUBLISHER  for  December  2.  1967 


TERRENCE 

O'FLAHERTY 


Hy  Terrence  O' Flaherty 

“How  do  you  get  to  be  an  executive  assistant  to 
a  big  star?” 

Be  a  rtdative.  Stars  trust  relatives  more  than 
anyone  else  because  they  can  disinherit  them. 

★  ★  ★ 

“Red  Skelton  is  so  corny,  so  old-fashioned  and  so 
predictable.  How  does  he  stay  on  the  air?” 

Becaase  he’s  corny,  old-fashioned  and  predicta¬ 
ble.  And  because  he  knows  how  to  be  those  three 
things  better  than  anyone  else. 

★  ★  ★ 

“Who  was  the  biggest  star  in  Hollywood  in  the 
Thirties?” 

King  Kong.  He  was  the  only  movie  star  who 
made  a  great  success  in  his  first  movie  and  didn’t  let 
it  go  to  his  head.  He  was  the  nicest  gorilla  1  ever 
knew. 

★  ★  ★ 

“What  has  Ann-Margret  got  that  keeps  her  in 
show  business?” 

That’s  a  good  question. 

★  ★  ★ 

“Can  actors  —  and  especially  actresses  —  buy 
their  way  to  stardom  either  with  money  or  them¬ 
selves?” 

The  casting  couch  Is  still  an  important  piece  of 
Hollywood  furniture.  It  can  be  used  to  get  a  part  — 
but  once  the  cameras  start  to  roll,  the  performer  is 
on  her  own  and  neither  money  nor  love  can  make  her 
look  good  if  she  has  no  talent.  But  as  a  meaas  of 
getting  that  first  break  —  wow! 

★  ★  ★ 

“Is  Gypsy  Rose  Lee  for  real?” 

I’ve  never  been  too  sure.  But  one  thing  is  cer¬ 
tain:  only  someone  who  is  deaf,  dumb  and  blind  could 
overlook  her.  During  the  short  space  of  ten  minutes  I 
spent  with  her  recently,  she  discussed  the  following 
subject  without  pausing  either  for  breath  or  punc¬ 
tuation;  a  system  for  reproducing  salt  water  in  tropi¬ 
cal  fish  tanks,  teen-age  pregnancy,  the  Smithsonian 
Institution,  a  proposal  to  change  the  age  limit  for 
statutory  rape,  the  sinking  of  the  Spanish  Armada, 
and  how  to  remove  a  garter  belt  in  public. 

★  ★  ★ 

“What  is  it  that  Jackie  Gleason  drinks  on  his 
show?” 

The  official  CBS  reply  is  this:  “Mr.  Gleason 
says  it  is  coffee.” 

★  ★  ★ 

“Which  one  of  the  three  shows,  ‘Hello,  Dolly,’ 

‘Marne’  and  ‘My  Fair  Lady’  is  an  original  story?” 

No  one  of  that  great  American  all-girl  trio  is 
an  original.  “Dolly”  is  based  on  a  Thornton  Wilder 
play  titled  “The  Matchmaker”;  “Marne”  is  based  on 
Patrick  Dennis’  book  “Auntie  Marne”;  and  “My  Fair 
Lady”  was  originally  “Pygmalion”  by  George  Ber¬ 
nard  Shaw.  They  just  don’t  make  girls  the  way  they  j 
used  to  any  more.  | 

★  ★  ★ 

“How  can  a  TV  show  like  the  recent  ‘Holiday  on 
Ice’  get  away  with  showing  almost  nude  girls?  Is 
nudity  more  acceptable  when  wearing  ice  skates?” 

“Holiday  on  Ice”  was  filmed  in  Europe  where 
TV  producers  and  audiences  don’t  mind  nudity  if  it’s 
beautiful  but  they  shun  violence.  On  American  TV 
nudity  is  considered  vulgar  while  every  known  kind 
of  sadism  is  acceptable.  If  I  had  to  make  a  choice,  the 
raw  posterior  of  a  pretty  lady  ice-skater  —  set  to  ^ 
music  —  is  a  healthier  sight  than  two  men  slugging 
themselves  to  death  in  a  Western  saloon. 

★  ★  ★ 

“We  watched  the  ’TV  Emmy  Awards  and,  as 
usual,  got  more  pleasure  from  watching  the  losers 
than  the  winners.  I  wonder  what  they’re  really 
thinking?” 

Bob  Crane  —  a  loser  in  the  comedy  category  — 
told  me  his  reaction  was  “hate  —  pure  hate.  I  just 
put  a  big  arrow  on  my  program  and  wrote  DAMN  in 
big  letters.”  He  was  joking  of  course.  Or  was  he? 


Sharp,  perceptive,  entertaining 
views  of  the  TV  scene. 

Assignment:  Television 

Uy  Terrence  O' Flaherty 

Now  that  autumn  is  here  and  the  barbecue  pits 
are  cold,  it’s  time  to  cork  the  ketchup  and  come  in¬ 
doors  to  watch  The  Little  Screen.  For  those  who 
mis.'^ed  the  opening  weeks,  here’s  a  brief  description 
of  the  new  shows  to  which  America  will  be  married 
this  winter  —  for  better  or  for  vvoi-se,  in  sickness  and 
in  health,  ’til  summer  do  us  part.  They  have  been 
divided  into  four  groups  depending  on  whether  they 
are  violent,  familiar.  Western  or  funny. 

Corpse  and  Robber.s  Catt'gory: 

“Mannix,”  a  drama  in  the  jugular  vein  starring 
Mike  Connors  who  thinks  he  is  Humphrey  Bogart,  a 
case  of  mistaken  identity.  This  is  a  CBS-TV  attempt 
to  out-do  the  FBI  by  crossbreeding  the  carefree  pri¬ 
vate  eye  of  yesteryear  with  the  computers  of  today. 

“Garrison’s  Gorillas”  is  ABC’s  replacement  for 
“Combat”  which  won  World  War  II  last  summer  and 
was  canceled.  The  new  troops  conform  with  all  the 
requirements  of  the  Sadism  Code  which  governs  to¬ 
day’s  Hollywood  product. 

“N.Y.P.D.”  contains  the  proper  ingredients  for 
today’s  police  shows:  1  tough  chief  of  detectives,  1 
handsome  sergeant,  1  Negro,  and  generous  helpings 
of  human  misery  from  the  newspaper  headlines. 

“Ironside”  has  the  tough  chief  of  detectives,  the 
★  ★  ★ 

Th«  Face  Is  Familiar  (And  So  Is  The  Show) 
Category: 

“The  Carol  Burnett  Show.”  Miss  Burnett  has 
shorter  hair  and  longer  skits. 

“The  Jerry  Lewis  Show.”  Lewis  has  longer  hair 
and  shorter  skits. 

“The  Danny  Thomas  Show.”  Sentimentalized 
burlesque,  comedy,  drama  and  variety  all  impaled  on 
the  giant  shishkabob  of  the  host’s  ego. 

★  ★  ★ 

The  Phase  on  the  Barroom  Floor  or  How  the 
West  Was  Won  in  North  San  Fernando  Valley: 

“The  High  Chapparal,”  another  dynasty  drama 
in  the  manner  of  the  Cartwrights  of  “Bonanza,”  the 
Barkleys  of  “Big  Valley”  and  the  Graingers  of  “The 
Virginian.”  Can  a  pretty  Mexican  girl  from  below 
the  Rio  Grande  find  happiness  as  the  second  wife  of 
Big  John  Cannon  and  stepmother  to  his  idiot  son? 

“Custer”  is  another  volume  from  ABC’s  History 
of  America  as  It  Wasn’t.  ’This  one  enlarges  the  pic¬ 
ture  of  the  famous  Anheuser-Busch  Indian  fighter 
ten  years  before  h  s  hair-raising  defeat  by  Sitting 

“Cimarron  Strip”  is  an  “epic”  Western  which  is 

Bull. 

“Guns  of  Will  Sonnett”  is  a  half  hour  devoted  to 
a  grandfather  and  grandson  shooting  their  way 
through  the  Old  West.  Each  episode  ends  with  grand¬ 
pa  appealing  to  God  for  help  at  the  next  shoot-down. 

“Hondo”  is  based  on  the  formula  of  Lone  Man 
versus  Everyone  Else.  Even  his  dog  is  on  his  own. 
His  adversaries  (until  the  supply  is  exhausted)  are: 
Apaches,  miners,  Mexicans  and  the  United  States 
Cavalry. 

“Cowboy  in  Africa”  is  the  first  Western  in  TV 
history  where  the  hero’s  buddy  is  an  Indian,  so  the 
show  had  to  be  transferred  to  another  continent. 

“Dundee  and  the  Culhane”  is  an  attempt  to 
prove  that  lawyers  can  be  a  source  of  amusement  — 
a  questionable  effort  even  in  the  Old  West. 

“Maya”  qualifies  as  a  Western  because  it  has  an 
Indian  in  it,  but  he  rides  an  elephant  instead  of  a 
horse. 


once  a  week 


Cjjronicle  (features  (fyndicate 


Okay,  now  you’re  on  your  own.  Don’t  dial  too 
fast  and  get  to  bed  early. 


555  SUTTER  STREET  •  SAN  FRANCISCO  •  CALIFORNIA.  94102  •  (415)  GA  1-1111 
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CL.4SSIFIED  CLIMC 

Gussy  Rings  the  Bell 
With  Comic  Page  Sale 

By  Stan  Finsne^^ 

C.41VI.  Proviclf'iife  (K.I.)  Journal  and  Itullelin 


Fred  Gabriel,  CAM  of  the 
Milwaukee  (Wis.)  Journal  and 
Senthiel,  calls  it  “the  most  dra¬ 
matic,  the  most  excitinp  and  the 
biggest  single  Classified  sale  in 
the  U.S.A.  during  1967!” 

Since  we  have  no  compari¬ 
sons  to  come  up  with,  we’ll  post 
it  as  a  record  until  some  new 
claims  come  along. 

He  was  referring  to  a  special 
sell  just  completed  by  Gussy 
Missling,  Telephone  Room  sup- 
eiwisor  of  the  Journal  and  Sen¬ 
tinel,  and  her  salesgirls  of  a 
quarter-page  feature  on  the 
comic  page  that  will  run  every 
day  for  a  year. 

Seventy-three  a  d  v  e  r  t  i  s  ers 
signed  2  to  56-line  daily  con¬ 
tracts,  taking  up  a  total  of  672 
lines  a  day — which  amounts  to 
over  210,000  lines  a  year  with 
re%-enue  in  excess  of  $.50,000. 

The  feature  is  called  “Fun — 
Food  and  Business  Fortune’” 
right  now,  but  Gabriel  says  he’s 


still  looking  for  a  heading  that 
better  describes  a  youth  market 
interested  in  food,  entertain¬ 
ment,  education,  fun — with  the 
kinds  of  advertising  that  reflect 
the  relaxing  and  pleasure-seek¬ 
ing  mood  that  could  be  associ¬ 
ated  with  comic  page  reader- 
ship. 

A  brochure  mailed  to  pros¬ 
pects  included  a  reprint  of  the 
Sentinel’s  comic  page  with  sam¬ 
ple  ads  laid  out  in  the  lower 
right  hand  quarter-page  beneath 
the  “Fun-Food-Fortunes”  head¬ 
ing.  Samples  of  ads  ranging 
from  two  lines  at  50c  a  day  to 
56  lines  at  $16.80  a  day  were 
scattered  throughout  the  fea¬ 
ture. 

Other  promotion  in  the  kit  in¬ 
cluded  a  list  of  advertisers 
“from  New  York  to  California”, 
who  use  comic  page  advertising. 

Another  page  supplied  infor¬ 
mation  from  King  Features  syn¬ 
dicate  and  Metro  Comics  such 


as  “Comic  page  readership  in¬ 
volves  90  to  1009?-  of  readers 
under  18  years  of  age.  (Most 
start  reading  when  8  or  10  years 
old.)  Eight  out  of  ten  adults 
read  some  comic  strips  regu¬ 
larly.” 

Also  included  was  a  “Comic 
Page  Agreement”,  offering  copy 
changes  (but  not  size  changes) 
once  a  week  and  cancellation 
privilege  with  30  days  written 
notice. 

This,  in  my  mind,  is  good  cre¬ 
ative  selling.  Not  a  “one-shot” 
special  dreamed  up  by  a  sales 
manager  to  plug  a  linage  gap 
or  re-sold  because  “we  have  to 
match  last  year’s  figures” — the 
kind  of  selling  that  grinds  up 
the  salespeople  into  little 
chunks  and  the  kind  of  selling 
that  practically  embarrasses  an 
advertiser  into  participating. 

I’ve  felt  for  a  long  time  that 
“specials”  are  something  to 
avoid  unless  they  serve  a  true 
need  for  the  advertiser  and  the 
reader  and  that  one-time  and 
short  term  specials  are  danger¬ 
ous,  because  the  reader  isn’t  set 
for  them. 

But  back  to  Gussy  Missling 
and  the  telephone  room  sales¬ 
girls. 

This  kind  of  selling  demon¬ 
strates  some  important  things 
that  too  few  newspapers  are 
using  to  their  advantage.  Classi¬ 
fied  staffs,  especially  the  sales- 
]  girls,  are  used  to  selling  small 
units.  They  can  make  a  lot  of 
calls  and  sell  a  lot  of  small  ac¬ 
counts  with  a  small  ratio  of  ex¬ 
pense  to  revenue,  and  it  doesn’t 
seem  to  make  much  difference 
to  them  what  they’re  selling,  be 
it  Classified,  National  tie-ins  or 
Retail.  Too  often,  because  of 
“that’s  the  way  w'e’ve  always 
done  it”,  the  lines  of  demarca¬ 
tion  between  the  various  depart¬ 
ments  are  drawn  too  tightly. 

Sol  Kaiman,  Sales  Manager 
j  of  Providence  Journal  Classified, 

I  just  back  from  an  American 
Press  Institute  seminar,  reports 
that  “about  half”  of  the  larger 
papers  represented  there 
(roughly  100,000  circulation  up) 

'  employed  their  Classified  sales 
staff  in  some  kinds  of  out-of- 
the-section  selling. 

The  kind  of  selling  depends 
on  the  kind  of  advertising  that 
can  be  developed  in  a  particu¬ 
lar  market.  Schools,  camps, 
theater,  entertainment,  travel, 
recreation — anj’W'here  that  you 
^  have  small  units  and  repeat 
business.  The  economics  of  this 
low-cost  telephone  selling  are 
obvious. 

A  further  step  is  taken  by 
some  newspapers,  and  it  works 
very  well.  Experienced  sales¬ 
girls  are  often  moved  from  Clas¬ 
sified  into  Retail  or  National 
to  handle  the  classifications  best 
suited  to  them.  Quite  often  a  lot 


Gussy  Missling 


of  detail  is  involved,  and  women 
seem  to  be  able  to  handle  detail 
better  than  men.  You  end  up 
with  “retail-detail”  telephone 
salesgirls  handling  lots  of  ac¬ 
counts  and  making  40,  50  and  60 
calls  a  day  easily. 

So  some  of  these  accounts  do 
get  into  cuts,  borders,  artwork, 
engraving,  copy.  You’d  be  sur¬ 
prised  how  quickly  these  things 
are  mastered  with  training,  help 
and  supeiwision.  Doesn’t  seem 
to  bother  “Gussy’s  Gals”  in  Mil¬ 
waukee  with  no  problems  ex¬ 
cept  having  to  order  a  bigger 
cash  register. 

•  *  * 

ELECTION— Albert  D.  Pag-  f 
lia,  New  York  Pont,  is  the  new 
president  of  the  New  York-New 
Jersey  Classified  Advertising 
Managers  Association.  Judy 
Schwartz,  Fairchild  Publica¬ 
tions,  is  vicepresident,  and  Ro¬ 
bert  Woo<lruff,  Long  Inland 
Prenn,  is  secretary. 

• 

Teacher  Shows  Class 
In  Use  of  Newspaper 

Corning,  N.  Y. 

“It  is  just  too  bad,”  says  the 
Coming  Leader,  “that  more 
newspapers  haven’t  as  yet  seen 
the  great  service  they  can  per¬ 
form  by  taking  an  active  part 
in  the  Newspaper-in-the-Class- 
room  program.” 

The  editorial  reflected  the 
sentiments  of  Co-Publisher 
Matthew  F.  Carney  Jr.  and  his 
colleagues  after  Circulation 
Manager  Robert  McCormick  L 
conducted  another  class  for  area  F 
teachers.  Sixty  attended  the  dis¬ 
cussions  led  by  George  H.  Bevan, 
editor  of  the  Leader,  and  Mar¬ 
vin  Maskowski,  educational  con¬ 
sultant  of  the  American  News¬ 
paper  Publi.shers’  Association. 

A  sixth  grade  teacher,  Wil¬ 
liam  English,  provided  a  class¬ 
room  demonstration  of  how  he 
uses  the  local  newspaper  in  in¬ 
struction.  This  was  the  ninth 
year  the  Leader  has  sponsored 
the  education  seminar. 


for 

TOP 
YIELDS 

on  your 
advertising  investment 

12th  in  U.S.  in  per  household  retail  sales* 

Pick  Rockford’s  fast-growing,  two-county  metro  mar¬ 
ket  for  buying  action  .  and  pick  Rockford’s  own 
newspapers  to  reach  the  giant  253,400  population. 
The  Rockford  Morning  Star  and  Rockford  Register- 
Republic  assure  84.5%  daily  coverage. 

(Chicago’s  leading  newspaper 
has  4.5%).  Single  rate  for  both 
national  and  local  advertisers. 

*Salet  Management  Survey  of 
Buying  Power,  June,  1967. 

KOCKFORD  MORNING  STAR 

Sorkforll  HegisferoHepubHr 

ROCKFORD,  ILLINOIS 
Members  of  the  Gannett  Group 
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Gene  Sherman, 
Copley  News  Service 
correspondent, 
London. 


Gene  Sherman,  Copley  News  Service  cor¬ 
respondent  in  London,  is  representative  of 
top  CNS  reporters  around  the  globe. 
Sherman  learned  his  craft  early.  He  has 
been  a  newspaperman  since  he  was  15, 
editing  a  semi-weekly  newspaper  while 
attending  high  school. 

A  member  of  the  Los  Angeles  Times 
staff  from  1936  to  1966,  Sherman  cov¬ 
ered  many  important  stories  while  on  a 
roving  national  assignment.  In  1960,  his 
18-month  campaign  exposing  U.S.  narcot¬ 


ics  traffic  won  the  Times  a  Pulitzer  Prize. 

Gene  Sherman  has  traveled  the  world 
on  reporting  assignments— Europe,  South 
America,  the  Middle  East,  the  Caribbean, 
the  Arctic  Circle,  the  South  Pacific. 
Sherman  joined  Copley  News  Service  in 
1966.  For  CNS,  he  made  two  trips  to  Africa 
to  report  on  rapidly  changing  political  and 
economic  conditions.  Sherman  recently 
concluded  a  coast-to-coast  news-gathering 
trip  across  the  U.S.  and  has  returned  to 
CNS  headquarters  in  London. 


CNS  is  the  true  supplementary  news 
service.  All  CNS  features  are  available  by 
mail  or  leased  wire.  For  complete  informa¬ 
tion,  prices  and  sample  reports,  contact  — 
Rembert  James,  Editor,  Copley  Newsservice, 
940  Third  Avenue,  San  Diego,  Calif.  92112. 


COPLEY  NEWS  SERVICE 


S.F.  Area  Publishers 
Debate  Hayden  Bill 


Sax  Francisco  In  presenting  the  view  of  a 
Debate  on  the  so-called  “fail-  suburban  publisher,  Clinton  de- 
ing  newspaper”  bill  continues  dares  price-fixing  resulted  from 
here  \dth  Charles  Gould,  pub-  the  establishment  of  the  joint 
lisher  of  the  San  Francisco  publishing,  advertising  and  cir- 
Examiner,  and  J.  Hart  Clinton,  culation  organization  for  the 
publisher  of  the  San  Mateo  San  Francisco  Examiner  and  the 
Times,  as  siiokesmen  for  diver-  San  Francisco  Chronicle. 
gent  views.  “You  don’t  need  price-fixing 

The  two  men,  who  testified  to  maintain  a  free  press.  I  sub- 
before  the  Senate  sulicommittee  mit  this  is  a  bad  bill  and 
in  hearings  on  the  Hayden  Bill,  shouldn’t  pass,”  he  told  SDX. 

S  1312,  addressed  Sigma  Delta  Gould  declared  the  formation 
Chi’s  Northern  California  Pro-  of  the  San  Francisco  Newspaper 
fessional  Chapter.  They  were  to  Printing  Company  enabled  the 
speak  again  before  the  Cali-  retention  of  two  independent 
fornia  Press  .Association’s  editorial  voices  here.  He  believes 
gathering  here  Dec.  1.  monopoly  was  the  alternative. 

Both  publishers  are  using  the  Should  a  breakup  of  SFNPC 

be  forced,  there  will  be  a  single, 
24-hour  newspaper  operation  in 
San  Francisco  within  fiO  days, 
Gould  replied,  adding:  “I  don’t 
lielieve  that’s  what  you  want.” 

Benefits  Viewed 

Freedom  of  choice  is  best 
achieved  by  a  joint  production 
company,  Gould  said.  S  1312 
would  exempt  such  arrange¬ 
ments  from  antitrust  laws. 

The  morning  San  Francisco 
Chronicle,  the  afternoon  San 
Francisco  Examiner  and  the 
Sunday  Examiner  &  Chronicle 
have  top  staffs,  complete  edito¬ 
rial  independence,  and  the  larg¬ 
est  circulations  of  their  area, 
Gould  pointed  out. 

This  contrasts  with  six  years 
of  Examiner  losses  before 
SFNPC,  and  to  afternoon  paper 
losses  which  actually  extended 
for  18  years,  Gould  added. 


'GO  FLY  A  KITE!' — That's  Will  Yolen,  at  left,  public  relations  man, 
telling  reporters  in  San  Juan,  how  to  fly  a  kite  and  write  stories 
about  his  plans  for  a  kite  museum  in  Puerto  Rico.  The  writers  are 
David  Acevedo  and  Martha  Dryer  of  the  San  Juan  Star  and  Alba 
Raquel  of  El  Mundo.  Their  source  of  information  happens  to  be 
president  of  the  International  Kite  Flyers  Association. 


Announcvmvnt 


THOMAS  A.  HEXDRV 


Thomas  .A.  Hendry  has  been 
appointed  Manager — Newspiint 
Sales  for  The  Ontario  Paper 
Company  Limited,  Thorold, 
Ontario,  it  was  announced  by 
Company  President,  Robert  M. 
Schmon.  Mr.  Hendry  joined  the 
Company  on  November  1st, 
after  nearly  20  years  with  the 
Sales  Departments  of  Abitibi 
Paper,  and  Mead  Corporation. 
For  the  past  six  years,  he  has 
been  with  the  New  York  office 
of  Mead  Containers  as  national 
account  sales  executive.  Mr. 
Hendry  served  in  the  Royal 
Canadian  Navy  during  the  war 
and  later  attended  McGill 
University. 

His  appointment  is  part  of  an 
expanded  program  in  the  sale 
of  standard  newsprint  for  let¬ 
ter  press,  offset  and  rotogravure 
presses  being  undertaken  in 
Elastem  Canada  and  the  East¬ 
ern  United  States  by  the  On¬ 
tario  Paper  Company  and  its 
associated  company,  Quebec 
North  Shore  Paper  Company, 
Baie  Comeau,  Quebec.  Mr. 
Hendry  will  be  located  in 
Thorold  on  the  staff  of  Vice 
President-Sales,  David  F.  Kerr. 


The  foreign  correspondent  who  loves  Philadelphia 


l  ake  a  native  \e\v  Yorker. 

(iraduate  him  from  Cornell.  Make 
him  a  combat  artilleryman  in 
huro|)e.  Give  him  newspaper  experi¬ 
ence  from  Texas  to  Rhode  Island. 
.Send  him  as  a  reporter  and  editor 
to  South  .Asia.  Brin"  him  back  to 
the  States.  Settle  him  in  Philadel¬ 
phia  and  keep  sendinc;  him  abroad. 

lie  is  Paul  Grimes,  news  editor 
of  The  Philadelphia  Bulletin,  the 
foreis[n  correspondent  who  loves 
Philadelphia. 

In  recent  years,  Bulletin  readers 
have  turned  to  his  reports  from 
X'ietnam,  Thailand,  Burma,  India, 
Pakistan, Turkey, Israel, S\ria, 
Jordan,  Lebanon  and  Germany. 

For  The  Bulletin  is  the  Philadel¬ 
phia  newspaper  that  sends  its  talent 


abroad  to  write  about  the  news  over¬ 
seas.  to  translate  it  into  the  idiom 
that  has  personal  meanin"  to 
Philadel|)hians. 

To  G;et  the  news.  Bulletin  writers 
sloe;  waist-deep  in  june;le  swamps, 
climb  icy  trails.  trude;c  desolate 
deserts,  talk  to  planners  of  coups 
d'etat  and  builders  of  nations,  walk 
with  princes  and  pretenders. 

For  how  people  think,  live,  eat 
and  exist  in  lands  Philadelphians 
cannot  see,  under  conditions  Phila¬ 
delphians  have  never  known,  is  news. 

Bulletin  writers  communicate 
quickly,  concisely  and  clearly.  They 
hold  the  mirror  to  the  face  of  action 
and  reaction.  1  hey  show  man  as 
he  is.  as  he  thinks  he  is.  as  he 
would  like  to  be.  They  picture  his 


accomplishments  and  achievements, 
his  ambitions  and  aspirations,  his 
failures  and  frustrations. 

By  readinst;  The  Bulletin,  Philadel- 
jihians  understand  more,  know  more 
and  talk  with  authority  about  ttxlay's 
<  world  news  that  may  aflect  their 
way  of  life  tomorrow. 

That’s  another  reason  why  The 
Bulletin  is  a  welcomed,  invited 
friend  of  the  family  in  the  homes 
of  (ireater  Philadelphia. 

So  strong  is  this  welcome  that  The 
Bulletin  has  a  million  more  circula¬ 
tion  every  7  days  in  Greater  Phila¬ 
delphia  than  any  other  newspaper. 

To  sell  Philadelphia,  be^in  with 
Fhe  Bulletin  ...  it  may  be  all  you 
need. 


.•\  Million  Market  Newspaper:  New  York, 
Chicago,  Detroit.  Los  Angeles,  San  Fran¬ 
cisco.  Member  Metro  Sunday  Newspapers. 
Miami:  The  Leonard  Company.  Toronto: 
American  Publishers’  Representatives. 


In  Philadelphia  nearly  everybody  reads  THE  BULLETIN 


Revolution  in  News 
Of  Sports  and  Money 

Ity  Louiii  Harri»i 


HUMAN  RELATIONS  MEDIA  AWARD  of  the  Chicago  Chapter, 
American  Jewish  Committee,  is  presented  by  Philip  Roude, 
left,  of  Bozell  and  Jacobs  Inc.  to  John  H.  Sengstacke,  editor-pub¬ 
lisher  of  the  Chicago  Daily  Defender.  Citation  noted  the  De¬ 
fender's  "devotion  to  the  highest  principles  of  truthful  journalism 
.  .  .  responsible  leadership  .  .  .  tireless  voice  of  reason." 


For  all  institutions  in  our 
society — newspapers  and  finan¬ 
cial  general  editors  not  excluded 
— the  challenge  is  to  adapt  to  the 
times  or  to  lose  your  franchise. 
On  the  publishing  side,  the  day 
when  publishers  went  into  the 
business  in  order  to  use  their 
papers  as  a  political  springboard 
has  now  faded.  The  day  that  a 
publisher  could  panic  the  public 
or  sell  papers  on  a  scare  head¬ 
line  or  a  one  edition  spectacular 
story  has  gone.  .And  even  the 
day  when  a  publisher  is  in  busi¬ 
ness  to  milk  the  profits  by  trim¬ 
ming  editorial  coverage  and 
quality  is  on  the  wane,  some 
notable  cases  notwithstanding. 

For  the  plain  truth  is  that  in 
this  time  of  upheaval,  quality 
reporting,  quality  editing,  qual¬ 
ity  advertising  and  circulation 
all  mean  profitable  enterprises. 
Despite  unconscionable  craft 
union  demands,  a  careful  exam¬ 
ination  of  many  of  the  notable 
newspaper  casualties  in  recent 
years  will  reveal  editorial  and 
management  practices  just  as 
antiquated  as  the  unions  which 
resist  automation.  Sex  and 
crime  stories  don’t  sell  papers. 
Cops  and  robl)ers  yarns  do  not 
hold  readers.  Gone  forever  from 
successful  newspapering  is  the 
love  tryst  story  made  out  of 
whole  cloth,  the  mobster  plot 
with  an  O.  Henry  ending  written 
by  a  fiction  rewrite  man,  or  the 
sensational  inside  coverage  of  a 
murder  trial. 

Ironically,  the  newest  medium, 
television,  has  gone  the  easy 
route  of  assuming  that  the  men¬ 
tality  of  the  public  is  that  of  12 
year  olds.  The  oldest  medium, 
the  newspaper,  is  learning  that 
quite  different  fare  must  l)e  the 
order  of  the  day. 


(This  is  an  excerpt  from  a 
talk,  “The  Impact  of  the  .Afflu¬ 
ent  Revolution  on  Publishing 
and  Financial  Communications,” 
which  Mr.  Harris  social  analyst, 
gave  at  a  symposium  for  busi¬ 
ness/financial  writers  at  the 
University  of  .Missouri  on 
October  27.) 


Let  me  give  you  some  specifics. 
A  revolution  is  taking  place  in 
uports  reporting.  The  two  groups 
which  most  follow  sports  now 
are  the  top,  educated  affluents 
and  low  income  Negroes.  Sports 
events  are  no  longer  localized.  A 
pro  football  game  on  tv  is  as 
much  a  local  as  a  national  event. 
Interest  is  as  high  as  it  once  was 
for  a  local  high  school  or  col¬ 
lege  game.  The  modern  news¬ 
paper  must  anticipate  it,  analyze 
it,  cover  it,  and  report  it.  But 
now  with  an  expertise  and  an¬ 
alytic  quality  never  before 
imagined.  What  is  more,  local 
sports  must  be  covered  with  the 
same  expertise  and  the  same 
level  of  analysis  as  nationally 
syndicated  columnists  achieve. 

In  the  financial  and  business 
news  area,  the  revolution  is  per¬ 
haps  more  acute  than  in  any 
other.  The  real  key  is  that  we 
are  rapidly  developing  into  a 
nation  of  mass  investors.  Some 
32%  of  the  affluent  own  stock 
and  26%  own  mutual  funds.  .As 
this  group  rises  to  46%  of  the 
population  by  1975,  their  owner¬ 
ship  of  stocks  will  increase  not 
diminish.  We  can  expect  that 
close  to  50%  of  the  population 
of  the  U.S.  will  own  stock  by 
1975,  if  current  trends  just  con¬ 
tinue  on  a  normal  course. 

Rut  these  new  investors  do 
not  own  securities  as  they  once 


did  savings  accounts.  They  are 
activists.  They  are  eager 
beavers.  They  now  spend  the 
l)etter  part  of  their  weekends 
studying  highs  and  lows  of  the 
week,  quarterly  profit  state¬ 
ments,  new  produce  develop¬ 
ments,  merger  reports,  competi¬ 
tive  positions,  margin  require¬ 
ments,  price  to  earnings  ratios, 
long  and  short  term  rises  and 
declines  of  selective  issues. 

Right  today,  there  is  a  market 
for  daily  stock  tables  that  report 
highs  and  lows — not  simply 
daily  highs  and  lows.  Right 
today,  there  is  a  deep  demand 
for  daily  reporting  of  price  to 
earnings  ratios  on  all  listed 
stocks.  Right  today,  there  is  real 
room  for  a  week-end  “financial 
guide”  that  could  burgeon  as 
the  “Tv  Guide”  has  done. 

The  point  I  am  trying  to  make 
is  that  coverage  of  the  news  is 
changing  as  rapidly  as  society 
itself.  I  do  not  make  a  claim  that 
change  is  necessarily  good  or 
bad.  .All  I  say  is  that  it  is  moving 
more  rapidly  than  ever  liefore. 
• 

Laii^e  Is  President 
Of  ^  isconsin  Leapiie 

Milwaukee 

L.  A.  Lange,  publisher  of  the 
Fond  du  Lnc  Commomeenlth  Re¬ 
porter,  was  elected  president  of 
the  Wisconsin  Daily  Newspaper 
Leage  Nov'.  i:i  at  its  annual 
meeting  here.  He  succeeds  V.  I. 
Minahan,  president  of  the  Ap¬ 
pleton  Poat-CreHcent. 

Daniel  C.  Beisel,  publisher  of 
the  Green  Bay  Press-Gazette, 
was  named  vicepresident,  suc¬ 
ceeding  Lange,  and  Martin  Wol- 
man,  general  manager  of  Madi¬ 
son  Newspapers,  Inc.,  was  re¬ 
elected  secretary-treasurer. 


Price  and  Boise 
ToBuildNewsprint 
Mill  in  Louisiana 

The  Price  Company  Limited 
of  Quebec,  Canada,  and  Boise  | 
Cascade  Corporation  of  Boise, 
Idaho,  have  announced  they  will 
jointly  construct  a  150,000-ton 
newsprint  mill  near  DeRidder, 
Louisiana.  It  is  expected  to  be 
in  operation  by  1970. 

The  mill  is  to  be  adjacent  to 
Boise  Cascade’s  new  kraft  and 
paperboard  mill,  which  will 
manufacture  its  pulp  from  wood 
located  on  Boise  Cascade’s 
timberlands  in  Texas  and  Louisi¬ 
ana.  The  newsprint  mill  will 
initially  consist  of  one  high¬ 
speed  machine  and  ancillar)' 
equipment,  but  provision  will  be 
made  for  the  installation  later 
of  a  second  machine. 

The  proposed  Southern  mill 
marks  the  first  United  States 
newsprint  manufacturing  ven¬ 
ture  for  both  companies.  The 
newsprint  mill  will  be  owned 
equally  by  Price  and  Boise  Cas¬ 
cade  and  each  company  will  be 
responsible  for  the  sale  of  one-  L 
half  of  the  mill’s  newsprint  ( 
production. 

Paper  machines  for  both  mills 
have  been  ordered.  Site  grading 
at  DeRidder  will  begin  in  the 
first  quarter  of  1968.  The  Rust 
Engineering  Company  of  Birm¬ 
ingham  was  retained  as  consult¬ 
ing  engineers  for  the  project 

Price  is  installing  three  new 
newsprint  machines  at  its  four 
mills  in  Canada  for  a  total 
capacity  of  450,000  tons.  With 
the  Southern  mill,  Price  capac¬ 
ity  will  exceed  one  million  tons. 
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Journalism 
Enrollments 
On  the  Rise 

Journalism  enrollments  are 
higher  for  the  eighth  consecutive 
year. 

A  total  of  24,445  men  and 
women  are  taking  journalism  or 
pre-journalism  courses  at  118 
colleges  and  universities,  an  in¬ 
crease  of  9.4%  over  last  year’s 
22,339. 

The  journalism  figures,  com¬ 
piled  by  Dr.  Frank  James  Price, 
of  Louisiana  State  University, 
appear  in  the  winter  issue  of 
Journalism  Quarterly,  official 
publication  of  the  Association 
for  Education  in  Journalism. 

His  report  shows  that  the  118 
schools  surveyed  awarded  3,694 
bachelor’s  degrees  and  793  grad¬ 
uate  degrees,  or  14%  more  de¬ 
grees  than  were  given  in  1966. 

Here  is  a  class  breakdown  of 


enrollments: 

Class 

1967 

1966 

F  reshman 

4,804 

4,972 

Sophomore 

4,976 

4,934 

Junior 

6,752 

5,743 

Senior 

5,286 

4,330 

Graduate 

2,627 

2,360 

“There  is 

good  news 

for  em- 

ployers  in  these  figures,”  says 
Paul  Swensson,  executive  direc¬ 
tor  of  The  Newspaper  Fund. 
“Nearly  1,000  more  seniors  will 
l)e  graduating  in  June.  Next 
year’s  senior  class,  presently 
juniors,  will  be  even  larger.  Con¬ 
ceivably,  graduating  seniors  in 
1969  could  number  around  6,700, 
depending  on  the  draft  and  on 
the  attraction  of  graduate 
school.” 

The  schools  with  the  largest 
junior,  senior  and  graduate  stu¬ 
dent  enrollments  are:  Univer¬ 
sity  of  Missouri,  780;  University 
of  Florida,  644;  University  of 
Georgia,  611;  Michigan  State 
University,  566;  University  of 


Iyour 
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FOR 
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^  NEWS-JOURNAL  PAPERS 
SIHGLE-RATE  PLAH 

Saturation— News- Journal  Papers  pre¬ 
ferred  by  9^  of  people  in  New  Castle 
Countv;  Ji%  In  Delaware.  Rich  Market 
— It-307i  above  average  income.  One 
rate  tor  all  advertisers.  Buy  first  for 
profit  in  1968.  Contact; 
NEWS-JOURNAL  PAPERS 
Wilmington,  Delaware 
or  Story  ft  Kelly-Smith,  Inc. 
SUtittics:  SALES  MANAGEMENT 
2/1/67  and  6/10/67 


Dogs  Tired 

Their  stories  written  and  filed, 
newsmen  aboard  President  John¬ 
son's  plane  on  his  whirlwind  visit 
to  military  bases  across  the  coun¬ 
try  on  Veterans  Day  find  a  few 
minutes  to  slumber  and  rest.  The 
pictures  were  snapped  for  EftP 
by  "Pat"  Young,  a  bureau  man¬ 
ager  of  Washington  Reporters  Inc. 


Ill  nois,  474;  Ohio  University, 
408;  University  of  Minnesota, 
399;  Northwestern  University, 
365;  Brigham  Young  Univer¬ 
sity,  293;  University  of  Oregon, 
288. 


50%  in  Journalism 

Of  the  226  students  who  re¬ 
ceived  degrees  from  the  Missouri 
School  of  Journalism  this  year, 
112  are  employed  in  journalistic 
occupations.  Many  other  young 
graduates  were  kept  off  the  em¬ 
ployment  market  by  entering 
military’  service  or  graduate 
schools. 

Robert  W.  Haverfield,  director 
of  the  journalism  placement  bu¬ 
reau,  said  this  situation  reflects 
the  national  trend,  with  about 
half  the  graduates  being  hired 
directly  in  journalistic  positions 
and  the  other  half  being  diverted 
by  various  factors. 


'^THEY  AWARDED 
HIM  $1D.DD0 
DF  MY  MDNEY!' 

You  never  cmn  tell 
what  a  jury  will  do. 
Many  awards  exceed  the  bounds  of  rea¬ 
son.  Why  take  such  chances?  Simply 
decide  on  a  certain  amount  you  agree  to 
cover.  Let  us  handle  the  excess,  with  an 
Employers  Special  Excess  Insurance 
policy.  Thus,  you  place  a  limit  on  your 
possible  loss. 

This  specially  designed  coverage  pro¬ 
vides  economical  protection  against  ex-  | 
cessive  loss  due  to  libel,  slander,  inva¬ 
sion  of  privacy,  piracy,  violation  of  I 
copyright,  or  plagiarism.  For  details  i 
and  rates,  without  obligation  write  to :  ! 


EMPLOYERS  REINSURANCE  CORP. 
21  Weat  10th.  Kanaaa  City.  Mo.  64106 

li«w  York,  in  Ban  Fraoeifteo,  BO  MoatcoBMry 
v^icato.  171  w.  Jaekaaa:  AUaDta.MPaacblm,  N.ic. 


The  clamor  for  journalistic 
talent  is  shown  in  the  fact  that 
more  interviewers  came  to  the 
Columbia  campus  in  1967  than 
ever  before. 

“It  was  interesting  to  note 
that  more  newspapers  are  send¬ 
ing  out  top  executives  to  inter¬ 
view  for  them,”  Prof.  Haver¬ 
field  said.  “Editors,  managing 
editors,  and  city  editors  of  some 
of  America’s  leading  daily  news¬ 
papers  conducted  the  interview¬ 
ing  chores  personally.” 

Newspapers  continue  to  be  the 
biggest  employers.  Fifty  of  the 
Missouri  graduates  went  with 
newspapers  and  news  services, 
30  took  advertising  positions 
with  agencies  or  business  con¬ 
cerns,  14  entered  radio  and  tele¬ 
vision,  13  went  into  public  rela¬ 
tions,  and  five  joined  magazines, 
trade  papers  and  house  organs. 

-According  to  the  report, 
salaries  are  better  again  this 
year.  Most  employers  tended  to 
think  in  terms  of  “$110  a  week 
and  up.”  Starting  salaries  paid 
recent  graduates  averaged  about 
$115  for  newspaper  (news-edi¬ 
torial),  $116.88  for  newspaper 
(advertising),  $100  for  weekly 
newspapers,  $133.50  for  public 
relations,  $125  for  advertising 
and  television,  $90  for  radio, 
and  $115  for  wire  services. 

• 

Hendry  to  Ontario 

Thomas  A.  Hendry  has  joined 
the  Ontario  Paper  Company  of 
Thorold,  Ont.  as  manager  of 
newsprint  sales.  For  the  past 
20  years  he  worked  for  Abitibi 
Paper  Co.  and  for  Mead  Corp. 


On  85tli  Anniversary 
Employes  Own  80% 

Milwaukee 

The  Milwaukee  Journal  cele¬ 
brated  its  85th  anniversary, 
Nov.  16.  To  commemorate  the 
occasion  the  Accent  section  of 
the  newspaper  carried  several 
pages  of  editorial  material  on 
the  founding,  history,  develop¬ 
ment,  and  future  of  the  Journal. 

In  addition  several  full  page 
promotion  advertisements  inter¬ 
preting  and  illustrating  various 
departments  and  features  such 
as  news  and  editorial,  entertain¬ 
ment,  sports,  and  women’s  news 
and  fashions  w’ill  be  published 
as  a  series. 

The  Journal  has  had  only 
three  men  who  have  held  the 
principal  authority  for  its  oper¬ 
ations — Lucius  W.  Nieman,  the 
founder,  who  died  in  1935; 
Harry  J.  Grant  and  Irwin 
Maier,  the  present  president  and 
publisher. 

-4n  anniversary  story  dis¬ 
closed  that  employes  now  own 
80%  of  the  company  under  a 
stock  plan  which  Grant  worked 
out  in  1937  to  prevent  the  paper 
from  being  sold  to  outsiders. 

• 

Publisher  Cited 

Waller  H.  Annenberg,  presi¬ 
dent  of  Triangle  Publications, 
Inc.,  publisher  of  the  Philadel¬ 
phia  Inquirer  and  the  Philadel¬ 
phia  Daily  News,  received  the 
humanitarian  award  of  the 
Federation  of  Jewish  Charities 
of  Greater  Philadelphia  at  its 
annual  dinner  Nov.  20. 
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FIVE  OUT  OF  SEVEN 
ROP  tWtRO  WINNERS' 
USED  FLINT  INKS! 

Houston  Chronicle 
Dallas  Times-Herald 
Arizona  Daily  Star 
Indianapolis  Star 
Holland  Evening  Sentinel 
Flint's  winning  Ad  Pro  color  inks  are  available 
in  three  constructions.  One  of  them  is  right 
for  your  next  job. 


*1966-1967  Editor  &  Publisher 
Letterpress  Color  Awards 


Flint  Ink  Corporation 

DETROIT  •  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  HOUSTON  •  INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES  •  MIAMI  .  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  SAN  FRANCISCO 


■ 


The  Weekly  Editor 

CARRIKR-BOY  REPORTERS 


Doug  Roberts,  14,  and  Miss  Terry  Lamperski,  staffer,  leafing  through 
the  latest  edition  of  the  North  Hills  News-Record  which  pays  carriers 
for  news  stories. 


What  happened  when  the 
\ews-Record,  a  weekly  news¬ 
paper  just  north  of  Pittsburgh, 
added  489  cubs  to  the  news  staff? 
Is  it  still  in  business? 

Yes!  Because  the  cubs  at  the 
North  Hills  News-Record  (cir¬ 
culation  20,000)  double  as  car¬ 
rier-salesmen.  There  are  ap¬ 
proximately  100,000  people 
living  in  the  160-square-mile  cir¬ 
culation  area.  The  idea  of  re¬ 
cruiting  carrier-salesmen  as  jun¬ 
ior  reporters  was  a  natural. 

Carriers  turning  in  a  good 
news  tip  are  given  100  prize 
points,  the  equivalent  of  50 
cents.  The  points  are  a  part  of 
the  circulation  department’s 
regular  promotion  setup. 

Ever  since  April,  when  circu¬ 
lation,  with  the  guidance  of  the 
editorial  department,  announced 
the  program  in  the  boys’  "Route 
Reporter,’’  phones  have  been 
ringing. 

Instructions 

Carriers  were  told: 

“If  there  is  real  excitement, 
keep  out  of  danger.  Don’t  go 
close  to  the  scene  of  a  fire  or 
serious  accident.  Use  your  eyes 
and  ears  to  get  an  idea  of  what 
is  happening. 

"Remember,  if  it  attracts  the 
attention  of  a  number  of  people, 
it  probably  is  news.  Call  the 
News-Record.  Ask  for  the  news 
desk.  Tell  the  news  desk  what 
you  have  seen  and  heard — after 
you  have  given  your  name  and 
route  number  and  explained  that 
you  are  a  carrier-salesman.’’ 

Terry  Lamperski,  assigned  by 
editor  Wilbur  D.  Clark  to  take 
care  of  calls  from  the  jayvees, 
recalls : 

“We  didn’t  know  what  to  ex¬ 
pect.  I  don’t  think  the  boss 
thought  we  would  get  anything 
worth  much.” 

The  first  call  came  less  than 
an  hour  after  the  boys  opened 
their  bundles.  Doug  Roberts  re¬ 
ported  he  had  seen  an  accident 
involving  two  autos  on  his  way 
home  from  school. 

Steve  Dreizler’s  customer  had 
a  South  American  alligator  that 
skipped  its  hibernation  and  grew 
into  a  zoo-sized  pet.  Frank  Ali 
called  after  he  recognized  a 
name  in  a  story  listing  people 
treated  at  the  local  hospital. 
“That  one  you  have  there  about 
a  boy  treated  for  a  foreign  body 
in  his  left  eye.  Want  to  know 
what  happened?  He  and  another 
kid  w’ere  arguing  in  the  drug¬ 
store  and  the  other  kid  squirted 
him  with  hair  spray.” 


One  morning  at  press  time  a 
truck  loaded  with  bags  of  cement 
crashed  through  a  bridge  rail¬ 
ing  onto  a  busy  highway  below. 
Carrier  Paul  Hunkele  had  his 
father  take  pictures  with  his 
small  box  camera.  He  called  the 
News-Record  immediately. 

h'our  freight  cars  derailed  on 
a  Saturday  night.  A  carrier 
looked  up  the  phone  number  of 
Circulation  Manager  Walter 
Opiela  who,  in  turn,  called  the 
editor.  The  pictures  were  good 
ones.  The  train  wreck  was  not 
only  news  to  the  community’s 
police  chief  Monday  morning, 
but  tv,  radio  and  the  city  papers 
missed  it. 

Bad  Tips 

What  if  a  carrier  phones  in  a 
“bad  tip?”  It  happens.  Once  a 
boy  asked  credit  for  a  stork 
announcement.  Another  carrier 
read  a  story  in  the  daily  news¬ 
paper  and  called.  Boys  will  some¬ 
times  report  fender-bending  ac¬ 
cidents  that  reporters  will  pick 
up  on  their  police  beats. 

When  this  occurs,  the  re¬ 
porter’s  explanation  will  be 
something  like  “I  see  .  .  .  We 
appreciate  you  calling  but  this 
sounds  like  a  minor  accident. 
We’ll  check.  If  it  turns  out  to  be 
any  more  to  it  than  this,  we’ll 
give  you  your  points.  Remember 
— watch  for  those  funny  stories, 
too.  Ones  that  sound  unusual  to 
you.  If  you’re  not  sure,  check 
with  us  like  you  just  did.  We’re 
pleased  to  hear  from  you.” 

The  boys  don’t  hesitate  to  call 
again.  Doug  Roberts,  14,  is  the 
News-Record’s  best  cub.  When 
350  pupils  in  his  junior  high 
went  on  strike  against  the  cafe¬ 
teria’s  hot  lunches,  Doug  called. 
He  kept  the  news  room  up  to 
date  on  the  strike  to  its  end, 
when  the  cooks  served  a  turkey 
dinner.  Doug  has  three  paper 
routes — the  News- Record  plus 
two  dailies.  His  monthly  income 
is  about  $30.  He  also  has  nearly 
1,000  points  from  news  tips  he 
has  called  in. 

When  Bakerstown’s  post  office 
and  pharmacy  caught  fire,  Doug 
called  a  reporter  who  was  home. 
The  reporter  had  many  of  the 
facts  before  the  fire  trucks  ar¬ 
rived.  Doug  also  called  to  report 
that  several  staunch  United 
Presbyterians,  opposed  to  the 
Confession  of  1967,  quit  the 
church  to  organize  their  own 
denomination. 

Salaries  of  the  News-Record’s 
489  cubs  have  never  totaled 
more  than  $5  in  one  month. 
Taking  news  tips  requires  little 


effort  on  the  part  of  six  full¬ 
time  editorial  staffers. 

Impresses  Police 

Juvenile  officers  of  the  local 
police  departments  are  im¬ 
pressed  by  the  program.  “It’s 
good  to  make  a  boy  feel  impor¬ 
tant,  to  treat  him  like  a  grown¬ 
up.”  Police  lieutenants  Charles 
P.  Toth  and  Dwight  Guthrie, 
both  specialists  in  juvenile  pro¬ 
grams,  agree: 

“You  can  believe  it — kids 
aren’t  dumb.  They  know  who 
broke  street  lights  on  their 
street  or  windows  in  their  school. 
They  keep  quiet.  That’s  why  we 
work  our  darnest  to  be  their 
friends.  They  know  more  than 
we.” 

• 

New  Jersey  Papers 
Cited  for  Excellence 

New  Brunswick,  N.  J. 

The  Daily  Journal  of  Eliza¬ 
beth  and  the  T imes- Advertiser 
of  Burlington  County  have  been 
cited  for  distinguished  public 
service  in  the  New  Jersey  Press 
Association  “Better  Newspaper 
Contest.” 

The  Elizabeth  paper  cam¬ 
paigned  for  a  new  courthouse 
garage  and  detention  center.  The 
weekly  dealt  with  police  prob¬ 
lems. 

Sweepstakes  awards  were  won 
by  the  following:  Daily  division 
— Trenton  Times,  New  Bruns¬ 
wick  Home  News,  Paterson 
Morniny  Call,  and  Newark  Sun¬ 
day  News;  weekly  division — 
Union  Leader,  Princeton  Packet, 
Springfield  Leader,  Pennsville 
Progress,  Moorestown  News- 
Chrotiicle,  and  Pa  ramus  Sunday 
Post. 

The  Perth  Amboy  Evenbig 
News  was  voted  the  “best  edito¬ 
rial  page”  award. 


Weeklies’  Association 
Elects  New  President 

Forest  Park,  Ill. 

The  Cook  County  Suburban 
Publishers  .4ssociation  has 
elected  Joseph  L.  Ferstl,  Morton 
Grove,  to  its  presidency.  He  is 
vicepresident  of  the  Lerner 
Home  Newspapers  of  Chicago 
and  Chicagoland  suburbs. 

The  .Association  was  organ¬ 
ized  in  1933  with  46  weekly  ^ 
newspapers  in  Cook  County  out¬ 
side  the  city  limits  of  Chicago. 
The  organization  now  has  103 
newspapers.  Claude  A.  Walker, 
former  State  Representative, 
publisher  of  the  Forest  Park 
Review,  was  its  original  secre¬ 
tary  and  has  been  elected  in 
every  succeeding  year  including 
the  present  term. 

Raymond  J.  Kelly,  Pointer 
Publications,  is  vicepresident 
and  Paul  Coffman,  Sentinel 
Publications,  is  treasurer. 

• 

Sells  Group  Interest 

Seiling,  Okla. 

Earnest  Hoberecht  has 
acquired  the  interest  of  Bob 
Evans,  for  the  last  eight  years 
publisher  of  the  Dewey  County 
(Okla.)  News  in  Great  Ameri¬ 
can  News  Co.,  publisher  of 
newspapers  here  and  in  Vici, 
Leedey  and  Woodward.  Evans 
has  lieen  general  manager  of 
the  corporation,  which  is  headed 
by  Hoberecht.  The  new  general  f 
manager  and  editor  of  the 
Seiling  paper  is  Cliff  Conn  Jr. 

*  *  * 

Ii'ving  Wilson,  long  time  pub¬ 
lisher  of  the  U’c.sf  Coast  Advo¬ 
cate,  Port  Albernia,  B.C.,  has 
sold  his  newsi)apcr  and  printing 
business  to  Fred  Duncan,  pub¬ 
lisher  of  the  Twin  City  Times, 
Allierni.  The  union  of  the  papers 
coincides  with  the  amalgamation 
of  the  two  cities. 
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clutter  is  costly  . . . 

Hamilton 

dispatch  system  equipment 


How?  By  keeping  the  compositor  at  his  make-up 
cabinet.  Unitized  work  and  storage  areas  speed  up 
the  handling  of  ad  mats,  electros,  engravings,  cuts, 
zincs  and  proofs. 

All  Hamilton  cabinets  are  ruggedly  built  to  pay 
off  for  a  lifetime.  That’s  why  the  biggest  news-  > 
papers  and  busiest  shops  rely  on  Hamilton  / 
almost  exclusively.  And  Hamilton  cabinets 
are  design-integrated  to  bolt  together  in  the  /  - 


combination  best  for  your  operation.  You  get  the 
best  possible  storage  .  . .  exactly  where  you  need  it. 

Where  do  you  start  reorganizing  for  efficiency? 
With  the  handy  Hamilton  Layout  Kit.  This  cost- 
free  counselor  makes  it  easy  to  modernize  your  dis- 
patch  room  floor  plan  for  increased  effi- 
ciency  and  productivity.  But  nothing 
happens  until  you  mail  the  cou- 
v  ^  pon.  Do  it  today. 


'  I'd  like  to  know  how  to  reorganize 
my  dispatch  room  for  greater  efficiency 
and  profit.  Send  your  free  layout  kit. 


Name 


Address 


Hamilton  Manufacturing  Company,  Two  Rivers,  Wis.  54241 


PROMOTION 


Published  Excerpts 
Push  Book  Sales 


By  George  Wilt 

A  new  twist  has  been  added 
for  newspapers  that  have  in¬ 
cluded  book  sale  programs  in 
their  promotion  operation. 

Newspaper  Book  Service,  a 
division  of  the  Benjamin  Com¬ 
pany,  has  announced  “Book 
Highspots,”  a  plan  in  which  the 
newspaper  publishes  six  daily 
excerpts  from  books  that  are 
available  from  the  newspaper. 
The  daily  excerpts  run  approxi¬ 
mately  two  columns  by  80  lines 
deep,  and  each  feature  is  com¬ 
plete  and  self-contained. 

The  first  four  NBS  selections 
are  “Help  Your  Child  Succeed 
in  School,”  by  Lester  J.  Nason; 
“Psycho-Cybernetics:  How  to 
get  more  living  out  of  life,”  by 
Max^vell  Maltz,  M.D. ;  “Physical 
F'itness  After  35,”  by  Roy  Aid; 
and  “The  Freezer  Cookbook,” 
by  Ceil  Dyer. 

Using  the  “Freezer  Cookbook” 
newspaper  features  as  an  ex¬ 
ample,  each  of  the  two-column 
features  to  be  published  by  the 
newspaper  includes  a  complete 
recipe,  with  complete  instruc¬ 
tions,  and  a  final  boldface  para¬ 
graph  tells  readers  how  to  get 
the  book. 

Most  of  the  books  on  the  NBS 
list  are  non-fiction  titles,  and 
sell  for  $1  each.  Based  on  quan¬ 
tity  of  purchase,  they  cost  the 
newspaper  from  51  to  60c  each. 

According  to  Roy  Benjamin, 
president  of  Newspaper  Book 
Ser\’ice,  more  than  150  news¬ 
papers  are  using  books  in  pro¬ 
grams  ranging  from  book  serial¬ 
ization  and  condensations,  with 
accompanying  reader-service 
l)ook  sales,  to  circulation-prem¬ 
ium  campaigns,  carrier-incentive 


plans,  and  advertising  promo¬ 
tions.  “Many  NBS  programs 
have  produced  sales  of  ten  per¬ 
cent  of  the  circulation  of  a  sub¬ 
scribing  newspaper,”  he  said, 
“with  some  hitting  as  high  as 
20  to  30  percent.” 

Included  in  the  NBS  package 
are  suggested  promotional  ma¬ 
terial  and  mats  for  use  in  in¬ 
paper  advertisements  for  the 
paperbound  books. 

*  •  * 

JOURNALISM  SE.MINAR— 
A  few  weeks  ago  this  columnist 
had  the  pleasure  of  serving  as 
keynoter  for  the  10th  annual 
Journalism  Seminar  for  high 
school  newspaper  staffs  co-spon¬ 
sored  by  the  Washington  (Pa.) 
Observer,  and  Washington  and 
Jefferson  College.  The  enthusi¬ 
asm  with  which  the  all-after¬ 
noon  program  was  received  by 
the  approximately  250  student- 
editors  suggests  that  this  is  an 
activity  that  might  have  appeal 
in  many  newspaper  communities. 

Following  registration  and 
our  appeal  that  those  who  are 
working  on  school  publications 
consider  a  serious  journalism 
career,  the  group  broke  up  into 
smaller  divisions  for  working 
seminars,  under  the  leadership 
of  members  of  the  staff  of  the 
Washington  Observer.  “Classes” 
were  held  on  sports,  news  re¬ 
porting,  column  writing,  photog¬ 
raphy,  feature  writing,  adver¬ 
tising,  headline  writing,  makeup, 
and  an  editor’s  clinic.  In  a  sec¬ 
ond  session,  staffs  of  individual 
newspapers  assembled  with  an 
Observer  representative  for  a 
critique  of  their  own  news¬ 
paper.  These  sessions  were  also 


. .  .  o  new  promotion  product 
for  newspaper  advertising, 

'  circulation,  public  relations! 

irj  ORNAMOLD 


Repioduce  your  front  page,  editorial 
cartoon,  classified  page,  etc.,  on  un¬ 
breakable  Melamine  ashtrays,  coin 
dishes,  coasters.  Copy  or  design 
molded  under  the  surface.  Ideal  gift 
or  premium.  As  low  as  6O0  ea.  in 
quantity.  FOB  New  York.  Now  used 
by  many  newspapers. 

For  complete  details,  prices,  samples,  write: 

ORNAHOLD  LIMITED 

771  Laioie  Ave.,  Montreal  (Dorval),  Canada 

WRITE  FOR  FREE  SAMPLE! 


attended  by  faculty  advisers  for 
the  scholastic  newspapers. 

The  program,  administered  by 
Robert  Campbell  of  the  Ob¬ 
server,  was  thorough  and  well- 
planned.  Each  Observer  staffer 
received  a  printed  sheet  cover¬ 
ing  the  factors  to  be  considered 
in  his  clinic,  well  in  advance,  so 
he  could  prepare  his  program. 
Individual  chairmen  also  re¬ 
ceived  work-sheets,  and  sug¬ 
gested  questions.  Faculty  ad¬ 
visors  at  the  schools  were  fur¬ 
nished  with  registration  forms 
and  information  sheets.  Students 
attending  the  seminar  were 
greeted  by  the  president  of  the 
college,  county  board  of  educa¬ 
tion  representatives,  and  top 
executives  of  the  newspaper.  A 
refreshment  period  was  pro¬ 
vided,  of  course.  For  complete 
information  on  the  program, 
drop  a  note  to  Bob  Campbell  of 
the  Washington  Observer  Co., 
Washington,  Pa. 

*  *  * 

CARTOONS— The  Portland 
Oregonian  has  published  a  book¬ 
let  reprinting  65  editorial  car¬ 
toons  by  staffer  William  Sand¬ 
erson,  a  reporter  turned  car¬ 
toonist.  His  cartoons,  under  the 
title,  “The  Acid  Test,”  have  ap¬ 
peared  on  the  Oregonian’s  edi¬ 
torial  page  for  five  years.  Fore¬ 
word  to  the  book  is  by  Barney 
Keep. 

*  *  * 

TURKEY— A  New  York 
Times  all-advertising  Sunday 
magazine  section  to  be  published 
March  24,  1968,  benefits  from 
an  interesting  promotion  folder. 
It  points  out  that  Alexander  the 
Great,  Caesar,  Pompey,  Cicero, 
Anthony  and  Cleopatra  all 
visited  Turkey. 

*  *  * 

READER  AUDIENCES  — 
“Buffalo  Newspaper  Reader 
Audiences,”  a  new  booklet  is¬ 
sued  by  the  Buffalo  (N.  Y.) 
Courier-Express,  summarizes 
the  results  of  the  latest  study  of 
newspaper  readers  in  the  Buf¬ 
falo  metro  area.  Audits  and 
Surv'eys,  Inc.,  conducted  the  re¬ 
search.  Objectives  of  the  study 
were  (1)  to  determine  how  many 
individual  adults  actually  read 
each  Buffalo  newspaper,  and  (2) 
to  determine  their  characteris¬ 
tics.  The  booklet  shows  the  sur¬ 
vey’s  findings.  Along  with  the 
newspaper  audience  data,  demo¬ 
graphic  breakdowns  are  shown 
for  the  Buffalo  market  as  a 
whole  for  the  year  1966.  Break¬ 
downs  of  the  audience  is  shown 
by  income,  employment,  age, 
sex,  education,  car  ownership 
and  other  factors.  Readership 
data  is  shown  on  a  “read  yester¬ 
day”  basis  for  weekday  news¬ 
papers.  Ressults  are  based  on 
1,545  personal  interviews. 

The  study  is  available  in  two 
forms.  Buffalo  Newspaper 
Reader  Audiences  is  a  conden¬ 


sation  and  analysis  of  the  com¬ 
plete  study,  and  contains  the 
most  essential  data  together 
with  a  liberal  use  of  graphics. 
The  complete  study,  200  pages 
in  length,  is  called  the  Buffalo 
Metropolitan  Market  and  its 
Newspaper  Audiences — Size  and 
Characteristics,  and  is  available 
at  no  charge  to  advertisers  and 
agencies,  $2  to  others.  Copies  of 
either  or  both  may  be  obtained 
from  Thomas  G.  Robertson, 
manager  of  general  advertising. 
*  *  * 

QUAD-DATA— The  Moline 
(Ill.)  Dispatch  and  Rock  Island 
Argus  have  published  a  “Quad- 
Cities”  market  data  folder  point¬ 
ing  out  that  in  the  two-state 
Illinois-Iowa  area,  the  “Quad- 
Cities  market  is  the  Number  two 
market.”  Other  cities  in  the  mar¬ 
ket  are  Davenport  and  East 
Moline.  For  copies  of  the  bro¬ 
chure,  write  to  Harold  E.  Swan¬ 
son,  general  advertising  man¬ 
ager,  Moline  Dispatch. 

«  «  « 

REPERTORY— The  Boston 
Herald-Traveler  is  in  its  third 
year  of  financial  support  to  a 
repertory  of  classical  drama  for 
secondary  school  students  in  the 
greater  Boston  area.  The  com¬ 
pany,  composed  of  professional 
young  actors,  has  extended  its 
extensive  Shakespeare  reper¬ 
toire  to  include  Sophocles’  “Oedi¬ 
pus  Rex”  and  Sheridan’s  “The 
Rivals”  this  season.  Attendance 
is  expected  to  exceed  last  year’s 
80,000.  Teachers  are  given  class¬ 
room  aids  to  prepare  students 
for  the  performance.  Perform¬ 
ances  for  students  and  teachers 
are  presented  on  weekday  after¬ 
noons,  with  adult  performances 
on  Friday  and  Saturday  eve¬ 
nings.  Teachers  are  admitted 
free;  students  pay  $1  and  adults 
$2.  (Aren’t  teachers  adults?) 

♦  *  * 

PROFILE  —  Hawaii  News¬ 
paper  Agency,  Inc.,  publishers 
of  the  Honolulu  Advertiser  and 
Honolulu  Star-Bulletin,  have  re¬ 
leased  an  inch-thick  “Profile  of 
Oahu  Residential  Areas.”  The 
report  gives  socio-economic  data 
for  154,000  households,  account¬ 
ing  for  about  80  percent  of  the 
households  in  the  state  of 
Hawaii.  Age,  race,  income,  edu¬ 
cation  and  occupation  data  is 
taken  from  the  Agency’s  Con¬ 
tinuing  Home  Audit.  Wilfred  H. 
Berman  is  director  of  research 
and  marketing  for  the  Honolulu 
newspapers. 

• 

Adds  Local  Magazine 

Shawnee,  Okls. 

A  Sunday  magazine.  Escort, 
has  been  added  to  the  Shawnet 
News-Star,  with  Mary  Burns  as 
editor.  She  is  a  former  w’omen's 
page  editor  of  the  Lawton  Con¬ 
stitution-Press.  The  24-page 
tabloid  is  printed  by  letterpress. 
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THE 

JOHN 


IN  BUSINESS  AND  FINANCIAL  JOURNALISM 


DEADLINE  FOR  SUBMITTING  ENTRIES  —  POSTMARK  JAN.  5, 1968 


John  Hancock  Mutual  Lite  Insurance  Com¬ 
pany  will  honor  five  professional  writers  for  1967 
articles  judged  to  have  contributed  significantly 
to  reader  understanding  of  business  and  finance. 

Five  individual  awards  of  SI 500  will  be  pre¬ 
sented  in  March,  1968  at  the  close  of  a  day-long 
symposium  for  writers,  students  and  faculty  on 
the  business  sc:hool  campus  of  the  University  of 
Southern  C’.alifornia  at  Los  Angeles.  Transporta¬ 
tion  expenses  will  be  paid  for  the  five  award 
winners. 

I’ PI  White  House  correspondent  Merriman 
Smith;  editors  Louis  Hanks  of  Fortune,  John 
Seigenthaler  of  the  Nashville  T'ennessean, 
Robert  Nichols  of  the  Los  .\ngeles  Times;  and 
University  of  C'.hicago  Husine.ss  School  Dean 
(ieorge  P  Schult/  are  the  judges. 

'Fhe  objectives  of  the  program  are  to  generate 
improved  public  understanding  of  personal 
money  management  and  the  complexities  of  the 
contemporary  .\merican  economy  through  lucid 
reporting,  interpretation  and  writing  of  busi¬ 
ness  and  financial  news. 


$  1 ,500  AWARDS 

WILL  BE  PRESENTED  IN  E.VCH 
OF  1  HE  FOLLOWING 

c;lassific.\tions: 

★  Syndicated  vl-  Xnvs  Srri'icc  writers 

★  Xational  Magazine  leriters 

★  H  riters  for  newspapers  with  a 
eirenlation  in  excess  of  400,000 

★  nv/tcri  for  newspapers  ivith  a 
circulation  of  100,000-400,000 

★  MV/'/crj  for  newspapers  xeith  a 
circulation  of  100,000  and  less 

Drop  a  note  to  ".Vivartls  for  lixcellence,” 
John  llancotk.  Mutual  l.ife  Insurance 
('.oiu]>any,  200  Berkeley  Street,  Boston, 
Massachusetts  02117.  We’ll  seiul  you  com¬ 
plete  information  and  an  entry  form.  And 
our  best  wishes. 
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By  Howard  B.  Taylor 

Editorial  Consultant 
C.opley  International  Corp. 


hammer.  When  the  kicker’s  bigger  than  the 
main  head,  you’ve  got  a  hammer.  It  makes  for 
pleasing  change  of  pace. 

Heads  on  the  column  of  news  briefs  also 
are  in  Ultra  Bodoni. 

The  Daily  News  has  used  Bodoni  bold  for 
headlines  for  22  years.  It  was  considered  a 
modern  face  back  when  Giambattista  Bodoni 
of  Parmi,  Italy,  was  designing  it,  and  he  died 
in  1813.  It’s  still  considered  modern.  It’s  crisp 
and  clean,  packs  authority  without  screaming. 

Body  type  in  the  old  page  was  Times  Roman, 
9  point  on  a  10-point  slug.  The  size  is  the 
same  in  the  new  page,  but  the  face  is  Imperial. 
Characteristic  differences  in  the  design  of 
Imperial  make  that  face  look  bigger  than  it 
actually  is  and  therefore  easier  to  read. 

The  four  hot  spots  in  the  new  page  also 
are  amply  accented  with  art  and  commanding 
heads. 

The  story  about  the  changes  remarked  that 
graphic  arts  experts  contend  that  the  up-and- 
down  style  of  headlines  is  rapidly  approaching 
obsolescence.  There’s  no  doubt  all-down  heads 
are  quicker  to  read.  Your  eye  floats  through 
them 

“We’re  still  the  same  personality  and  old 
friend,’’  Roy  M.  Fisher,  Daily  News  editor, 
observed.  “We’ve  taken  the  Daily  News  to  the 
typographical  beauty  shop  to  properly  greet 
all  the  newcomers  to  the  Daily  News  pages.” 

Indeed,  they  are  well  greeted. 


Stock  in  the  all-down  head  style  continues 
to  go  up. 

The  Chicago  Daily  News,  long  a  bright  and 
breezy  newspaper,  went  all-down  Oct.  1.  All¬ 
down  really  isn’t  all  down.  It  capitalizes  the 
first  word  and  the  proper  nouns  of  a  headline. 
The  tearsheets  come  from  Creed  Black,  Daily 
News  managing  editor. 

In  upper  left,  page  1  as  it  looked  for  many 
years.  It  capitalized  on  big  pictures,  com¬ 
manding  layouts  and  plenty  of  space  around 
the  headlines.  Corners  contain  ample  punch. 

There  are  four  kicker  combinations  on  the 
page.  In  three,  the  main  heads  lack  an  indent. 
Kicker  combinations  need  white  space  on  the 
right  of  the  kicker  and  on  the  left  of  the  main 
head. 

Running  down  columns  1  and  2  (upper  left) 
is  a  storj’  telling  what’s  going  to  happen.  A 
slogan  “32  new  for  you  October  2”  propelled 
the  changes.  Thirty-two  new  features  were 
introduced.  The  reverse  indented  into  the  two- 
column  set  was  designed  by  Daily  News  artists 
— rectangle  with  rounded  comers — and  was 
named  a  lozenge.  Similar  lozenges  are  used 
as  feature-page  titles  throughout  the  paper 
in  the  new  desigpi. 

So  (upper  right),  this  is  what  happened. 
Ultra  Bodoni  is  used  for  the  kickers,  and  the 
main  heads  here  show  why  they  should  be 
indented.  The  kicker,  “Corny  Story,”  is  a 
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Our  D-Mist®  system  obsoletes 
paper  hats  by  putting  ink  mist 
back  on  the  rolls.  Pressrooms 
stay  clean.  Pressmen  are  happier. 
And  you  save  ink! 

At  the  nip  between  two  ink  rollers  in  a 
press-unit  inking  train — that’s  where  ink 
mist  starts.  And  that’s  where  the  D-Mist 
ink  suppression  system  stops  it.  By  putting 
the  ink  back  on  the  rolls. 

Airborne  ink  mist  disappears.  Your 
pressroom  takes  on  a  showroom  look. 
Housekeeping  is  easier.  Maintenance  less 
frequent  and  less  expensive. 

The  pressroom  gang  gets  a  lift,  too.  They 


don’t  even  have  to  wear  paper  hats  any 
more.  Fire  hazards  drop.  You  save  on  ink. 

These  aren’t  idle  claims.  D-Mist  sys¬ 
tems  on  nearly  1000  press  units  across  the 
country  deliver  these  benefits  every  day. 

D-Mist  systems  can  be  installed  on  your 
presses  in  a  matter  of  days,  between  press 
runs.  Or  order  them  on  your  new  presses. 
Either  way,  cost  is  moderate.  Especially 
when  you  consider  resulting  savings. 

The  man  with  all  the  answers  is  your 
Cutler-Hammer  Newspaper  Industry  Sales 
Engineer.  He’ll  arrange  to  show  you  a 
D-Mist  system  in  operation  at  a  news¬ 
paper  near  you. 

If  you  wouldn’t  be  proud  to  let  your 
wife  see  your  pressroom,  let  your  Cutler- 
Hammer  man  see  it  first. 


Corona 

dischargosourca 


Mitt  formation 

arM 


HOW  THE  PATENTED  D-MIST  WORKS:  A 
thin,  stainless  steel  wire  (.010  inches  in  diam¬ 
eter)  is  maunted  adjacent  ta  the  ink  train  nips. 
Airborne  ink  mist,  electrically  charged,  is 
driven  back  onto  inking  rolls  by  the  electrical 
fields.  Some  mist  is  possibly  suppressed  even 
before  it's  formed. 


GARY  C.  SNYDER  has  been 
named  circulation  manager  of  the 
Camden  (N.J.)  Courier-Post  in  the 
Gannett  Group.  His  father  was 
circulation  manager  of  the  C-P 
from  1934  to  1955  and  Gary  be¬ 
gan  working  for  the  paper  16 
years  ago  as  a  helper  on  truck 
deliveries. 

*  *  « 

Richard  Milne,  formerly  of 
the  Baltimore  Xewti  Amerieav 
and  Wa.^hington  Star  —  ap¬ 
pointed  special  assistant  to  Rep. 
Jack  Mcltonald,  R-Mich. 

♦  *  * 

Richard  H.  Cloigh,  former 
assistant  to  the  editor  of  the 
Littleton  (N.  H.)  Courier  and 
member  of  the  Concord  (N.  H.) 
Monitor  advertising  department 
— to  the  public  relations  firm  of 
Hamilton  S.  Putnam  &  -Associ¬ 
ates  in  Concord. 

*  «  * 

John  Pillsbi  ry,  former  re¬ 
porter  for  the  Manchester 

(N.  H.)  Union  Lender  and  twice 

Republican  candidate  for  gov¬ 
ernor  of  New  Hampshire — ap¬ 
pointed  manager  of  the  New 
Hampshire  Electric  Co-operative 
Inc.,  in  Plymouth. 

♦  *  * 

Fred  .Ander.sen,  associate 
editor  of  TOD  A  Y,  Cocoa,  Fla., 
has  been  appointed  by  Gov.  Kirk 
to  the  five-member  advisory 
council  of  the  state  alcoholic  re¬ 
habilitation  program. 


Family  -\ppoiiitiiient8 
Fill  Executive  Posts 

Wichita  P'alls,  Tex. 

-Appointments  to  three  key 
posiS  in  the  Times  Publishing 
Co.  were  announced  by  Rhea 
Howard,  editor  and  publisher  of 
the  Wichita  Falls  Times  and 
ir/c///f«  Falls  Record  Xews. 

Louis  T.  Hamlett  was  named 
as  managing  editor  of  the 
Times;  Charles  VV'.  Ward  Jr.  as 
city  editor  of  the  Sunday  and 
afternoon  newspaper;  and  Ed 
Howard  Barnett  as  advertising 
manager. 

Ward  and  Barnett  are  fourth 
generation  members  of  the  How¬ 
ard  family  which  has  published 
a  daily  newspaper  here  for  60 
years. 

Hamlett  came  to  the  Times  on 
July  12,  1926,  and  has  been  city 
editor  since  1952.  He  succeeds  A1 
Parker  who  retired  as  managing 
editor  after  nearly  45  years  serv¬ 
ice  with  the  newspaper. 

Barnett  is  named  for  a  great 
grandfather,  Ed  Howard, 
founder  of  the  Times.  He  is  a 
grandson  of  Rhea  Howard  and 
-Mrs.  Howard,  and  son  of  James 
B.  Harnett,  executive  vicepresi¬ 
dent  and  treasurer,  and  Mrs. 
Barnett. 

Ward’s  wife,  the  former  Jettie 
-Ann  Barnett,  is  a  great  grand¬ 
daughter  of  the  late  Ed  Howard. 
*  *  « 

Phillip  Newman  of  the 
United  Press  International  bu- 
real  in  Dallas  has  lieen  trans¬ 
ferred  to  the  UPI  cables  desk  in 
New  York. 

*  *  * 

Matthew  W.  Bel\ry,  city  edi¬ 
tor  of  the  Torrington  (Conn.) 
Register — promoted  to  news  edi¬ 
tor.  W.  James  -Mi  rdick,  assist¬ 
ant  city  editor  for  the  past  year 
— named  city  editor. 


NEWS  FUTURES 

is  a  new  element  which  is  being  mailed 
every  Thursday  to  newspaper  subscribers. 

EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY  SERVICE 

1735  K  Street,  N.W.,  Washington,  D.  C.  20006  202-296-6800 


news-people 


CLYDE  D.  LOWERY  has  been  pro¬ 
moted  to  managing  editor  of  the 
Tucson  Dally  Citizen.  He  succeeds 
George  Rosenberg  who  resigns  as 
managing  editor  January  I  after 
15  years  as  head  of  the  Citizen 
newsroom.  Lowery  has  been  a 
member  of  the  Citizen  staff  since 
1954  and  assistant  managing  editor 
for  the  past  seven  years.  He  is  a 
native  of  Moundsville,  W.  Va.  and 
a  graduate  of  the  University  of 

Arizona. 

*  *  * 

Stanley  Hamilton,  since 
-April  director  of  the  publica¬ 
tions  staff  in  the  office  of  Public 
Information  of  the  U.S.  Depart¬ 
ment  of  Transportation,  has 
been  appointed  director  of  gov¬ 
ernment  and  public  affairs  for 
the  National  Association  of 
Motor  Bus  Owners.  He  was  a 
reporter  for  the  Kansas  City 
Star  at  one  time. 

*  *  * 

Jerry  Lip.man — from  religion 
editor,  Sfoctfon  (Calif.)  Record, 
to  general  assignments,  Los 
Angeles  Herald-Examiner. 

*  *  * 

Gilmore  Thompson — named 
national  advertising  manager  of 
the  Hollywood  (Calif.)  Citizen- 
Sews  and  Associated  Publica¬ 
tions.  He  has  been  engaged  in 
promotion  work  for  financial 

institutions  and  builders. 

*  * 

Milt  Northrop,  former  sports 
editor  of  the  Waterbary  (Conn.) 
Rejuiblican — now  on  sports  staff 
of  Biiffalo  (N.  Y.)  Evening 

Xews. 

*  *  * 

Robert  Reigeh’th,  formerly 
with  the  Xew  Haven  (Conn.) 
Regi.ster — now  general  news  re¬ 
porter  with  the  Waterbary 
.American. 

*  *  * 

CONSTANTE  C.  Casabar — from 
the  Winnipeg  (Man.)  Free 
Press,  to  the  copy  desk,  Des 
Moines  (la.)  Tribune. 
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Editor  Is  Recalled 
To  Air  Force  Duly 

Lancaster,  Calif. 

Phil  W.  Garrison,  editor  of  the 
Daily  Ledger-Gazette,  Antelope 
Valley,  has  received  military 
orders  directing  him  to  return 
to  active  duty  as  a  lieutenant 
colonel  in  the  -Air  Force. 

The  -Air  Force  appointment  is 
for  a  minimum  term  of  four 
years  and  is  to  a  specific  assign¬ 
ment  in  the  Office  of  the  Secre¬ 
tary  of  the  -Air  Force,  Washing¬ 
ton,  D.  C. 

Garrison  has  been  chief  news 
executive  of  the  Ledger-Gazette 
for  10  years,  coming  to  the 
Valley  in  October  of  1957.  For 
18  years  he  worked  on  the  Post- 
Record  and  Daily  News  in  Los 
-Angeles  and  was  managing  edi¬ 
tor  of  the  latter  publication  for 
five  years. 

This  will  be  his  third  assign¬ 
ment  to  the  Pentagon.  He  was 
on  duty  there  during  World  War 
II  prior  to  overseas  assignment 
as  a  combat  correspondent  and 
again  during  the  Korean  War. 

*  *  * 

Mark  Feinberg,  formerly  re¬ 
porter,  Boston  Globe  and  Spring- 
field  (Mass.)  Daily  Xews — 
named  chief  of  business  and 
development  division,  Connecti¬ 
cut  State  Development  Commis¬ 
sion. 

*  *  V 

Mike  Remas — to  copy  desk  of 
the  Scranton  (Pa.)  Times,  from 
copy  desk,  Allentown  Evening 
Chronicle. 

<«  *  • 

Peter  C.  Edmondson,  one¬ 
time  salesman  with  Cresmer, 
Woodward,  O’Mara  &  Ormsbee 
Inc.  and  the  Palo  Alto  (Calif.) 
Times  —  named  Los  Angeles 
manager  of  Reader's  Digest. 

♦  ♦  ♦ 

Phillips  Fewsmith,  public¬ 
ity  account  executive  with  Ted 
Bates  &  Co.  for  the  past  four 
years,  has  joined  the  Borden 
Company’s  pr  department  as 
publicity  supervisor. 

*  *  « 

T.  Swift  Lockard  Jr.,  pre¬ 
viously  assistant  advertising 
sales  director  for  Sports  Illus¬ 
trated,  moved  to  New  York 
magazine,  the  successor  to  the 
World  Journal  Tribune  supple¬ 
ment. 

*  *  * 

Raymond  W.  Leary — from 
circulation  manager  of  the 
Camden  (N.  J.)  Courier-Post 
to  circulation  director  of  the 
Hartford  (Conn.)  Times.  Both 
newspapers  are  members  of  the 
Gannett  Group. 
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Jabbo  Gordon — from  general 
assignment  reporter  in  the  Mel¬ 
bourne  bureau  of  the  Orlando 
(Fla.)  Sentinel — to  sports  staff, 
Florida  Times-Vnion,  Jackson¬ 
ville. 


Calkins  Newspaper 
Executives  Assisted 

George  E.  Botsko  has  been 
named  business  manager  of  the  Wp 

South  Dade  Xeivs-Leader  at 

Homestead,  Fla.,  and  Marvin  E.  J 

Ellis,  general  manager,  also  will  . 
assume  managership  of  the  Bur-  * 

lington  County  Times  of  Bur-  *f  ‘ 

lington,  N.J.  Both  are  members  ^ 

of  the  Calkins’  Group  News- 
papers. 

Paul  R.  Brookshire  was  pro-  W U 

moted  from  managing  editor  to 
editor  of  the  News  Leader  in  the 
reorganization  and  Mrs.  Gerry 
Crosby 

The  other  Calkins  newspapers 

are  published  in  Uniontown,  LOU  AARON  has  joined  the  sales 
Dolyestown,  Levittown  and  Bea-  of  B  &  S  International  Photos 

ver,  Pa.  S.  W.  Calkins  is  presi-  ^0  years  as  a 

dent  and  i)ublisher  of  all  six 

'  cares.  He  starred  nis  career  at 

newspapers.  the  New  York  Times  Wide  World 

Photos.  At  B  &  G  he  takes  over 
Robert  M.  Grebe — elected  a  the  national  and  international  op- 
vicepresident  of  Grey  Public  erations  as  sales  manager. 

Relations  Inc. 

*  *  ’"  urban  circulation  manager  for 

Thomas  Castor  has  joined  the  the  St.  Petersburg  (Fla.)  Times 

rewrite  staff  of  the  Plain  Dealer  and  Evening  Independent,  to 

Bob  Kirby,  formerly  photog-  from  the  Cleveland  bureau  of  night  circulation  manager  in 

rapher,  Ada  (Okla.)  Evening  the  Associated  Press.  charge  of  mailroom  and  trans- 

Sews — named  reporter-photog-  *  *  •  portation.  Ronald  E.  Smith — 

rapher  of  the  Pauls  Valley  Howard  Price  has  joined  the  named  suburban  circulation 

(Okla.)  Daily  Democrat.  suburban  staff  of  the  Plain  manager. 

*  *  *  Dealer,  Cleveland,  from  general  ♦  ♦  * 

Ronald  E.  Keener — to  staff  assignment  work  on  the  Lorain  Joe  M.  Dealey,  president  of 

assistant,  Washington,  D.  C.,  (Ohio)  Journal.  the  Dallas  (Tex.)  News,  re- 

Division  of  the  American  Insti-  *  *  ♦  ceived  the  1967  service  award 

tute  of  Certified  Public  Account-  Frances  Hopkins  has  joined  of  the  Dallas  Hospital  Council  Patrick  Kelly — to  the  Fort 

ants,  from  copy  production  desk,  the  suburban  staff  of  the  Plain  and  Si'E  Connally  of  the  News  Myers  (Fla.)  News-Press  staff, 

the  Wall  Street  Journal,  Dallas,  Dealer,  Cleveland.  Previously  staff  received  the  council’s  an-  from  Saint  Leo  College,  where 

Texas.  she  was  in  the  Peace  Corps,  as-  nual  media  award  for  her  he  worked  in  the  office  of  public 

*  *  *  signed  to  work  on  the  Kabul  coverage  of  health  programs.  relations. 

Elizabeth  McKean  Day,  for-  Times  in  Afghanistan.  ♦  ♦  ♦  *  *  • 

merly  on  news  staff  of  Halifax  *  *  ♦  RuDY  Bergman,  a  former  Thomas  V.  Nestro  Jr.,  a  for- 

(N.  S.)  Herald — named  public-  Thomas  Fitzpatrick  has  New  York  News  staffer — now  mer  INS  and  AP  reporter  and 
ity  director,  Neptune  Theatre  joined  the  copy  desk  of  the  manager  of  press  relations  for  editor  of  a  weekly  newspaper 

Foundation,  that  city.  Plain  Dealer,  Cleveland.  Pre-  WCBS-tv.  He  has  l)een  on  the  in  the  Bronx — to  the  public  re- 

*  *  *  viously  he  had  been  a  sports  CBS  news  and  publicity  staff  lations  staff  of  Computer  Usage 

Seymour  (Wally)  Waller-  writer  for  the  Chicago  Daily  since  1957.  Company. 

STEIN — retired  as  a  New  York  News. 

Daily  News  photographer  after  ♦  ♦  * 

34  years  there  and  will  live  in  Robert  Dolgan  has  rejoined 
Florida.  He  formerly  was  on  the  sports  department  of  the 

the  New  York  Mirror  10  years  Plain  Dealer,  Cleveland,  as  a 

and  with  Underwood  News  copy  editor.  He  left  the  news¬ 
service  two  years  before  that,  paper  in  1963  and  worked  as 

*  *  *  news  editor  on  the  Harlingen 

Robert  Casterline,  former  (Texas)  Valley  Morning  Star, 

news  editor  of  the  Day  Publica-  and  was  then  a  copy  editor  for 

tions  Inc.,  Arlington  Heights,  the  Detroit  News. 

Ill. — to  copy  desk,  Des  Moines  ♦  ♦  * 

(la.)  Register.  Ron  Beagley  has  joined  the 

*  *  *  sports  copy  desk  of  the  Plain 

James  E.  Fain,  editor  of  the  Dealer,  Cleveland,  from  the 

Dayton  (Ohio)  Daily  News,  and  Lorulon  (England)  Daily  Mir- 

Brigadier  General  in  U.S.  Air  ror  where  he  was  assistant  to 

Force  reserve — appointed  mobil-  the  chief  sub  editor  in  the  sports 

ization  assistant  to  the  Air  department. 

Force  Communications  Service  •  •  • 

Commander.  David  T.  Fluker — from  sub- 
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Robert  D.  Byrnes — retiring 
at  year’s  end  as  Hartford 
(Conn.)  Courant  Washington 
correspondent.  Robert  Waters 
will  succeed  him. 


Roland  M.  Wirths,  executive 
sports  editor  of  the  Guy  Gan¬ 
nett  newspapers  in  Portland, 
has  l)een  elected  president  of  the 
Blaine  .Associated  Press  Edi¬ 
tors’  Association  to  succeed 
David  W.  Ehrenfried,  news  edi¬ 
tor  of  the  Lewiston  Daily  Sun. 


Jack  Hensel,  reporter  and 
teen-ager  columnist  for  the 
Philadelphia  (Pa.)  Daily  News, 
has  been  named  movie  critic, 
succeeding  PEGGY  Bauer,  who 
has  resigned. 


DAVID  A.  LAVENTHOL  has  been 
named  assistant  managing  editor 
of  the  Washington  Post.  Laven- 
thol,  34,  joined  the  Post  as  assist¬ 
ant  news  editor  in  1966.  Born  in 
Philadelphia,  he  grew  up  in  Wash¬ 
ington,  attending  public  schools 
there.  He  has  a  B.A.  in  English 
from  Yale  University  and  an  M.A. 
from  the  University  of  Minnesota. 
Before  coming  to  the  Post,  he  was 
the  last  City  Editor  of  the  Now 
York  Herald  Tribune. 


Howard  Hay — from  Lindsay- 
Schaub  Newspapers  to  the  Chi¬ 
cago  Tribune  as  assistant  per¬ 
sonnel  manager. 


Steve  Delaney,  tv  news  di¬ 
rector  at  WSOC,  Charlotte, 
N.  C.,  has  joined  the  NBC  News 
Bureau  at  Cleveland  to  be 
Columbus  reporter. 
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NATION-WIDE  PERSONAL  SERVICE 


EDITORS  TALK — Salhian  KeHumpan,  who  holds  fhe  same  position 
with  the  Bangkok  (Thailand)  Daily  News,  chats  with  Alton  (III.) 
Evening  Telegraph  City  Editor  Elmer  Broz  (right)  about  newspaper 
procedures  as  Managing  Editor  John  Focht  listens.  Ketsumpan  spent 
two  days  in  Alton  with  Telegraph  Publisher  Paul  S.  Cousley  as 
sponsor,  while  a  USIA  film  was  being  made. 


LARRY  A.  BELONGER  has  been 
named  managing  editor  of  the 
Green  Bay  (Wis.)  Press-Gazette. 
Belonger,  32,  has  been  with  the 
Press-Gazette  for  over  seven  years, 
the  last  two  as  news  editor.  He 
began  his  newspaper  career  as  a 
staffer  for  the  Manitowoc  Herald- 
Times. 


Weimar  Will  Retire 
As  J-Dean  in  June 

Gainesville.  Fla. 

Rae  O.  Weinier,  the  first  direc¬ 
tor  of  the  School  of  .Toumalism 
at  the  University  of  Florida,  has 
announced  his  resignation,  ef¬ 
fective  June  30. 

Now  64,  the  dean  of  the  Col¬ 
lege  of  Joumalism  and  Com¬ 
munications  wll  step  down  after 
19  years  heading  the  journalism 
program  at  the  university.  He 
will  remain  on  the  faculty. 

The  school  achieved  college 
status  only  this  year  and  has 
644  students  enrolled  this  fall, 
including  29  graduate  students. 

A  committee  will  make  recom¬ 
mendations  for  Weimer’s  suc¬ 
cessor,  with  the  names  being 
submitted  to  the  University 
President  Stephen  C.  O’Connell. 
Final  aijproval  must  come  from 
the  Board  of  Regents. 

Dean  Weimer,  a  native  of 
Mason  City,  Nebraska,  had  more 
than  25  years  experience  in 
newspaper  work  and  public  re¬ 
lations  before  he  came  to 
Florida. 

Martin  Braekbill 
Accepts  State  Post 

Harrisburg,  Pa. 

Martin  H.  Braekbill,  editorial 
staff  member  of  the  Evening 
News,  has  become  director  of  re¬ 
search  for  the  State  House  Ap¬ 
propriations  Committee  at  $18,- 
000  a  year.  The  former  Associ¬ 
ated  Press  staffer  joined  the 
Evening  News  after  resigning 
as  State  budget  secretary  in 
September  1966.  He  has  held 
numerous  State  administrative 
and  publicity  posts  in  recent 
years. 
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Duscha  New  Director 
Of  ^'ashin^lon  Center 

Washington 

Julius  Duscha,  associate  direc¬ 
tor  of  the  Stanford  University 
Professional  Journalism  Pro¬ 
gram  and  foimer  reporter  for 
the  Washington  Post,  has  been 
named  director  of  the  Washing¬ 
ton  Journalism  Center. 

In  January  he  will  succeed 
Dr.  Ray  E.  Hiehert,  who  has 
accepted  an  appointment  as 
Pi-ofessor  and  head  of  the  Jour¬ 
nalism  Department  at  the  Uni¬ 
versity  of  Maryland. 

Duscha,  43,  is  a  native  of 
Minnesota,  where  he  started  his 
career  in  1943  as  a  reporter  for 
the  Sf.  Paul  Pioneer  Press  and 
Dispa teh.  He  came  to  Washing¬ 
ton  in  1947  as  a  writer  for 
Congressional  Quarterlij.  Later 
he  became  assistant  editor  of  the 
weekly  paper  of  the  Interna¬ 
tional  .^s.sociation  of  Machinists. 

Before  joining  the  Washing¬ 
ton  Post  as  an  editorial  writer 
in  1958,  he  wrote  editorials  for 
the  Lindsay-Schauh  newspapers 
in  Illinois. 

«  *  ♦ 

Robert  C.  Dix,  publisher  of 
the  Kent-Ravenna  (O.)  Record 
Courier  and  president  of  WKNT 
Radio,  has  been  named  president 
of  the  Kent  .\rea  Chaml)er  of 
Commerce. 

*  *  « 

William  V.  Wallace,  retired 
courthouse  and  legislative  re¬ 
porter  for  the  Akron  (O.)  Bea¬ 
con  Journal,  has  been  elected 
mayor  of  Silver  Like  village,  a 
.suburb  of  .\kron.  Wallace  de¬ 
feated  Mrs.  John  Hunter,  a 
former  weeklv  publisher  and 
writer  of  syndicated  material. 

«  «  « 

Wilton  E.  Hall  Jr.,  a  gradu¬ 
ate  of  the  Henry  W.  Grady 
School  of  Journalism,  Univer¬ 
sity  of  Georgia,  has  lieen  named 
general  manager  of  the  Ander¬ 
son  (S.  C.)  Independent  and 
Dailg  Mail.  He  will  continue  as 
president  of  Quote  Magazine 
and  Droke  House,  a  book  pub- 
li.shing  firm.  He  has  l^een  in 
public  relations  for  a  Texas  Oil 
combine  based  in  Morelia, 
Mexico. 

• 

Oklahoma  Puklit^her 
Joins  Carpet  Mills 

Anadarko,  Okla. 

Wallace  Kidd,  co-publisher  of 
the  Anadarko  Daily  News,  has 
been  named  vdeepresident  in 
charge  of  communications  and 
advertising  for  Sequoyah  Carpet 
Mills  but  will  keep  his  interest 
in  Anadarko  Publishing  Co.  As¬ 
suming  some  of  his  duties  as  co¬ 
publisher  is  Joe  McBride  Sr.  and 
Joe  W.  McBride  Jr.  becomes 
general  manager. 


Herman  Kogan  Named 
Editor  of  Book  Week 

Chicago 

Herman  Kogan  has  been 
named  editor  of  Book  Week,  the 
Chicago  Sun-Times  literary 
supplement,  effective  January  2, 
it  was  announced  by  Emmett 
Dedmon,  editor  of  the  Sun- 
Times. 

Hoke  Norris,  literary  critic 
of  the  newspaper,  remains  in 
that  capacity  and  will  continue 
his  column  in  Book  Week  as  well 
as  contributing  special  articles 
and  reviews. 

Kogan  has  lieen  assistant  gen¬ 
eral  manager  for  news  and 
newspapers  for  Field  Communi¬ 
cations  Corporation  and  WFLD 
since  July,  1965. 

A  native  Chicagoan,  Kogan 
was  graduated  Phi  Betta  Kappa 
from  the  University  of  Chicago 
in  1936.  He  started  his  news¬ 
paper  career  in  1930  as  a  high 
school  reporter  and  copy  boy 
with  the  Chicago  Daily  News 
and  Chicago  Evening  Post.  His 
most  recent  newspaper  position 
was  as  assistant  to  the  executive 
editor  of  the  Daily  News  and 
creator  and  editor  of  Panorama, 
the  newspaper’s  weekend  maga¬ 
zine. 

*  •  * 

Robert  Newmark,  a  New 
York  News  advertising  sales¬ 
man  for  the  past  six  years — to 
the  sales  staff  of  National  Edu¬ 
cational  .Advertising  Services, 
representing  college  newspapers. 
*  *  • 

Edward  J.  Somers,  former 
general  manager  of  Radio  Sta¬ 
tion  WDOS  in  Oneonta,  N.Y., 
has  assumed  the  general  man¬ 
agership  of  the  Port  Jervis 
(N.Y.)  U nion-Gazette  in  the  Ot- 
taway  organization.  Somers, 
who  joined  the  Ottaway  Group 
in  1951  as  a  salesman  for  WVPO 
in  Stroudsburg,  Pa.,  became 
sales  manager  there  before  tak¬ 
ing  over  direction  of  the  Oneon¬ 
ta  station  in  1964.  Earlier  this 
year,  he  moved  to  Middletown, 


N.Y.,  for  training  in  the  Ot¬ 
taway  Newspaper  Management 
Development  Progi-am. 

• 

WSJ  Names  Geiiiniill 
.As  .Associate  Editor 

Henry  Gemmill  has  been  ap¬ 
pointed  an  associate  editor  of 
the  Wall  Street  Journal,  effec¬ 
tive  January  1,  and  Alan  L. 
Otten  will  succeed  him  as  the 
newspaper’s  Washington  Bureau 
Chief,  it  was  announced  by  War¬ 
ren  H.  Phillips,  executive  editor. 

Retaining  Washington  as  his 
base  of  operations,  Gemmill  will 
find  more  time  for  writing  on 
international  and  U.S.  affairs. 

In  addition,  he  will  participate 
in  New  York  news  executives’ 
shaping  of  the  Journal’s  na¬ 
tional  news  policies  and  activ¬ 
ities,  and  he  will  work  with  and 
direct  other  bureaus  of  the  pa¬ 
per  from  time  to  time  on  spec¬ 
ial  reporting  projects. 

Otten  will  assume  I'esjionsi- 
bility  for  leading  and  adminis¬ 
tering  the  Journal’s  capital  staff 
of  22  reporters  and  editors.  He 
also  will  continue  his  column. 

Gemmill,  50,  has  covered  at 
least  part  of  every  administra¬ 
tion  from  Franklin  Roosevelt 
on.  After  graduating  from  Yale 
and  serving  a  reporting  ap¬ 
prenticeship  on  the  Washington 
Evening  Star,  he  joined  the 
Journal’s  capital  bureau  in  1942. 

Otten,  47,  has  been  with  the 
Journal  since  January,  1946. 

• 

Stokes  Appoints 
Secretary-PR  Man 

Cleveland  I 

Mayor  Carl  B.  Stokes  has  ap¬ 
pointed  Richard  J.  Murway,  a 
former  Cleveland  Press  report-  I 
er,  as  his  secretary  and  director 
of  public  relations  for  the  city. 

Murway,  a  native  of  Cleve¬ 
land,  won  several  reporting 
awards  at  the  Press  and  in  1957 
he  went  to  work  for  the  Brother¬ 
hood  of  Locomotive  Engineers, 
as  director  of  public  relations. 


EDITOR  &  PUBLISHER  for  December  2,  1967  I 

1 


big  O,  small  t,  y,  r,  o,  f ,  o,  a,  m. 


(Please) 


That’s  the  way  we  spell  Styrofoam®.  Always 
with  a  cap  S.  Styrofoam  is  a  registered  trade¬ 
mark  for  the  specific  brand  of  plastic  foam 
made  only  by  The  Dow  Chemical  Company. 
So  it  deserves  the  initial  cap. 

Like  all  trademarks,  Styrofoam  should  be 


used  correctly.  This  avoids  confusing  people 
about  the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing 
Styrofoam  or  mark  it  UC  on  proofs.  We’d  be 
most  grateful.  The  Dow  Chemical  Company, 
Midland,  Michigan. 


DOW 


JOI  RNALISM  RESEARCH 


People  Who  Write  Letters 

Ity  Jailv  B.  Ha^^kins.  Pli.l). 


In  case  you’re  thinking  that  the  mail  pives  an  editor  clues 
on  item  readership,  or  accurately  reflects  the  opinions  of 
the  whole  reading:  audience,  forget  it.  A  doctoral  dissertation 
by  John  Klempner  (.Michigan  State  University)  shows  that 
an  editor  can  l)e  led  sei  iously  a.stray  by  using  letters  as  a 
representative  sample  of  readers. 

Letter-writers  are,  in  general,  older,  richer,  iH'tter-educated 
and  more  conservative  than  the  general  population — which 
is  OK,  as  long  as  those  are  the  only  people  you  want  to 
reach  with  your  |)aper. 

The  negative  letters  with  a  gripe  about  something  generally 
come  from  conservatives,  the  positive  letters  tend  to  come 
from  lilierals,  and  non-writers  tend  to  t>e  modei-ate. 
Interestingly  enough,  the  positive  letters  are  only  half  as 
long  as  the  negative  letters,  and  have  better  spelling  and 
grammar. 

Which  I'eminds  me  of  a  study  I  once  did  for  a  magazine 
editor.  He  wondered  if  the  readership  of  individual  articles 
and  stories  could  l)e  predicted  by  the  volume  of  mail  received. 
So,  on  one  cho.sen  magazine  issue,  we  (a)  analyzed  the 
spontaneous  mail  and  (b)  conducted  a  national  readership 
study.  The  result:  there  was  no  relationship  between  the 
volume  of  mail  received  on  an  article,  and  the  readership 
of  that  article.  And  there  were  consistent  biases  in  the 
kinds  of  peojile  who  wrote  in.  and  in  their  reasons  for 
writing  in. 
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Attitudes  toivard  automation 

Question:  How  do  reporters,  editors,  publishers,  circulation 
managers,  advertising  managers,  etc.,  feel  about  automation? 

Whether  you’re  “for  it  or  agin  it,”  the  attitudes  of  various 
kinds  of  newspaper  workers  toward  automation  must  be 
taken  into  account — in  planning  for  the  future,  labor 
negotiations  and  so  forth. 

The  question  is:  How  can  you  measure  attitudes  toward 
automation,  in  order  to  do  something  about  them  one  way 
or  the  other? 

A  reliable  standard  way  of  measuring  such  attitudes  has 
l)een  devised  by  R.  A.  Hoppe  and  E.  J.  Berv  (in  Personnel 
Psychology) .  As  might  be  expected,  the  most  favorable 
attitudes  are  held  by  engineers  and  designers  of  automation 
products,  the  most  negative  by  displaced  workers,  with 
other  groups  somewhere  in  l)etween  those  two  extremes. 

Things  I  alicays  knew  that  aren't  so 

As  Artemus  Ward  says — “It  ain’t  so  much  the  things  we 
don’t  know  that  get  us  in  trouble.  It’s  the  things  we  know 
that  ain’t  so.” 

Did  you  know  that  it  makes  no  difference  on  readership 
of  a  news  story  whether  you  print  it  on  a  right-hand  or 
left-hand  inside  page?  That  it  makes  no  difference  whether 
you  print  it  above  or  below  the  fold?  That  it  makes  no 
difference  whether  you  set  it  in  double-column  measure  or 
single-column  measure?  That  a  six-column  headline  on  a 
page  attracts  no  more  readers  to  that  page  than  a  two-column 
widest  headline? 

The  picture  is  not  completely  bleak  for  the  typography 
buff,  however.  Readership  of  news  items  can  be  increased 
by  such  devices  as  .  .  .  making  headlines  larger,  up  to  a 
certain  point  (two  columns,  two  lines,  36  point  type — beyond 
that,  no  increase)  .  .  .  writing  a  narrative  style  headline 
and  lead,  rather  than  a  summary  head  and  “inverted 
pyramid”  lead  .  .  .  using  a  thumbnail  photograph  of  a  person 
mentioned  in  the  item.  Readership  of  ads  can  be  increased 
by  illustrations  (drawings  or  photographs,  the  larger  the 
better)  and  by  the  use  of  spot  color. 

.411  of  the  above  conclusions  were  drawn  by  researcher 
Galen  Rarick  (now  at  Ohio  State  University)  in  what  I 
consider  some  of  the  most  valid  experiments  on  the  subject. 
He  conducted  split-run  experiments  with  the  Eugene  (Ore.) 
Register-Guard  and  measured  the  results  in  terms  of  actual 
readership.  Such  field  experiments  are  more  v^alid  than 
laboratory  experiments,  since  they’re  conducted  with  readers 
in  their  native  habitat,  unaware  that  they’re  being  tinkered 
with. 

Readability  of  newspapers 

Readability  formulae  have  been  around  for  a  long  time. 
You  know — use  short  words  and  sentences,  familiar  words, 
etc.  to  improve  comprehension  and  reading  speed.  But  the 
word  hasn’t  spread  completely  yet.  An  analysis  of  12 
.Australian  newspapers  by  J.  Anderson  (in  Australian  Journal 
of  Psychology)  shows  that  some  are  at  college-level  difficulty, 
othei  s  are  in  the  seventh-grade  range. 

How  to  list  numbers 

Editors  frequently  have  to  print  long  lists  of  numbers 
for  one  reason  or  another.  The  conventional  method  is  to 
print  them  in  vertical  columns.  But  along  comes  this  research 
study  by  C.  M.  Williams  (in  Human  Factors)  which  shows 
that  horizontal  lists  are  scanned  for  meaning  much  faster 
than  vertical  lists — taking  only  about  60%  as  much  time, 
in  this  particular  experiment. 

(Dr.  Haskins  is  the  John  Ben  Snow  Professor  of  News¬ 
paper  Research  at  the  .School  of  Journalism,  Syracuse  Uni¬ 
versity.  His  comments  and  reports  on  research  in  newspaper 
industry  problems  will  be  a  regular  feature  of  EDITOR  & 
PUBLISHER.) 
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REAITORS 


1)00  eoNNtcTieuT  avk. 


Every  leading  dictionary  distributed  in  the  United  States 
now  carries  (orwill  carry  in  its  next  printing)  a  proper 
definition  of  the  term  Realtor*. 

A  Realtor  is  a  person  engaged  professionally  in  real  estate 
who  subscribes  to  a  strict  Code  of  Ethics  as  a  member  of 
the  local  and  state  boards  and  of  the  National 
Association  of  Real  Estate  Boards.  Realtor  is  registered 
as  a  service  mark  in  the  U.S.  Patent  Office. 

We  love  to  see  you  use  the  term  Realtor.  V/e  always  like 
seeing  our  name  in  print.  We  like  the  look  of  it  even  better 
when  it’s  used  correctly— to  apply  only  to  members 
of  NAREB.  And,  of  course,  with  a  capital  R. 

We  hope  you’ll  use  it  that  way  from  now 
on.  Every  time. 


Now  all 
dictionaries 
agree. 


October 

Linage 

1967  1966 

AKRON.  OHIO 

Bcdcon  Journal-e  2,594,701  2,612,198 
§BedCon  Journdl-S  1,356,699  1,422,820 


Grand  Total 

3,951,400 

4,035,018 

ALBANY, 

N.Y. 

•KnIckerbocker-News-e 

1 ,450,435 

1,693,615 

Times  Union*m 

1,288,430 

1,406,182 

§Times  Union-S 

1,091,521 

1,137,415 

Grand  Total  . 

3,830,386 

4,237,212 

ALBUQUERpUE,  N.M. 

Journal-m  . 

1,851,147 

1,925,758 

§Journal’S  .  . 

704,013 

736,651 

Tribune-e 

1,825,567 

1.882,636 

Grand  Total 

4.380,727 

4,545,045 

ATLANTA. 

GA. 

Constitution-m  . 

2,423,531 

2,496,831 

Journal-e 

2,946,730 

3,163,933 

Journal  &  Constitution-S 

1,602,831 

1,633.916 

Grdnd  Totdl  6,973,092  7,294,680 

NOTE:  Pdrt  run  ddvertislng  included; 
Journdl-e  1967 — 2,946,730  includes  126,511 
lines;  1966 — 3,163,933  includes  79,732  lines. 

ATLANTIC  CITY,  N.J. 

Press-m  .  986,617  1,066.800 

•Press-S  .  314,100  323,917 


Grdnd  Totdl  .  1,300,717  1,390,717 

BALTIMCRE,  MD. 

§News-Americdn-S  976,384  947,845 

News-Americdn-e  1,500,057  1,594,618 

Sun-m  . I,6I9,6>8  1,716,42? 

Sun-e  2,240,997  2,442,087 

tSun-S  .  2,030,519  2,104,467 


Grdnd  Totdl  8,367.655  8,805,446 

NOTE:  News-Americdn-S  1967—976,384 
includes  40,982  lines  of  pert-run  ddvertising. 

BANGOR.  ME. 

News-m  .  1,040,152  991,321 


>  ^ 

THIS  MONTH  AND 
EVERY  MONTH  WE 
WILL  HELP  OVER 
600  NEWSPAPERS 
SELL  MORE  ADS 
AND  LINES  IN 
CUSSIFIED. 

May  we  help  you? 

Write  for  free 
catalog  of 
business  builders. 

Harrison  C.  MacDonald 
&  Sons  Inc. 

P.  0.  Box  225  Lafairttte.  Ind. 

Servms  newspaper  ClasstSed 
Ad¥»rtitmg  since  192/ 

(D 


1967  1966 

BINGHAMTON.  N.Y. 

Press-e  1,534,061  1,514.146 

6Press-S  .  607,057  632,988 

Sun-Bulletin-m  .  527,204  557,020 


Grdnd  Total  ..  2,668,322  2,704,154 

BIRMINGHAM,  ALA. 

fost-Herdld-m  1,112,326  1,148,173 

News-e  1,998,117  2,023,073 

tNews-S  956,213  1,128,734 


G'and  Totdl  4,066.656  4,299,980 

NOTE:  Part  run  ddvertising  included; 
News-e  1967—1.998,117  includes  55.842 
lines;  1966 — 1,146,173  includes  72,899  lines. 


BOSTON. 

Record  Americen-d 
Advertiser-S 
Globe-e 
Globe-m 

§Globe-S  . 

Herdld-m 

tHerald-S 

Trdveler-e 


MASS. 

747,465  747,655 

581,858  496,054 

1,953,738  1,803,292 
.  2,000,030  1,954,558 
.  2,322,238  2,251,408 
.  1,571,990  1,268,224 
1,423,915  1,365,109 
1 ,439,862 


Grand  Total  . 10,601,234  11,326,162 

NOTE:  Traveler  ceased  publication  ef¬ 
fective  with  the  July  8,  1967  issue. 


BUFFALO.  N.Y. 

Courier  E«press-m  .  1,153,805  1,304,388 
§Courier  Express-S  1,453,310  I.4i2,657 

fEvening  News-e  .  3,160,190  3,084,522 


Grand  Total  .  5,767,305  5,801,567 

NOTE:  Part  run  advertising  included. 
Courier  Express-S  1967 — 1,453,310  includes 
29,644  lines;  1966—1,412,657  includes  14,400 
lines.  Evening  News-e  1967 — 3,160,190  in¬ 
cludes  143,004  lines;  1966—3,084.522  in¬ 
cludes  19, 5M  lines. 


CAMDEN,  N.J. 

Courier.  Post-e .  2,118,458  2,188,456 


CHARLOTTE.  N.C. 

News-e  1,511,913 

Observer-m  2,195,526 

§Observer-S  912,102 


1 .463,225 
2,166,067 
905,764 


Grand  Total 


4,619,543  4,535,056 


CHICAGO,  ILL. 

Tribune-m  .  4,058,721 

Tribune-S  2,475,886 

tOaily  News-e  2,383.578 

American-e  1,128,227 

American-S  569,746 

Sun-Times-nn  .  2,-116,472 

§Sun-Tiines-S  . 1,563,499 


4,416,181 

2,558,965 

2,635,417 

1,282,939 

717,117 

2,484,913 

1,557,989 


Grand  Total  .  14.696,129  15,653,521 

NOTE:  Part  run  advertising  i.ncluded; 
T,-ibune-m  1967 — 4,058.721  includes  577,307 
lines;  1966—4,416,181  includes  578  581  lines- 
S;— 1967— 2,475,886  includes  451,565  lines; 
1966—2,558,965  includes  491,380  lines; 
Daily  News-e  1967—2.  383,578  Includes  174,- 
636  lines;  Sun-Times-S  1967 — 1,563,499  in¬ 
cludes  258,439  lines;  1966—1,557,989  includes 
255,356  lines. 


CINCINNATI,  OHIO 

Enquirer-m  .  2,266,790  2,412,293 

tEnquirer-S  . I.7I8.2C5  1,633,282 

Post  &  Times-Star-e  . .  2,273,701  2,603,309 


Grand  Total  .  6,258,696  6,648,884 

NOTE:  Part  run  advertising  included; 
Post  &  Times-Star  1967 — 2,273,701  includes 
14,308  lines;  1966 — 2,603,309  includes  23,716 
i.nes. 

NOTE:  Enquirer  not  published  October 
31  t  Post  October  30  through  31  1967  due 
to  strike  conditions. 


CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,773,843  3,190,306 

Plain  Dealer  -S  .  2,024,165  2,106,007 

Press-e  .  3,23-.,39l  3,926,764 


Grand  Total  .  6,032,399  9.223,072 

NOTE:  Part  run  advertising  included; 
Plain  Dealer-m  1966 — 3,190,306  includes  20,- 
570  lines.  Plain  Deeler-S  1967-2,024,165 
includes  76,888  lines;  1966 — 2.106,002  in¬ 
cludes  25.531  lines.  Press-e  1967 — 3,234,391 
includes  448,373  lines;  1966 — 3,926,764  in¬ 
cludes  712,426  lines. 


IMPORTANT  NOTICE 

The  linage  tabulation  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  S  Pub¬ 
lisher.  They  may  net  be  printed  or  pub¬ 
lished  in  any  form  wirhout  explicit  per¬ 
mission  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records.  October  1967  Linages 
includes  45  280  lines  FAMILY  WEEKLY 
tincludes  41,188  lines  THIS  WEEK 
iincludes  52,165  lines  PARADE 
ccincludes  65,772  lines  WEEKEND. 


1967  1966  1967  1966 

COLUMBUS,  OHIO  FORT  WORTH.  TEX. 

D!spatch-e  .  2,710,001  2,829,067  Star-Telegram-m  .  1,328,446  1,324.284 

Dispatch-S  1,820,303  1,871,732  Star-Telegram-e  .  2,091,444  2,114,414 

Citiren-Journal-m  .  1,165,896  1,191.148  |Star-Telegram-S  .  988,926  938,056 

-  -  Press-e  .  555,055  515,823 

Grand  Total .  5,696,200  5.891,947  Press-S  .  199,863  200,880 


DALLAS.  TEX. 

News-m  3,061,267  3,001,794 

tNews-S  1,130,598  1,224,131 

Times  Herald-e  .  3,076,927  3,119,224 

§Times  Herald-S  .  1,284,315  1,347,753 


Grand  Total  .  8,553,107  8,692,902 

NOTE:  Part  run  advertising  included; 
Times  Herald-e  1967—3,076  927  lines  in¬ 
cludes  212,512  lines;  1966-3,119,224  lines 
includes  147,248  lines.  Times  Herald-S  1967 
— 1,284,315  lines  includes  15,968  lines;  1966 
—1,347,753  lines  includes  46.704  lines. 
News-e  1967 — 3,061,267  lines  includes  161,- 
620  lines;  1966 — 3,001,794  lines  includes 

19,040  lines.  News-S  1967—1,130,598  lines 
includes  12.000  lines;  1966 — 1,224,131  lines 
includes  71,640  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2,488,885  2,600,004 

News-e  .  2,532,984  2,635,344 

§News-S  967,723  979,555 


Grand  Total  5,989,592  6,214,903 

DENVER,  COLO. 

Rocky  Mt.  News-m  2,612,929  2.454,586 

ARocky  Mt.  News-S  681,463  612,718 

Post-e  .  2,871,267  3,015,283 

Post-S .  1,404,772  1,404,240 


Grand  To«al .  7,570.431  7,486,827 

NOTE:  Part  run  advertising  included; 
Post-e  1967 — 2  871,267  includes  179.799  lines; 
1966—3,015,283  includes  234.178  lines. 

DES  MOINES,  ICWA 

Reqister-m  712,730  803,960 

Tribune-e  1,137,700  1,204,449 

tRegister-S  788,960  783,279 


Grand  Total  .  2,639,390  2,791,688 

NOTE:  Part  run  advertising  included; 
Tribune-e  1967— 1.137.700  includes  110,207 
lines;  1966 — 1,204,449  includes  89,575  lines. 
Register-S  1967 — 788  960  includes  210,920 
lines;  1966-783,279  includes  118,803  lines. 


Grand  Total  .  5,163,734  5,093.457 

NOTE:  Press-e  published  5  days  a  week 
only. 

FRESNO.  CALIF. 

Bee-e . 1,657,602  1,649,839 

§Bee-S  814,861  843,526 


Grand  Total  .  2,472,463  2,493,365 

GRAND  RAPIDS,  MICH. 


Press-e 

.  2,732,268 

2,770,615 

t Press-S  . 

837,523 

837.315 

Grand  Tctai  . 

.  3,569,791 

3,607,930 

GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  . 

803,735 

814.035 

NOTE;  Post-Star-m  sold  in  combination 

with  Times-e.  Linage  of  one  edition.  Post- 

Star-m,  only  is  given. 

GARY. 

IND. 

Post-Tribune-e  . 

.  1,695,046 

1,859.398 

Post-Tribune-S  . 

672,045 

693,656 

Grand  Total  . 

.  2,367,091 

2,553,054 

NOTE:  Post-Tribune-e  1967—1,695,046  in- 
eludes  53,542  lines  of  part-run  advertising. 

HACKENSACK.  N.J. 

Record-e  2,644,638  2,483,549 

NOTE:  Part  run  advertising  included; 
Record-*  1967 — 2,644,638  includes  366,617 
lines;  1966—2,483,549  includes  116,790  lints. 


HARTFORD,  CONN. 


Courant-m  . 

1,791,355 

l,764,7W 

Kourant-S  . 

.  1,210,558 

1,257,815 

iTimes-e 

2,498,558 

2,503,891 

Grand  Total  . 

.  5,500,471 

5.526.500 

HCNOLULU. 

HAWAII 

Advertiser-m  * 

.  1,781,141 

1,711,289 

Star-Bulletin-e  . 

.  1,996,001 

2,048,542 

tStar-Bulletin  & 
Advertiser-S  . 

.  701,301 

731,259 

Grand  Total 

.  4,478.443 

4,491,090 

DETROIT,  MICH. 

Free  Press-m  .  1,827,466  1,966,509 

§Free  Press-S  .  842,708  1,021,532 

News-e  .  3,346,085  3,609,590 

tNews-S  .  1,905,736  1,974,900 


HOUSTON,  TEX. 


Chronicle-e  .  3,249,736  3,419,467 

Chronicle-S  .  1,454,850  1,537,456 

Post-m  .  2,749,955  2,932,630 

Post-S  .  1,136,619  1,269,604 


Grand  Total  .  7,921,995  8,572,531 

NOTE:  Part  run  advertising  included; 
Free  Press-m  1967 — 1,827,466  includes  66.- 
627  lines;  1966—1.966.509  includes  80,263 
linos.  Free  Press-S  1967 — 842,708  includes 
63,411  lines-  1966-1.021,532  includes  172,- 
464  lines.  News-a  1967-3,346,085  includes 
368,060  lines;  1966—3,609.590  includes  399- 
382  lines.  News-S  1947 — 1,905,736  includes 
105,792  lines.  1966—1.974,900  includes 
127,967  lines. 


ELMIRA,  N.Y. 

Star  Gazette  & 

Advertiser-d  1,061,232 

•Telegram-S  409,843 


Grand  Total  1,471,075 


EL  PASO.  TEX. 

Timos-m  . 1,615,555 

§Times-S  630,868 

Herald-Post-e  . 1,661,549 


1,524,831 
560,191 
I ,480,756 


Grand  Total  .  3,907,972  3,565,773 


Grand  Total  .  8,591,160  9,159,157 

NOTE:  Part  run  advertising  included; 
Chronicle-e  1967—3,249,736  includes  202,- 
797  lines;  1966—3,419,467  includes  180,269 
lines.  Chronicle-S  1967 — 1,454,850  includes 
88,606  lines;  1966 — 1,537,456  includes  58,219 
lines.  Post-m  1967—2,749,955  includes  175,- 
213  lines;  1966—2,932,630  includes  164,277 
lines.  Post-S  1967-1,136,619  includes  38,254 
lines;  1966 — 1,269,604  Includes  87,305  lints. 

INDIANAPOLIS.  IND. 

News-e  .  2,124,838  2,320,472 

Star-m  . 2,199,337  2,356,237 

Star-S  .  1,474,557  1,582,793 


Grand  Total  .  5,798,732  6,259,502 

JACKSON.  MISS. 

Clarion  Ledger-m  .  1,206,567  1,326,537 

§Clarion  Ledger  & 

News-S  .  499,316  491,612 

Daily  News-e  .  1,224,140  1,324,987 


Grand  Total  .  2,930,023  3,143,334 


ERIE,  PA. 

Times-e  .  1,513,437  1,452,727 

§Times-News-S  .  689,007  708,423 


Grand  Total .  2.202,444  2,161,150 

NOTE:  News-m,  &  Times-e,  are  sold  in 
optional  combination.  Linage  of  cne  edi¬ 
tion.  Times-e,  is  shown. 

EVERETT.  WASH. 

Herald-e  .  1,431,866  1,371,726 


JACKSONVILLE.  FLA. 

Times-Union-m  .  2,356,893  2,396,010 

Times-Union-S  .  925,714  881,113 

Journal-e  .  1,137,975  1,092,802 


Grand  Total  .  4,420,582  4,369,925 

JERSEY  CITY.  N.J. 

Jersey  Journal-e  .  1,512,630  1,562,777 

NOTE:  Part  run  advertising  included; 
Jersey  Journal-e  1967 — 1,512,630  includes 
103,724  lines;  1966—1,562,777  includes  113,- 
761  lines. 


FORT  LAUDERDALE.  FLA. 

News-e  2,364,277  2,275,967 

tNews-S .  1,224,202  1,184,851 

News-Sat .  364,269  415,019 


Grand  Total  .  3,952,748  3,875,837 


KANSAS  CITY,  MO. 

Times-m  .  2,142,534  2,249,231 

Star-e  .  1,725,972  1,732,213 

tStar-S  .  1,398,112  1,269,434 


Grand  Total  .  5,266,618  5.250.878 


FORT  WAYNE.  IND.  KNOXVILLE.  TENN. 


Journal  Gaiette-m  1,621,247  1,736,531  Journal-m  .  760,103  872,28> 

IJournal  Gazette-S  750.540  849,061  News-Sentinel-e  .  1,272,001  1.339.657 

News  Sentinel-e  .  2,134,373  2,253,034  §News-Sentinel-S  .  538,167  553.878 


Grand  Total  .  4,506,160  4,838,626  Grand  Total  .  2,570,271  2,765,820 
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1966 


1966 


1967 

LAWRENCE.  HASS. 


gagle-Tribune-d  . 

1,254,191 

1,217,424 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m 

1,353,003 

1,403,312 

lArkansas  Gazette-S 

587,744 

588,85) 

Grand  Total  . 

1,942,747 

1,992,166 

LONG  BEACH 

Independent 

,  CALIF. 

2,381,119 

(See  Note)  . 

2,203,012 

§lndependent  Press 
Telegram-S  . 

931,437 

861,620 

Grand  Total  . 

3,134,449 

3,242.739 

NOTE:  Independent,  m  S  Press  Telegram 
e  sold  only  in  combination.  Linage  of 
one  edition.  Independent  m  is  shown. 

NOTE:  Part  run  advertising  included; 
Independent  1967 — 2.203,012  includes  204,- 
282  lines;  1966—2,381,119  includes  2S0.868 
lines. 

LONG  ISLAND,  N.Y. 

Newsday  Suffolli-e  ....  2,806,169  2,981,057 
Newsday  Nassau-e  .  2,932,848  3,068,323 


Grand  Total  .  5,739,017  6,049,380 


1967  1966 

NOTE:  Star-e  includes  Weekend  Haga- 
iine  linage. 


MORRISTOWN,  N.J. 


Record>e 

832,380 

MUNCIE,  IND. 

Press-e  . 

.  955,406 

1,026,952 

Star-m  . 

_  905,477 

958,771 

•Star-S  . 

.  395,961 

419,675 

Grand  Total  ... 

.  2.256,844 

2,405,398 

NASHVILLE,  TENN. 

Banner-e  . 

.  1,893,331 

1,851,892 

Tennessean-m  _ 

.  1,871,922 

1 ,865,929 

Tennessean-S  . . 

.  980,453 

923,413 

Grand  Total  .... 

.  4,745,706 

4,641,234 

NEW  BEDFORD.  MASS. 

Standard-Time$>e  . 

.  1,123,684 

1,090,404 

§Standard-Tim«s>S 

.  464,823 

416,683 

Grand  Total  ... 

.  1,588,507 

1,507,087 

NOTE:  Part  run 

advertising 

included; 

Standard  Times-c 

1967—1,123,^ 

includes 

21,345  lines;  1966—1,090,404  includes  22,835 
lines. 


LOS  ANGELES.  CALIF. 

Times-m  .  5,475,787  5,519,058 

Times-S  .  3,998,558  4,347,366 

Herald  E>aminer-e  ....  2,009,710  2,214,698 

Herald  Examiner-S  _  871,927  888,640 


Giand  Total  . 12,355,982  12,969,762 

NOTE:  Part  run  advertising  included; 
Times-m  1967—5,475,787  includes  866,491 
lines;  1966 — 5,519,058  includes  658,749  lines. 
Times-S  1967—3,998.558  inciudes  1,170,881 

lines;  1966—4,347,366  includes  1,399,726 
lines. 

LCWELL,  MASS. 

Sun.e  .  1,045,296  1,065,276 

•Sun-S  .  361,692  396,667 


Grand  Total  .  1,406,988  1,461,943 

LYNN.  MASS. 

Item-e  .  765,828  803,487 

MANCHESTER,  N.H. 

Union  Leader-d  .  871,608  1,050,307 

•News-S  .  297,643  310,043 


Grand  Total  .  1,169,251  1,360,350 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,174,693  2,309,293 
Commercial  Appeal-S  .  1,109,707  1,169,091 


Press-Scimitar-e  .  1,653,954  1,616,955 

Grand  Total  .  4,938,354  5,095,33'' 


NOTE:  Part  run  advertising  ir<cluder,; 
Press-Scimitar-e  1967 — 1,653,9'4  inc'"Jes 
60,355  lines;  1966—1,616,955  includes  56,579 
lines. 

MIAMI.  FLA. 


Herald-m  .  4,087,343  4,148,125 

IHerald-S .  1,913,273  1,983,211 

News-e  .  1,715,202  1,687,579 


Grand  Total  .  7,715,818  7,818,915 


NOTE:  Part  run  advertising  included; 
Herald-m  1967—4,087.343  includes  96,367 
lines;  1966—4,148,125  includes  110,244  lines. 
Herald-S  1967-1,913,273  includes  69,679 
lines;  1966 — 1,983,211  includes  79,793  lines. 
News-e  1967—1,715.202  includes  55,440 
lines. 


NEW  HAVEN,  CONN. 

Journal  Courier-m  _  1,181,749  1,157,336 

Register-e  .  1,989,162  1,986,918 

Register-S  .  1,278,839  1,154,360 

Register  &  Journal 

Courier-sat .  110,420  156,995 


Grand  Total  .  4,560,170  4,455,609 

NOTE:  Journal-e  t  Register-e  published 
5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  3,368,495  3,612,044 

Times-Picayune-S  .  1,476,456  1,565,543 

States  &  Item-e .  1,839,811  1,855,770 


Grand  Total  .  6,684,762  7,033,357 

NEW  YORK.  N.Y. 

Times-m  .  3,917,126  3,717,275 

Times-S  .  4,339,492  4,536,175 

News-m  .  2.358.02S  2,367,751 

News-S  .  2,524,655  2,417,582 

Post-e  .  1,421,131  1,199,164 

World  Journal  Tribune-e  —  1,524,998 
World  Journal  Tribune-S  —  744,059 


Grand  Total  . 14,560,429  16,507,004 

NOTE:  World  Journal  Tribune  last  pub¬ 
lication  date  May  5,  1967. 

NOTE:  Part  run  advertising  included; 
News-m  1967—2,358.025  includes  1,127,700 
lines;  1966—2,367,751  includes  1,174,184 
lines.  News-S  1967 — 2,524,655  includes  I,- 
497,353  lines;  1966—2,417,582  includes  I.- 
479,491  lines.  World  Journal  Tribune-e  1966 
— 1,524,998  includes  24,961  lines.  World 
Journal  Tribune-S  I966i — 744,059  includes 
74,651  lines. 

Split  run  advertising  linage;  News-m 
124,676;  News-S  67,105. 

NEW  YORK  (9UEENS),  N.Y. 

Long  Island  Press-e  ..  1,564,397  1,622.563 
tSI-ong  Island  Press-S  .  915,146  858,708 


Grand  Total  .  2,479,543  2,481,271 

NEW  YORK  (EL  DIARIO- 
LA  PRENSAI,  N.Y. 

El  Diario-La  Prensa-m  .  363,094  359,171 

El  Diario-La  Prensa-S  .  109,484  114,594 


Grand  Total  .  472,578  473,765 

NEWBURGH,  N.Y. 

News-e  .  1,055,348  1,035,175 


MILWAUKEE,  WIS. 


Sentinel-m  .  1,386,687  1,534,516 

Journal-e  .  3,693,207  3,679,373 

tJournal-S  .  2,143,866  2,153,799 


Grand  Total  .  7,223,760  7,367,688 

MINNEAPOLIS.  MINN. 

Jfil>iine-m  .  1,865,515  2,074,452 

.  3,153,428  3,255,038 

tTribune-S  .  1,954,074  1,894  578 


NEWPORT  NEWS,  VA. 

Press-m  .  1,453,445  1,642,845 

iPress-S  .  658,898  609,854 

Times-Herald-e  .  1,319,971  1,406,386 


Grand  Total  .  3,437,314  3,659,085 


NIAGARA  FALLS,  N.Y. 


Gazette-e  .  1,000,695  1,072,080 

•GaieHe-S  .  495,338  396,525 


G^nd  Total  .  6,973,017  7,224,068 

NOTE:  Part  run  advertising  included; 
Star-e  1967—3,153,428  includes  599.414 
lutes:  1966—3.255.038  includes  499,968  lines. 

.  MODESTO.  CALIF. 

;•••«  .  917,966  1,002,949 

«*S  .  299,402  333,034 


Grand  Total  . 1,217.368  1,335,983 

NOTE:  Bee-e  published  5  days  a  week 
only. 

_  MONTREAL,  CANADA 

»  .  2,799,933  2,967,437 

faz^e-m  .  1.715.464  1,720,745 

“  "wse-e  .  3,025,780  3,047,144 

“  •’itrie-S  .  123.473  157,959 


Grand  Total  .  7,664,650  7,893,285 


Grand  Total  .  1,496,033  1,468,605 

NORFOLK,  VA. 

Ledger-Star-e  .  1,918,981  2,106.444 

Virginian-Pilot-m  .  2,414,563  2,628,014 

tVirginian-Pilot  S  Star-S  1,139,861  1,166,361 


Grand  Total  .  5,473,405  5,900,819 

NOTE:  Part  run  advertising  included; 
Ledger-Star-e  1967 — 1,918,981  includes  430,- 
007  lines;  1966—2,106,444  includes  458,795 
lines.  Virginian-Pilot-m  1967 — 2,414,563  in¬ 
cludes  420,244  lines;  1966 — 2,628,014  includes 
445,045  lines.  Virginian-Pilot  8  Star-S  1967 
—1,139,861  includes  174,734  lines;  1966— 
1,166,361  includes  186,327  lines. 

NORWALK,  CONN. 

Hour-e  .  1,333,500  1,284,092 


editor  &  PUBLISHER  for  December  2,  1967 
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OAKLAND,  CALIF. 

Tribune-e .  2,279,079  2,325,342 

§Tribune-S  . 1,161,179  1,198,249 


Grand  Total 


3,440,258  3,523,591 


OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,401,446  1,468,089 

Oklahoman-S .  749,862  748,159 

Times-e  .  1,325,501  1,333,256 

Grand  Total  .  3,476,809  3,549,504 

NOTE:  Part  run  advertising  included; 
Oklahoman-m  1967 — 1,401,446  includes  155,- 
052  lines;  1966—1,468,089  includes  184,468 
lines.  Times-e  1967 — 1,325,501  includes  143,- 
800  lines;  1966—1,333,256  includes  132,037 
lines. 


OMAHA.  NEBR. 

World-Herald  (see 

note)  .  1,542,428  1.746,684 

World-Herald-S  .  1,131,161  1,158,291 


Grand  Total  .  2,673,589  2,904,975 

NOTE:  World-Herald  sold  in  combina¬ 
tion  m  &  e,  linage  of  only  one  edition, 
e,  is  shown. 


ORLANDO,  FLA. 

Sentinel-m  .  2,524,779  2,894,468 

§Sentinal-S  .  1,101,220  1,484,605 

Star-e  .  2,516,996  2,745.983 


Grand  Total  .  6,142,995  7,125,056 

NOTE:  Part  run  advertising  included; 
Sentinel-m  1967-2,524,779  includes  651,985 
lines;  1966—2.894,468  includes  1,051,914 

lines.  Sentinel-S  1967 - 1,101,220  includes 

322,084  lines;  1966—1.484,605  includes  590,- 
286  lines.  Star-e  1967 — 2,516,996  includes 
537,026  lines;  1966 — 2,745,983  includes  857,- 
977  lines. 


PALO  ALTO,  CALIF. 

Times-e  .  1,989,002  2,035,644 

PASADENA,  CALIF. 

Star-e  .  1,026,702  1,120,085 

§lndependent-Star 

News-S  .  494,506  523,623 

Independent-m  .  1,013,027  1,114,733 


Grand  Total  .  2,534,235  2,758,441 

PATERSON,  N.J. 

Call-m  .  986,986  682,262 


PAWTUCKET,  R.l. 

Times-e  .  957,979  1.061,485 


PEORIA,  ILL. 

Journal  Star  (See  Note)  1,691,860  1,758.874 
iJournal  Star-S  .  676,384  667,032 


Grand  Total  .  2,368,244  2,425,906 

NOTE:  Journal  Star-m  &  Journal  Star-e 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-e— is  shown. 

PHILADELPHIA.  PA. 

Bulletin-e  .  3.194,034  3,109,487 

tBulletin-S  .  1,448,053  1,311,925 

Inquirer-m  .  2,335,900  2,480,182 

Inquirer-S  .  2.705,667  2,622,924 

News-e  .  1,136,907  1,292,780 


Grand  Total  . 10,820,561  10,817,298 

NOTE:  Part  run  advertising  included; 
Bulletin-e  1967—3,194,034  includes  611,065 
lines;  1966—3,109,487  includes  479,424  lines. 
Bulletin-S  1967—1,448.053  includes  554,452 
lines;  1966—1,311,925  includes  394,738  lines. 
Inquirer-m  1967—2,335,900  includes  268,411 
lines;  1966—2,480,182  includes  292,246  lines. 
Inquirer-S  1967 — 2,705,667  includes  741,674 
lines;  1966—2,622,924  includes  551,733  lines. 


PHOENIX. 

ARIZ. 

Republic-m  . 

2,753,964 

3,016,688 

Republk'S  . 

1 ,079,079 

1.214,891 

Gazette-e  . 

2,751,812 

2,951,800 

Grand  Total  . 

6,584,855 

7,183,379 

PITTSBURGH.  PA. 

Post-Gaz.  tc  Sun-Tel-m 

1,356,955 

1 ,397,628 

Press-e  . 

2,692,382 

2,723,053 

t  Press-S  . 

1,679,199 

1 .620,088 

Grand  Total  . 

5,728,536 

5,740,769 

PLAINFIELD.  N.J. 

Courier-News-e  . 

1,388,941 

1,481,403 

PONTIAC. 

MICH. 

Press-e  . 

1,945,515 

PORTLAND.  ORE. 

Oregonian-m  . 

2,618,400 

2,675,091 

t§Oregonian-S  . 

1,283,272 

1,309,631 

Oregon  Journal-e 

856,701 

896,050 

Grand  Total 

4,758,373 

4,880,772 

1967  1966 

NOTE:  Part  run  advertising  included; 
Oregon  Journal-e  1967—856,701  includes 
55,470  lines;  1966-896,050  includes  40,251 
lines. 

PROVIDENCE.  R.l. 


Bulletin-e  . 

1,940,435 

2,080,808 

Journal-m  . 

1,964,598 

2,151,711 

fJournaUS  . 

1,334,367 

1,494,530 

Grand  Total . 

5,239,400 

5,727,049 

READING, 

PA. 

Eaqie  (See  Note)  .. 

83,671 

1,383,191 

§Eagle-S  . 

126,901 

567,719 

Grana  Total 

210,572 

1,950,910 

NOTE:  Eagle-e  8  Times-m  sold 

in  com- 

bination.  Linage  of  one  edition. 

Eagle-e, 

IS  shown. 

Due  to  conditions 

resulting 

from  a 

labor  contract  dispute,  advertising  had 

either  been  curtailed 

or  declined  from 

Oct.  1  through  Oct.  28, 

1967. 

RIVERSIDE. 

CALIF. 

Press-Enterprise  (See 

Note)  . 

1,733,334 

1,680,170 

§Press-Enterprise-S  _ 

503,941 

554,417 

Grand  Total  . 

2,237,275 

2,234,587 

NOTE:  Enterorise-m 

8  Press-e 

sold  in 

combination.  Linage  of 

one  edition.  Enter- 

prise-e  is  shown. 

NOTE:  Part  run  advertising 

included; 

Press-Enterprise  1967 — 

1,733,334 

includes 

24,750  lines;  1966— 1,680,170  includes  23.- 

731  lines. 

ROANOKE. 

,  VA. 

Times-m  .  . 

1,266,197 

1,316,366 

§Times-S  . 

506,603 

448,402 

World-News-e  . 

1,275,604 

1,336,000 

Grand  Total  . 

3,048,404 

3,100,768 

ROCHESTER.  N.Y. 

Democrat  8 

Chronicle-m  . 

1,819,695 

1,968.463 

tDemocrat  & 

Chronicle-S  . 

1,462,241 

1,302,613 

•Times-Union-e  . 

2,356,224 

2,513,817 

Grand  Total  . 

5,638,160 

5,784,893 

ROCKFORD,  ILL. 

Star  (See  Note)  . 

1,470,961 

1,375,469 

Star-S  . .  . 

705,084 

777,588 

Grand  Total  . 

2,176,045 

2,153,057 

NOTE:  Star-m  &  Register-Repubiic-e  sold 

in  combination.  Linage 

:  of  only 

one  edi- 

tion— Star-m— is  shown. 

Star-m 

published 

five  week  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  .  . 

2,128,446 

2,378,319 

§Bee-S  . 

977,470 

984,934 

Union-m  . 

1,066,346 

883,226 

•Union-S  . 

202,371 

327,347 

Grand  Total  . 

4,464,633 

4,573.826 

ST.  LOUIS 

.  HO. 

Globe-Democrat-m  . . . 

1,551,064 

1,563,333 

tGlobe-Democrat-wc  . . 

783,178 

760,445 

Post-Dispatch-e  . 

2.669.05C 

2,545,757 

§Post-Dispatch-S  . 

1,915.075 

1,754,660 

Grand  Total  .  6,918,367  6,629,195 

NOTE:  Part  run  advertising  included; 
Globe-Democrat-m  1967 — 1,551,064  includes 
237,639  linos;  1966—1,568,333  includes  246,- 
763  lines.  Post-Dispatch-e  1967—2,669,050 
includes  307,876  lines;  1966—2,545,757  in¬ 
cludes  160,516  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only.  Globe-Democrat  not  pub¬ 
lished  Oct.  13  and  14,  1966  due  to  strike 
conditions.  Post-Dispatch  not  published 
Oct.  12  to  16,  1966  due  to  strike  con¬ 
ditions. 


ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,198,680  1,475,631 

fPioneer  Press-S .  1,220,100  1,262,954 

Dispatch-e  .  2,267,155  2,412,350 


Grand  Total  .  4,685,935  5,150,935 

NOTE:  Part  run  advertising  included; 
Dispatch-e  1967—2,267,155  includes  315,612 
lines;  1966—2,412,350  includes  236,931  lines. 


ST.  PETERSBURG.  FLA. 

Times-m  .  2,429,636  2,368,970 

§Times-S  .  936,518  920,208 

Independent-e  .  1.173,342  1,095,140 


Grand  Total  .  4,539,496  4,384,318 

NOTE:  Part  run  advertising  included; 
Times-m  1967-2,429,636  includes  184,661 
lines;  1966—2,368,970  includes  155,102  lines. 
Times-S  1967—936,518  includes  66,255  lines; 
1966 — 920,208  includes  62,135  lines. 
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SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,035,561  2,294,384 

fTribune-S  .  902,780  866,167 

Deseret  News-e  .  2,049,180  2,229,002 

Grand  Total  .  4,987,521  5,389,553 

SAN  ANTONIO.  TEX. 

Express-m  .  1,799,270  1,633,528 

tExpre$s-News-S  .  1,059,983  1,013,359 

Express-News-sat .  293,768  416,213 

News-e . 1,789,680  1,689,680 

Light-e  .  1,903,723  1,841,684 

SLight-S  1,225,522  1,247,357 

Light-sat .  151,632  196,835 

Grand  Total  .  8,223,578  8,038,656 

NOTE:  Express-m.  News-e  ft  Light-e 
published  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  1,796,356  1,927,972 

§Sun-Telegram-S  644,596  680,673 

Grand  Total  2,440,952  2,608,645 

NOTE:  Part  run  advertising  included; 
Sun-m  1967—1,796,356  includes  65,985  lines; 

1966— 1,927,972  includes  57  364  lines.  Sun-S 

1967— 664,596  includes  17,369  lines. 

NOTE:  Sun-m  ft  Telegram-e  are  sold  in 

optional  combination.  Linage  of  one  edi¬ 
tion,  Sun-m  is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  1,900.922  2,188,235 

lUnion-S  .  1,217,918  1,212,920 

fribune-e  2,578,237  2,793,913 

Grand  Total  5.697,077  6,195,068 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  2,048,652  2,300,31? 

Examiner-e  2,100,264  2,379,484 

Examiner  ft  Chronicle  S  1,277,113  1,279,767 

Grand  Total  5,426,029  5,959,570 

SAN  JOSE.  CALIF. 

Mercury-m  3,255,191  3,491,389 

News-e  3,241,863  3.425.347 

§tMercury-News-S  .  1,144,443  1,225,015 

Grand  Total  7,641,497  8,171,751 

NOTE:  Part  run  advertising  included; 
Mercury-m  1967 — 3,255,191  includes  268,- 
454  lines;  1966—3,491,389  includes  235,581 
lines.  News-e  1967 — 3,241,863  includes  268,- 
454  lines;  1966-3,425,347  includes  235,581 
lines. 

SAN  RAFAEL.  CALIF. 

Independent-Journal-e  1,500,668  1,576,479 

SANTA  ANA.  CALIF. 

Register  (Sea  Note)  2,676,422 
tRegister-S  .  1,080.889 

Grand  Total  ..  3,757,311 

NOTE:  Register-e  ft  Register-m  sold  in 
combination.  Linage  of  one  edition 
Register-e  is  shown. 

SCHENECTADY.  N.Y. 

Gaiette-m  1,550,968  1,611,039 

*Union  Star-e  1,106,279  1,015,301 

Grand  Total  2.657.247  2,626,340 

SEATTLE.  WASH. 

Post-lntelligencer-m  1,786,250  1,741,575 
§Post-lntelligencer-S  707,416  675,227 

Times-e  .  2,646,142  2,564,914 

Time$-S  .  1,212,346  1,193,139 


Grand  Total  .  6,352,154  6,174,855 

SHREVEPORT.  LA. 

Journal-e  .  1,051,886  1,117,124 

Times-m  .  1,381,551  1,413,824 

Time$-S  .  759,267  733,738 

Grand  Total  .  3,192,704  3,264,686 

SOUTH  BEND,  IND. 

Tribune-e  .  1,716,800  1,849,806 

Tribune-S  .  747,660  785,383 

Grand  Total  .  2,464,460  2,635,189 

SPOKANE.  WASH. 

Spokesman-Review-m  857,007  919,631 

tSpokesman-Review-S  626,556  589,899 

Chronicle-e  .  1,020,487  1.088,495 

Grand  Total  .  2,504,050  2,598,025 

STOCKTON,  CALIF. 

Record-e  .  1,723,416  1,907,859 


1967  1966 

TACOMA,  WASH. 

News-Tribune-e  .  1,892,314  1,799,447 

News-Tribune-S  761,052  718,113 

Grand  Total  .  2,653,866  2,517,560 

TAMPA,  FLA. 

Tribune-m  .  2,238,289  2,303,390 

fTribune-S  .  960,455  1,009,766 

Times-e  .  1,582,913  1,557,541 

Grand  Total  .  4,781,657  4,870,697 

NOTE:  Part  run  advertising  included; 
Tribune-m  1967—2,238,289  includes  100,461 
lines;  1966—2,303,390  includes  139,328  lines. 

TOLEDO,  OHIO 

Times-m  749,451  606,981 

Blade-e  .  2,081,040  1,657,341 

Blade-S  .  1,222,954  1,065,599 

Grand  Total  4,053,445  3,329,921 

NOTE:  Times-m  published  5  days  a 

week  only. 

NOTE:  Times  and  Blade  did  not  pub¬ 
lish  October  25  through  October  31,  1966 
due  to  strike  conditions. 

TORONTO.  CANADA 

Globe  ft  Mail-m  .  1,728,998  1,752,928 

;rTelegram-a  .  2,722,068  2,832,011 

Star-S  .  3,028,668  3,111,382 

Grand  Total  .  7,479,734  7,696,321 

NOTE:  Telegram-e  includes  WEEKEND 
MAGAZINE  linage;  and  Star-e,  Globe  ft 
MaiUm  include  rotogravure  section  linage. 

TRENTON,  N.J. 

Evening  Times-e  .  1,219,614  1,297,541 

•Times  Advertiser-S  893,899  945,961 

Trentonian-m  .  977,721  1,021,000 

Grand  Total  3,091,234  3,264,502 

NOTE:  Times-e  published  5  days  a  week 
on.y. 

TROY.  N.Y. 

Record  (See  Note)  .  1,276,826  1,543,122 

NOTE:  Record-m  ft  Times-Record-e  sold 
in  combination.  Linage  of  one  edition 
Record-m  is  shown. 


TULSA,  OKLA. 

Tribune-e  1,881,896  1,874,018 

World-rr  1,861,387  1,868,308 

Worid-S  .  758,797  857,507 

Grand  Total  .  4,502,075  4,599,833 


Hudson  Dispatch-m 


UNION  CITY,  N.J. 


865,938  990,051 


UTICA.  N.Y. 

Observer  Dispatch-e  314,897  994,033 

•Observer  Oispatch-S  81,808  530,669 

Pre$s-m  .  355,881  1,341,650 

Grand  Total  .  752,586  2,866,357 

NOTE:  All  newspapers  did  not  publish 
Oct.  I  through  Oct.  22,  1967  due  to  strike 
conditions. 

WASHINGTON,  D.C. 

News-c  .  1,418,633  1,495,811 

Post-m  4,299,416  4,794,376 

§Post-S  2,026,137  2,169,989 

Star-e  .  2,608,740  2,871,366 

tstar-s  .  1,158,862  1,381,421 


Grand  Total  . 11,511,788  12,712,963 

WATERBURY,  CONN. 

American-e  .  1,570,126  1,522,957 

Republican-S  .  693,451  684,101 

Grand  Total  .  2,263,577  2,207,058 

NOTE:  American-e  ft  Republican-m,  sold 
only  in  combination.  Linage  of  American-e 
only  is  shown. 

WESTCHESTER-ROCKLAND 
GROUP,  N.Y.  (10  CITIES) 

Mamaroneck  Tsmes-e  .  1,110,652  1,172,200 

Mount  Vernon  Argus-e  1,249,644  1,323,748 

New  Rochelle  Standard- 

Star-e  .  1,225,404  1.297,619 

Ossining  Citizen- 

Regi$ter-e  .  1,163,404  1,189,579 

Peekskill  Star-e  .  971,088  950,227 

Port  Chester  Item-e  ...  1.208.346  1,303,231 

Tarrytown  News-e  .  1,112,398  1,137,291 

Yonkers  Herald 

Statesman  .  1,423,403  1,501.158 

White  Plains  Reporter 

Dispatch-*  .  1,478,867  1,535,181 

Rockland  Journal 

News-e  .  1,129,163  1,206,881 

Grand  Total  . 12,081,369  12,617,115 


SYRACUSE.  N.Y.  WICHITA,  KANS. 

Herald-Joumal-e  .  1,983,279  1.920.832  Eagle-m  .  1,793.305  1,813,311 

t§Herald-American-S  .  949,748  992,317  Beacon-e  .  1,266,690  1.304,467 

Post  Standard-m  .  1,042,633  1,160,513  (Eagle  ft  Beacon-S  ... .  649,613  705,995 

Grand  Total  .  3,975,660  4,073,662  Grand  Total  .  3,709,608  3,823,773 


1967  1966 

NOTE:  Part  run  advertising  included; 
Eagle-m  1967—1,793,305  includes  26,760 
lines;  1966—1,  813,311  includes  28,283  lines. 
Boacon-e  1966 — 1,304,467  includes  7,310 
lines.  Eagle  ft  Beacon-S  1967—649,613  in¬ 
cludes  15,147  lines;  1966 — 705,995  includes 
40,280  lines. 

WINSTON-SALEM,  N.C. 

Journal-m  .  1,318,549  1,408,574 

Sentinel-e  .  1,240,673  1,291,264 

Journal  ft  Sentinel-S  . .  582,859  525,270 

Grand  Total  .  3,142,081  3,225,108 

WORCESTER,  MASS. 

Telegram-S  829,920  801,086 

Telegram-m  . 1,070,426  1,018,201 

Gaiette-e  .  1,374,351  1,268,416 

Grand  Total  .  3,274,697  3,087,703 

NOTE:  Part  run  advertising  included; 
Telegram-m  1967 — 1,070,426  includes  114,- 
391  lines;  1966—1,018,201  includes  32,582 
lines.  Gazette-e  1967 — 1,374,351  includes 

117,822  lines;  1966—1,268,416  includes  32,- 
806  lines. 

YOUNGSTOWN,  OHIO 

Vindicator-e  .  1,681,460  1,727,439 

§Vindicator.S  .  1,194,918  1,350,168 

Grand  Total  .  2,876,378  3,077,607 


.\.L.S.  REPORT 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  556,290  491,860 

Telegraph-S  282,757  246.769 

Grand  Total  839,047  738,629 

InJudes  FAMILY  WEEKLY  45.207  lines 
(1967);  46.302  lines  (1966). 

NOTE:  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA,  S.  C. 

State-m  ...  1,290  066  1,390,693 

State-S  602,481  606,408 

Record-e  1,177,851  1,092,868 

Grand  Total .  3,070,398  3,089,969 

Includes  FAMILY  WEEKLY  42,280  lines 
(1967);  46,911  lines  (1966). 

DULUTH.  MINN. 

Htrald-e  .  848,351  840,622 

News-Tribune-m  .  778,517  776,773 

News-Tribune-S  .  682,632  667,210 

Grand  Total  .  2,309,500  2,284,605 

MONROE.  LA. 

World-m  .  955,117  834,610 

World-S  .  363,382  366,544 

News-Star-e  .  933,452  790,591 

Grand  Total  .  2,251,951  1.991,745 

PASSAIC.  N.  J. 

Herald-News-e  .  1,285,318  1,275,067 

PATERSON,  N.  J. 

News-e  1,481,745  1,430,007 

QUINCY.  MASS. 

Patriot  Ledger-e  .  1,253,704  1,196,361 

SCRANTON,  PA. 

Tribune-m  .  515,315  517,843 

•Scrantonian-S  .  617,161  498  328 

Times-e  .  1,134,592  1,071,325 

••Times-S  .  212,105  481,475 

Grand  Total  2,479,173  2,568,971 

•Includes  PARADE  53.059  lines  (1967); 
46.946  lines  (1966). 

••Includes  FAMILY  WEEKLY  45,477  Ines 
(1967);  39.458  lines  (1966). 

WILKES-BARRE.  PA. 

Record-m  591,099  606,533 

Times-Leader-e  . 1,216,818  1,237,000 

Independent-S  .  743,406  699,925 

Grand  Total  .  2,551,323  2,543,458 

Includes  FAMILY  WEEKLY  45.477  lines 
(1967);  46.3C2  lines  (1966). 


FIGURES  SUPPLIED  BY 
PUBLISHERS 


ABERDEEN.  S.D. 

American-News-e  .  430,094  426,482 

American-New$-S  .  239,022  169,372 

Grand  Total  .  669,116  595,854 

ALTOONA.  PA. 

Mirror-*  .  1,387,610  1,201,032 


1967  IV66 
APPLETON-NEENAH-MENASHA,  WIS, 

Post-Crescent-e  .  1,233,162  1,146,530 

Post-Crescert-S  ....  378,210  403,410 

Grand  Total  .  1,611,372  1,549,940 

BLOOMINGTON,  ILL. 

Pantagraph — All  Day-S  1,432,102  1,537  396 

NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 

BURLINGTON,  VT. 

Free  Press-m  1,038,888  1,033,843 

CANTON,  OHIO 

Pepository-e  2,029,888  2,019,164 

Repository-S  .  765,744  825,860 

Grand  Total .  2,795,632  2.845,024 

CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 

Southern  lllinoisan-e  ..  486,598  486,794 

Southern  Illinoisan-S  ..  IS6,646  208^5^ 

Grand  Total  .  643,244  695  338 

Does  not  include  FAMILY  WEEKLY.' 

CHAMBERSBURG,  PA. 

Public  Opinion-*  .  726,117  771,134 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  . .  799,092  897,260 

Courier-S  .  271,684  319816 

Grand  Total  .  1,070,776  1,217,076 

CHARLESTON.  W.VA. 

Gazett*-m  .  1,257,032  1,226  946 

Mail-*  .  1,312,136  1.245,286 

Gazette  Mail-S  .  518,196  467,572 

Grand  Total  3,087,364  2,939,804 

NOTE:  Above  figures  do  not  include 
PARADE  magazine  and  pre-print  inserts. 

CHILLICOTHE,  OHIO 

Gazette-e  .  1,061,722  1.053.630 

CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,640,646  1,683,416 

Times-e  .  1,662,556  1,664,166 

Caller-Times-S  .  509,110  480,760 

Grand  Total  3,812,312  3.828,342 

COVINGTON,  KY. 

Kentucky  Post  ft 

Times-Star-e  .  692,804  761,040 

DANBURY.  CONN. 

News-Times-e  .  1,135,246  1,064,434 

DAVENPORT,  IOWA 

Times-Democrat-m  ..  1,076,608  1,166,732 

Times-Democrat-e  .  1,326,108  1,400,952 

Times-Democrat-S  .  617,638  560,756 

Grand  Total  .  3,019,814  3,128,440 

DAYTONA  BEACH.  FLA. 

News-e  .  7/3,409  782,635 

News-Journal-S  .  227,941  256.634 

Journal-m  . 814,378  848,820 

Grand  Total  .  1,815,728  1,888,089 

DECATUR.  ILL. 

Herald  ft  Review-me  .  1,046,066  1,191,666 

Herald  ft  Review-S  ..  334,880  381,178 

Grand  Total  .  1,380,946  1,572,844 

EAST  ST.  LOUIS,  ILL. 

Journal-e  .  528,864  539,581 

Journal-S  .  172,410  145,460 

Grand  Total  .  701,274  685.IW 

Does  not  include  FAMILY  WEEKLY. 

EOWARDSVILLE,  ILL. 

Intelligencer-*  .  274,484  254,086 

FALL  RIVER.  MASS. 

Herald-News-e  .  1,341,292  1,265,099 

FORT  MYERS.  FLA. 

News-Press-mS  .  1,383,994  1,283.811 

GAINESVILLE.  FLA. 

Sun-eS  ex  sat  .  9B6,678  960,736 

GRAND  FORKS.  N.D. 

Herald-cS  .  1,080,338  1,095.836 

HARRISBURG.  PA. 

Patriot-m  .  1,395,450  1,451,051 

Patriot-News-S  .  661,2^  679,210 

Grand  Total  .  2,056,740  2,130,261 

NOTE:  Patriot-News-S  does  not  includt 
PARADE  linage. 

HAVERHILL,  MASS. 

Gazette  *  .  753,466  675,234 
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1967 

1966 

HUNTINGTON. 

W.  VA. 

Advertlser-e  . 

1,093,775 

1,152,203 

Herald-Dispatch-m 

1,060,515 

1,167,445 

Herald-Advsrtiser-S  ... 

423,033 

376,707 

Grand  Total  . 

2,577,323 

2,696,355 

HUNTSVILLE 

.  ALA. 

1,293,390 

1  404,592 

Tirties-S  . 

602,642 

700,511 

Grand  Total  . 

1,896,032 

2,105,103 

NOTE:  This  includes  1 

PARADE. 

HYANNIS. 

MASS. 

Cape  Cod 

Standard-Times-e  _ 

629,846 

602,350 

Cape  Cod 

Standard-Times-S  . 

83,286 

92,092 

Grand  Total  . 

713,132 

694,442 

JOHNSON  CITY.  TENN. 

Pre$s-Chronicle-d  . 

569,534 

565,754 

Press-Chronicle-S  . 

342,908 

296,803 

Grand  Total  . 

912,442 

862,557 

NOTE:  Includes  FAMILY  WEEKLY  45,492 

lines  (1967);  46,469  lines  (1966). 

KENNEWICK-PASCO-RICHLAND,  WASH. 

tri-City-Herald-e  . 

844,508 

783,482 

Tri-City-Herald-S  . 

258,419 

277,060 

Grand  Total  . 

1,102,927 

1,060,542 

Does  not  include  FAMILY  WEEKLY. 

KENOSHA. 

Wise. 

News-e  . 

1,451,786 

1 ,438,990 

KINGSTON,  N.Y. 

Freeman-e  . 

988,568 

1,101,086 

KOKOMO, 

IND. 

Tribune-e  . 

845,721 

1,047,918 

Tribune-S  . 

250,042 

228,845 

Grand  Total  .  1,095,763  1,070,763 

NOTE;  Does  not  include  44,982  lines 
(1967);  46,718  lines  (1966)  FAMILY  WEEK¬ 
LY. 


1967  1966 

NEW  IRITAIN,  CONN. 

Herald-e  .  1,063,195  1,079,616 

NEW  LONDON,  CONN. 

Day-e  .  1,241,464  1,223,796 

NORRISTOWN.  PA. 


Times-Herald-e  . 

969,086 

1,061,645 

NORTH  PLATTE,  NEBR. 

Telegraphic  . 

617,694 

628,250 

OGDEN,  UTAH 

Standard- Examiner-e 

1,198,962 

1,199,786 

Standard‘Exanr)iner-S 

*502,562 

*391,998 

Grand  Total  . 

1,701,524 

1,591,784 

NOTE:  *  Includes 

FAMILY 

VYEEKLY 

44,450  lines  (1967);  45,864  lines  (1966). 

OIL  CITY.  FRANKLIN,  PA. 

Derrick-m  . 

666,976 

692,619 

News-Horald-e  . 

559,796 

590,458 

Grand  Total  . 

1,226,772 

1,283,077 

ONEONTA, 

N.Y. 

Star-m  . 

508,298 

594.482 

PADUCAH, 

,  KY. 

Sun-Democrat-e  . 

847,392 

768,726 

Sun-Democrat-S  . 

351,316 

352,080 

Grand  Total  . 

1,198,708 

1,120,784 

PINE  BLUFF, 

,  ARK. 

Commercial-e 

633,360 

780,164 

Commercial-S  . 

261,114 

270,872 

Grand  Total  . 

894,474 

1,051,036 

Does  not  include  45,206  lines 

FAMILY 

WEEKLY. 

PITTSFIELD, 

MASS. 

Berkshire  Eagle-e  . 

1,185,168 

993,832 

PLATTSBURGH.  N.Y. 

Press-Republican-m  _ 

45,599 

45,242 

PORT  JERVIS,  N.Y. 

Union-Gaiette-e  . 

232,190 

241,262 

LAKELAND,  FLA. 

Ledger-eS  &  sat.  m.  . .  1,212,515  1,237,181 

LA  SALLE.  ILL. 

News-Tribune-e  .  785,774  708,476 

LINCOLN.  NEBR. 

Star-m  .  1,209,796  1,153,012 

Journal-e  .  1,191,272  1,145,774 

Journal  &  Star-S  .  460,198  445,357 


Grand  Total  .  2,914,788  2,793,077 

Includes  PARADE  53,522  lines  (1967); 
48.934  lines  (1966). 

LOCKPORT,  N.Y. 

Union-Sun  &  Journal-a  702,926  700,728 

LORAIN.  OHIO 

Journal-e  .  1,670,295  1,607,872 

LOUISVILLE,  KV. 

Courier-Journal-m  .  1,500,739  1,590,278 

Courier-Journal 

t  Times-S  .  1,232,589  1,251,943 

rimes-e  .  2,121,205  2,147,467 


Grand  Total  .  4.854,533  4,989,688 

NOTE:  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  6-column  basis  and  classi¬ 
fied  on  9-column  basis. 

MADISON.  Wise. 

Capital  Times-a  .  1,643,775  1,670,732 

State  Journal-m  .  1,660,883  1,704,759 

State  Journal-S  .  *584,199  *682,325 


Grand  Total  .  3,888,857  4,057,816 

NOTE;  *  Includes  PARADE  51,436  lines 
(1967);  46,571  lines  (1966). 

MERIDEN.  CONN. 

Record-m  .  1,216,992  1,088,430 

Journal-e  .  1,119,482  983,024 


Grand  Total  .  2,336,474  2,071,454 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-m  914,960  923,748 

MOLINE-ROCK  ISLAND.  ILL. 

Argus-e  .  1,297,184  1,311,660 

Oispatch-e  .  1,393,210  1,389,444 

MORGANTOWN.  W.VA. 

Post-e  .  509,957  474,628 

Oominion-Nevrs-m  .  509,957  474,628 

Dominion-Post-S  .  245,192  187,166 


Grand  Total  .  1,265,106  1,136,422 

NEWARK,  OHIO 

Advocate-o  .  1,234,926  1,316,392 


PORTLAND, 

ME. 

Press  Herald-m  . 

902,629 

945,712 

Express-e 

881.604 

881,303 

Telegram-S  . 

447,278 

467,972 

Grand  Total  . 

2,231,511 

2,294,987 

POTTSTOWN 

1,  PA. 

Mercury-m  . 

1,252,440 

1,138,074 

POUGHKEEPSIE,  N.Y. 

Journal-a  . 

1,188,495 

1,302,675 

Journal-S  . 

*616,969 

692,689 

Grand  Total  . 

1 .805,464 

1,995,364 

NOTE:  *  Includes  FAMILY  WEEKLY  45.- 

237  lines  (1967);  46.809  lines  (1966). 

QUINCY, 

ILL. 

Herald-Whig-a  . 

611,086 

697,088 

Harald-Whig-S  . 

363,678 

349,132 

Grand  Total  . 

974,764 

1,046,220 

RAPID  CITY 

,  S.D. 

Journal-a  . 

787,514 

754,250 

Journal-S  . 

313,502 

288,134 

Grand  Total  . 

1,101,016 

1,042,384 

RENO,  NEV. 

Journal-m  . 

1,041,530 

1,004,332 

Journal-S  . 

378,420 

386,736 

Gaietta-a  . 

1,204,336 

1,288,490 

Grand  Total  . 

2,624,286 

2,679,558 

RICHMOND 

,  VA. 

Timas-Dispatch-m  . 

1,754,895 

1,846,338 

News  Leader-e  . 

1,836,466 

1.870,440 

Times-Dispatch-S  . 

1,120,269 

1,236,148 

Grand  Total  . 

4,711,630 

4,952,926 

RUTLAND, 

VT. 

Herald-m  . 

680,187 

731,213 

SALEM,  ORE 

Oregon  Statesman-m  . . 

1,084,813 

1,058,195 

Oregon  Statesman-S  ... 

320,131 

336,243 

Capital  Journal-a  . 

1,233,959 

1,268,951 

Grand  Total  . 

2,638,195 

2,663,389 

SALISBURY, 

N.C. 

Post-e  . 

807,982 

693,056 

Post-S  . 

224,056 

245,084 

Grand  Total  . 

1,032,038 

938,140 

SANTA  BARBARA,  CALIF. 

Naws-Press-e  . 

1,545,257 

1,379,931 

News-Press-S  . 

531,622 

523,467 

Grand  Total  .  2,076,879  1,903,398 
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SIOUX  FALLS.  S.D. 

Argus- Leader-a  . 

922,278 

881,468 

Argus-Leadai-S  . 

374,388 

360,248 

Grand  Total  . 

1.296,666 

1,241,716 

STROUDSBUkb,  PA. 

Pocono  Record-m  _ 

576,240 

594,636 

SUPERIOR. 

Wise. 

Teleqram-e  . 

560,294 

540,204 

TERRE  HAUTE.  IND. 

Star-m  . 

835,688 

904,764 

Tribune-e  . 

909,160 

989,590 

Tribune-Star-S  . 

647,122 

607,992 

Grand  Total  . 

2,391,970 

2,502,346 

TOPEKA, 

KANS. 

Capital-m . 

1,131,620 

1,245,958 

State  Journal-e  . 

.  1,021,958 

1,003,492 

Capital-Journal-S 

501,658 

466,382 

Grand  Total  . 

.  2,655,236 

2,715,832 

TUCSON. 

ARIZ. 

Star-m  . 

.  1,882,202 

2,029.482 

Star-S  . 

522,589 

575.817 

Citizen-e  . 

2,212,290 

2,361,432 

Grand  Total  . 

4,617,081 

4,966,731 

NOTE;  Star-S  includes  PARADE. 

VICTORIA,  TEXAS 


Advocate-m  . 

650,762 

547,148 

Advocate-S  . 

193,256 

181,650 

Grand  Total  . 

...  844,018 

728,798 

WAUKEGAN,  ILL. 

News-Sun-e  . 

.  .  1,466,738 

1,593,144 

WILMINGTON.  DEL. 

News-Journal-me 

.  2,139,904 

2.242,827 

WOONSOCKET.  R.l. 

914 

967,471 

CANADA 

CALGARY.  ALTA. 

Herald-a  . 

...  2,363,360 

2,339,582 

EDMONTON.  ALTA. 

Journal-e  . 

...  2,221,953 

2,251,004 

HAMILTON.  ONT. 

Spectator-e  . 

....  2,548,428 

2,474,361 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,018,546  2,032,001 

LETHBRIDGE.  ALTA. 

Herald-e  .  760,238  769,124 

LONDON.  ONT. 

Free  Press-me  .  2,131,387  2,315,818 

MONTREAL.  QUE. 

Le  Dimanche-Matin-S  .  363,587  328,323 

NORTH  BAY,  ONT. 

Nugget-e  .  619,239  665,826 

OTTAWA.  ONT. 

Citiien-e  .  2,355,361  2,319,951 

Le  Droit-e  .  1,376,363  1,219,456 

QUEBEC,  QUE. 

Le  Soleil-e  .  2,019,236  2,126,910 

REGINA.  SASK. 

Leader-Post-e  .  1,582,484  1,605,679 

SASKATOON.  SASK. 
Star-Phoenix-e  .  1,271,917  1.197,840 


SIDNEY,  NOVA  SCOTIA 

Cape  Breton  Post-e  ...  872,178  978,589 

VANCOUVER.  B.C. 

Sun-e  .  2,906,525  2,923,486  I 

Prov!nce-m  .  1,391,320  1,411,232 

NOTE;  Sun-e  includes  WEEKEND  MAG¬ 
AZINE  76,515  lines  (1967);  137,249  lines 
(1966). 

WINNIPEG.  MAN. 

Tribune-e . 1,644,830  1,580,786 

• 

Sacramento  Union 
Opens  S.F.  Office 

Sax  Francisco 

Robert  Selby  and  Charles 
Gordon,  Sacramento  (Calif.) 
Union  executives,  have  been  as¬ 
signed  to  the  Union’s  newly- 
opened  regional  office  here.  Both 
formerly  headed  advertising 
agencies  in  San  Francisco. 

Selby,  former  business  rela¬ 
tions  manager,  Union,  will  be  in 
charge.  Gordon,  his  associate, 
was  the  Union’s  national  adver¬ 
tising  manager. 

The  new  office  will  provide 
service  to  advertisers  and  also 
act  for  other  Union  departments, 
said  Carlyle  Reed,  publisher. 
The  location  at  625  Market  St. 
here  is  in  the  same  building  as 
Nelson  Roberts  &  Associates, 
which  continues  to  represent  the 
Union  in  national  advertising. 

• 

Richmond  Ad  Execs 
Shifted  Around 

Richmond,  Va. 

Richmond  Newspapers  Inc. 
has  announced  a  realignment  of 
advertising  department  heads. 

Harold  E.  Wainwright,  who 
has  been  manager  of  the  general 
advertising  department  for 
nearly  t^vo  years,  was  appointed 
retail  advertising  manager. 

Daniel  G.  Macinnes,  manager 
of  the  grocery  advertising  de¬ 
partment,  was  named  general 
advertising  manager.  He  will 
continue  to  handle  the  food  clas¬ 
sification. 

Edward  H.  Harrell,  staff  man¬ 
ager  of  the  retail  advertising 
department,  was  named  man¬ 
ager  of  sales  development. 


ELECTION  of  Florida  Newspaper  Adverfisin9  Executives  took  place 
recently.  The  new  officers  are:  left  to  right — Fred  Steadman,  Daytona 
Beach  News  Journal,  treasurer;  Joe  Byrd,  Fort  Lauderdale  News, 
first  vicepresident;  Les  Barnhill,  Miami  Herald,  president;  Jim 
Urbanski,  Tampa  Tribune,  second  vicepresident;  and  Clarence 
Bracey,  executive  secretary. 
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N.Y.  News 
Color  Pics 
Win  Awards 


The  Xew  York  Daily  Xeu's 
took  four  prizes  in  the  first 
annual  Republic  Color  Awards, 
presented  Nov.  21  in  New  York 
City.  It  was  the  only  newspaper 
cited  in  the  contest. 

The  News’  William  Klein  took 
two  of  the  nine  honorable  men¬ 
tions  in  the  news  color  category. 
One  was  for  a  picture  of  the 
Pope  celebrating  Mass  for  90,000 
persons  at  Yankee  Stadium.  It 
appeared  in  the  News  Coloroto 
Magazine  of  Oct.  10,  1965.  The 
second  was  for  a  picture  of  Miss 
Hallie  Houston  Burns  taking 
“the  world’s  deepest  bow’’  at  the 
Waldorf-Astoria  International 
Debutantes  Ball.  It  appeared  in 
the  Coloroto  Magazine  of  March 
12,  1967. 

The  News’  Daniel  Jacino  took 
a  honorable  mention  in  news 
color  for  his  shot  of  the  Pope 
addressing  the  United  Nations. 
It  appeared  in  the  Coloroto 
Magazine  of  Oct.  4,  1965.  Jacino 
also  took  an  honoi  able  mention 
in  sports  color  for  a  New  York 
Giants  football  shot  which  ap¬ 
peared  in  the  Sunday  News 
Dec.  5,  1965. 

James  H.  Pickerell,  a  Black 
Star  freelancer,  took  first  place 
in  news  color  for  his  photo  of 
the  Carrier  Oriskany  during  a 
fire  at  sea.  The  award  included 
$250.  The  photograph  appeared 
in  Life  magazine  Nov.  25,  1966. 

Lariy  Burrows,  Life,  took 
four  honorable  mentions  in  the 
news  color  contest;  James  Blair, 
Xational  (ieograpliic,  took  one; 
and  Roland  Schenn,  a  freelancer, 
took  the  other  for  a  shot  which 
appeared  in  Life. 

Marvin  E.  Newman,  a  free¬ 
lancer,  took  first  place  and  $2.50 
in  sports  color  for  his  shot  of 
Jack  Nicklaus  missing  a  putt  at 
the  1967  National  Open.  The  pic¬ 
ture  appeared  in  Sports  IIIhj<- 
trated  magazine  June  26,  1967. 

Other  honorable  mention  win- 
nei  s  in  the  sports  color  category 
were  Gerald  Brimacombe,  free¬ 
lancer,  for  a  Life  cover;  Walter 
loose  Jr.,  Sports  Illustrated; 
Neil  Liefer  (two).  Sports  Illus¬ 
trated;  Herb  Scharfman  (two). 
Sports  Illustrated;  Tony  Triolo 
(two).  Sports  Illustrated. 

The  first  place  ($250)  winner 
in  industrial  color  was  Toni 
Ficalora,  president  of  the  Amer¬ 
ican  Society  of  Magazine  Pho¬ 
tographers,  for  his  photo  of 
Westinghouse  light  bulbs  on  the 
cover  of  a  sales  brochure. 

A  special  second  prize  was 
given  to  George  Brown  for  a 


CITATION  —  Andrew  P.  Palmer, 
left,  editor  and  publisher  of  the 
Woonsocket  (R.l.)  Call,  receives  a 
Man  of  the  Year  Award  for  his 
efforts  on  behalf  of  war  veterans, 
from  Lucien  E.  Beaulieu,  Franco- 
American  War  Veterans. 


series  of  photos  taken  for  the 
Esso  Research  and  Engineering 
Company. 

The  Achievement  .\ward  for 
advancements  in  the  use  of  color 
was  presented  to  Life  “in  recog¬ 
nition  of  that  publication’s 
breakthrough  in  the  coverage  of 
the  news  in  color.’’ 

Republic  Color  Inc.,  New 
Rochelle,  N.  Y.,  is  a  color  labo¬ 
ratory  which  produces  trans¬ 
parencies  and  dye  tiansfers. 

• 

Teletype  Introduee!-; 

Fat»t  Pajre  Printer 

A  new  Inktronic  Page  Printer, 
which  prints  as  many  as  1,200 
words  a  minute  with  electronic¬ 
ally  controlled  jets  of  ink,  has 
been  developed  by  the  Teletype 
Corporation,  a  subsidiary  of 
Western  Electric  Company. 

It  was  announced  that  a  model 
capable  of  receiving  only  will  l)e 
available  in  mid-1968  for  $5,000. 
A  model  capable  of  both  sending 
and  receiving  will  be  ready  near 
the  end  of  1968  for  about  $5,250. 

It  was  pointed  out  that  the 
present  Teletype  Model  37  key- 
i)oard  sender-receiver  operates 
at  150  words  a  minute. 

Information  necessary  to 
guide  the  ink-jet  l)eams  through 
their  character-tracing  patterns 
is  stored  in  a  transformer  core 
memory  svstem. 


J- Education  Aid 
Cited  in  Award 

Chicago 

The  Milwaukee  Journal  has 
been  named  winner  of  the  Jour¬ 
nalism  Education  association’s 
first  annual  award  to  the  com¬ 
munications  industry  for  out¬ 
standing  contributions  to  jour¬ 
nalism  education. 

The  award  was  presented 
Nov.  24  during  the  association’s 
convention  here. 

Newell  G.  Meyer,  promotion 
manager  for  the  Journal  Com¬ 
pany,  who  accepted  the  award, 
said  the  Journal  had  adopted  a 
two-pronged  approach — career 
training  and  use  of  the  news¬ 
paper  in  the  classroom  in  con¬ 
tributing  to  education  in  jour¬ 
nalism. 

The  newspaper  has  offered 
training  opportunities  to  young¬ 
sters  interested  in  journalism 
careers  in  these  ways: 

Conducting  workshops  and 
conferences  for  high  school 
editors. 

Offering  tours  of  the  Journal 
Company  to  schoolchildren  and 
other  interested  groups. 

Sponsoring  a  Junior  Achieve¬ 
ment  company  which  publishes 
a  newspaper. 

Hiring  college  students  as  cor¬ 
respondents  during  the  school 
year  and  as  full  time  interns 
during  the  summer  months. 

Publishing  the  texts  of  pertin¬ 
ent  speeches  made  by  Journal 
editors. 

The  Journal  has  participated 
with  other  Wisconsin  daily 
newspapers  in  sponsoring  the 
use  of  newspajiers  in  classrooms. 
The  program  includes: 

Making  available  free  copies 
of  the  Journal  for  classroom  use. 

Publishing  a  textbook  called 
“The  Newspaper  in  the  Class¬ 
room.’’ 

Sponsoring  workshops  for  ele¬ 
mentary  and  secondary  school 
teachers  on  the  use  of  news¬ 
papers  as  teaching  aids. 


CITY  EDITOR  August  Lockwood, 
left,  of  the  Long  Island  Press  re¬ 
flects  pride  in  receiving  the  Order 
of  Ahepa's  Editorial  Award  from 
Nicholas  P.  Levendis  of  Jamaica 
Lodge  of  the  fraternity.  Lockwood 
was  cited  for  "outstanding  editor¬ 
ship  of  news,  portrayal  of  and 
participation  in  community  prob¬ 
lems." 


N.Y.  News  Charities 
Drops  ‘Welfare’  Name 

The  News  Welfare  Associ¬ 
ation,  Inc.,  has  changed  its  name 
to  New  York  News  Charities, 
Inc.,  it  has  been  announced  by 
the  Xeu'  York  Daily  Xews.  The 
certificate  of  change  was  filed 
with  the  New  York  Secretary  of 
State  on  Nov.  10  and  became  ef¬ 
fective  on  that  date. 

The  change  of  name  was 
made  liecause  the  word  “wel- 
fai’e”  does  not  now  have  the 
same  connotation  it  did  when  the 
Association  was  incorporated  30 
years  ago.  The  word  “Chari¬ 
ties”  better  describe  the  purpose 
of  the  organiation. 

New  York  News  Charities 
Inc.,  thus  liecomes  the  sponsor 
of  the  annual  Golden  Gloves 
amateur  boxing  tournament  and 
the  Harvest  Moon  Ball. 

Since  1937,  The  News  chari¬ 
table  affiliation  has  donated 
$1,418,248  to  organizations,  the 
money  representing  the  net  pro¬ 
ceeds  of  various  activities. 


WINGS  FOR  NEWS — There’ll  be  no  mistaking  this  five-place  Bell 
JetRanger  helicopter,  named  "Newsboy,"  which  the  Manila  (P.l.) 
Times  has  acquired  for  use  of  the  news  staff  and  company  executives. 
The  turquoise-and-white  craft  sports  the  newspaper's  insignia.  The 
Philippines  flag  is  on  the  tail  rotor. 


^aching  aids.  Bob  Briggs  Elected 

_  By  Production  Group 

_  Denver 

Bob  Briggs,  foreman  in  charge 
of  the  Rocky  Mountain  News' 
composing  Room,  was  elected 
president  of  the  Rocky  Moun- 
tain  Mechanical  Conference. 

•  A  member  of  the  International 

Typographical  Union  for  20 
^  years,  Briggs  has  been  wdth  the 

Rocky  Mountain  News  14  years. 
He  succeeded  Ken  Johnson  of 
the  Grand  Junction  (Colo.)  Sen- 
■  tmci  as  conference  president. 

, .  -  I  Gene  Wells,  Delta  County  In- 

thl  Manilri  PI)  dependent  was  named  vicepresi- 

ompany  executives.  dent;  and  Lloyd  Hagen,  Fort 

per's  insignia.  The  Collins  Coloradian,  was  re- 

ir.  elected  secretary. 
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PHOTOGRAPHY 


Flying  Short  Course 
The  Best  in  10  Years 

Bv  Rirk  Friedman 


More  than  1,000  persons  at¬ 
tended  the  National  Press  Pho¬ 
tographers’  Cross  Country*  Fly¬ 
ing  Seminar  as  it  put  do\\Ti  in 
Miami,  Indianapolis,  Wichita, 
Kans.,  and  Seattle,  Nov.  12-18. 

The  one-day  (10-hour)  sem¬ 
inars,  co-sponsored  by  NPPA 
and  the  Department  of  Defense, 
was  by  all  reactions  in  the  four 
cities  visited  the  best  one  in  the 
10  years  it  has  been  hopping 
around  the  country. 

The  short  course  shook  itself 
down  on  the  first  stop  (Miami) 
and  by  the  time  it  reached  the 
college-campus  atmosphere  of 
the  University  of  Washington, 
Seattle,  it  was  clicking  in  a 
fashion  bound  to  mute  criticism 
such  as  it  generated  last  year 
over  the  value  of  “nuts  and 
bolts”  versus  inspirational-type 
sjieakers. 

Miami 

The  seminars,  flying  via  mil- 
itarj'  transport,  arrived  in  Mi¬ 
ami  Nov.  11  just  as  the  NPPA 
Region  Six  Business  and  Edu¬ 
cation  Seminar  was  winding  up. 
(The  Miami  Press  Photograph¬ 
ers  Association,  under  the  di¬ 
rection  of  Jay  Spencer  of  the 
Miami  Sewn,  and  Bob  East  of 
the  Miami  Herald,  had  combined 
the  regional  and  national  sem¬ 
inar  into  a  three-night,  two-day 
package  for  area  photographers 
and  military  personnel.) 

As  the  Flying  Faculty  arrived 
in  Miami,  the  regional  session 
was  already  through  a  session 
on  underwater  photography;  a 
print  critique  panel  which  in¬ 
cluded  Enrique  Altamirano,  co¬ 
editor  of  El  Diario  de  Hoy,  El 
Salvador,  San  Salvador;  C.  Ed¬ 
ward  Pierce,  managing  editor, 
Miami  News;  Robert  de  Piante, 
picture  editor,  Miami  Herald, 
and  Richard  Hinman,  PPA  Mas¬ 
ter  of  Photography;  and  a  dis¬ 
cussion  betw'een  television  and 
still  photographers  on  how  to 
work  together. 

The  Flying  Faculty  members 
caught  the  last  regional  session 
of  the  day,  how  to  photograph 
girls  in  bikinis,  by  Bunny  Yea¬ 
ger,  a  model,  photographer  and 
author. 

Still  on  tap  for  the  evening 
was  the  Mike  Ackerman  Awards 
Banquet.  (And  still  later  was 
a  visit  by  this  columnist.  Bill 
Strode,  nppa  education  chair¬ 
man  from  the  Louisville 
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Courier-Journal,  Ky.  and  Nel¬ 
son  Brooks,  from  the  Frederick 
(Md.)  Post  and  Xcivs,  to  the 
photo  lab  of  the  Miami  Herald.) 

The  Flying  Short  Course  got 
underway  at  8:30  a.m.,  Nov.  12, 
in  the  auditorium  of  the  Hotel 
New  Ev'ei’glades,  with  an  at¬ 
tendance  of  about  100. 

Strode  told  the  group  that 
the  day  would  be  dev'oted  to 
“seeing”  as  the  various  speakers 
themselves  “saw  pictures.”  He 
asked  the  audience  to  “keep  an 
open  mind  and  take  the  best  of 
what  these  speakers  have  to  say 
to  improve  their  own  approach 
to  photojournalism.” 

Future  of  Field 

Bob  Gilka,  director  of  pho¬ 
tography  for  Xational  Geo¬ 
graphic  Magazine  and  a  former 
picture  editor  of  the  Milwaukee 
(Wis.)  Journal,  spoke  on  the 
future  of  press  photography.  He 
claimed  that  much  of  the  good 
photography  today  was  being 
done  on  small  dailies  by  young 
photographers  who  w'ere  mak¬ 
ing  their  marks  in  the  shadows 
of  big-city  dailies. 

“When  one  gets  down  to  the 
nitty  gritty  analysis  of  picture 
handling  by  newspapers  in  the 
United  States,”  Gilka  said,  “the 
image  is  a  dim  one.  And,  gen¬ 
erally,  the  bigger  the  paper,  the 
worse  the  image. 

“In  too  many  cases  it  is  a 
matter  of  poor  photography  or 
poor  editing,  or  both.  Never  be¬ 
fore  have  so  many  well-trained 
photographers  b^n  available 
for  newspaper  work.  It  is  most 
unfortunate  that,  with  few:  ex¬ 
ceptions,  picture  handling  has 
not  kept  pace  with  picture  tak¬ 
ing. 

“Somehow',  some  w’ay,  become 
a  picture  editor!  That’s  where 
we  need  help.” 

He  emphasized  the  competi¬ 
tion  for  jobs  on  national  mag¬ 
azines,  probably  not  more  than 
100  staff  slots  and  little  turn¬ 
over. 

“But  there  is  room  here,” 
Gilka  asserted,  “particularly  for 
the  complete  photographer,  the 
one  w'ho  can  do  fights  as  well 
as  fashions,  football  as  w’ell  as 
fantasy,  food  as  well  as  new’s, 
color  as  w’ell  as  black  and  w'hite, 
35  mm  as  w'ell  as  view  camera. 
But  not  many  of  these  seem  to 
maek  their  presence  known.” 

Gilka  suggested  that  the  best 


way  for  a  photographer  to  be¬ 
come  known  was  to  enter  con¬ 
tests. 

“But  liefore  a  newsjjaper  pho¬ 
tographer  decides  to  leave  his 
paper,”  Gilka  warned,  “he 
should  take  a  long  hard  look  at 
himself,  his  gripes,  his  abilities. 
Has  he  really  learned  all  that 
newspaper  experience  can  teach 
him?  Perhaps  there  is  some 
truth  to  the  crack  that  pho¬ 
tographers  have  all  the  sensi¬ 
tivity  and  snobbishness  of  nou¬ 
veau  riche.  Perhaps  he  has  not 
done  all  he  can  do  to  under¬ 
stand  and  co-operate  with  the 
news  side.  If  he  becomes  a  work¬ 
ing  partner  of  the  editors,  per¬ 
haps  the  other  pastures  won’t 
look  so  green.” 

While  Gilka  was  speaking  to 
the  print  media  photographers, 
L.  E.  Orr,  WOAI-tv,  San  An¬ 
tonio,  Tex.,  led  a  session  in  an¬ 
other  room  on  the  fundamentals 
of  newsfilm  photography. 

Everyday  Assignments 

The  next  speaker  for  the 
newspaper  group  was  Gary 
Settle,  photographer  for  the 
Chicago  Daily  News,  formerly 
with  the  Topeka  (Kans.)  Cap¬ 
ital  Journal  and  Wilmington 
(Del.)  Xeivs  Journal.  He  said 
photographers  should  “strive  to 
make  interesting  pictures”  out 
of  each  assignment,  no  matter 
how  mundane  it  was. 

Using  slides  of  his  owm  w'ork. 
Settle  said  he  tries  to  think  of 
a  situation,  put  the  subjects  to¬ 
gether  and  then  wait  for  the 
situation  to  happen. 

“See  something  that  makes  a 
picture,”  he  urged,  “and  make 
it  look  like  a  picture — make  it 
say  something  in  itself.” 

He  suggested  for  better  re¬ 
sults  such  devices  as  different 
lighting,  posing  as  naturalisti- 
cally  as  possible,  fading  out 
backgrounds  and  varying  lens. 

On  shooting  sports.  Settle  ad¬ 
vised  : 


Look  for  things  tha*  show- 
emotion — sports  is  emotion — 
such  as  awe  and  fury  by  play¬ 
ers  (“Most  high  school  games 
have  fury”). 

Use  long  lenses  w-ith  wi  le 
apertures  for  football  “since 
backgrounds  in  football  are  so 
bad  that  anything  you  can  do 
to  get  rid  of  them  is  good.” 

Get  away  from  under  the 
basket  in  basketball  because  “it’s 
the  worst  place  to  make  pictures 
— there  is  no  light  and  the  play¬ 
ers  there  are  always  doing  the 
.same  thing.  Better  to  shoot  out 
in  mid-court  where  the  light  is 
good  and  where  the  players  do 
the  unexpected.” 

Shoot  a  particular  sport  the 
way  it  is.  “Bicycle  riding  is 
quiet  so  shoot  it  serene;  car 
racing  is  loud,  so  shoot  it  loud; 
golf  is  frustrating,  so  shoot  it 
that  way,  such  as  missing  a 
putt.” 

Someone  in  the  audience 
asked:  How  can  a  photographer 
work  w'ith  editors  who  make  as¬ 
signments? 

Settle  replied  that  editors  are 
frequently  open  to  suggestions 
from  photographers.  He  added: 
“We  need  good  editors  who  can 
see  w'hat  you  are  attempting 
when  you  bring  in  the  unusual 
from  an  everyday  assignment.” 

At  a  session  for  television 
and  movie  cameramen  in  an¬ 
other  room,  Ernst  Wildi,  of 
Paillard  Inc.,  a  member  of  the 
jury  at  the  Cannes  International 
Film  Festival  and  the  American 
Film  Festival,  producer  of  two 
motion  pictures,  spoke  on  “How¬ 
to  Make  Your  Newscast  Just  a 
Little  Different.” 

Improving  Pliolograpliy 

Tom  DeFeo,  photographer  for 
the  National  Observer,  and 
formerly  w-ith  the  Des  Moines 
(Iowa)  Register  and  Tribune, 
followed  Settle  with  a  talk  en¬ 
titled:  “What’s  Wrong  With 

(Continued  ow  yiext  page) 


STUDENTS — Wayne  Miller,  president  of  Magnum  Photos,  talks  with 
Sally  Scott  and  Donna  Bell,  Stephens  College  students  who  drove 
six  hours  from  Columbia,  Mo.,  to  attend  the  Cross  Country  Pho¬ 
tography  Seminar  at  Wichita,  Kans.  (Photo  by  Marvin  Kreisman) 
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Newspaper  Photographers  and  Say  it.” 

How  Can  We  Improve  Our-  Someone  in  the  audience  then 
selves?”  asked  DeFeo:  “Do  you  have  a 

DeFeo  told  the  audience:  favorite  lens  or  camera?”  He 
“News  photographers  are  some-  replied:  “No.  Do  you?” 
times  irresponsible,  uninformed,  During  this  session,  there  was 
shiftless,  unimaginative,  non-  a  seminar  for  the  military  in 
pi  oductive  bores.”  He  added  that  another  room,  consisting  of  a 
too  many  of  them  “wander  panel  made  up  of  Bud  Lee,  /  ife, 
through  life,  aimlessly  produc-  who  was  1966  Military  Plmtog- 
ing  photographs  which  display  rapher  of  the  Year;  Walter 
an  absolute  lack  of  imagination,  Heun,  instructor  for  the  Leica 
offend  the  informed,  amaze  the  School  and  Winona  Profession- 
objective,  and  create  the  overall  al  Photography  School;  J.  Win- 
impression  that  ALL  news  pho-  ton  Lemen,  Eastman  Kodak  Co.; 
tographers  are  without  hope.”  Jack  Swanburg,  Honeywell 
Tossing  up  examples  of  bad  Corporation;  Cal  Olson,  Fargo 
news  photography,  DeFeo  (N.D.)  Fonim  and  editor  of 
asked:  “Is  this  photojoumal-  XPPA's  Xational  Press  Pho¬ 
tographer  Magazine;  and  Daniel 
M.  Hill,  Lt.  Colonel,  USAF, 
audio-visual  news,  the  Depa.t- 
ment  of  Defense.  Donald  P. 
Blake,  Major,  USA,  DoD-NPPA 
Liaison  Officer,  Defense  Infor¬ 
mation  School,  Ft.  Benjamin 
Harrison,  was  the  moderatoi'. 


"A  Very  Personal  Thing’ 

Calling  news  photography  “a 
very  personal  thing,”  he  asked, 

“Can  you  artfully  express  your¬ 
self  in  pictures?  Do  you  rate 
yourself  with  the  standards  of 

ihe  l)est  photographers  you  Sele«-live  Persneclive 

know?  If  your  standards  are  ^'eieiine  i  erspecii>c 

above  those  of  your  employer.  At  a  final  morning  session,  an 
then  it  should  be  relatively  easy  overall  combined  one  for  news- 
to  keep  the  boss  happy — all  the  paper,  television  and  militai'y 
time — and  at  the  same  time,  photographers,  Heun  urged  i)ho- 
continue  to  raise  the  quality  of  tographers  to  be  more  selective 
each  picture  you  take.”  (“selective  perspective”)  in 

DeFeo  claimed  that  news  pho-  choosing  the  lens  for  the  job. 
tographers  had  to  interpret  “Each  lens  has  a  purpose,”  he 
their  assignments  artfully,  and  claimed.  “Use  more  than  one 
with  careful  interpretation,  in  camera,  use  more  than  one  lens, 
a  way  that  would  be  educational  A  dentist  doesn’t  just  use  one 
and  informative  to  their  audi-  drill.” 

ence  (“Today’s  news  is  tomor-  Heun  advised  that  children 
row’s  history”).  should  not  be  photographed  with 

DeFeo  said  there  has  l)een  a  a  wide-angle  lens.  Use  the  long 
tremendous  increase  of  activity  lens,  he  said,  since  children  are 
in  the  presentation  of  the  visual  the  greatest  hams  in  the  world 
image,  particularly  because  of  and  will  pose  endlessly  if  they 
television  and  advertising.  see  a  photographer  taking  pic- 

“Accordingly,”  he  went  on,  tures. 

“we  news  photographers  owe  it  (Wayne  Miller,  president  of 
to  our  readers,  more  than  ever.  Magnum  Photos,  a  seminar 
to  make  each  picture  we  take  speaker  later  in  the  day,  dis- 
communicate,  in  order  to  be  in  agreed  with  this  point.  He 
touch  with  our  audience,  and  to  claimed  photographers  had  to 
keep  this  audience.  The  very  ex-  get  in  close  to  their  subjects  to 
istence  of  still  photography  as  shoot  them  with  feeling.) 
a  form  of  news  communication  The  morning  half  of  the  Fly- 
hangs  in  the  balance.”  ing  Short  Course  ended  on  this 

DeFeo  suggested  there  were  note:  From  the  reaction  of  some 
three  qualities  a  photographer  of  the  audience  during  lunch,  it 
needed  to  attain  the  goals  he  had  lieen  a  good  first  act. 
outlined:  (Continued  next  week) 

•  Anticipation — (“What  the  , 

audience  will  want  and  needs  to 

know.”)  In  Censorship  Unit 

•  Belie vability  —  (“Photog-  Little  Creek,  Va. 

raphers  must  live  with  a  story  Lt.  Glenn  .A.  Scott,  an  asso- 
if  the  audience  is  to  believe  the  ciate  editor  of  the  Norfolk 
photographs  and  what  they  pur-  Virginian-Pilot,  has  been  named 
port  to  be  ).  officer  in  charge  of  Telecom- 

•  Significajice  —  (“Because  munications  Censorship  Unit 

single  pictures  or  picture  stor-  S-i-i,  one  of  17  Naval  Reserve 
les  without  significance  will  bore  units  attached  to  the  U.S.  Naval 
people  and  you  will  quickly  lose  and  Marine  Corps  Reserve 
your  audience.  When  no  one  is  Training  Center  here.  In  the 
listening,  you  are  failing  to  com-  event  of  mobilization,  the  units 
municate”).  would  be  assigned  the  respon- 

DeFeo  left  his  audience  with  sibility  of  censoring  intemation- 
these  words:  “Have  something  al  telephone  and  telegraph  cir- 
to  say.  Be  prepared  to  say  it.  cuits. 


With  STA-HI  mailroom  automation 

Never  worry  about  odd  lots  again.  No  more  hand  counting. 
With  the  Sta-Hi  Program  Control  Systems  all  drops  . . . 
odd  lots  and  bulk . . .  are  electronically  programmed  into 
the  system  and  come  out  correctly  counted,  automatically. 
Designed  for  use  with  the  Sta-Hi  Stacker,  this  System 
completely  automates  your  counting  and  stacking 
operation.  No  newspaper  is  too  large  or  too  small . . . 
we  stand  ready  to  assist  all  who  want  to  improve  their 
operations.  Whether  you  are  building  a  new  plant  or 
redesigning  your  present  facilities,  call  on  your  Sta-Hi 
Regional  Manager  for  a  complete  mailroom  layout. 


STA-HI  CORPORATION 

World  Headquarters 

2601  Campus  Drive,  Newport  Beach,  Calif.  92663 
Phone:  (714)  833-1000 
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Eric  Hoffer  Writes 
Weekly  Reflections 

Uy  Kay  Erwin 


An  uncommonly  common  man 
will  write  what  promises  to  be 
an  uncommonly  articulate,  crea¬ 
tive,  learned,  and  amusing  col¬ 
umn  for  newspaper  readers. 

The  columnist:  Eric  Hoffer. 

The  column;  “Reflections.” 

The  format:  Weekly  column 
of  from  500  to  1,000  woi-ds  for 
Sundays  and  thereafter. 

The  release:  Later  in  Decem¬ 
ber. 

The  distributor:  The  Ledger 
Syndicate,  Overseas  Press  Club, 
54  W.  40th  St.,  New  York,  N.  Y. 
10018. 

Eric  Hoffer,  until  fairly  re¬ 
cently,  was  unknown  except  to 
the  five  or  ten  million  Ameri¬ 
cans  who  had  read  the  philo¬ 
sophical  books  by  a  San  Fran¬ 
cisco  longshoreman.  A  single 
conversation  propelled  his  name 
overnight  into  one  of  national 
fame. 

The  conversation  was  of  an 
hour’s  length,  in  mid-September, 
with  Eric  Sevareid  on  a  tele¬ 
vision  program  and  it  created 
such  a  stir  and  sensation  that 
CBS,  just  two  weeks  ago,  re¬ 
broadcast  it  and  it  again  chalked 
up  a  rating  far  ahead  of  other 
shows  in  the  same  time  slot. 
CBS  plans  to  air  it  a  third  time 
very  soon. 

Higgins  1^'as  Fan 

“Long  before  America’s  long¬ 
shoreman-philosopher  created 
this  sensation  on  the  air  and  had 
t)een  invited  to  the  White  House 
by  President  Johnson,  I  was  a 
great  fan  of  this  tremendous 
thinker,”  said  John  W.  Higgins, 
president  of  the  Ledger  Syndi¬ 
cate.  “I  had  read  all  his  books 
and  his  last  one,  ‘Temper  of  Our 
Times,’  moved  me  so  greatly 
that  I  started  talking  to  editors 
about  him  and  was  delighted  to 
find  that  many  of  them  agreed 
with  me  that  Eric  Hoffer  is  one 
of  the  most  original  and  clearest 
thinkers  of  our — or  any — time. 

“Getting  in  contact  with  him 
was  not  easy,  but  finally  I  did 
manage  and  received  a  very 
polite  note  from  Mr.  Hoffer  say¬ 
ing  that  he  would  be  delighted 
to  see  me  should  I  ever  be  in 
San  Francisco  and  that  ‘Sunday 
is  feast  day — we  shall  feed  you, 
pleasure  you  and  be  happy  to¬ 
gether.’  He  ended  by  saying  he 
and  would  not 


Eric  Hoffer 


consider  writing  a  weekly  col¬ 
umn.  I  went  to  San  Francisco. 

“I  cannot  describe  the  wonder¬ 
ful  meeting  I  had  with  this 
tremendous  man  in  his  home  and 
I  have  never  lieen  so  completely 
overwhelmed  by  an  individual 
or  stood  in  such  awe  of  a  men¬ 
tality  as  I  did  during  the  six 
fabulous  hours  we  were  together 
talking  and  eating  dinner.  Per¬ 
haps  he  discerned  how  com¬ 
pletely  sincere  I  was  when  I  said 
I  felt  the  country  needs  a  col¬ 
umn  written  by  him.  .Although 
he  had  just  turned  down  a  very 
large  syndicate,  he  signed  a  con¬ 
tract  with  me.” 

Four  Books 

Eric  Hoffer’s  four  Harper  & 
Row  books  are  “The  Temper  of 
Our  Time”  ($3.95),  “The  Ordeal 
of  Change”  ($3.95),  “The  Pas¬ 
sionate  State  of  Mind”  ($3.95), 
“The  True  Believer”  ($3.50). 
He  holds  a  professorship  at  the 
University  of  California  (Berke¬ 
ley)  and  spends  one  afternoon 
a  week  there. 

“I  do  nothing  but  sit  in  the 
most  beautiful  office  in  the  world 
talking,  talking,  talking  to  any¬ 
one  who  comes  in  and  sits  down,” 
Hoffer  explained.  “Some  of  them 
are  youngsters  of  15  or  16.  Some 
are  older  and  we  often  get 
people  of  my  age.  Everyone 
talking,  exchanging  ideas  and 
acting  as  though  they  had  known 
each  other  for  a  hundred  years.” 

White  House  staffers  were 
quoted  as  saying  Hoffer’s  recent 
visit  at  the  White  House  put 
President  Johnson  in  a  relaxed 
frame  of  mind  for  a  whole  week. 


Higgins  said  some  early  Hof¬ 
fer  subjects  will  l)e  “The  Negro 
Needs  Genuine  Heroes — Not 
Slogan-Slingers,”  “.Automation 
— The  New  Garden  of  Eden?” 
“Fulfillment  of  the  Undesir¬ 
ables.” 

• 

Thomas  1$!*  Editor 
Columbia  Features 

William  H.  Thomas,  who  was 
managing  editor  of  tleneral 
Features  Corporation  for  sev¬ 
eral  yeais,  has  joined  Columbia 
Features  as  i)resident  and  ex¬ 
ecutive  editor,  it  was  announced 
by  Joseph  Boychuk,  former 
president  and  editor  of  the  New 
York-based  syndicate.  Boychuk 
will  be  chairman  of  the  board 
and  associate  editor. 

Thomas,  35,  edited  and  pub¬ 
lished  “The  Road  To  Syndica¬ 
tion,”  a  guide  foi-  writers  and 
artists. 

He  said  the  syndicate’s  plans 
inclu<le  expanding  its  list  of 
features,  incieasing  its  sales 
force,  and  improving  services 
in  general. 

Thomas  has  written  the  syn¬ 
dicated  column  “Man  To  Man” 
for  the  past  three  years.  He 


Bill  Thomas 


writes  for  magazines  and  has 
contributed  articles  to  several 
books. 

He  said  he  has  a  special  in¬ 
terest  in  travel  and  adventure. 
“In  recent  months  I  have 
searched  for  the  ‘Lost  Dutch¬ 
man  Gold  Mine’  in  the  Super¬ 
stition  Mountains  of  Arizona, 
made  my  first  parachute  jump, 
and  have  taken  belly-dancing 
instruction — all  for  the  sake  of 
a  good  story,”  he  said. 

.A  native  of  Oklahoma, 
Thomas  served  with  the  U.S. 
Air  Force  Security  Service  dur¬ 
ing  the  Korean  War.  He  taught 
English  and  journalism  for  six 
years.  He  holds  an  M.A.  degree 
in  English  from  the  University 
of  Oklahoma  and  has  done  grad¬ 
uate  study  in  journalism  there 
and  at  the  University  of  Mis¬ 
souri. 


Howard  Tedder 


Howard  Tedder 
Writes  Weekly 
Humor  Column 

.After  six  years  in  the  Trenton 
(N.  J.)  Sunday  Timen-Adver- 
tiser  (100,000  circulation),  How¬ 
ard  Tedder’s  “This  Week  Tongue 
In  Cheek”  column  is  being  dis¬ 
tributed  by  a  new  syndicate. 

The  column,  judged  best  in 
the  state  in  1966  by  the  New 
Jersey  Press  .Association,  is 
a  humorous  look  at  the  events 
of  the  day. 

Politics,  movies,  television, 
business  and  general  items 
usually  are  included  in  a  typical 
column. 

When  Britain  devalued  the 
pound.  Tedder  commented:  Look 
for  a  new  song  called  “Will 
There  .Always  Be  .An  England?” 

W’hen  Frank  Sinatra  and  Mia 
Farrow  parted  the  day  Iwfore 
Thanksgiving,  Tedder  wrote: 
“There  are  those  who  say  Frank  j 
was  afraid  of  what  Mia  would 
do  to  a  Thanksgiving  turkey.” 

The  column  is  being  handled 
by  Topical  Syndicate,  15  Fleet- 
wood  Drive,  Hamilton  Square, 

N.  J. 

i.iiiiii  i:iiiiiii!;ii:iii!niii::ii,iiiiii:iiii:Miii:i::i::!i  >.i>;i  i.n  . . .  jI 

syndicate 

i^entences 

A  phone  call  from  Rep.  Bob  | 
Wilson  (R. -Calif.)  to  the  Penta-  j 
gon  has  sent  almost  30,000  ; 
pieces  of  mail  to  Pfc.  William  ^ 
Rice,  an  American  soldier  in  \ 
Vietnam.  1 

The  letters  and  packages  were  | 
sent  to  “.A  lonely  soldier  in 
Vietnam”  in  care  of  Rice  after  , 
a  letter  of  his  own  requesting  i 
the  mail  appeared  in  the  “Dear 
.Abby”  column. 
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Thompson  Writes 
Of  Food,  Garden 

Food  and  gardens  are  com¬ 
bined  for  the  first  time  by  an  ‘ 

authority  to  form  a  weekly  news- 
paper  column  extolling  the  joys  ^ 

and  virtues  of  both.  ^ 

The  column:  “Pleasures  of 
Food  and  Garden.” 

The  columnist:  Daniel  V.  ^  T  jf 

The  format:  Weekend  column  Bw  '•■'v  ’ 

illustrated  with  line  drawing  by 
H.  R.  Melanson,  newspaper  % 

The  release:  Immediate. 

The  distributor:  D.  V.  Thomp¬ 
son,  797  Hale  St.,  Beverly 
Farms,  Mass.  01915. 

The  unusual  combination  Daniel  V.  Thompson 

column  has  been  running  with 

reader  success  for  a  year  and  a  ^  writer  is  a  gardner  of 
half  in  \orth  Share,  weekly  experience  and  a  cook  of 

supplement  of  the  four  Essex  some  reputation.  The  writing  is 
County  (.Mass.)  Newspapers.  simple,  but  profes¬ 

sional  and  rather  literary  than 
Varied  Subjects  journalistic  in  style,  a  quality 


Daniel  V.  Thompson 
The  writer  is  a  gardner  of 


clear  and  simple,  but  profes¬ 
sional  and  rather  literary  than 
journalistic  in  style,  a  quality 
which  readers  seem  to  take  as 
complimentary  to  their  intelli¬ 
gence,  as  the  editor  of  the  Essex 


iriiutTis  acfjii  lu  bant;  a» 

Many  of  the  topics  chosen  are  ^  .  .  .  n- 

in  response  to  reader-demand.  <^oniplimentory  to  their  intelli- 
They  include  garden-plants,  K^nce  as  the  editor  of  the  Essex 

house-plants,  herb-gardening,  J^^^he  Sr^Thesrne^^^^ 
seed-sowing,  garden  problems, 

.r,.ppnhn,.sp«  PaP^rs  are  the  Gloiicester  DaUy 


greenhouses  and  frames,  and 
the  uses  of  herbs  and  vegetables 
in  cooking.  On  the  cooking  side, 
the  column  provides  simple  rules 


Times,  Newbiiryport  Daily 
Xews,  Peabody  Times,  Beverly 
Times. 


Cp,.  4.  Daniel  Varney  Thompson  was 

for  everyday  use  and  for  party  j  j 

^  graduated  from  Harvard  and 

’  l)ecame  an  instructor  there  and 

There  are  more  readers  than  later  he  was  a  professor  at  Yale 
I  expected  who  just  like  to  read  and  London  University.  He  was 
about  good  food,  reminiscences  technical  adviser  of  the  Fogg 
about  meals  abroad  and  in  out-  ^rt  Museum  (Harvard)  China 
of-the-way  places,  and  to  be  told  Expedition  and  has  been  consult- 
about  dishes  that  they  might  ant  to  many  art  projects  and 
never  go  into  the  kitchen  and  engineering  firms.  He  is  the 
^y  for  theniselves,”  explained  author  of  five  books  and  he  has 
hompson.  Some  of  the  most  contributed  articles  to  Gourmet, 
popular  arUcles  are  the  most  Saturday  Review  and  other 
sophisticated  not  high-brow,  magazines.  He  was  a  consultant 
but  not  condescending.  It  is  clear  “Webster’s  International 

that  people  don’t  like  to  have  it  Dictionary” 
assumed  they  want  nothing  but  ^r.  and  Mrs.  Thompson  (the 
the  cheapest  food,  whether  they  former  Cecile  deLuze  Simonds) 
0  or  not.  ij^.p  Linden  House  at  Beverly 

“Occasional  puzzles,  competi-  Farms,  Mass.  He  is  a  member  of 
tions,  challenges,  meet  with  Boston’s  .\thenaeum  Club, 
lively  response,”  he  continued.  “The  tie-up  of  food  and 


tions,  challenges,  meet  with 
lively  response,”  he  continued. 


“Readers’  letters  are  quoted  gardens  makes  sense  to  readers, 
freely.  A  chatty  style,  a  little  because  herbs  and  fresh  vege- 
humor,  a  little  sentiment,  and  a  tables  make  for  good  food,  and 
great  deal  of  care  to  keep  sug-  good  food  and  nice  flowers  are 
gestions  and  recipes  good  and  pleasures  in  the  home,”  Thomp- 
workable,  have  built  the  column  son  said.  “It  makes  sense  to  edi- 
into  a  friendly  forum  for  dis-  tors,  because  their  garden  pages 
cussion  of  anything  to  do  with  tend  to  get  cluttered  up  with  ads 
growing  things  or  cooking  of  building  materials,  and  a 
things,  and  the  publishers  re-  pretty  picture  of  an  azalea 
port  a  favorable  reception  of  doesn’t  look  its  best  next  to  a 


increasing  strength.’ 


drawing  of  a  toilet  seat.” 


Walter  Wine  hell 
Distributes  His 
Own  Column 

Walter  Winchell,  Broadway 
and  entertainment  field  colum¬ 
nist  for  nearly  40  years,  began 
a  new  enterprise  Dec.  1  by  as¬ 
suming  the  personal  sale  and 
distribution  of  his  nationally 
popular  column.  i 

The  Walter  Winchell  Symdi- 
cate  has  rented  an  office  at  33 
W.  56th  St.,  New  York,  in  the 
building  of  the  Damon  Runyon  ; 
Fund  For  Cancer  Research,  Inc.,  ' 
which  Winchell  founded.  The  j 
columnist  said  he  wdll  pay  more  I 
rent  for  the  office  than  was  ■ 
charged  its  former  occupant,  ' 
John  Daly,  who  now  heads  the 
Voice  of  America  in  Washing¬ 
ton. 

New  Ciireer 

“.\t  70,  I’m  launching  an  en¬ 
tirely  new  career  by  vigorously 
handling  my  own  sales  and  dis¬ 
tribution  to  newspapers 
throughout  the  world,”  asserted 
WW  with  his  accustomed  stac¬ 
cato  speed  and  gusto. 

He  said  it  is  untrue  that  he 
employs  assistants  to  aid  him  in 
writing  his  five  columns  a  week 
except  for  his  personal  secre¬ 
tary,  Rose  Bigman,  who  has  ' 
l)een  with  him  since  1934.  The 
Winchell  column  presently  ap¬ 
pears  in  about  130  newspapers, 
he  said. 

The  columnist  severed  his  con¬ 
nection  with  the  Hearst  Corpo¬ 
ration  and  its  King  Features 
Syndicate  on  Nov'.  30.  He  had  j 
been  with  Hearst  since  June  10,  ; 
1929.  The  Winchell  column  now 
appears  in  seven  of  the  eight 
Hearst  Newspapers.  In  Boston, 
the  column  has  been  switched 
from  Hearst’s  Boston  Record  to 
the  Boston  Herald  Traveler. 

Will  Broadcast 

Winchell  will  fulfill  broadcast 
commitments  and  write  his  col¬ 
umn  from  the  West  Coast  for 
the  next  few  weeks,  but  returns 
to  New  York  Jan.  1.  He  and 
Damon  Runyon  Jr.  are  associate 
editors  of  the  Washington-Netv 
York  Examiner,  published  by  0. 
Roy  Chalk,  which  began  a  New 
York  edition  this  week.  The 
weekly  expects  to  expand  into  a 
daily  next  year.  The  WW  col¬ 
umn  began  appearing  in  Chalk’s 
El  Diario,  New  York  Spanish- 
language  daily,  last  Monday  for 
the  first  time. 

The  columnist  told  E&P  he 
plans  a  national  sales  promotion 
campaign  for  his  column.  He 
said  dissatisfaction  over  sales 
promotion  prompted  him  to 
leave  the  Hearst  organization. 


u  NITED 

FEATURE 

SYNDICATE,  INC. 


FEATURES  IN  READER  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  j.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 

BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOY'LE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  & 
SUNDAY 

HEALTH  CAPSULES  D 
TICKER  TOONS  D 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXiES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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IPTC  Keeps  Promoting 
Press  Satellite  Need 


Stanford  Smith,  chairman  of 
the  International  Press  Tele¬ 
communications  Committee  re¬ 
ports  ‘‘important  progress”  in 
projecting  the  newspaper  indus¬ 
try  interest  in  satellite  communi¬ 
cations  for  news  and  picture 
transmissions. 

After  attending  the  first  IPTC 
conference  in  the  U.S.  recently, 
Smith  said,  “We’re  operating  on 
a  slender  budget,  but  this  is  a 
tight,  efficient  setup  which  is 
getting  our  message  across, 
namely  that  newspapers  and 
news  sen-ices  around  the  world 
must  be  given  full  consideration 
when  applicants  are  considered 
for  permanent  access  to  satellite 
facilities  .  . 

Third  Term 

IPTC’s  Miami  conference  re¬ 
elected  Smith — general  manager 
of  the  American  Newspaper 
Publishers  Association — to  a 
third  term  as  chairman.  He  said 
the  conference  accepted  an  invi¬ 
tation  to  send  a  delegation  to  the 
five-week  conference  of  the  In¬ 
ternational  Telephone  and  Tele¬ 
graph  Consultative  Committee 
(CCITT)  of  the  International 
Telecommunications  Union  in 
Mar  del  Plata,  Argentina,  in 
September,  1968,  when  the  whole 
structure  of  world  telecommuni¬ 
cations  will  be  under  review. 

Smith  said  that  it  was  a  big 
newspaper  weekend  in  Florida. 
Coinciding  with  the  meeting  of 
IPTC  (Nov.  17-20)  members,  160 
technical  experts  from  the  Inter¬ 
national  Federation  of  News¬ 
paper  Publishers  (FIEJ)  flew 
in  from  Europe  following  the 
FIEJ  Technical  Conference  in 
Paris.  Together  the  two  organi¬ 
zations  inspected  the  computer 
installations  at  the  Miami  Her¬ 
ald  and  the  Perry  Publications 
at  West  Palm  Beach. 

.\NP.A  organized  this  techni¬ 
cal  congress.  The  Miami  Herald, 
Perry  Publications,  ANP.\,  As¬ 
sociated  Press,  United  Press 
International,  Hoe  and  Ampress, 
Goss,  Wood  and  Baker-Perkins, 
and  Photon  entertained  the  200 
guests. 

Special  Groups  Formed 

Because  press  telecommunica¬ 
tions  technology  is  advancing  so 
rapidly  on  both  sides  of  the 
.\tlantic,  IPTC  decided  to  estab¬ 
lish  special  working  groups  in 
North  America  to  be  headed  by 
Admiral  (Rtd.)  Robert  L.  Den¬ 
nison  of  Copley  Newspapers; 
G.  Pre.scott  Low,  Quincy  (Mass.) 
Patriot-Ledger,  and  Robert 
Longstreet,  W'asthington  (D.  C.) 
Pofst. 


At  a  joint  meeting  with  the 
FIEJ  group,  IPTC  reported  on 
the  success  of  the  experiment 
conducted  in  October  when  the 
front  page  of  the  London  Daily 
ExjiresH  was  transmitted  fac¬ 
simile  by  Early  Bird  Satellite 
to  San  Juan,  Puerto  Rico.  The 
reception  on  this  page,  which 
travelled  50,000  miles  in  15 
minutes,  was  reprinted  by  El 
Mundo  (E&P,  Oct.  21). 

6,i>00-^’ord  Report 

Smith  said  that  following  a 
UNESCO  invitation  to  the 
IPTC,  a  6,500  word  report — 
written  by  John  Forrest,  of  the 
Newspaper  Society  in  Great 
Britain — would  be  submitted  to 
a  UNESCO  meeting  in  Paris, 
Jan.  24-26,  of  experts  in  the  use 
of  space  communications  for 
broadcasting.  “The  terms  of 
reference,”  he  stressed,  “have 
been  broadened  to  include  a  ses¬ 
sion  on  press  requirements.” 
IPTC  will  send  a  four-man  dele¬ 
gation  to  the  meeting. 

Smith  noted  that  IPTC 
strength  had  been  increased  by 
the  admission  to  full  member¬ 
ship  of  the  British  Common¬ 
wealth  News  Agencies:  Reuters 
and  Australian  and  New  Zea¬ 
land  news  agencies.  .4P  and  UPI 
are  already  in  membership. 

‘Common  Interests’ 

Smith  noted  that  the  broad¬ 
casting  industry  is  moving  along 
similar  lines  to  the  newspaper 
industry.  It  had  set  up  an  Inter¬ 
national  Broadcasting  Institute 
which  would  probably  have 
its  headquarters  in  London. 
IPTC  had  told  the  new  broad¬ 
casting  body  that  there  should 
be  cooperation  between  the  two 
organizations,  “because  we  have 
common  interests.” 

Total  annual  budget  for 
IPTC  is  6,600  pounds  Sterling 
($18,480).  The  ANP.\  con¬ 
tributed  $1,680  anually  to  the 
budget,  the  rest  coming  from 
other  press  organizations  in 
membership.  “.4NPA  contribu¬ 
tions  will,  since  devaluation  of 
the  pound,  be  paid  in  Swiss 
francs,”  Smith  said. 

• 

Change  in  Classified 

Worcester,  Mass. 

Appointment  of  Robert  C. 
Ballantine  as  classified  adver¬ 
tising  manager  of  the  Worcester 
Evening  Telegram  and  (lazette 
was  announced  this  week  by 
Leland  J.  Adams,  advertising 
director.  Ballantine,  a  member 
of  the  newspapers’  ad  staffs 
since  1954,  will  take  charge  of 


City  Desk  Seminar 
Members  Announced 

Newspapers  from  21  states 
will  be  represented  at  a  two- 
week  Seminar  for  City  Editors 
lieginning  Monday  (Dec.  4)  at 
the  American  Press  Institute, 
Columbia  University. 

They  are : 

John  R.  Alexander,  St.  Peters¬ 
burg  (Fla.)  Evening  Independ¬ 
ent. 

Dennis  C.  Anderson,  Redwood 
City  (Calif.)  Tribune. 

Phil  E.  Brown,  Enid  (Okla.) 
Morning  News  and  Eagle. 

James  Taylor  Buckley  Jr., 
H'esf  Chester  (Pa.)  Daily  Local 
News. 

Milton  S.  Carlin,  N.  Tona- 
tvanda  (N.  Y.)  News  and 

Courier. 

Joel  M.  Clemons,  Charleston 
(S.  C.)  News  and  Courier. 

Allen  T.  Conn,  Joliet  (Ill.) 
Herald-News. 

John  J.  Foley,  New  London 
(Conn.)  Day. 

Henry  A.  Folse,  Baton  Rouge 
(La.)  State-Times. 

Raymond  N.  Fulton,  Sharon 
(Pa.)  Herald. 

Edgar  A.  Gay,  Taunton 
(Mass.)  Daily  Gazette. 

Richard  B.  Hancock,  Roanoke 
(Va.)  Times. 

Robert  A.  Knaus,  Green  Bay 
(Wise.)  Press  Gazette. 

Ralph  D.  Lancaster,  Greens¬ 
boro  (N.  C.)  Record. 

Nicholas  O’D.  Lederer,  Plain- 
field  (N.  J.)  Courier  News. 

Bennett  R.  Lewis,  Wausau 
(Wis.)  Daily  Record-Herald. 

Archie  N.  McKay,  Macon 
( Ga. )  Telegraph. 

Joseph  E.  McMahon,  Rome 
(N.  Y.)  Daily  Sentinel. 

James  1.  Metz,  Oshkosh 
(Wis.)  Daily  Northwestern. 

Alvin  F.  Morris,  Meriden 
(Conn.)  Journal. 

Arthur  C.  Nauman,  Riverside 
(Calif.)  Press. 

Terence  J.  O’Rourke,  Gary 
(Ind.)  Post-Tribune. 

Edsel  M.  Pletcher,  Zanesville 
(O.)  Times  Recorder. 

Peter  V.  Ramundo,  Nyack 
(N.  Y.)  Journal-News. 

Jerry  T.  Robbins,  Pontiac 
(Mich.)  Press. 

John  A.  Ross,  St.  Joseph 
(Mo.)  Gazette. 

John  W.  Rutherford,  Colum¬ 
bus  (Ind.)  Republic. 

Robert  D.  Snair,  Kansas  City 
(Kan.)  Kansan. 

Melvin  C.  Snow,  Lewiston 
(Ida.)  Morning  Tribune. 

Mack  F.  Wampler,  Hillsdtde 
(Mich.)  Daily  News. 

Philip  S.  Weld  Jr.,  Beverly 
(Mass.)  Times. 


classified  Jan.  1,  succeeding 
Francis  X.  Collins,  who  is 
moving  to  the  Boston  Record 
American  as  C.4M. 


Ford  Grant 
Gives  Detroit 
News  on  Tv 

Detroit 

A  Ford  Foundation  grant  of 
$3,000  a  week  for  up  to  10  weeks 
has  been  made  to  this  city’s  non¬ 
commercial  television  station  for 
news  coverage  during  the  period 
of  the  newspaper  strike  here. 

Editorial  employes  of  the 
Free  Press  are  among  those 
providing  the  “in  depth”  news 
coverage  now  being  broadcast 
nightly  during  weekdays  by  sta¬ 
tion  WTVS  (Channel  56). 
Wayne  State  University  is  pro¬ 
viding  studio  facilities  and  pro¬ 
duction  and  editorial  staff. 

Detroit’s  linage  pastures 
aren’t  so  green  for  interim  news- 
jrapers  here  which  have  cashed 
in  on  the  current  strike  against 
this  city’s  two  major  dailies, 
now  more  than  two  weeks  old. 

Frank  Angelo,  managing  edi¬ 
tor  of  the  Free  Press,  noted, 
“back  in  1964  one  interim  paper 
had  the  field  to  itself  when  we 
were  down,  now  there  are  three 
picking  away  at  the  local  adver¬ 
tising  dollar;  I  don’t  think  any¬ 
body’s  making  any  real  money.” 

Teamsters  struck  the  Detroit 
News  (Nov.  16)  and  the  Free 
Press  subsequently  locked  out  its 
employes.  The  two  papers  have 
separate  contracts  with  the 
newspaper  craft  unions  and  with 
the  Teamsters,  but  are  meml)ers 
of  a  publishers  association. 

Edwin  Wheeler,  executive 
vicepresident  of  the  News,  told 
E&P  that  the  negotiating  teams 
were  continuing  to  meet  with 
the  Teamsters  (membership  of 
which  includes  some  News  cir¬ 
culation  and  sales  personnel) 
and  with  other  craft  unions. 

Agreement  with  the  Team¬ 
sters  is  seen  as  one  of  the  key 
elements  in  the  shutdown  and 
in  reaching  accord  with  craft 
unions  whose  contracts  expired 
this  month.  .Altogether  the  news¬ 
papers  have  agreements  with 
14  unions. 

Teamsters  are  helping  to  dis¬ 
tribute  the  interim  newspapers 
which  are  Ijeing  staffed  by  some 
Free  Press  newsmen. 

Such  papers  have  l)een  run¬ 
ning  to  16-pages  and  have 
achieved  an  estimated  700,000 
circulation  daily,  more  than  half 
of  the  daily  runs  of  the  two 
shutdown  metropolitan  dailies. 
Content  has  been  controversial, 
dealing  with  subjects  such  as 
prostitution,  water  pollution  and 
the  “sexual  revolution.”  Such 
topics  have  been  served  up  with 
sports  news,  local  and  national 
coverage. 
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Election  Night  Newsroom 


Scene  Filmed 

Cle\’eland 
For  several  days  prior  to  the 
Nov.  7  general  election,  reporters 
and  other  staffers  for  the  Plain 
Dealer  found  themselves  in  the 
path  of  a  television  camera  as 
they  went  about  their  regular 
duties. 

The  camera  was  being  han¬ 
dled  by  a  two-man  team  from 
the  Swedish  Broadcasting  Co., 
Stockholm.  The  men  are  Stephen 
Hopkins,  the  producer-director, 
who  is  an  American  who  has 
lived  in  Sweden  for  eight  years, 
and  Staffan  Lamm,  the  camera¬ 
man,  who  is  Swedish. 

The  two  men  probably  came 
the  farthest  to  cover  Cleveland’s 
hot  general  election,  but  they 
were  only  a  small  part  of  the 
crew  of  visiting  newsmen. 

l)<N'unienlury  Film 

Interest  in  the  race  was  gen¬ 
erated  by  State  Rep.  Carl  B. 
Stokes,  a  Democrat,  who  was 
seeking  to  become  the  first  Neg^o 
elected  Mayor  of  a  major  Ameri¬ 
can  city.  His  opponent  was  Seth 
C.  Taft,  grandson  of  President 
William  Howard  Taft,  and 
nephew  of  the  late  U.S.  Senator 
Robert  A.  Taft. 

Stokes  won  the  election  by 
1,644  votes.  He  was  sworn  in  as 
Cleveland’s  5()th  Mayor  on  Mon¬ 
day  (Nov.  13), 

Hopkins  and  Lamm  are  work¬ 
ing  on  a  90-minute  documentary 
which  is  scheduled  to  run  by  the 
end  of  the  year.  The  sound  track 
will  be  in  English,  with  Swedish 
sub-titles. 

The  general  subject  of  the 
documentary  is  urban  America 
—and  what  it’s  all  alwut.  A 
major  part  of  the  program  will 
be  devoted  to  showing  how  a 
newspaper  covers  a  major  elec¬ 
tion. 

Makeup  uu  Nuliirel 

For  this  part  of  the  program, 
Hopkins  and  Lamm  filmed  inter¬ 
views  with  Thomas  Vail,  Plain 
Dealer  publisher  and  editor; 
James  M.  Naughton,  political 
editor;  Michael  D.  Roberts,  re¬ 
porter,  and  other  staffers. 

Their  camera  also  captured 
the  flavor  of  the  PD  city  room 
on  election  night,  when  things 
were  “normally  hectic,”  and  on 
several  other  occasions. 

At  one  point  the  cameras 
zeroed  in  on  reporters  while 
they  were  typing,  making  phone 
calls  or  while  they  were  con¬ 
ferring  with  City  Editor  Russell 
W.  Kane  and  his  assistants. 

One  staffer  suggested  that  all 
reporters  be  issued  television 


for  Sweden 

makeup,  but  the  suggestion  was 
quickly  rejected  by  Hopkins. 
“We  like  things  in  their  natural 
surroundings,”  he  said. 

The  crew  filmed  several  politi¬ 
cal  meetings  and  interviews  with 
Stokes  and  Taft. 

In  addition  to  the  Swedish 
crew,  out-of-town  newspaper¬ 
men  included  .Anthony  Ripley 
from  the  Detroit  bureau  of  the 
Sew  York  Timeit;  Ben  Phlegar, 
D-'troit  bureau  chief  for  U.S. 
Sewn  and  World  Report;  John 
Dotson,  Detroit  bureau  of  Sews- 
week;  Jonathan  Z.  Larson,  Chi¬ 
cago  bureau  of  Tim'’;  D.  J.  R. 
Bruckner,  Chicago  bureau  of  the 
Lon  Anpelen  Timen;  Morton 
Kondracke,  Chicago  Sun-Times; 
Rich  Zimmerman,  chief  of  the 
Columbus  Bureau  for  the  Day- 
ton  Journal-Herald,  and  repre¬ 
sentatives  of  the  United  States 
Information  Agency  and  the 
London  Daily  Mail. 

• 

Printers  Postpone 
Star-Jonrnal  Strike 

Printers  at  the  Long  Island 
Star-Journal  have  voted  to  post¬ 
pone  until  March  1  a  strike 
which  was  threatened  foi-  mid¬ 
night,  Nov.  26. 

The  postponement  was  recom¬ 
mended  by  leaders  of  New  York 
Local  6  of  the  International 
Typographical  Union. 

Theodore  Newhouse,  associate 
publisher  of  the  Star-Jouinal, 
said  that  the  printers’  vote  had 
“not  solved  anything”  as  far  as 
the  long-range  operations  of  the 
Long  Island  City  newspai)er 
were  concerned. 

The  printers,  led  by  Bertram 
Powers,  president  of  local  6, 
broke  off  contract  negotiations 
after  Star-Journal  management 
said  the  newspaper  could  not 
afford  to  meet  the  pay  increases 
negotiated  by  other  unions  with 
larger  New  York  City  newspa¬ 
pers,  unless  the  printers  allowed 
the  introduction  of  automated 
equipment. 

Newhouse  has  indicated  that 
unbss  the  printers  allow  com¬ 
posing  room  automation,  the 
Star-Journal  may  be  closed 
down. 

Powers  said  that  the  already 
authorized  strike  will  be  sig¬ 
naled  by  him  at  the  appropriate 
tini'*.  Telling  printers  that  the 
period  befoie  Christmas  was  un¬ 
favorable  for  seeking  new  jobs, 
he  hinted  that  the  closing  of  the 
newspaper  was  in  his  view  in¬ 
evitable. 
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Hugh  Trader  Jr.,  55,  sports 
writer  for  the  Baltimore  (Md.) 
Sewn  .American  for  25  years; 
Nov.  26. 

*  *  * 

Cordon  Smith,  66,  retired 
mpmb''r  of  the  .AP’s  broadcast 
news  desk  and  a  former  reportei' 
and  editor  on  the  Milwaukee 
(Wis.)  Sentinel;  Nov.  24. 

*  *  * 

Clarence  D.  Newell,  !tl,  re¬ 
tired  (1950)  president  of  New- 
ell-Emmett  Company,  an  adver¬ 
tising  agency;  Nov.  27. 

*  ♦  ♦ 

F?.ank  Tumpane,  54,  Toronto 
Telegram  columnist;  earlier  a 
reporter  for  the  (llobe  and  Mail 
a’lO  the  Star;  Nov.  24. 

*  *  * 

Frank  J.  Rock,  73,  a  retired 
(1961)  advertising  director  of 
the  Staten  Inland  (N.Y.)  Ad- 
ratice;  Nov.  24. 

♦  ♦  ♦ 

Richard  Hooker,  89,  retired 
(1932)  editor  and  publi.sher  of 
the  Springfield  (Mass.)  Repub¬ 
lican;  great-grandson  of  its 
founder,  Samuel  Bowles;  direc¬ 
tor  of  the  Associated  Press, 
1927-34;  Nov.  24. 

«  *  « 

John  Franklin  Carter.  70, 
who  wrote  a  syndicated  column 
under  the  name  of  Jay  Frank¬ 
lin;  Nov.  27. 

*  *  * 

J.  Seabrook  Oliver,  54,  clas¬ 
sified  advertising  manager  of 
the  Charlenton  (S.C.)  Seivn  and 
Courier  and  the  Charleston 

Evening  Pont;  began  with  the 

newspapers  as  a  carrier  boy; 
Nov.  18. 

♦  *  * 

Frank  L.  White,  64,  chief  of 
bureau  for  the  Associated  Press 
in  Manila  in  the  194()s;  El  Paso 
Herald-Pont  writer;  Nov.  18. 

m  *  * 

John  R.  Elliott,  89,  oilman. 
Democratic  party  leader,  and 
newspaperman  in  California  and 
Washington;  Nov.  21. 

♦  *  ♦ 

Mrs.  Matthew  C.  .Arm¬ 
strong,  91,  daughter  of  the  late 
Gen.  Charles  H.  Taylor,  founder 
of  the  Ronton  (llobe;  Nov.  21. 

*  *  * 

Collins  L.  Jordan,  61,  for¬ 
mer  newspaperman;  publicist 
for  Biscayne  Kennel  Club  in 
Florida;  Nov.  26. 

*  *  * 

Mrs.  Agnes  Bennett  Oeden, 
55,  formerly  married  to  Michael 
J.  Ogden,  executive  editor  of  the 
Providence  (R.I.)  Journal  and 
Rulletin  and  president  of  the 
American  Society  of  Newspaper 
Editors;  Nov.  25. 

*  * 

Malcolm  F.  Wise,  36,  former 
Chicago  Sun-Timen  reporter; 
information  director  for  Plans 
for  Progress;  Nov.  21. 


E.milio  Delg.ado  Rodriquez, 
66,  head  of  the  l.atin  American 
desk  in  New  A’ork  bureau  of 
T.ASS;  Nov.  21. 

*  *  * 

-Allen  J.  Cowie,  68,  a  former 
Cleveland  (O.)  Sewn  editorial 
executive;  memlier  of  the  staff 
from  1934  to  1960;  Nov.  19. 

*  *  * 

Rodolfo  N.  Luque,  78,  chief 
of  the  etiitorial  staff  of  I  a 
Prensa,  Buenos  -Aires;  Nov.  20. 

«  *  « 

Shirley  Prugh,  62,  a  Den 
Moines  (la.)  Tribune  reporter 
for  42  years;  Nov.  17. 

*  ♦  ♦ 

J.  Grant  Ghormley  Jr.,  42, 
developer  of  the  Vanguard  off¬ 
set  jiress  for  newspapers;  gen¬ 
eral  manager  of  Ghormley  En¬ 
gineering  &  Mfg.  Corp.,  owned 
bv  the  Cottrell  division  of  Har- 
ris-Intertype;  Nov.  18. 

• 

Mrs.  Ricliaril  L.  Jones 

Tulsa 

Mrs.  Richard  Lloyd  Jones,  92, 
died  Nov.  20  at  her  home  here. 
She  was  the  wife  of  the  late 
publisher  of  the  Tulsa  Tribune. 
Her  survivors  include  two  sons, 
Richard  Lloyd  Jones  Jr.,  presi¬ 
dent  of  Newspaper  Printing 
Corporation,  and  Jenkin  Lloyd 
Jones,  editor  of  the  Tribune',  and 
a  daughter,  Mrs.  Howard  G. 
Barnett,  wife  of  a  Tulsa  banker. 

Mrs.  Jones  was  bom  June  5, 
1875,  in  Eau  Claire,  Wis.  Her 
father  was  the  chief  counsel 
for  Weyerhauser  Lumber  Co. 
and  an  attorney  for  the  North¬ 
western  Railroad.  She  and  Mr. 
Jones  were  married  when  he 
was  associate  editor  of  Collier’s 
Magazine. 

• 

Medals  Presented 
For  Heroie  Deeds 

Manchester,  N.  H. 

The  Manchester  Union  Leader 
and  the  Sew  Hampshire  Sun¬ 
day  Sewn  held  their  second  an¬ 
nual  Hero  -Awards  dinner  (Nov. 
10)  and  presented  gold  medals 
to  11  persons  who  have  risked 
their  lives  to  save  others.  Thir¬ 
teen  others  received  certificates 
of  honor  for  commendable 
actions  in  emergencies. 

During  the  event  William 
Loeb,  publisher  of  both  news¬ 
papers,  said:  “We  feel  that 
while  there  have  been  news 
stories  about  this  courageous  be¬ 
havior,  heroes  deserve  something 
more  tangible  and  more  lasting 
than  just  a  newspaper  account.” 
• 

Fairchild  Officer 

William  O.  DwA,'er  lias  been 
named  a  vicepresident  of  Fair- 
child  Publications,  Inc.  He 
joined  Fairchild  in  January, 
following  eight  years  with  a  law 
firm  and  his  work  has  been  in 
personnel  and  management. 
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Drop-Out  Column  Sparks 
Lively  Debate  of  Ethics 


Bv  l^ou  Prato 


.  .  there  seems  to  he  a  per¬ 
vading  stance  that  nothing  shall 
stand  in  the  way  of  the  news, 
certainly  nothing  so  mundane 
as  the  sincere  request  of  friend 
to  friend. 

“Mrs.  Kennedy’s  request  was 
prompted  primarily  by  the 
wishes  of  her  host,  limiting  news 


.\n  editor’s  decision  to  drop  readers  would  react.  I  thought 


PITT-SBI  RGH  “I  wasn’t  sure  how  our  " oi  ner  nosi,  nmiung  news 
.\n  editor’s  decision  to  drop  readers  would  react.  I  thought  ^ ^ 

the  column  of  a  popular  Wash-  we  would  hear  from  a  lot  of  ^  oa\oi  any  po  i  ica  oyer- 

ington  reporter  who  failed  to  people  opposing  our  action.  secon  y>  o  leve 

report  has  touched  off  a  lively  That’s  the  normal  thing,  you 

debate  among  readers  of  the  know.  If  they  favor  what  you  v  ^  oo  o  n,  is  enied 

Pittxbiirfik  Press,  a  Scripps  do  they  usually  don’t  write.’’ 

„  ,  ‘  “Does  the  arrogance  of  the 

Howard  newspaper.  ....  *1,:^ 


The  sjmdicated  column  by 

Charles  Bartlett  had  been  pub-  What  happened  next  surprised  ‘  ^ 

lished  in  the  Press  for  nearly  Troan.  Most  of  the  readers  who 

five  years.  took  the  time  to  write  supported  Editor  Turns  tO  PR 

John  Troan,  editor  of  the  jroan’s  decision.  At  last  count 
Press  for  only  a  few  months,  49  of  the  oO  letters  received  at  Norwich,  Conn, 

took  the  column  out  of  his  paper  Press  were  on  the  positive  James  V.  Pedace  is  retiring  as 
in  early  N’ovemlier  after  being  editor  of  the  Norwich  Bulletin 

piqu  'd  by  what  he  considered  a  However,  the  overwhelming  after  40  years  with  the  news- 
breach  in  journalistic  ethics.  .support  Troan  received  has  not  PaP^y-  He  will  become  a  public 
What  angered  Troan  was  a  ),ppn  reflected  in  the  Letters-to-  relations  officer  for  the  Bulletin 
note  from  Bartlett’s  syndicate  the-Editor  section.  Rather  than  Publishing  Company  (Jan.  1), 
cancelling  the  scheduled  article  inundating  the  section  with  after  a  California  vacation, 
for  Wednesday,  Nov.  8,  liecause  favorable  letters,  he  has  pub-  P^'dace  began  his  newspaper 
of  a  request  by  Mrs.  Jacqueline  jished  almost  as  many  negative  career  in  1926  with  the  old 
Kennedy.  Bartlett  and  his  wife  reactions  as  positive  ones. 

had  lieen  accompanying  the  for-  Qne  man  praised  Troan  “for  the  staff  when  it 

mer  First  Lady  on  her  trip  to  keeping  with  the  finest  traditions  taught  the  Record  in  1927. 
Cambodia  and— in  the  syndi-  ^f  responsible  journalism.’’  • 

cate’s  own  words— Mrs.  Ken-  eighth  grade  student 

nedy  “felt  it  would  be  best  for  wrote;  “I  am  proud  to  be  able  to  SDX  Aid  at  NYU 
Bartlett  not  to  cable  while  he  g^v  that  the  editor  of  my  home-  York  Universitv’.,  De- 


some  semblance  of  privacy, 
which  all  too  often,  is  denied 
her. 

“Does  the  arrogance  of  the 
press  place  itself  above  this 
too?” 


was  residing  in  the  palace.”  ^o^n  newspaper  is  a  man  who  pa'rtrnent*  'of  ''journ'klTsm  *  in 

would  publish  his  personal  views  Washington  Square  College  of 
Critical  of  Jackie  on  so  touchy  a  subject  as  this  ^rts  and  Science  will  adminis- 

Al,„ou..h  ac>.„„,vW.in.  ZdinXbU?~"“  "  Cllb’’ 'r 


SDX  Aid  at  NYU 

New  York  University’s  De- 


2  Promotion  Events  in  4  Days 
Raise  Big  Funds  for  Charities 

St.  Lons  Thanksgiving  weekend.  Four 
IVithin  four  days,  the  St.  ,iays  earlier,  on  Wednesday, 
Louts  (ilohe-Democrat  attracted  ..  , 

•>s  ofio  f.nc  22,  more  than  6,800  volun- 


p-.'st  fSdshiV  TieU^  he  the  Deadline  Club,*  the  New 

p.ut  tnenclsmp  Detween  the  opposing  the  York  City  Chapter  of  Sigma 

newsman  and  the  Kennedy  s,  ^roan  decision  defended  Mrs.  DpHa  Chi.  M.  L.  Stein,  chair- 
1  loan  1 1  ‘ticized  the  column  can-  j,^eanedy  without  really  con-  man  of  the  department,  said  the 

CO  rmn"aoneainP  ^n^thp  ^idering  the  pros  and  cons  of  only  stipulation  on  the  $850  an- 

column  appearing  on  the  Sun-  Bartlett’s  responsibilities  as  a  nual  scholarship  was  that  it  be 
day  editorial  page.  He  was  par-  reporter.  But  one  reader  took  a  used  by  an  undergraduate  stu- 
ticularly  incensed  by  what  he  gomewhat  different  tact,  writing:  dent  in  journalism. 

felt  was  Mrs.  Kennedy  s  inter-  _ 

ference  in  a  reporter’s  duty. 

2  Promotion  Events  in  4  Days 

was  staying  at  the  palace  and  Itj*  o*  1?  ••• 

don’t  care,”  Troan  wrote.  “What  IVaiSe  15lg  T  UUdS  lOF  LiliaritieS 
disturbs  me  is  that  Mrs.  Ken¬ 
nedy  should  take  it  upon  herself  St.  Lons  Thanksgiving  weekend.  Four 

to  intervene  in— or,  as  some  M’ithin  four  days,  the  St.  ^jayg  earlier,  on  Wednesday 
might  put  it,  interfere  with — a  Louis  (Robe-Democrat  attracted  ».  , 

reporter’s  work.  23,060  fans  to  its  Missouri-  22,  more  than  6,800  volun- 

“Despite  the  great  respect  and  Illinois  High  School  .All-Star  of  all  ages  and  both  sexes 

admiration  which  I  share  for  Football  Game  to  raise  money  sold  a  special  edition  of  the 
Mrs.  Kennedy,  I  submit  she  is  for  the  Salvation  .Army,  and  Newhou.'^e  newspaper  to  lienefit 
out  of  order  in  seeking  to  die-  raised  more  than  $70,000  for  ^-hildren’s  agencies 
tate  what,  or  when,  anybody  children’s  agencies  through  its  .  ” 

may  write  for  us.  Indeed,  I  11th  annual  Old  Newsboys  Day.  During  the  first  10  annual 
wouldn’t  extend  that  prerogative  It  will  lie  several  weeks  be-  Gld  Newsboys  Days,  a  total  of 
even  to  my  own  wife.”  fore  final  ticket  sale  returns  $497,4.")2.97  had  been  raised  for 

Bartlett,  in  Troan’s  view,  per-  determine  how  much  money  was  the  Globe- Democrat  Fund  for 
mitted  friendship  to  subvert  a  raised  by  the  .All-Star  game  Children  Inc.  This  included  last 
reporter’s  responsibility.  lietween  Missouri  and  Illinois,  year’s  record-breaking  total, 

“This  was  not  an  easy  thing  Last  year,  the  Globe’s  .All-Star  $68,163.28.  By  the  third  day  of 
to  do,”  Troan  now  .says  recall-  game  between  North  and  South  counting  receipts,  this  year’s 
ing  how  he  made  the  decision  .Missouri  was  seen  by  15,271  Old  Newsboys  Day  had  already 
to  drop  the  Bartlett  column.  “I  persons  and  more  than  $22,000  raised  $69,989  and  it  appeared 
first  talked  it  over  with  the  was  raised  for  the  Salvation  that  this  year’s  goal  of  $75,000 
eilitorial  advisory  board.  All  .Army.  would  lie  reached.  The  Globe 

were  in  agreement  that  we  The  football  game  was  played  bears  all  expenses  for  the 
really  had  no  other  choice.  Nov.  25,  the  Saturday  of  project. 
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tate  what,  or  when,  anybody  children’s  agencies  through  its 
may  write  for  us.  Indeed,  I  11th  annual  Old  Newsboys  Day. 
wouldn’t  extend  that  prerogative  It  will  lie  several  weeks  be- 
even  to  my  own  wife.”  fore  final  ticket  sale  returns 


Sunday  Times 

(Continued  from  page  9) 

impose  any  penalty  on  him  .  .  .” 

More  generally,  the  judge 
noted:  “From  the  angle  of  culp- 
ability  the  most  serious  con¬ 
tempts  were  publications  done 
with  the  object  of  prejudicing  a 
trial.  There  could  be  no  sugges¬ 
tion  of  that  in  the  present  case. 
The  Court  wished  to  make  that 
clear. 

“On  the  other  hand,  if  any¬ 
body,  any  newspaper,  chose  to 
make  highly  derogatory  remarks 
in  relation  to  someone  who 
happened  to  be  an  accused,  it 
was  clearly  done  at  their  peril. 
It  was  for  that  reason  that 
newspapers  very  properly  took 
elaborate  precautions  to  see  that 
they  were  not  culpable  in  that 
sense.” 

The  court  was  satisfied  that 
the  newspaper  and  its  editor 
had  devised  an  elaborate  and 
reasonable  system  to  avoid 
errors  of  this  sort,  or  indeed 
any  contempt  of  court.  “At  the 
same  time,  any  system  is  liable 
to  break  down  owing  to  the 
human  element,  and  undoubtedly 
did  so  in  this  case.” 

‘More  Realistic  Ruling' 

The  London  Times  in  an  edito¬ 
rial  published  on  Tuesday  said: 
“Lord  Parker’s  judgment  in  the 
contempt  proceedings,  which 
arose  on  the  case  of  Mr,  Malik, 
is  of  great  importance  to  the 
legal  position  of  newspapers  and 
their  editors.  It  is  also  of  con¬ 
siderable  importance  to  the  gen¬ 
eral  doctrine  of  vicarious  re¬ 
sponsibility  .  ,  . 

“This  ruling  js  certainly  more 
realistic  than  the  old  view.  We 
do  not  have  any  diminution  of 
the  responsibility  or  therefore 
of  the  independence  of  editors, 
but  we  do  have  what  seems  to  be 
a  new  doctrine  that  an  editor 
must  be  shown  to  have  been  in 
some  way  culpable,  either  by 
intention,  or  by  negligence,  or 
by  failure  to  establish  an  ade¬ 
quate  system,  before  his  respon¬ 
sibility,  will  as  it  were,  be 
turned  to  account  against  him. 

“This  judgment  improves  a 
situation  in  which  an  editor 
could  suffer  heavy  penalties, 
through  no  fault  of  his  own  . . .” 

• 

Cillan  Is  Promoted 

Springfield,  Mass. 

Joseph  A,  Gillan  has  been 
named  assistant  public  relations 
manager  in  the  public  relations 
and  sales  promotion  department  | 
of  Massachusetts  Mutual  Life  ' 
Insurance  Co.  He  joined  the  ; 
company  in  1965  and  was  named 
public  relations  assistant  the 
following  year, 
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Court  Bars 
Pressmen’s 
Office  Move 

Knoxville,  Tenn. 

The  International  Printing: 
Pressmen  and  Assistants’  Union 
of  North  America  has  been  per¬ 
manently  enjoined  from  moving 
its  headquarters  from  Press¬ 
men’s  Home,  Tennessee,  as  long 
as  such  a  move  would  violate 
the  union’s  constitution. 

U.S.  District  Judge  Charles 
G.  Neece  of  Greeneville,  Tenn., 
handed  down  the  order  in  a  suit 
filed  by  four  pressmen  of  the 
Knoxville  News-Sentinel  Co.  in 
behalf  of  themselves  and  other 
union  members. 

The  four  pressmen,  all  mem¬ 
bers  of  Knoxville  Local  118, 
claimed  the  decision  to  move  the 
headquarters  to  Washington, 
D.  C.  came  as  the  result  of  a 
fraudulent  referendum. 

The  suit  was  filed  by  Max 
Harry  Stettner,  Roland  Edgar 
Slaton,  Harold  Thomas  Wells 
and  Raymond  Joseph  Renner. 

The  plaintiffs  charged  that 
the  results  of  the  April  19  elec¬ 
tion  showed  that  members  of 
Los  Angeles  Local  388  cast 
2,446  votes  in  favor  of  and  204 
votes  against  the  move,  while 
actually  only  64  legal  votes  were 
cast. 

Balloting  at  locals  in  New 
York  City  and  Atlanta  also  was 
in  violation  of  the  union’s  con¬ 
stitution,  according  to  Judge 
Neece, 

The  Federal  judge  said  the 
negative  votes  of  the  four  Knox¬ 
ville  pressmen  were  “killed”  by 
improperly  cast  positive  votes 
in  Los  Angeles,  New  York  City 
and  Atlanta.  Therefore,  he  found 
the  plaintiffs  had  been  discrim¬ 
inated  against  and  their  rights 
were  infringed. 

“Deviations  from  the  union’s 
rules  and  regulations  in  ballot¬ 
ing  ..  ,  are  shown  to  have  re¬ 
sulted  in  a  substantial  dilution  of 
the  plaintiffs’  equal  political 
rights  within  their  union,”  Judge 
Neece  said. 

Judge  Neece  said  he  refused 
to  rule  on  whether  a  majority  of 
the  union’s  members  who  voted 
in  the  referendum  favored  or 
opposed  moving  the  head¬ 
quarters.  “Determination  of 
these  matters  addresses  itself  to 
the  union,”  he  said. 

Balloting  was  conducted  in 
750  locals  in  the  United  States 
and  Canada.  The  union  an¬ 
nounced  that  24,544  members 
favored  the  move  and  20,164 
opposed  it. 

The  international  also  was  en¬ 
joined  from  disposing  of  any 


of  the  property,  which  includes 
35  buildings  on  3,000  acres  of 
mountain  land  near  Rogersville, 
Tenn.  Pressmen’s  Home  was 
opened  in  1911. 

• 

UPI  Names  Manager; 
Other  Appointments 

Alex  J,  Michelini,  manager  of 
the  United  Press  International 
news  bureau  at  Newark,  N.  J., 
has  been  named  UPI’s  New 
Jersey  state  news  manager. 

Appointment  to  the  newly 
created  post  was  announced  by 
Norman  A.  Cafarell,  Eastern 
Division  manager. 

Michelini,  30,  began  his  wire 
service  career  in  1959  in  UPI’s 
Philadelphia  bureau  after  grad¬ 
uating  from  Temple  University. 

Frank  Adams,  28,  a  radio 
newsman,  has  joined  the  UPI 
staff  in  Helena,  Mont.,  replacing 
Jim  Buchanan  who  is  being 
transferred  to  the  UPI’s  nation¬ 
al  radio  news  department  in 
Chicago. 

Henry  W.  (Paddy)  Thorn- 
l)erry  of  the  London  bureau  has 
been  transferred  to  the  New 
York  bureau  as  assistant  editor 
of  the  International  Depart¬ 
ment.  He  will  work  under  Don 
Dillon. 

Thornberry  joined  the  news 
agency  20  years  ago  after 
serving  with  the  Royal  Air 
Force  in  Canada. 

Mike  Hughes  replaces  him  as 
UPI  European  sports  editor. 

Paul  J.  Wyatt  has  been  trans¬ 
ferred  from  Washington  to  the 
Mexico  City  bureau. 

Arthur  Golden  of  the  Wash¬ 
ington  bureau  replaces  him  in 
the  international  department. 

• 

Paper  Establishes 
Scholarship  Plan 

Appleton,  Wis. 

The  Appleton  Post-Crescent 
and  the  University  of  Wiscon¬ 
sin  have  announced  a  combina¬ 
tion  scholarship-intern  program 
for  would-be  newspapermen  in 
the  Fox  Valley  area.  Two  $250 
scholarships  will  be  awarded  to 
journalism  students  by  the  Post- 
Crescent  beginning  this  fall.  One 
of  the  scholarships  w'ill  go  to  an 
entering  freshman  and  the  other 
to  a  returning  sophomore. 

The  Post-Crescent  also  will 
give  scholarship  winners  the  op¬ 
portunity  to  work  as  interns  on 
the  newspaper. 

• 

Takes  Retail  Ad  Post 

John  L.  Weber,  who  was  ad¬ 
vertising  director  of  the  Wells- 
ton  (Ohio)  Sentinel,  has  been 
appointed  advertising  director 
of  Stiffler  Stores  Inc.  which  owns 
or  is  associated  with  20  depart¬ 
ment  stores  in  Ohio. 
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Printers’  Union  Sued 
For  Walkout  ‘Damages’ 

Pocatello,  Idaho 

The  Idaho  State  Journal  has 
filed  a  suit  in  U.S.  District  Court 
against  Pocatello  Typographical 
Union  491  and  the  International 
Typographical  Union. 

The  Journal’s  publisher,  A1 
Ricken,  reported  the  printers’ 
walkout  that  began  Nov.  13 
incurs  $  1C, 000  damages  each 
day. 

Ricken  said  Local  491  refused 
to  process  a  dispute  through  the 
grievance  procedure  as  required 
by  the  contract. 

The  printers  accuse  the  Jour¬ 
nal  of  refusing  to  hire  a  quali¬ 
fied  substitute  for  one  of  the 
Journal  printers. 


The  Journal,  a  member  of  the 
Scripps  League,  changed  over 
to  offset  proiluction  recently. 
Since  the  strike  by  the  printers, 
who  were  being  trained  in  cold- 
type  methotls,  supervisory  em¬ 
ployes  have  continued  to  publish 
the  paper. 

• 

Corporon  News  Chief 
For  Metromedia  Group 

John  R.  Corporon,  news  di¬ 
rector  of  WNEW-tv,  has  been 
appointed  vicepresident  and  Di¬ 
rector  of  News  and  Public  Af¬ 
fairs  for  Metromedia  Television. 

Corporon  joined  WNEW-tv  in 
New  York  a  year  ago  and  super¬ 
vised  the  establishment  of  the 
10  O’clock  News.  Previously  he 
was  news  director  for  WDSU 
stations  in  New  Orleans. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

A  ppraisers-Consultan  ts 

i  APPRAISALS  FOR  ESTATE,  TAX, 

1  partnership,  loan  and  insurance  pur-  I 
j  poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88.  Norton,  Kansas. 


i  SALES— PURCHASES- -FINANONG  | 
I  Publishers  Service,  334  Jefferson  Bldt;.. 
Greensboro.  N.  C.  27401 


Business  Opportunities 

SO  YOU  WANT  A  NEWSPAPER 
Here  is  your  opportunity!  Several  tfood 
weekly  (one  daily  potential)  locations 
in  fast-growing  areas  are  available. 
Nee<!e<l :  3-man  teams  consisting  of  (1) 
newsman,  (2)  advertising  man,  (3) 
printer-linotype  operator,  to  work  as  a 
team.  All  typesetting-printing  equip¬ 
ment  supplied.  No  investment  needed- 
just  younit  enthusiastic  experience  and 
hard  workers. 

If  you  can  round  up  a  3-man  team, 
write  to  Box  2049,  Ekiitor  &  Publisher, 
giving  full  details  about  each  member 
of  your  team.  A  good  opportunity  for 
progressive  thinkers  and  workers  to 
have  their  own  newspapers. 


Newspaper  Brokers 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


NEWSPAPER  SALES  -  APPRAISALS 
Personnel  and  Equipment  Specialists 
MID-SOUTH  MANAGEMENT  CO. 

N.  J.  Babb.  Dial  (803)  682-4611 
P.O.  Box  1667,  Spartanburg,  S.C.  29301 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  Iter- 
sonality  and  ability  of  the  buyer.  Ttis 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48868 


i  The  DIAL  Agency.  1503  Nazareth, 
I  Kalamazoo,  Mich.  49001.  Ph;  349-7422. 
“America's  4fl  Newspaper  Broker.” 


VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
306  Taylor,  Claremont,  Calif.  91711 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O  Box  490,  Gads¬ 
den.  Ala.  36902.  Ph:  (AC  206)  646-3367. 


!  CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
1  W.  H.  Glover  Co..  Ventura,  Calif.  93001 


ANNOUNCEMENTS 

Newspaper  Brokers 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
Newspaper  Sales,  Management, 
Appraisals,  Personal  Purchases 
107  S.  Lawrence  St.,  Montgomery,  Ala. 
(205)  262-1761 


Newspapers  For  Sale 

BILL  MATTHEIW,  Newspaper  Broker, 
129  Buena  Vista  Drive,  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE  AC  (813)  733-2966 


FOR  SALEk-WEEKLY  NEWSPAPEIR 
and  job  shop.  Gross  311.600.  Elmmons 
Leader.  Ehnmons,  Minnesota  66029. 


OLD  ESTABLISHED  TWIN  WKLIES. 
rich  midwest  region.  Both  official.  lOOG 
class.  No  brokers.  Box  1916.  Editor  & 
Publisher. 


33,000  CASH  DOWN  buys  some  of  the 
following  newspapers:  Kansas.  316,600 
to  332,600  gross;  Nebraska,  322,500  to 
340,000;  Missouri.  320.000  to  335,000; 
Indiana-Illinois,  325,500  to  367,500. 
Robert  N.  Bolitho,  Bailey-Krehbiel,  Box 
133,  Emporia,  Kans.  66801. 


SAN  FRANCTSCO  AREA  —  Strong 
weekly  chain,  potential  daily ;  growth 
area.  Request  details  from  buyer  origi; 
nal  letter.  Box  1942,  Editor  &  Pub¬ 
lisher. 


AVAILABLE 

We  have  dailies  and  weeklies  through¬ 
out  the  nation.  350,000  gross  up.  Write 
fully  and  tell  us  your  needs. 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt,  Wheaton,  111.  60187 


PROSPERING  WEEKLY- 
TYPESETTING  PLANT 
In  380M  class.  Now  publishing  own 
weekly ;  4  other  tabloids,  several  small 
monthly  magazines;  typesetting  con¬ 
tracts.  Gross  could  be  double<l  again 
with  present  facilities.  New  building, 
good  equipment.  Farm  area  feeling 
Chicago's  expansion.  A  money-maker, 
priced  under  gross.  All  walk-in  busi¬ 
ness  and  we’re  the  envy  of  many 
publishers.  Hampshire  Printing  Co., 
Hampshire,  Illinois  60140. 


CEaiTRAL  WISCONSIN  WEEKLY  with 
job  shop.  Good  letterpress  equipment; 
gc^  accounts:  1400  circulation;  in 
friendly  and  prosperous  dairy  and  po¬ 
tato  section.  Good  building  with  apart¬ 
ments  above ;  hot  water  heating.  340.000 
with  39,000  down;  easy  terms  Owner 
retiring.  Serious  correspondence  only. 
The  Wittenberg  Enterprise,  Wittenberg, 
Wise.  64499. 
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ANNOUNCEMENTS 


?ieu'spapers  For  Sale 


SOUTHERN  CALIFORNIA  long-es- 
tablishwl  weekly:  tops  in  paiil  circula¬ 
tion.  news,  advertising,  reputation  ami 
profit:  fine  community.  Submit  quali¬ 
fying  data  first  letter.  Box  1966.  Hklitor 
&  Publisher. 


NEWSPAPER  SERVICES 


JSeifspapers  For  Sale 


MISSOURI  WEEKLY,  sell  for  gross  of 
includes  building.  Recreation 
area.  Robert  N.  Bolitho.  Bailey-Kreh- 
biel.  Box  133.  Emporia,  Kans.,  66X01. 


COUNTY-SE.4T  WEEKLY  Eastern 
Ohio.  .Vggressive  publisher  could  double 
$2.1.000  gross.  Well  equipi)e<l.  Owner 
will  help  finance  Northwest  Ohio  agri- 
cultural-industrial  area.  Two  weeklies, 
job  printing.  $50,000  gross,  no  com- 
Iietition.  Price  less  than  gross.  0.  J. 
McGraw,  Licensed  Broker.  48  Oxley 
Road.  Columbus.  Ohio  43228.  Phone 
(.\C  614)  STS-3411. 

SALE  OR  LEASE 
$5,000  down  buys  Northwest  Indiana 
weekly  and  job  shop,  city  of  20,000. 
Gross  over  $60,000.  Offset  and  LP 
equipment.  Will  sell  for  about  half 
of  gross  or  lease  very  reasonably.  Big 
opportunity  for  experienced  newspaper¬ 
man.  W'rite;  \V.  E.  Pike.  1005  Garfield, 
Hobart,  Indiana  46342. 

SMALL  DAILY  NEWSPAPER,  long 
established.  Excellent  potential.  Has 
own  offset  plant  in  thriving  tourist 
resort.  Owner  is  retiring.  Box  1990, 
Editor  &  Publisher. 

TWO  ILLINOIS  LEGAL  offset  week¬ 
lies.  A-1  equipment.  Printed  out.  $20- 
$24M  gross.  $6,000  down.  Write  Box 
C,  Mount  Zion,  Illinois  62549. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
fPoyoble  with  order  I 

tries  . 90c  per  line,  per  issue 

mes  $1.00  per  lint,  per  issue 

mes  $1.10  per  lint,  per  issue 

nt  $L20  per  line,  per  issue 


Ceunt  llvt  avtrape  words  per  lint. 

3  liaes  minimum 
(Mo  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  alto 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.,  in  response  to  ‘help  wanted' 
advertisements  until  direct  request  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


I  DISPLAY— CLASSIFIED: 

I  The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classs- 
llcd  ad  to  display.  The  rate  for  ditplM- 
classihed  is  $2.75  per  agate  line — $38.^ 
per  column  iocb  minimum  space. 

"ALL  OTHER  CLASSIFICATIONS" 
4-timcs  $1.35  per  line,  per  issue 

3-times  $1.45  per  lint,  per  issue 

2-times  $1.55  per  lint,  per  issue 

1-time  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  PM 
I 

Box  numbers,  which  are  mailed  uch  day 
as  they  are  received,  art  valid  for  1-ytar. 

Editor  &  Publisher 

•SO  Third  Avo.,  N.  Y..  N.  Y.  10022 
(AC  212)  Plata  2-70SO  j 


.'4.F.  .SUBURB.4N  OFFSET  WEEKLY 
^^ro55sin^  ?t)uSl  and  Price  well 

lielow  jrross.  All  or  part.  Box  2052, 
Editor  &  Publisher. 

j  •  I’ROFITABLE  CALIF.  OFFSET 
weekly,  economically  sound  city  of 
lO.ono;  an  outstanding?  paper:  no 
c*omi>etition.  Health  ilietates  sale  af¬ 
ter  25  years’  ownership.  Gross  hijjh 
as  .?14.tM.  average  cash  flow  $20M  ; 
price  $157,500:  $45,500  down. 

*  CAEIKOUNIA  WEEKLY,  job  shop 
and  ortice  supply,  city  of  8,0(>0;  80- 
j  year  old  owner  must  sell.  Averajre 
!  ;rn>ss  $171M.  Price  $110,500  plus 
ortice  supply  inventory  of  $25M: 

I  20' <  tlown. 

I  *  AKIZONA  CHAIN.  3  WEEKLIES: 

'  ixipulation  of  cities:  lO.ooO — 5,000 
!  and  2,000.  Two  complete  plants  and 
'  two  buiblinsrs,  all  for  $140M.  Gross 
hijrh  as  $1S3M  :  $45M  down. 

DEAN  SELLERS,  Newspaper  Broker, 

'  637  E.  Main  St.,  Mesa,  Ariz..  85201. 
Ph.  (AC  602>  964-2431  or  964-1093. 

(  DENVER  SUBURBAN  WEEKLY  in 
I  over  .$100M  class.  Priced  rijrht.  State 
cash  first  letter.  Marion  R.  Krehbiel,  ' 
Box  88,  Norton,  Kans.,  67654. 

PACKAGE  OF  THREE  unoppose<l  let¬ 
terpress  wt'eklies  in  West  Texas.  All 
in  hixm!  towns.  Printe<l  in  own  central 
l>lant.  Grossing  $165M.  Profitable.  Own¬ 
er  wishes  to  retire.  Write  or  call  News- 
pai>er  Service  Co.  Inc.,  125  Curtis  St., 
Jennin8:s.  La.,  70546. 


INDL4NA  WEEKLY,  fast-j?rowing : 
hiffh  net  well  equippeil.  Priced  at 
$33M:  29' f  down.  Roliert  N.  Bolitho, 
Bailey-Krehbiel,  Box  133.  Emi)oria, 
Kans..  66S01. 


NORTHERN  CALIFORNIA  exclusive 
weekly.  Price<l  at  only  $65,0(»0  for 
$9<i.0iMf  ;rross:  $30,0(»0  down.  Offset: 
profitable:  jrood  climate.  J.  A.  Snyder, 
Newspaper  Bkr.,  2234  E.  Romneya  Dr., 
Anaheim,  Calif.,  92S06. 


NEHRASK.A  BLUE  RIBBON  WKLY 
One  of  state’s  liest.  $13(>M  including; 
building.  Offset.  Marion  R.  Krehbiel. 
Box  Sv,  Norton,  Kans.,  67654. 


Newspapers  Wanted 

NEW'SMAN  with  18  years’  experience 
on  metropolitan  dailies  wants  to  buy 
all  of  or  interest  in  New  Jersey  week¬ 
ly.  Opportunity  for  present  owner  to 
get  top  price  and  have  his  patter  con- 
tinuetl  under  highest  standards.  Option 
or  iiart-ownership  arrangements  would 
be  considered.  Replies  confidential.  Box 
1918,  Editor  &  Publisher. 

LA.  NEWSPAPERS  WANTED— Want 
to  buy  weeklies  grossing  $100,000  or 
more,  and  dailies  grossing  $200,000  or 
more.  Cash  or  terms  to  suit  seller. 
Write  B.  1.  Moody,  P.O.  Box  807, 
Crowley.  La.,  70526. 

SEE  MY  AD  UNDER 
"Situations  Wanted — Administrative" 
Box  2006 


Translation  Agency  For  Sale 

Established  15  years.  Scientific-tech¬ 
nical  specialization.  Midwest.  Stable 
clients  and  translators.  Very  good  in¬ 
come.  Must  sell  health  reasons.  Box 
1971,  Editor  &  Publisher. 


Correspondents 

WASHINGTON  COVERAGE:  Two- 
man  bureau.  Small  retainer  gives  you 
si)ecial  coverage  of  any  field.  Spot 
coverage  available  of  Congressional 
hearings,  press  conferences,  etc.  Inter¬ 
views  a  specialty.  John  Botzum,  Natl. 
Press  Bldg.  Ph:  (202)  347-1551. 


NE\^SP.4PER  .SERVICES 


Features  Available 


DO  IT  YOURSELF  weekly  home 
maintenance  illustrated  weekly  by  J. 
Ral|)h  Dalzell.  Dalzell-Karch,  Dills- 
hurg.  Pa.  17019. 

YOUNGim  TH.4N  BRADY,  less  politi¬ 
cal  than  Spock,  doctor  with  100  medi¬ 
cal  columns  is  seeking  publisher.  Write  ; 
Box  1905,  Eklitor  &  Publisher.  I 

HURRY!  HURRY!  HURRY! 
Brighten  your  pre-Christmas  papers 
with  i>ackage  of  twenty  2-co!umn 
•  HOLIDAY  HAPPENING.S"  cartoons. 
Funny,  timely  ...  in  goo*!  taste.  Over 
80  suhscrilwrs  ...  to  date.  Wire  for 
low  cost.  We’ll  air-mail  mats  or  repros. 
N(i  obligation  if  you  aren’t  jdeased 
with  package. 

GATES  FE.4TURES.  INC. 

35-63  .sxth  St.,  Jackson  Hts.,  NY  11372 
Tel:  (.LC  2121  Illinois  7-9689 

FREE!  Weekly  l>ook  review  column: 
also  record  review  column.  Box  2036, 
Eilitor  &  Publisher. 


With  ’’HANDY  FILLERS,’’  the  next 
time  you  close  a  imge  you’ll  l>e  all  set. 
Box  54.11,  San  Francisco,  Calif.,  94101. 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

65-69  Fourth  Street 
Brooklyn,  N.  Y.  11231 
(AC  212)  JAckson  2-6105 

Special  Editions 

CRACK  SPECIAL  EDITION  MAN 
Ads  —  News  —  Pictures 
has  opening  for  Southern  Florida 
dailies  or  weeklies  between  Jan.  I  and 
Feb.  28.  Box  1946.  Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 
Complete  Plants 

COMPLETE  PLANT— 13  Linotypes.  3 
Elrods,  2  Ludlows,  96-page  press.  24- 
page  press:  over  400  faces  and  fonU 
of  tyi)e.  Call  313-962-9139. 

Composing  Kintm 

TYPESETTING  MACHINES— Fast  ef¬ 
ficient  ATF  photo-type  system,  now 
producing  2  newspapers,  magazines. 
Big  type  selection.  Priced  for  quick 
sale.  Call  Gibbons  or  Dudley,  Crow 
Publications,  1730  So.  Clementine.  Ana¬ 
heim.  Calif.  92802.  (AC  714)  636-0120. 

ALL  MODELS 

Linotype — Intertype — Ludlows 
PRINTCRAFT  REPRESEaTTATIVES 
136  Church  Street,  N.Y..  N.Y.  10007 

PRESS  WIRE  JUSTOWRITB®.  10-pt. 
Recorder.  8-pt.  Humboldt  Reproducer, 
ATP  coding:  1-year  old.  The  Daily 
Sentinel,  Box  129,  Utica.  Mich.,  48087. 
(313)  731-1000. 


2  JUSTOWRITER  RECORDERS  and 

2  Reproducers:  9-pt.  Galvin;  $1260 
each:  3'*  years  old.  Headliner  880, 
used  1%  years;  half  price.  All  under 
service  contracts.  Norwalk  (Ohio  44867) 
Reflector.  Tel:  419-662-4241. 

C-3  INTERTYPE.  3  MAGAZINES, 

3  Fonts  of  type.  4  mold,  2  recess^, 
elec,  pot,  auto  feeder.  First  $1600. 

TENN.  TYPESETHNC  SEaiVICE 
2640-C  Nolensville  Road 
Nashville,  Tennessee  37211 
Ph.  (AC  616)  256-2376.  Mr.  Jones 

PHOTON  713  high-speed  photo  type¬ 
setter  and  7  tape  perforators  for 
financially  secure  party  to  assume  lease. 
No  money  down.  Evan  Mecham,  4120 

N.  38th  Ave.,  Phoenix,  Arizona  86019. 
Ph:  (AC  602)  272-6631. 

FRIDEN  JU.STOWTHTERS,  all  models 
and  type  styles — use<i  or  reconditioned. 

O. E.L..  14150  Balfour.  Oak  Park. 

Michigan  48237. 

PHOTON  713  and  200:  mint  condition: 
thousands  below  cost  for  quick  sale. 
(AC  213)  981-0260 — Joe  Bormanis. 


MACHINERY  &  SUPPLIES 
Composing  Room 


LIQUIDATING 

Elquipment  removed  from  the  former 
World  Journal-Tribune  plant  in  New 
York  City. 

7 — Model  8  Linotypes  (3/90) 

Nos.  46036  —  46122  —  46123  - 
47941  —  47942  —  49596  —  49597 
6— Model  C4  Intertypes  (4/90) 

Nos.  16410  —  16411  —  18936  - 
19013  —  19039  —  19603 

2—  Model  G4/4  Intertypes  (90-72-34) 
Nos.  16362  —  16400  (42  em) 

Most  with  Blowers — Saws — Quadders 
All  with  Electric  Pots — Feeders — AC 

3 —  Elrod  Stripcasters — Electric 

Nos.  F2653E  —  F3361E  —  F4061E 
1 — Vandercook  13-28  Power  Galley 
Press 

3 — Hamilton  20  Page  Form  Files 
3 — Hamilton  Letterboard  Cabinets 
1 — Hammond  Mercury  Trim-o-saw 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


FOR  SALE:  Two  model  V  Intertype 
Linecasting  machines,  both  equipped 
with  TTS  oi>erating  units.  One  ser. 
#24192  with  TTS  unit  #3066;  one  ser. 
#2322.'i  with  TTS  unit  #2895.  Both 
can  t)e  seen  in  operation.  Make  us  an 
offer.  Switched  to  offset.  Phone  Herman 
Stevens  (AC  301)  228-3131. 

VARITYPER.  model  610  with  9  fonts, 
5  years  old:  works  fine.  Will  take  best 
offer.  Sentinel  Pub.  Co.,  East  Bruns¬ 
wick.  N.J.  08816.  (AC  201)  2.".4-7n00. 

THE  GALVESTON  DAILY  NEWS 
converting  to  offset.  Have  2  Photo- 
laithes  and  2  Electronic  Tracers,  less 
than  1-year  old.  Delivery  in  February. 
Pay  after  March  1968.  Priced  right! 
Contact:  Les  Daughtry.  Publisher,  (AC 
713)  SH  4-3611,  Clalveston,  Texas. 

ELECTRON.  S#  70.000  series,  electric 
pot,  feetler,  hydra  quadder,  four  maga¬ 
zine  m.'ichine:  new  1963 
MODEL  31  LINOTYPE.  S#  69,000 
series,  electric  ix)t,  saw.  mold  cooler, 
hydra  quadder,  four  magazines;  new 
1961 

UNIVERSAL  PTG.  EQUIPMENT  CO. 
Lyndhurst,  N.J.  07071 
201-438-3744 

MORISAWA  PHOTO  HEAD  SETTER. 
12  fonts  of  type.  Use<l  3  months.  Does 
not  fit  our  operation.  Assume  $2246.20 
balance.  Call  or  write  George  Williams, 
Bemidji  Pioneer,  Bemidji,  Minn.  .56601! 

LINOTY’PE  MATS,  never  use<l  Con- 
trasteil.  24/6  Metromedium  #2  with 
Metrothin,  npproxim:>tel.v  875  mats. 
Over  $900  value-  $2.50.  H.  J.  Knysen, 
5  Johanna  Lane,  Watehung,  N.J.  07060. 

THE  NATION’S  NEWSPAPER  FORM.8 
roll  on  L.  &  B.  Heavy  Duty  Newspaiier 
Turtles — $92.9.5  to  $107.25,  fob  Elkin. 
Il'rilr  for  literature 
L.  &  B.  SALES  CO.MPANY 
111-113  W.  Market  .Street 
Elkin.  N.U.  28621.  (AC  919)  835-1.513 


Mailroom  Equipment 

WIRE-TYPER.  m<Mlel  101  BA.  auto¬ 
matic  compression  head,  in-feed  and 
out-feed.  High  sia-ed.  Single  tie  or 
double  tie.  Spare  tying  head.  South- 
town  Economist,  728  W.  6.5th  St.,  Chi¬ 
cago,  Ill.  60621.  Ph:  312-487-1400,  ext. 
IS. 

Miscellaneous  Machinery 

FOR  SALE-GOING  OFFSETI 
Less  than  one-year  old. 
all  of  the  following — 

1  HEIDELBERG  10"  x  15"  Platen 
Press  SN  T  157710  E:  1  HEIDELBERG 
18"  X  23"  (Cylinder  Press,  SN  KSBA 
320543:  1  ELROD  Strip  Caster  SN 
SN  K20  CIE  with  water  cooler  SN 
306  ;  1  LUDLOW  with  water  cooler 
type  case  and  7  fonts  of  type:  1 
X  18"  PHOTO-LATHE  with  color 
drums.  All  the  above  equipment  in  A-1 
condition,  complete  with  all  accessories, 
manuals,  etc.  Contact  The  Illinoian- 
Star,  Beardstown,  Illinois  62618. 
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I  Msctiinery  &  Supplies 

BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


Miscellaneous  Machinery 

NEWSPAPER  LIFT — Electric  clamp 
and  fork  lift.  Lifts  S-high.  $2,800. 
Box  1896,  Editor  &  Publisher. 


p  linotypes 

Mod.  14,  #38847  —  Mod.  18,  #23257 

Mod.  18,  #23219  —  Mod.  18,  #23233 

Mod.  19,  #21231  —  Mod.  25,  #36273 

3  INTERTl’PES 

Mod.  C35M,  #10359:  C25M.  #10428; 
C35M.  #10317. 

VANPERCOOK  Proof  Press  Mod.  22, 
#9nL 

HAMMOND  Glider  Trim  Saw,  Mod. 

64B,  .^6321 

3  JAMPOL  Pushers 

800-TON  HOE  Direct  Pressure  Molding 

Machine 

5-TON  MELTING  POT  with  cart  dump 
Many  other  items 
Contact  J.  J.  Rogers 
THE  OREGONIAN 
1320  S.  W.  Broadway 
Portland,  Oregon  97201 


FOUR-UNIT  GOSS  arch-type  press 
with  double  folder.  In  fine  condition. 
Will  sell  by  units. 

PRESS  DRIVE  and  control  equipment, 
purchased  new  in  1959. 

WOOD  JUNIOR  AUTOPLATE  pur¬ 
chased  new  in  1939.  Fine  condition. 
STA-HI.  purchase<l  new  in  1960. 
RICHARDS  color  plate  router.  1960 
model  in  e.xcellent  condition. 

4  GOSS  portable  color  fountains. 

All  or  any  (art  of  our  press  and 
stereotype  equipment  will  be  available 
in  April  of  1968. 

Inquire:  Gordon  C.  Dix 

CRESCENT-NEWS 
Defiance,  Ohio  43512 
Phone  419-784-541 


BEN  FRANKLIN  SAW.  like  new 
$250;  Nolan  o-column  casting  box  $35; 
Nolan  RP  15  router  $50:  Elmerson 
linotyiie  motor  $50:  power  baler  $25: 
box  miscellaneous  liners  $10:  Copease 
lSx24  offset,  used  one  year,  cost 
$12,000,  best  offer  over  $3,000.  All 
items  in  excellent  condition  but  need 
room  for  expanding  web  press  opera¬ 
tion.  Must  sell.  Gowe  Printing,  Me¬ 
dina,  Ohio  (216)  725-4161. 


MUST  S.\CRIK1CE  complete  addressing 
and  mailing  eipiipment,  otfset  presses 
and  cold  comiaisition  set-up;  also  IBM 
data  processing  tab  machines  with  ac¬ 
cessories.  Usecl  very  little  and  still  un¬ 
der  IBM  maintenance  status. 

Sidney  Hill  Downtown  Health  Club 
131  W.  Lafayette  Ave., 

Detroit,  Michigan  48226 
Phone:  Collect  (313)  WO  3-4090 


Perforator  Tapes 

NOW  STATIC-FREE  perf  tapes  at  our 
same  pricefs — lowest  in  USA.  All  colore 
—Top  Quality. 

Call  or  IVrite: 

PORTAGE  (216)  PO  2-3566 
25  E.  Exchange  St.,  Akron,  Ohio  44308 


Presses  &  Machinery 

„  SAVE  $25,000 

Four  units  new  Cottrell  model  VSS 
neb  Offset  Perfecting  Press.  We  bought 
eight  units,  nee<l  only  four  and  will 
^1  th^  four  new  units  for  $90,000. 
Price  includes  %  and  i/4  folders,  im¬ 
printing  units,  four-web  paster,  two 
wash-up  units,  four  roll  stands,  crosa- 
<wer  unit,  electric  hoist,  extra  roll 
shafts  and  hooks. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Avenue 
Cleveland.  Ohio  44114 
(AC  216)  431-4444 


IDEAL  FOR  SMALL  DAILY— Van- 
Ward  15  web-offset  press;  12-page 
standaid  or  24  tabloid.  No  down  pay¬ 
ment  if  good  cre<lit :  monthly  pay¬ 
ments  to  suit.  Will  split  and  sell  single 
Wit.  Call  Mr.  Levine.  408-262-2454, 
Mdpitas  (Calif.)  POST. 


Presses  &  Machinery 

FOR  SALE:  GOSS  SUBURBAN, 
three  units,  half  and  quarter-folder. 
Miscellaneous  additional  equipment. 
1960.  Excellent  condition.  Available 
immediately!  Where  is.  as  is — $44,500. 
(intact:  Michael  Mead,  Central  Pub. 
Co..  P.O.  Box  188,  Warren,  Pa..  16365. 
Ph:  (814)  723-8200. 


SCOTT  PRESSES 
1935  AND  1930 


12  units  in  line — 3  double  folders  (2 
with  upper  formers)  21%" — 3  color 
cylinders.  3  reverses,  3  group  drives. 
Automatic  reels  and  pasters — trackage 
— conveyors.  Available  after  Jan.  1. 
1968;  also  1  unit  1950  with  reel  and 
paster. 

Equipment  open  for  inspection  at 
860  Howard  St.,  San  Francisco, 
Calif.  Call/write  Oscar  Merritt, 

SAN  FRANCISCO  EXAMINER 

Area  Code  416  781-2424 


NEWSPAPER  PRESSES 


HOB  COLORMATIC  PRESS  (1960) 

1  Unit — 22%" — Double  Folder — Skip 
Slitter — Reel  and  Paster. 


SCOTT  PRESS— (1947)  I 

6  Units — 22% — Color  Deck — 2  Reverses  ] 
— Double  Folder — Balloon  Former — AC  | 
Unit  Drive — Reels  and  Pasters.  I 


HOE  COLOR  CONVERTIBLE  (1961) 

6  Units — 23A~^^lo'’  Cylinder — 3  Re¬ 
verses  —  Double  Balloon  Folder  —  AC 
Unit  Drives— Reels  and  Pasters. 


GOSS  HEADLINER 
AND  ANTI-FRICTION 
22%— 6  Units— 1  Folder— (1939)3 

Units — 1  Folder — Color  Deck  (recent) — 
Skip  Slitter  —  Balloon  Former  —  DC 
Group  Drive  w  O’.E.  Rectifiers — Reels 
and  Tensions— WILL  DIVIDE. 


WOOD  PRESS  (1961) 

4  Units — 22% — Tension  Lockup — Dou¬ 
ble  Folder — Unit  Drive. 


GOSS  HSLC  ARCH  TYPE  PRESS  ' 
12  Units — 22%— 4  Folders — Skip  Slit-  | 
ters  —  Color  Stripers  —  4  DC  Group 
Drives  w  new  G.E.  Rectifiers— COM-  | 
PLETE  STEREO— 8  ton  Electric  Metal  j 
Pot — 2  Wood  Juniors — 2  Autoshavers — 
WILL  DIVIDE.  I 


GOSS  HSLC  ARCH  TYPE  UNITS 
7  Units — 22% — Color  Cylinder — 2  Fold¬ 
ers  w  1  Balloon  Former — 2  AC  Group 
Drives— WILL  DIVIDE. 


HOE  SIMPLEX  (1948)  i 

24  page — 22% — Color  Cylinder — %  and  I 
%  Folder  —  AC  Drive  —  COMPLETE  ] 
STEREO — Turtles — Chases — Goss  46  W 
Roller — Sta-Hl  Master  Former — EBec- 
tric  Metal  Pot — Wood  Pony  Autoplate 
— Sta-Hi  Master  Router. 


DUPLEX  TUBULARS  (2  to  1) 

24  page — 16  page — ^  page  Decks — with 
or  without  oomplete  Stereo — AC  Drives. 


GOSS  SUBURBAN  (1963) 

4  Units — 16  pages — 22% — %  and  % 
Folder — AC  Drive. 


BEN  SHULMAN  ASSOCIATES  I 

60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690  1 


editor  &  PUBLISHER  for  December  2,  1967 


Presses  &  Machinery 


MIEHLE  NO.  1.  62  INCH  BED.  4-page 
capacity  with  jogger  board,  ser.  No. 
6570.  Attached  automatic  Dexter  feeder, 
ser.  No.  5850,  size  32x52.  Attached 
Omaha  folder.  Model  E,  ser.  No.  3888E, 
%  and  %  fold.  G.E.  preset  speed  print¬ 
ing  press  control  unit.  220-volt,  3-phase. 
Purchase  entire  operation,  piece  or 
parts.  Available  January.  Mail-Journal, 
Box  188,  Milford,  Indiana  46542. 


SURPLUS  NEWSPAPER  PRESS 
EQUIPMENT.  WE  NEED  THE  ROOM ! 
Hoc.  single  width.  32-page  plus  color 
hump,  deck  type,  newspaper  press. 
Printing  cylinders  have  end  adjust¬ 
ment  for  color  register.  22%"  cut-off. 
"Collect  device.”  Standard  .4375  Stereo 
plates.  Additional  Stereo  equipment 
available.  Internal  gear  driven  folder 
blades  on  folder,  balloon  former.  Far- 
val  one  shot  lube  system.  Two  Kohler 
3-arm  reels.  Press  drive  is  a  late  model 
2  motor  A.C.  220-volt.  Many  spare 
gears.  This  press  is  ideal  for  small 
daily,  weekly  or  comics.  Can  be  seen. 
$15,000  cash. 

Compton  Ptg.  Co.,  1029  W.  Washing¬ 
ton  Blvd.,  Los  Angeles.  Calif..  90015, 
or  phone  (AC  213)  74S-2266.  Contact 
H.  Vernon  Porter,  Mechanical  Supt. 


DUPLEX  STANDARD  TUBULAR 
2  decks — 16  pages 
DUPLEX  COMBO  FOLDEHl 
one-half  and  quarter  fold 
STA-HI  Master  Former 
DUPLEX  TUBULAR  ROUTER 
DUPLEX  DRY  MAT  ROLLER 
JOHN  GRIFFITHS  COMPANY  INC. 
420  Lexington  Ave.,  N.Y.,  N.Y.  10017 
(AC  212)  68.5-4774 


3-UNIT  VANGUARD  offset  press- 
running — available  Jan.  $22,000.  Gen¬ 
eral  Mgr.,  The  Daily  Star,  Hammond, 
La.,  70401. 


SEE  RUNNING 

Goss  Unitulie  16  page,  4  units,  black 
and  color  on  every  page,  2  folders  with 
quarter  fold,  roll  stand  below  press. 
Folder  almost  new.  condition  excep¬ 
tional. 

6  Unit,  double  width.  40  page  straight 
80  iMige  collect  with  color  hump,  4 
folders,  recently  overhauled,  prints  al¬ 
most  any  combination  you  can  think  of. 
Complete  Mats,  stereo  and  casting 
equipment  available  for  above  presses 
if  neede<l. 

Linos,  saws,  Ludlows,  Elrods,  etc., 
also  available. 

Priced  for  immediate  sale. 

THE  JOSEPH  SHELDON  COMPANY 
7075  Pebblecreek  Road 
Birmingham,  Michigan  48010 
A.C.  313  444-4449 


SCOTT  PRESSES  (1947-8) 

36  Units — 8  Folders — 22%"  Balloon 
Formers — AC  Unitype  Drives— Reels  & 
Pasters — Trackage 

Available  Immediately 
BEa>I  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690 


AB  DUPLEX  PRESS  8-page  flat-bed. 
Excellent.  V-belt,  variable  speed  motor, 
controls:  spare  parts,  rollers.  $1,000. 
Box  1901,  Editor  &  Publisher. 


FOR  SALE — Goss  High  Speed  Rotary 
Press.  Four  units — 64  pages,  23A  inch 
cut-ofl.  Double  folder.  Double  deck, 
fed  from  underneath.  Tension  plate 
lock-up.  Stereotype  equipment  included. 
Moving  and  erecting  arrangements 
handle<l.  Will  sell  fewer  units  if  less 
page  capacity  desired.  Write  or  call. 
Advertisers  Press  Inc.,  211  E.  Court 
St.,  Flint,  Michigan  48503.  Phone  (313) 
232-3187. 


ROYAL  ZENITH  MODEL  30 
23  X  30,  Serial  #29428,  seven  years 
old.  Less  than  two  years  use.  Excellent 
condition.  Like  new.  Many  extras. 
Easy  to  move.  Price  $9,000  our  floor. 
Financing  can  be  arrange<l. 
CAVENDER  PRINTING  COMPANY 
101  West  34th  Street 
Kansas  City,  Missouri  64111 


Presses  &  Machinery 

TRAILBLAZER  —  Brought  so  much 
web-offset  business  we  moved  up.  So 
can  you !  Newspapers,  shoppers,  bowl¬ 
ing  sheets,  forms.  17  x  25  press  re¬ 
winds,  sheets,  numbers:  6-roU  collator 
feeds  tabloid  folder  or  folio  binder  with 
automatic  stitch,  trim.  Offered  as  sys¬ 
tem  with  gang  stitcher,  platemaker, 
Baum  folder,  bowling  sheet  files  for 
.$13,500.  Monadnock  Ledger,  JalTrey, 
New  Hampshire  03452. 


FOR  SALE 

10-UNIT  GOSS 
UNITUBULAR  PRESS 

Includes  two  folders  and  two  drives, 
three  3-color  units,  and  one  unit  with 
color  countain. 

Complete  stereo  equipment. 

Two  fast  Monarchs  with  6  mold  discs, 
two  Comets,  two  fast  Intertypes,  and 
two  model  8’s.  all  equipped  with  TrS 
operating  units. 

Two  mat  rollers,  and  an  excellent  plate 
shaver:  two  Sta-Hi’s. 

All  az'ailable  August  ’68. 

THE  DAILY  RECORD 
Wooster,  Ohio  44691 


4.0NIT  HOE  PRESS 

22V4'‘  cut-off 

Factory  engineered-built  SUPER 
PRODUCTION  ARCHTYPE-COLOR 
CONVERTIBLE  UNITS.  96  pages, 
double  folder  with  Cutler-Hammer 
conveyors,  one  color  hump,  3  re¬ 
versible  unit  couples,  4  dual  color 
ink  rails,  reels,  tension  and  past¬ 
ers,  dual  2-speed  G.E.  drives  and 
cubicle  controls:  44,000  p.p.h.  pro¬ 
duction  speed.  Can  be  set  up  one 
floor  end-fed  operation  or  with  sub¬ 
structure  balcony-type  operation. 
Package  deal.  Completely  recondi¬ 
tioned.  Delivered  and  installed,  in¬ 
cluding  electrical  work.  Delivery  for 
installation  July  1968. 

H’ritc  for  particulars. 

NEWSPAPER  EQUIP.MENT 
SERVICES.  INC. 

P.O.  Box  1144,  Station  A 
San  Mateo,  Calif.,  94403 


Wanted  To  Buy 

TWO  TELESCOPIC  LOADERS 
Call  Mr.  Anderson,  Mechanical  Supt. 
New  York  Post  (AC  212)  944-9000. 


OLD  ORIGINAL  ELECTRO  PLATES 
of  old  antique  cars  and  trucks.  Send 
list,  price,  size,  to:  Bill  Tilghman, 
Nassawadox,  Virginia  23413. 


MODEL  31  LINOTYPE.  late  serial. 
Molds,  mold  wheel  and  lock-up  train 
must  l)e  in  excellent  condition  and  ac- 
curi  te.  Machine  is  to  l>e  use<I  in  par¬ 
ticular  commercial  work,  with  or  with¬ 
out  mats.  Northern  Ptg.  Co.,  Inc.  525 
E.  Fifth  Ave.,  Anchorage,  Alaska 
99501. 


NEWSPAPER  PRESSES 
COMPLEnn  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 


LATE  MODEL  33  LINOTYPE  Range- 
master,  72  channel.  4  pocket  disk,  220 
3-pha8e  electric.  Mohr  saw  equipped. 
Call  Jim  Haga,  Canton  Repository, 
Canton.  Ohio  (216  )  454-6611. 


USED  CUTLER-HAMMER  newspaper 
conveyor,  heavy  duty,  complete  con¬ 
veyor  or  components.  Will  buy  on 
"where  is,  as  is"  basis.  Box  1859, 
Ekiitor  &  Publisher. 


GIANT  MONOTYPE.  Give  serial  num¬ 
ber  and  condition.  Daily  Independent. 
Anderson.  S.C.  29622. 
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Csreer  Opportunities 


THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


PROFESSIONALS  OR  STUDENTS 
planning  graduate  work  in  any  aca« 
demic  area  during  1968-1969  are  in¬ 
vited  to  apply  for  two  openings  with 
The  Kentucky  Kernel — the  student 
newspaper  at  the  University  of  Ken¬ 
tucky.  Available  are  the  positions  of 
adviser  and  graduate  assistant.  For 
additional  information,  contact  Tom 
Williams,  Journalism  Bldg.,  Room  109, 
University  of  Kentucky,  Lexington, 
Ky.,  40506. 


Administrative 

ASSISTANT  PUBLISHER 
For  SO.OOO-class  daily  newspaper  in 
Zone.  2.  Take  charge  of  all  daily  op¬ 
erations  while  publisher  attends  to 
other  functions.  This  position  offers 
training  program  to  become  publisher 
of  additional  properties  acquired  by 
this  strong,  growing  organization,  or 
to  promotion  to  publisher  of  existing 
properties.  Write,  including  resume 
and  compensation  level  required.  Box 
1998,  Editor  &  Publisher. 


j^DMINISTRATIVE 

j^SSISTANT 


to  General  Manager  of  well  re-  g 
spected  M  E  S  combination  in  g 
the  over  100. OJO  circulation  group  M 
in  Zone  5.  This  is  i>ermanent.  M 
well-paid  i>osition  w'ith  good  | 
growth  potential.  Prefer  college  M 
man  in  35-45  year  bracket  with  M 
some  practical  background  and  p 
experience  or  aptitude  to  learn  g 
both  personnel  and  mechanical  = 
operations.  Must  have  great  in-  ^ 
tegrity  and  ab  lity  to  work  weil  g 
with  people.  We  have  excellent  e 
modern  plant  and  many  employee  S 
benefits.  Apply  in  confidence  w'ith  S 
resume  to  g 

Box  1967,  I 

Editor  &  Publisher  g 

NEWSPAPERMAN  with  knowleilge  of 
promotion,  sales,  and  ability  to  write 
well.  Prefer  10  years  exi>erience  in  not 
more  than  3  jobs,  with  some  work  in 
suburbia.  Low  five-figures  plus  bene¬ 
fits,  Marrieti,  veteran.  Administrative 
skills  helpful  in  assignment  with  na¬ 
tional  newspaper  organization.  Apply: 
491  National  Press  Bblg.,  Washington, 
D.C.  20<)04. 

GENERAL  MANAGER 
Young  executive  (40  or  under)  to  head 
up  newly-formed  suburban  weekly  group 
in  Southeast.  Must  know  all  areas  of 
suburban  operation  except  protluction 
department.  This  is  an  excellent  op¬ 
portunity  for  capable  and  ambitious 
young  man  who  is  now*  number  tw’o 
or  three  man  in  a  suburban  operation. 
Send  complete  resume  in  confidence  to 
Box  2020,  Editor  &  Publisher. 


(Urculation 

ARE  YOU  AN  AGGRESSIVE,  hard¬ 
working,  experienced  circulation  man¬ 
ager  operating  an  efficient,  economical 
department?  Strong  on  promotion, 
revenues,  service,  collections.  Little 
Merchant.  ABC?  Does  management  ap¬ 
preciate  your  efforts?  Supply  confi¬ 
dence  and  leadership  to  a  professional 
like  yourself?  Is  a  secure  future  avail¬ 
able?  If  not,  we*ve  got  a  challenge  for 
you— a  medium-sized  daily  in  Zone  5 
just  aching  to  grow  on  a  sound  basis. 
Starting  salary  probably  not  equal  to 
your  talents,  but  immeasurable  amounts 
of  security  and  future  advancement  at¬ 
tainable,  as  we  are  part  of  a  sharp, 
dynamic  group  of  dailies.  Interested? 
Send  complete  resume,  references,  and 
present  salary  status  to  Box  1973,  Edi¬ 
tor  &  Publisher.  Replies  confidential. 
PS.  If  you’re  satisfied  7t*ith  your  present 
position,  do  your  assistant  and  us  a  favor 
— sho7v  him  this  adf 


Circulation 


CIRCULATION  MANAGER  for  7-day 
a.m.  in  Zone  8.  Fast-climbing  con¬ 
tender  in  comjietitive  market  needs 
aggressive  circulation  executive  who 
can  handle  people  and  get  results.  Box 
1985,  Editor  &  Publisher. 

TIRED  OF  BEING  A  DM  ? 

I  country,  1  city  opening  for  experi¬ 
enced  DM  ready  to  move  up  to  super¬ 
visor.  Daily  a.m.  in  Zone  2.  Must  lie 
capable  of  handling  6-man  zone  opera¬ 
tion.  Outstanding  opportunity.  Start 
$9100  PLUS,  Replies  confidential.  Box 
2028.  Editor  &  Publisher. 

WANT  A  FUTURE?  If  so.  we  have 
a  position  open  for  a  WORKING  CIR¬ 
CULATOR  that  will  go  into  the  field 
W’ith  Little  Merchants — who  will  work 
go<Kl  promotions  and  follow  through. 
This  newsjiaiier  W’ill  allow  you  to  grow 
into  a  circulation  director  and  upwards 
if  you  can  show  a  gain  of  2.000  a  year 
in  a  population  explosion  area.  Age  no 
barrier  for  a  man  w’ith  a  “protlucer” 
background.  Excellent  salary  and  fringe 
benefits.  Job  open  now!  Send  complete 
resume  to  Box  2048,  Ekiitor  &  Publisher. 

$12,500  TO  START 
More  if  you  are  especially  good.  Home 
Delivery  Manager  for  morning  daily. 
Little  Merchant  delivery.  Heavy  promo¬ 
tion.  Unlimited  advancement  op|w>rtu- 
nity.  Send  complete  resume  in  confi¬ 
dence.  Box  2029,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  large 
weekly  group.  Seek  seif-stArter.  pos¬ 
sible  ^2  man  on  daily  ready  to  move 
up.  or  4iri  man  on  small  daily.  Job  is 
challenging,  demanding  :  salary  will  re¬ 
ward  you  for  job  well  done.  Send 
resume  to  C.  H.  Grose.  Grose  Publica¬ 
tions.  Ballston  Spa,  N.Y.,  12020. 


Classified  Advertising 

CLASSIFIED  SALES 
There  has  to  be  an  eager  classified  ad 
salesman  who  likes  hard  sell.  The 
com|)etition  is  keen — the  growth  i>oten- 
tial  tremendous.  The  man  we  want 
must  V>e  able  to  prepare  and  sell  lay¬ 
outs  for  auto,  real  estate,  help  want^ 
and  furniture.  We  are  a  6-day  daily 
that’s  growing  and  pushing  toward 
continue^l  expansion.  We  offer  $500 
salary  plus  commission,  which  is  lim- 
ite<l  only  by  you.  and  mileage.  If  you 
w’ant  to  tie  your  future  to  ours,  please 
write  giving  complete  resume  to  Don 
Wilkinson.  CAM,  Anaheim  Bulletin. 
P.O.  Box  351,  Anaheim.  Calif.,  92805. 

YOUR  CUT  OF  ”T”? 

Growing  medium-size  daily  and  Sunday 
In  Zone  2  needs  experienced  salesman. 
Must  l>e  strong  on  automotive  and  real 
estate:  sales,  copy  and  layouts.  Salary 
-f-  commission  liberal  fringe  bene¬ 
fits.  Forward  resume  including  experi¬ 
ence.  past  employment  and  references 
to  Box  2024.  Editor  &  Publisher.  All 
replies  held  in  the  strictest  of  confi¬ 
dence. 

CLASSIFIED  AD  MANAGER  for  suc¬ 
cessful  daily  in  N.Y.C.  Opportunity  to 
earn  $25,000  salary  and  over-ride.  Job 
includes  training  and  suiiervision  of 
’phone  staff  and  outside  sales.  Box 
2022.  Editor  &  Publisher. 


Display  Adrertising 

ADVERTISING  SALESMAN  for  quali¬ 
ty  daily  newspaper.  70.000  class,  in 
Midwest.  Length  of  exiierience  or  size 
of  paiier  you  now  work  for  secondary 
in  importance  to  sales  ability,  ambi¬ 
tion.  enthusiasm  and  fiesire.  Ample 
opportunity  for  advancement.  Top 
salary  with  many  frinces.  Box  1948. 
Editor  &  Publisher. 

AD  LAYOUT  DESIGNER— Desire  and 
ability  to  create  imaginative  layouts; 
knowledite  of  type,  free  hand  lettering, 
photo  crop  and  touch-up  essential.  Paid 
vacation,  hospitalization.  Pension  plan 
available.  Chicago  suburban  multi¬ 
weekly.  Write:  Paul  Donars.  Suburban 
Life  Newspapers.  19  B.  31st  St..  La 
Grange  Park,  Illinois  60.">2.'>. 


Display  Advertising 


EXPERIENCED  small  daily  or  weekly 
ad  salesman.  Starting  salary  plus  good 
commission  on  audited  18,000  R.I. 
weekly.  Send  resume  to  Post  Pub.  Co.. 
205  Taunton  Avenue,  East  Providence, 
R.L.  02914.  All  replies  confidential. 

ADVERTISING  LAYOUT  MANAGER 
to  head  advertising  department  of 
progressive  furniture  chain.  Must  be 
creative,  ambitious,  good  in  copy  lay¬ 
out.  Excellent  opportunity.  (212)  273-  | 
3220. 

CALL  ON  TOP  RETAIL  ACCOUNTS 
without  having  to  travel  out  of  town. 

1  Awanl-winning  chain  of  11  suburban 
weeklies  nee<ls  energetic,  enterprising 
salesman  t«  sell  and  service  big 
accounts  in  the  Loop  and  satellite  op¬ 
erations  in  one  of  the  country's  richest 
suburban  markets. 

This  is  a  job  for  a  professional  in 
m.-ijor  newspa|)er,  magazine,  or  agency 
I  sales.  We  pay  the  top  salary  anil  com¬ 
mission  that  handling  these  large  ac-  i 
counts  deserves.  Elxcellent  growth  po-  , 
tential  because  we  intend  to  continue 
keeping  pace  with  our  rapidly-growing 
suliurhan  markets.  Glen  Schmid.  Dis-  ‘ 
I>lay  Advertising  Mgr.,  Hollister  News-  j 
papers.  1232  Central  Ave..  Wilmette.  i 
Illinois  60091. 

SALESMAN  with  at  least  two  years 
advertising  sales  exiierience  neeileil  by 
meilium-sizeil  midwest  daily.  Above-av¬ 
erage  opportunity  for  advancement  to 
the  alert  givgetter  who  lielieves  that  , 
hard  work  plus  application  of  ideas  is  [ 
'  the  quickest  way  to  advancement.  Write 
Box  2045,  Ekiitor  &  Publisher. 

.  DE;CE7!  Determineil.  enthusia.stic,  cap- 
i  able,  experienced  man  neeileil  to  lead  j 
j  the  advertising  staff  of  a  growing  12.-  I 
j  000  circulation  Chart  Are.a  5  d.aily.  If  I 
'  you  recognize  that  prolilems  are  dis-  , 
guiseil  opportunities  and  are  willing  to 
work  hani  to  achieve  your  goal,  we'd 
like  to  hear  from  you.  There's  an  ex¬ 
cellent  salary  and  an  exceptional  fu¬ 
ture  for  the  right  man.  Write  Box 
2035,  Ekiitor  &  Publisher. 

IMAGINATIVE  YOUNG  AD  MAN  to  , 
grow  with  zooming  suburban  weekly  , 
near  San  Francisco.  Commission  w  I 
I  guarantee:  few  fringes:  hard  work,  but  ! 
I  rich  accounts  and  partnership  interest 
I  piissible.  Box  2046,  Ekiitor  &  Publisher. 

'  ADVERTISING  MANAGER 

Understand  and  able  to  implement  fre- 
I  quency  concept.  Salary  $8,320,  bonuses  ' 
!  and  'x-nefits.  Zone  8  daily.  Hean  op-  , 
erati.m.  Box  2047,  Ekiitor  &  Publisher. 


WHETHER  YOU  HAVE  the  experi-  i 
ence  to  merit  a  salary  of  S166  as  a 
combination  deskman-reporter  or  you 
are  starting  out  as  a  reporter,  we  may 
have  a  place  for  you.  Would  you  like 
to  join  one  of  the  leaders  in  Indiana? 
Want  a  company  that  gives  you  ex¬ 
cellent  benefits  and  working  condi¬ 
tions  today  and  a  future  unlimited? 
We're  a  27,000  p.m.  that's  ming 
places.  Want  to  go  with  us?  All  re¬ 
plies  promptly  acknowledged.  Box  1818, 
Ekiitor  &  Publisher. 

I  STATE  HOUSE  REPORTER 
GENERAL  ASSIGNMENT  REPORTER 
State  capital  morning  daily  in  head- 
to-head  competition — Chart  Area  2 — 
needs  two  diggers  looking  for  freedom, 
challenge  and  encouragement  to  write 
sharp,  penetrating  prose.  State  House 
job  starts  at  $9,000;  general  re¬ 
porter,  $8,000.  Send  resume,  refer¬ 
ences,  clips.  Box  1854,  Eiditor  &  Pub¬ 
lisher. 

IMMEDIATE  OPENINGS  for  retrorters. 
copy  readers;  at  least  four  years’  ex¬ 
perience  required :  Zone  2  afternoon 
and  morning  newspapers.  Good  salary, 
liberal  fringe  benefits  and  chance  for 
advancement.  Box  1655,  Ekiitor  &  Pub¬ 
lisher. 

REPORTER  for  weekly  at  seashore 
area.  General  assignment;  steady.  Send 
resume  to  The  Leader,  Wildwood,  N.J. 
08260. 


ROOM  TO  GROW  with  Rocky  Moun¬ 
tain  daily  in  editorially-oriented  group. 
Need  reporter  with  some  experience: 
deskman  or  ambitious  reporter  who 
wants  desk  work.  Clean  air  only  one 
of  fringe  intangibles;  other  fringes 
among  best.  Box  1955,  Ekiitor  &  Pub¬ 
lisher. 

SCIENCE  WRITER — Seek  young  man 
or  woman  with  writing  background  and 
interest  in  science.  Degree  in  Jour¬ 
nalism  or  English  preferred.  No  sci¬ 
ence  writing  experience  necessary.  Out¬ 
standing  research  and  medical  institu¬ 
tion.  Write;  Dir.  of  Communications, 
Roswell  Park  Memorial  Inst,,  666  Elm 
St.,  Buffalo,  N.  Y.  14203. 


Excellent  opportunity  for  exiwrienced 
man  seeking  advancement  into  editing, 
headwriting,  layout,  etc.,  for  high  class 
operation,  25,000  circulation.  Minimum 
starting  salary  $145,  more  to  come. 
Extensive  fringe  benefits,  room  to 
move  up.  Box  1945,  EJditor  &  Pub¬ 
lisher. 

GROWING  CALIFORNIA  DAILY 
wants  capable,  experienced  managing 
editor  for  16-man  local  news  staff. 
Box  1954,  Editor  &  Publisher. 


WANTED! 

(Alive  Only) 

Wide-awake  night  reporter  for  prize- 
winning  60,000  New  York  metropolitan 
area  daily.  Monday-Friday  work  week. 
37  hours.  Pay  up  to  $161  for  full 
experience.  Send  letter  and  resume  to 
Joseph  S.  Jennings,  Executive  Ekiitor, 
The  Daily  Journal,  Elizabeth,  N.  J. 
07207. 

WE  RE  SEIEKING  A  COPY  EDITOR 
fur  a  rapidly-growing  daily  in  midwest. 
Job  includes  reading,  Siting  copy: 
layout,  writing  heads.  J-Jegree  sr 
equivalent.  Reporting  exiierience  help¬ 
ful;  desk  experience  necessary.  Age  2J 
to  35.  Salary  depends  on  qualifications. 
Up  to  $182  i>er  week.  Send  letter  stat¬ 
ing  experience,  salary  requirement  to 
Box  1958,  Ekiitor  &  Publisher. 

SPORTS  EDITOR  for  30.000  daily  in 
most  pleasant  community.  Progressive 
paper  needs  dynamic  man  to  head 
established  Sports  Department.  Lots  of 
latitude  for  enterprising,  imaginative 
editor  with  ability  to  lead  and  train. 
Literal  benefits.  Send  resume,  clips  and 
salary  requirements  to  Personnel  Di¬ 
rector.  Star-News,  Wilmington,  N.  C. 
28401. 

EDITOR/JOURNALIST  for  expanding 
Public  Relations  Department  of  grow¬ 
ing  aerospace  company.  Write  stories. 
Take  pictures  for  various  company  iMib- 
lications.  Some  travel.  Knowledge  of 
aviation  helpful  but  not  a  necessity. 
Write  J.  R.  Snyder,  Public  Relationi 
D^artment.  Fairchild  Hiller  Corpora¬ 
tion,  Aircraft  Division.  Hagerstown, 
Maryland  21740. 

liiHipil 

YOUNG  MALE  REPORTER 
WHO  DIGS  POP  MUSIC 

Prefer  J- School  grad  with 
som'’  daily  general  assign¬ 
ments  experience;  swingin' 
PR  department  of  disk  firm 
needs  you. 

Please  send  experience  res¬ 
ume  plus  salary  requirements. 
Write  to  Box  1931,  Editor  * 
Publisher. 

An  Equal  Opportunity  Employer 


EDITOR  8C  PUBLISHER  for  December  2.  1967 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


SPORTS  WRITER  reporter  to  cover  city  beat,  write 

North  Centrai  Ohio's  foremost  news-  'fmwa  exi^rience  helpfui 

n  ^ut  WB  Will  teacH.  Livo  Oil  sceHic 

iSn  ?  man  taff  Oregon  coast.  15,000  circ.  newspaper 

writer  to  join  4-man  steff.  opening  now.  Write:  News  Editor, 

penence  helpful,  but  not  necessary.  „  q  d  Coos  Bav  Oreir  97420 

Excellent  spot  to  learn  and  advance.  «  qox  lx>o8  nay,  ureg. 

SanXl.l^'^.hfn  DESK  JOB-Area  editor  plus  some 

^ws  Journal.  Mansfieid.  Ohio  44901.  variety.  Opportunity 

Of TQf TO ij  A  vj  t> IT D'l'i? D  work  with  top-notch  people  on  p.m. 

A  1.  ;«  and  Sunday  operation.  Need  alert  man 

A  challenging  job  with  a  luture  in  woman  with  know-how.  Write 

the  he^t  of  New  York  Stete «  lively.  Harry  Mauck.  Jr.,  The  Nonpareil. 


growing  CapiUI  District.  This  is  NOT  Council  Bluffs,’  Iowa  51501. 

a  bureau  job,  but  involves  responsi* _ .... _  _ _ 

bility  for  covering  one  of  the  lar^  REPORTER 

expanding  suburban  areas  that  adjoin  to  deveiop  in  ali  phases  of  re- 

the  Empire  States  capitai  city.  An  porting?  If  you're  just  beginning  or 
ideai  opportunity  for  a  reporter  now  ^ave  a  year  or  two  of  experience, 
on  a  smaller  pai^r  who  would  like  to  y„t,.„  fipj  that  opportunity,  along  with  1 
move^  up  to  a  larger  Pap^r  in  New  commensurate  financial  reward  and  1 
Yorks  political  hub.  Send  complete  season^  guidance,  at  the  Norwalk,  i 
resume  to  Robert  G.  Fichenberg,  Ohio,  Reflector.  Modern,  offset  plant,  i 

«utive  Mitor’,  The  Knickerbocker  pleasant  community.  Write  or  call  Jack  i 
News.  24  Sheridan  Ave..  Albany,  N.  Y.  Brown  (AC  419)  662-4241. 


ENTERTAINMENT  EDITOR  for  new 


SPORTSWRITER  on  a  6-man  staff  of 
a  capital  city  newspaiier  in  the  Mid- 


national  magazine,  ht^dquartered  in  „.^t  Prefer  man  with  desk  and  re- 
N.Y.C.  direct^  towards  college  age  ,^rting  experience.  Should  have  strong 
audience.  Must  have  strong  knowMge  Interest  in  local  sports.  Send  complete 
of  rock  music  and  pop  scene— ability  resume.  Box  1989,  Eklitor  &  Publisher. 

to  seiirch  out  new  writers — highest _ _  _ _ _ _ 

journalistic  standards  and  ability  to  ,,, 

edit  copy.  Box  1970,  Editor  &  Pub-  COPY  DEbK 

Usher.  Real  opportunity  for  experience*!  news- 

* - pa]>er  copyreader  on  stimulating  MES 

COPY  EDITOR — Do  you  have  the  back-  newspaiier.  Excellent  salary  and  fringe 
ground  and  ambition  to  accept  the  benefits.  Your  chance  to  become  part 
challenge  and  responsibility  to  work  of  a  dynamic  economy  in  one  of  the 
with  a  fast-moving,  wide-a-wake  desk?  ;  nation's  fastest-growing  metropolitan 
We  offer  you  opportunity,  excellent  |  areas.  Wonderful  facilities  for  e<luca- 
fringe  benefits,  and  salary  based  on  tion.  recreation,  culture  and  just  plain 
your  experience.  Afternoon  daily  in  |  good  healthful  living.  Apply  to: 

Zone  2.  Send  resume  in  confidence  to  PorannnAl  nit-M*t/Yr 

Box  1977.  Editor  &  Publisher.  I  piSPATCH  AND  PIONEER  PRESS 

iirixixTivTc  !•  •  j  I  K.  4th  St..  St.  Puul,  Minn.  55101 

PRIZE-WINNING  medium-sized  Penn- _ _ 

sylvanin  p.m.  daily  seeks  journeyman  i  .  o 

reporfer-rewrite  man.  We  have  high  REI ORTER.  1  to  3  years  ex|>erience. 
standards,  above-average  i«y  for  a  Chance  to  advance  in  young,  (trowing 
37>/j-hour  week  and  a  professional  Ohio  organization.  Box  2010.  Editor  & 
climate.  Send  resume  to  Box  1988,  ,  *  ubiisher. 

Editor  &  Publisher. 


PICTURE 

EDITOR 

Prestige  national  magazine,  multimillion  readers, 
seeks  talented  young  person  to  work  with  editors 
in  supervising  photographic  coverage  and  handling 
pictures  for  publication.  Must  have  strong  story 
sense,  focus  on  human  interest,  and  the  taste  and 
sure  judgment  to  pick  the  one  picture  among  the 
many.  A  college  education  with  several  years  of 
magazine  or  newspaper  picture  experience  neces¬ 
sary.  Practical  photographic  knowledge  helpful. 
Must  be  free  for  occasional  travel.  Long  established 
organization  offers  attractive  salary,  frequent  re¬ 
views,  generous  benefits,  and  opportunity  for  ad¬ 
vancement.  Eastern  seaboard.  In  confidential  letter, 
please  tell  us  about  yourself  including  education, 
oge  and  present  salary. 

BOX  2050,  EDITOR  &  PUBLISHER 


benefits.  Send  resum4  to  Box  1999, 
Editor  &  Publisher. 


REPORTER— General  assignment  for'  -ii.axi  niinrAiio 

Astern  Pa.  afternoon  daily,  circula-  '  3-MAN  DUKtAU.'  ' 

tion  50.000.  Good  salary,  full  fringe  i  ,  .  ■ 

benefits.  .Send  resum4  to  Box  1999.  |  You  will  earn  a  good  salary  and  enjoy 
Editor  &  Publisher.  considerable  indeiiendence.  But  you 

_ _ _ must  l>e  an  unusually  able  reporter  with 

THRFII'  RppriRTtrnq  executive  ability.  Chart  Area  1.  Box 

THREE  REPORTERS  2051,  E<litor  &  Publisher. 

If  you  re  good,  or  potentially  good.  _  .  _ _ _ 

this  major  eastern  p.m,  would  be  goo*l  ^»,r^7  cvnTni/An  #  j-  i  i 

for  you.  You  will  like  the  pay  and  CITY  EDITOR  for  expanding  weekly 
benefits.  Box  1982.  Editor  &  Publisher.  •'■•‘"'P-  Looking  for  a  young  man  on  the 

_ _ way  up.  or  experienced  old  pro.  Contact  | 

OAA.T  T^n  A r.A«»^  AT>»^A  R*  K-  Smith.  Tllton  Publications,  Ro-  i 

SAN  FRANCISCO  BAY  AREA  39.000  chelle,  Illinois  61068.  (AC  815)  562- 
p.m.  has  reporter  and  copy  desk  open-  4171.  1 

ings  now  for  newsmen  willing  and  able _ ^ _ _ _ _ _ _ _ _ 

to  apply  their  talent  to  a  fast-paced  riii-c-x-  x.  ax-  .  x  n  j  •  1  ' 

suburban  news  scene.  Top  pay  and  DESK  MAN  to  handle  wire  and  spMial  , 
fringes.  Send  resume  to  Box  2008,  .P«Ke®  «'}  * afternoon  daily 
Editor  &  Publisher,  Jfrowing  45.000  population  city  of 

_ _ ! _ competitive  news  area.  Send  resume  to 

REPORTER  -  Medium-size  morning 

daily  in  Zone  4.  General  assignment  M'<'‘»Kan  City.  Ind,,  46360. _ 


SPORTS  WRITE'R 

Award-winning  suburban  newspaper 
chain,  well  established  in  one  of  na¬ 
tion's  fastest-growing  and  most  desir¬ 
able  suburban  areas,  has  opening  for 
exiierienced  young  man  to  assume  re¬ 
sponsibility  for  prep  sports  beat  cover¬ 
age  and  general  sports  assignments. 
Opportunities  for  professional  growth. 
Iiersonal  satisfaction  and  ailvancement 
with  5-man  sports  staff  producing  sec¬ 
tions  judge<l  best  in  state:  17  ABC 
tri-weekly  newspaiiers  nationally  recog¬ 
nized  for  e<litorial  innovation,  leader¬ 
ship.  Attractive  employee  benefits  in¬ 
clude  profit-sharing.  Starting  salary 
based  on  education  an<l  experience,  with 
merit  raises.  Send  resume  and  sample 
clips  to  Robert  D.  Frisk.  Sports  Editor, 
Paddock  Publications.  Inc.,  Arlington 
Heights,  Illinois  60006. 


REPORTER  -Southern  New  England 
paper  is  looking  for  rejiorter  with  1  to 
2  years  exjierience  to  cover  suburban 
area.  Good  salary  and  benefits.  Send 
resume  including  background  and  sal¬ 
ary  desired  to  Box  2034.  Editor  & 
Publisher. 


work.  Two  years'  experience  preferred: 
less  if  skill  demonstrated.  40  hours. 


GOOD,  SOLID  NEWS  WRITER 


WE'VE  GOT  A  TIGER  by  the  tail. 
City  growing  by  leaps  and  bounds.  We 
ne^  an  editor  and  seasoned  general 
news  man.  Salaries  to  $8,500  and  up, 
depending  on  how’  much  you  want  to 
work.  Chart  Area  2.  Send  your  resume, 
etc.,  to  Box  2038,  Editor  &  Publisher.  I 


SPORTS  REPORTB7R  to  replace 
drafteil  member  of  4-man  staff:  40- 
huurs,  5-<lay  week:  heavy  emphasis  on 
I  local  coverage.  Goed  pay  and  fringes. 
Bert  Lindenfeld.  Managing  Editor,  'The 
News-Palladium,  Benton  Harbor,  Mich., 
49022.  (AC  616)  Walnut  5-0022. 

I  DESK  MEN 

I  Two  challenging  positions  are  available 
for  exiierienced  desk  men  on  a  105,000 
I  daily  in  Area  1.  Good  salary  and  bene- 
fits.  Reply  to  Box  2042,  Editor  &  Pub¬ 
lisher. 

!  MIDWEST  DAILY  in  town  of  9,000 
I  has  news  desk  opening  for  man  with 
I  wire,  heads  and  layout  exjierience  cap- 
I  able  of  directing  news  staff ;  also  re¬ 
porter-photographer  with  sports  experi- 
.  ence.  Owners  have  other  papers;  op- 
:  ixirtunity  for  advancement.  'The  Daily 
American,  West  Frankfort,  Illinois 
62896. 

RELIGIOUS  WRITER/ EDITOR 
Resiionsible  position  open  on  multiple 
I  publications  staff  in  south  central  U.S. 

;  Excellent  salary  and  benefits.  Write 
^  Box  2014,  Editor  &  Publisher. 

SUNNY  SOUTHWEST 

REPORTERS,  SPORTS  WRITERS 
Ambitious,  creative  applicants  wanted 
for  future  openings.  Prize-winning, 
growing  suburban  daily  in  lively  city. 
Send  resume,  clips.  Box  2040,  Editor  & 
Publisher. 


Fringe  benefits,  ^nd  full  resume.  Box  CHANCRE  TO  STEP  UP  for  a  young 
1984,  Editor  &  Publisher. 

- - -  newspaper  exiierience  (small-town  back- 

RFPriRTirR  nFcirvrsxr  _ ground  would  bo  fine)  who  would  like 

KEPORTER-DESKn^N  (or  woman)  ^  news  writing  spot  with  a  large 

for  morning  daily.  Competence  counts.  Ohio  company.  This  is  a  press  relations 
wages,  benefits,  congenial  assiv  covering  a  wide  area  of  Ohio,  re- 

^  E?/.,  quiring  ability  to  deal  with  newspaper 

Record,  people  at  their  own  level,  and  accurate 
Meriden.  Conn.  06450.  writing.  Knowledge  of  photography,  ad¬ 

vertising.  radio  and  television  would  be 
SPORTS  WRITER  for  metropolitan  helpful.  Resident  of  Ohio  or  neighbor- 
daily.  Zone  2.  Some  makeup  ability,  ing  state  preferred.  Send  facts  about 
general  sports  editing.  Good  oppor-  yourself,  including  educational  back- 
tunity  for  young  man  with  ambition,  ground  and  experience,  present  salary 
Excellent  fringe  benefits.  Send  resume  and  references,  to  Box  2018,  Editor  & 
to  Box  2012,  Editor  &  Publisher.  Publisher. 


SUBURBAN  DAILY,  45-minute8  from 
Broadway,  wants  two  reporters,  be¬ 
ginners  to  three  years’  experience,  to 
provide  comprehensive  coverage  of  local 
news.  Must  assume  broad  responsi¬ 
bilities.  Box  2000,  Editor  &  Publisher. 

REPORTER  for  general  assignment 
for  15,000  daily  in  Central  Pa.  Seek 
young  man  with  minimum  experience 
who  has  a  potential  to  grow  into  jobs 
of  more  resiionsibility.  All  fringe  bene- 
paid  plus  good  recreation  area. 
Reply  in  confidence.  Send  resumi  in¬ 
cluding  experience  data  and  salary 
requirements.  Richard  S.  Ruble,  Man¬ 
ning  Ekiitor,  The  Sentinel,  Lewistown. 
Pa.  17044. 


SPORTS  REPORTER 
for  PM  daily  (49,000).  Excellent  op¬ 
portunity  for  young,  alert  writer  to 
join  progressive  sports  staff.  Excellent 
working  conditions,  salary  and  em¬ 
ployee  benefits.  Write  Personnel  De- 
1  partment.  Times-World  Corp.,  Roanoke, 
Va..  24010. 


COPY  DESK — 5  nights,  5  p.m.  to  1 :30 
ii.m.  Lively  desk  on  a  lively  paper. 
Authority  will  depend  on  how  much 
you  can  handle.  Contact  Edw.  B.  Casey, 
Editor.  The  Daily  Advance,  Dover, 
N.J..  07801.  (AC  201)  366-.3O00. 


Unusual  Opportunity 

for  a 

Recent  Journalism  Graduate 

One  of  the  top  500  Equal  Opportun¬ 
ity  Employers  is  interested  in  a  recent 
graduate  of  journalism  desirous  of 
entering 

Industrial  Communications  Management  as 

PUBLICATIONS  EDITOR 

located  in  upstate  New  York. 

Send  complete  resume  which  will  be 
treated  in  strict  confidence  to: 

BOX  1979,  Editor  &  Publisher 


editor  Si  PUBLISHER  for  December  2,  1967 


HEIJ*  WANTED 


Free  Lance 


HELP  WANTED 


Pressmen-Stereotypers 


HELP  WANTED 


Production 


HELP  WANTED 


Public  Relations 


WKITEKS.  ARTISTS,  for  assitrnments  YOUNG  PRESSMAN  wanted  with  2 
for  commercial  publications.  E<litor.  or  3  years  experience  or  more.  Eastern 
H(»x  .^30,  No.  HollywtsKl.  Calif.,  1*1603.  ;  Ind.  Pub.  Co.,  Knitrhtstown.  Indiana 

46143. 

I.itliofiraphers  p~7  ^ 

FOREMAN  for  offset  newspai)€r  plant 

located  near  San  Francisco.  California  WER  PRESS  SUPERINTENDENT  for 
.  .  .  one  who  is  e.xiiei'l  at  protlucinit  itll-<lay  daily  newspaper  in  isolated  Mid- 
first-class  half  tones,  full-paffe  neija-  .\tlantic.  Need  exi>erienced.  mature 

tives,  first-class  plates  delivered  to  the  leailer  in  late  3(l's  or  4o’s  with  full 

press,  able  to  jret  the  l>est  from  his  !  back>rroun<l  in  letterpress  ot)eration  but 
men.  Salary  oi>en.  All  replies  confi-  '  who  has  capabilities  t)f  learning?  new 
(lential.  Situation  for  immtHliate  fiUin>r.  .  processes.  Must  l>e  able  to  handle  labor 

Box  2d0o,  E<litor  &  Publisher.  ni  .tter.s  with  ^o(k1  judjrment  and  re- 


Operaittrs-Maebinists 

HEAD  .MACHINI.'IT  for  Metropolitan 
morninvr  and  evenint;  newspaiier.  Must 
l>e  forceful  sui>ervisor  of  10  machinists 
maintaining  22  machines  includinj; 
Comets  anil  Monarchs ;  must  lie  famil¬ 
iar  with  i>erforators,  TTS  equipment 
and  Linofilm  (or  eiiuivalent) .  Salary 
commensurate  with  ability.  Excellent 
frinjre  lienefits.  Write,  wire  or  call  col¬ 
lect  :  A1  Miller.  Com|M>sinp  Ri»om  Supt., 
Uniiin-Tribune,  t*lt*  Seconil  Ave.,  San 
DieRo.  Calif..  ‘.*2101.  Ph :  AC  712  234- 
7111. 


HEAD  MACHINIST— Only  man  cap¬ 
able  of  takint;  care  of  14-machine  shop 
with  iierfor.ator  and  TTS  experience 
neeil  apiily.  Excellent  salary  for  rifrht 
man.  Electronic  background  helpful. 
Contact  Jack  Kenner.  Lima  News, 
Lima,  Ohio  46802.  Ph:  (AC  419)  22V 
1010. 

NEEDED  IMMEDIATELY  -  Combina¬ 
tion  man  for  prize-winning  offset  daily. 
Machine  and  floor  work.  Scale:  $5.40 
per  hour.  Contact:  Mechanical  Supt.. 
Daily  News-Miner,  Fairbanks,  Alaska 
99701. 


COMBINATION  Linotype  operator  and 
floorman  for  job  shop.  Model  32  ma¬ 
chine:  37',4  hour  week:  vacation,  sick 
leave,  insurance.  The  Prairie  Ptg.  Co., 
Galesburg.  Illinois  61401.  Ph:  (AC 
309)  342-0019. 

MACHINIST— $4.63  |>er  hour  and 
every  fringe  benefit  on  second  shift  in 
typesetting  plant — 15  intertypss.  Union 
or  eligible.  Neeil  exi>erienced  man  with 
the  ambition  to  be  head  machinist  in 
Ohio's  iargest  typesetting  plant.  Write: 
Box  1049,  Dayton,  Ohio  45401. 

HEAD  MACHINIST  for  Midwest  daily 
newspaper:  10-machine  plant  TTS 

equipped.  The  man  we  want  should 
have  knowhow  to  maintain  present 
equipment  and  for  future  development : 
also  fair  degree  of  experience  in  elec¬ 
tronic  and  electrical  circuits  is  required. 
Elxccllent  salary  and  fringe  benefits. 
Send  resume  of  experience  first  letter. 
Write  Box  1690,  Editor  &  Publisher. 

MACHINIST,  mid-Atlantic  16-Linotype 
daily.  TTS  experience.  Liberal  benefits 
including  retirement.  $170-a-week. 
Write  fully.  Box  1422,  Editor  &  Pub- 


Photography 

PHOTOGRAPHER  WANTED 

Capable  photographer  has  opportunity 
to  share  in  tradition  of  midwestern 
daily  to  win  prizes  in  many  fields.  : 
We’re  looking  for  technical  know-how. 
news  sense  and  enthusiasm.  (lood  pay.  I 
desirable  surroundings,  fine  town,  ex-  | 
cellent  equipment.  Write  details:  ex¬ 
perience.  education,  references  to  Box  I 
1972.  EMitor  &  iKiblisher.  I 


WEB  rUESS  ^SUPERINTENDENT  for 
!tll-<lay  daily  newspaper  in  isolate<i  Mid- 
.\tlantic.  Need  exi>erienced,  mature 
leader  in  late  'lbs  or  4o*s  with  full 
;  backgroun<l  in  letterpress  ofyeration  but 
'  who  has  capabilities  t)f  learning  new 
.  pribcesses.  Must  l>e  able  to  handle  labor 
m  itters  with  gocKl  judgment  and  re¬ 
sponsibility.  G<hk1  pay  and  fringes. 
Write  Box  202“j.  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  DAILY 
and  weekly  newspaper  and  sh()pi>er 
nee«Is  comi>etent  TTS  straight  matter 
o|)erators,  a<l-mixer  operators  anti  floor 
’  men  good  at  setting  market  ads.  Steady 
I  situations  open.  $144.50  days:  $149.50 
nights.  Contact  Wm.  Greding.  Citizen- 
News,  154.5  N.  Wilcox  Ave.,  Hollywotxl, 
Calif..  9(i02v«J. 

TOP-NOTCH  AD  COMPOSITORS 
AND  MAKE-UP  MEN 
Only  competent  men  need  apply.  Call 
Jack  Kenner.  Lima  News.  Lima.  Ohio. 

Ph:  (AC  419)  223-1010. 

FOREMAN  for  a  6-Unit  Urbanite  off¬ 
set  press.  Must  have  complete  knowl- 
etlge  of  maintenance:  must  have  ability 
to  direct  men  in  the  Union  shop  and  i 
capable  of  getting  first-class  printed 
products.  Located  not  too  far  away  i 
from  San  Francisco,  California.  All 
letters  will  be  answered  and  kept  in 
strict  confidence.  Salary  oi>en.  Box 
1980,  Editor  &  Publisher. 

PHOTO  TYPESETTING 
COMPOSING  ROOM  FOREMAN 
Computerized :  experienced  in  mark-up 
and  able  to  supervise  paste-up  de?mrt- 
ment.  Ideal  opportunity  for  imagina-  i 
tive,  knowledgeable  individual.  Zone  1. 
Box  1975,  Ekiitor  &  Publisher. 

EXPERIENCED  FOREJMAN  for  me¬ 
dium-size  daily  located  in  Zone  3. 
Union  shop.  Must  be  knowledgeable  in 
all  phases  of  composing  room  work  and 
must  have  demonstrated  the  leadership 
and  organizational  abilities  necessary 
to  achieve  efficiency  and  good  produc¬ 
tion.  Excellent  salary  and  fringes  plus 
an  outstanding  opportunity  for  ad¬ 
vancement  writh  one  of  the  industry’s 
top  organizations.  Send  complete  resu¬ 
me  to  Box  1848,  Ekiitor  A  Publisher.  ' 
Replies  confidential. 


NEWSPAPER 

PRODUCTION 

TRAINEE 

Le.'iding  publishing  rompany  has  ex¬ 
cellent  career  opportunity  for  recent 
college  grad  who  has  general  ex¬ 
posure  in  printing  i>roduction.  In 
l*i-epar.ition  for  ir.Hnaeeiiient  re- 
si>onsibiIity.  the  individual  selecte<l 
will  re<-eive  training  in  hot  metal. 
l»hoto  and  comiKistion.  letterpress, 
and  web  offset  a.s  well  as  admin¬ 
istration,  |>ersonnel  and  labor  rela¬ 
tions. 

If  you  meet  these  qualifications — are 
interested  in  management  and  will¬ 
ing  to  relocate  -please  send  com¬ 
plete  resume  including  salary  re¬ 
quirements,  in  confidence,  to  Box 
2i»54,  Eklitor  &  Publisher. 

.\n  Ekiual  Opix)rtunity  Employer  M/E’ 


I  PUBLIC  RELATIONS 

OPPORTUNITY 

i  The  creative  public  relations  man  who 
i  writes  and  thinks  clearly  can  test  him¬ 
self  and  his  idetis  in  this  new*  ikosition. 
Broad  range  of  activities  inclu<le  news 
I  ami  feature  stories,  press  relations. 

shareowner  rei>orts,  company  brochures 
j  and  siieeches.  Exceptional  opportunity 
!  t'l  expand  responsibilities  and  profes- 
i  sional  satisfaction  with  large,  south- 
;  eastern -base»i  insurance  company  that 
likes  to  «lo  things  differently.  Salary  in 
j  the  $10, 0**0  range.  Send  comi>lete  re¬ 
sume  to  Box  2015.  Editor  &  Publisher. 


WRITER  EDITOR 

Challenging  ground  Hoor  up|K>rtunity 
I  in  develojiment  of  e.xciting  new  uni- 
I  versity  medical  center.  Degree  in  J(*ur- 
!  nalism  or  related  field  plus  exi*erience 

in  mass  me<lia  or  public  relations  de- 
j  sireil.  Writing  news  releases  :ind 
!  btwhures,  editing  internal  news  letter 
I  and  assisting  in  other  PR  activities. 

.Send  resume  to 

The  Milton  S.  Hershey  Metlical  Center 
I  The  Pennsylvania  State  University 
Hershey.  Pa..  17033 
I  An  E<iual  Oi»tH>rtunity  Emi»Ioyer  M  'P 


MECHANICAL  SUPERINTENDENT— 
Desirable  position  available  to  a  good 
working  supervisor,  with  practical 
knowledge  of  all  departments  including 
new  typesetting  and  press  work  meth¬ 
ods  and  equipment.  We  need  an  ITU 
man,  capable  of  promoting  efficiency 
and  dependability,  who  can  supervise 
and  coordinate  composing  room,  stereo¬ 
type  and  press  room  of  modern,  grow¬ 
ing  midwest  daily.  Excellent  pay  and 
working  conditions,  pleasant,  modem 
city.  Write  full  det.ails  of  experience, 
background,  references  to  Box  1912, 
Editor  &  Publisher. 

MAN  WANTED:  Satisfied  with  pres¬ 
ent  job  but  would  like  to  step  into 
foreman’s  position  on  growing  offset 
weekly.  Chart  Area  2.  Must  have  abil¬ 
ity  to  supervise  cold-tyi)e  ad  composi¬ 
tion  department,  mark-up  and  compose 
ads;  some  job  printing.  Send  resume 
to  Box  1937,  Editor  &  Publisher. 

NEED  FLOOR  MAN  for  weekly.  Job 
work  and  general.  Publisher,  Box  29, 
New  Albany,  Miss.  38662. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address- 


-Zip  Codc- 


Classification. 


Pressmen-Stereotypers 


OFFSET  PRESSMAN  capable  of  op¬ 
erating  and  simple  maintenance  on 
Harris  17V4  x  22%:  considerable  4- 
color  process  work.  Knowledge  of 
smaller  offset  presses  and  letterpresses 
preferred.  Top  wages.  Transportation 
furnished  from  Seattle,  contingent  up¬ 
on  one  year’s  employment.  Write:  Com¬ 
mercial  Ptg.  0>.,  Att’n:  Jim  Ballard, 
P.O.  Box  710,  Fairbanks,  Alaska  99701. 


Public  Relations 


PUBLIC  RELA’nONS  GUY  or  gal 
with  ideas  and  drive  to  generate  pub¬ 
licity,  promotions,  etc.,  for  unique 
cruise  ship  line.  Writer-photographer 
with  agency  and/or  newspaper  expe¬ 
rience.  Permanent,  fascinating  position 
with  good  future.  Must  be  free  to 
travel.  Send  resume  and  salary  require¬ 
ments  to  Windjammer  Cruises.  P.O. 
Box  120,  Miami  Beach,  IHa.  33139. 


□  Assign  a  box  number  and  mail  my  replies  daily  1 
To  Run:  Times  Till  Forbidden  S 

Mail  to:  | 
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personnel  Aveilsbie 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Administrative 


member  of  daily  GROUP’S  top 

management  seeks  offer  that  will  com¬ 
pel  leaving.  Strong  background  in  ad¬ 
vertising.  news,  circulation,  personnel 
and  over-all  management.  Excellent 
references.  Please  give  as  many  details 
as  possible.  Write  Box  1897,  Editor  & 
Publisher, 


PROVEN  MANAGER,  45,  seeking  as¬ 
sociation  with  small  or  medium-size 
daily,  with  immediate  or  eventual  own¬ 
ership  interest.  Small-town  background 
—small  and  large  daily  management 
experience:  college.  Box  2006,  Bklitor 
&  Publisher. 

experienced  management  man. 

presently  nn  employed  publisher,  seeks 
a  new  connection  where  he  can  add 
value  to  the  owner's  proiierty.  Broad 
experience  in  newspaper  management. 
Receptive  and  fle.\ible  to  any  proiwsal. 
Confidential  exchange  of  views  wel¬ 
comed.  Box  2019,  Editor  &  Publisher. 


SEEKS  BUSINESS  OR  GENERAL 
management  resiK>nsibilities  in  univer¬ 
sity  community.  Over  17  years'  in-depth 
experience  small  to  metlium  dailies  and 
a  group  of  weeklies.  Proven  record: 
college:  marrietl :  44.  Available  now!  | 
Bill  Heller.  4597  Larwin  Ave.,  Cypress, 
Calif.,  90630. 

Circulation 


MY  PUBLISHER  SAYS:  "We  have 
enough  circulation  now  and  I  am  too 
young  to  become  complacent.”  Ten 
years'  experience  in  all  phases :  last 
5  years  as  manager :  presently  on 
medium-size  daily.  Will  consider  as¬ 
sistant’s  or  supervisor’s  position.  Box 
1956,  Editor  &  Publisher. 


CM  desires  change:  17  years’  expe¬ 
rience,  8  as  CM  on  small  dailies. 
Prefer  Zone  2  or  5.  References.  Box 
2009,  Editor  &  Publisher. 


Editorial  I 

FOOD  EDITOR  of  leading  New  Eng-  ' 
land  newspaper  for  past  14  years  de¬ 
sires  same  type  of  ix)sition  with  pub¬ 
lication  or  as  food  publicist  with  ad 
agency  or  commercial  Arms.  Extensivo 
Journalism  and  foods  background 
(graduate  dietition).  Prefer  Boston 
area  or  Zone  1  :  will  also  consider 
free-lancing.  Box  1920,  Editor  &  Pub¬ 
lisher, 

EDITOR/ WHITER,  3:5  years*  experi-  ! 
ence,  newspaper  and  magazine  produc¬ 
tion.  Try  me.  Zones  1  or  2.  Box  1904,  i 
Editor  &  Publisher. 

CREATIVE  WRITER— B.A.,  24.  two  j 
years’  newspaper  exiierience— seeks 
chance  to  write  for  magazine.  Con-  | 
vincing  samples.  Box  1931,  Editor  &  ; 
Publisher. 

MAGAZINE  EDITOR-WRITER.  38.  ' 
degree:  13  years’  e.xperience.  Family. 
$10,000  and  up.  Mountains,  ocean  area 
preferred.  Box  2003,  Editor  &  Pub¬ 
lisher.  I 


SOMETHING  SPECIAL  SOUGHT  ! 
Assistant  news  editor,  36,  major  West  i 
Coast  daily,  seeks  more  rewarding  post 
in  coastal,  mountain  city  or  abroad. 
With  paper  11  years,  relief  news 
editor  4  years.  Extensive  wire,  layout  | 
exi)erience.  Degree.  Box  1987,  Editor 
&  Publisher. 


CAPABLE  REPORTER  seeks  news, 
feature  beat.  Good  references.  Any 
area.  Box  1996,  Editor  &  Publisher. 


OBJECTIVE:  I 

Top  news  management  and/or  editorial  i 
writing  position:  commensurate  salary.  I 
NEWS  BACKGROtTND:  i 

Editor,  Reporter  with  metro  dailies:  i 
foreign  affairs  specialist,  including  fel¬ 
lowship  and  overseas ;  political  PR  and 
government  work  undertaken  to  add  | 
in-depth  background  for  news/ writing : 
age  38.  Box  2010,  Editor  &  Publisher. 


WANT  TO  MAKE  A  CHANGE  to  a 
company  that  has  a  future:  now  C/M 
of  a  lOM  daily :  13  years’  experience. 
Age  36,  single — free  to  travel  or  re¬ 
locate  in  Zone  4:  would  like  traveling. 
Box  1993,  Editor  &  Publisher. 


UNATTACHED  CM,  25  years  of  ex¬ 
perience.  lYimish  A-1  references.  Write 
Dwight  Holden,  4220  Dean  Dr.,  Ven¬ 
tura,  Calif.  93003. 


YOUNG  CIRCULATOR  with  over  10 
years  experience  in  comiietitive  area. 
Excellent  background — top  references. 
Box  2026,  Editor  &  Publisher. 

Display  Advertising 

HARD  WORKING  AD  MANAGER, 
experienced  in  all  departments,  will 
relocate.  Available  ^ter  adequate 
notice.  Box  2007,  Elditor  &  Publisher. 


LOOKING  FOR  AN  AD  MANAGER 
who’s  not  afraid  of  work?  Consider 
this:  15  years’  newspaper  space  sales 
and  ad  preparation  :  large  weekly,  me¬ 
dium  daily,  large  metro  daily  and  Sun¬ 
day:  hot-cold  type  experience.  Age  37. 
college  degree,  family  man.  Salary 
open.  Box  2017,  Ekiitor  &  Publisher. 


Editorial 


FEATURE  SPECIALIST 
Writer-Photographer  experienced  in 
magazine,  newspaper,  and  corporate 
communications.  Top  free-lance  maga¬ 
zine  article  credits :  Vietnam  combat, 
aviation,  sports,  industrial  subjects. 
Mature  family  man,  40,  now  earning 
»13.000  at  executive  position  in  related 
field.  Available  Jan.  1,  1968 — contract 
or  staff  basis.  Currently  living  in  Los 
Angeles  area  but  willing  to  relocate. 
!''‘*'’*nces,  samples  on  request.  Box 
1923,  Editor  &  Publisher. 


TEXAS  ONLY  I  If  you  need  a  reporter 
*ith  real  good  ability,  drop  a  line, 
r^our  years’  experience  mostly  metro, 
out  Mme  rural.  Published  (more  than 
once)  nationally.  City  or  sports  side 
T^'*  name  it  and  I’ve  done  it,  even 
■  ^Ikvy  now  more  than  double 
where  I  started,  but  the  job’s  the 
«mg,  not  just  $.  Box  1894,  Editor  & 
niblisher. 


EDITOR  with  proven  record  for  turn¬ 
ing  a  national  loser  into  a  winner. 
Strong  administrator  —  experienced 
speaker.  Personal  experience  reporting 
highest  level  business,  science,  govern¬ 
ment.  Will  consider  challenging  edi¬ 
torial  or  top  public  relations.  Box  1995, 
Editor  &  Publisher. 


EDITOR.  38.  wants  challenging  posi¬ 
tion  in  California.  Knows  all  phases 
of  newsroom  of  small,  medium  news¬ 
papers.  Will  consider  anything.  Box 
2001,  Editor  &  Publisher. 


JOURNALISM  GRAD.  BS..  BSE., 
seeks  job  in  college  news  bureau.  Pre¬ 
fer  middle  states.  Available  30  days. 
G.  Jones.  Box  24.  House  Springs,  Mis¬ 
souri  63051. 


FOREIGN  CORRESPONDENT,  36. 
Europe  and  Vietnam  rei)orting/editing/ 
analysis  experience  totalling  11  years, 
four  working  languages.  Princeton  hon¬ 
ors  degree,  seeks  challenging  position, 
preferably  abroad  (or  internationally- 
oriented)  in  Zone  1,  2,  5  or  9.  Box  | 
2043,  Eilitor  &  Puldisher.  i 


i  SPORTS  COLUMNIST.  11  years’  cx- 
I  perience,  J-school  master’s,  wants  to  ’ 
relocate,  still  as  columnist.  Covered  i 
major  league  baseball  club  eight  years. 
Skille«l  writer.  esi>ecially  on  off-beat  i 
stories.  Box  2023,  Editor  &  Publisher. 


WRITER  -  PHO-TOGRAPHER,  experi- 
ence<l  in  magazine  and  newspaper  as¬ 
signments  —  marrie<l  Canadian  —  wishes 
to  relocate  in  E&P  Zones  1,  2  or  9. 
Excellent  U.S.  references,  samples  on 
request.  Bo.x  2039.  Editor  &  Publisher. 


IMAGINATIVE  REPORTER  with  copy 
desk  skills — now  on  medium-sized  daily 
—  wants  more  challenging  position. 
Nearly  2  years’  experience.  Have  sold 
some  free-lance  articles.  Single,  26. 
B.S.,  Army  veteran.  Box  2021,  Elitor 
&  Publisher. 


INTERNATIONAL  RELATIONS-world 
peace.  Educational  background  geopoli¬ 
tics:  1-year  experience  reporting  and 
editing.  Prefer  N.Y.C.  or  Boston  area. 
Wall,  Apt.  3-A,  26-28  Fort  Charles 
,  Bronx,  N.  Y.  10463. 


J. 

PI. 
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Editorial 

REPORTER  with  year's  experience  ; 
seeks  challenKinK  job.  New  England,  ' 
East  Coast;  per  week.  Box 

21)31.  Eilitor  &  Publisher. 
WASHING’niN,  1).  C.  ONLYTl^^t  ! 
reiKirter,  4  years’  exjierience.  big  pa¬ 
lters.  Out  of  business  long  time.  LLB. 
Any  reasonable  Siilary.  Commuter.  Box 
2053,  E>litor  &  Publisher. 

CREATIVE  FEMALE.  24.  sin^cle.  born  i 
an<l  raiseil  in  Germany — presently  em- 
ployeil  in  Area  5  newspaiter — seeks  bi¬ 
lingual  {>osition  in  etiitorial  department  I 
of  international  orttanization.  Location  ' 
anywhere  in  the  world,  hut  city  pre- 
ferretl.  Box  2027,  Eilitor  &  Publisher. 
SPORTS  EDITOR  who  leO  11  years 
exiierience  for  PR  is  miserable.  Desires 
to  return  to  si>orts.  Box  2033.  Editor  & 
Puiilisher. 

NEWS  EXECUTIVE  seeks  challent^e 
anti  growth  opportunity.  Now  afliliateil  , 
with  one  of  country’s  top  ne\vspai>ers.  [ 
Excellent  reputation  in  integrity  and 
full  newspaper  knowletlge-  weekly  to  i 
medium  daily  to  metro  daily.  Married,  i 
43,  active  in  civic  alTairs.  Position 
would  probably  l>e  managing  eilitor  in  i 
Zone  5,  but  ui>en  for  discussion  on  po¬ 
sition  and  location.  Present  salary 
$13,000.  Box  2032,  Eilitor  &  Publisher. 
SPORTS  EDITOR — Let  15  years  ex-  , 
I>erience.  all  phases,  work  for  you.  | 
Minimum  3-man  staff,  preferably  in  , 
community  with  gootl  college  athletics.  1 
LiK)king  for  sound  professional  and  eco-  | 
nomical  situation.  Would  consider  near-  i 
U)P  on  metro  paiier,  if  chance  for  ad¬ 
vancement  to  top  within  reasonable 
time.  Box  2041,  Editor  &  Publisher.  j 

Operators~Machinists  ' 

HEAD  MACHINIST,  43,  desires  per¬ 
manent  day  situation.  Electronics,  hot 
metal,  ITS,  Photon  maintenance,  com¬ 
puter,  etc.  References  from  present 
employer  and  others.  Machinist,  5645 
West  Donna  Drive,  Milwaukee.  Wise. 

53223. _ _ 

TTS  OPERATOR — Fast  and  accurate; 
straight  or  tabular;  newspaper,  trade 
plant  experience;  male ;  marri^ ;  35, 
Days  only  in  Zone  8  or  9.  Union.  Box 
1802,  Editor  &  Publisher. 


Printers 

POSITION  SOUGHT  by  man  now  fore¬ 
man  in  centralized  offset  printing  plant. 
Thorough  knowledge  of  all  processes 
from  copy  through  press.  Prefer  Areas 
7,  8,  9.  Box  1962,  Editor  &  Publisher. 


AD  COMPOSITOR  seeks  job  on  large 
non-union  daily  in  Ohio  or  Pa.  Box 
1994,  Eilitor  &  Publisher. 


Public  Relations 

PUBLIC  REL/VTIONS  DIRECTOR  for 
trade  association  seeks  new  challenge 
in  cori)orate  PR.  Want  to  create  new 
!>rogram  or  give  zest  to  existing  one. 
Editorial,  writing  and  publishing  ex- 
I)erience.  Age  38.  Will  relocate  Box 
1903,  Editor  &  Publisher. 


WRITER  AND  PRESS  OFFICER  for 
overseas  division  of  giant  corporation 
in  New  York  desires  advancement.  For¬ 
mer  reporter  and  columnist:  now 
handling  magazine  w'riting  and  e<liting. 
news  releases,  contact  work,  general 
press  relations  management.  Age  26, 
single,  draft-exempt;  college  back¬ 
ground.  Willing  to  relocate,  travel.  Box 
1963,  Editor  &  Publisher. 


SEASONED  PR  MAN  seeks  corporate 
opportunity.  Strong  industry  back¬ 
ground.  Feature  writing,  agency  ex¬ 
perience.  Zone  2  preferred.  Box  2011, 
Editor  &  Publisher. 


STYMIED  NEWSMAN  seeking  career 
simH  with  industry,  college.  Married, 
34.  BSJ.  In  East  now.  Write  Box  2037, 
Elditor  &  Publisher. 


PR  DIRECTOR,  6th  year  with  gov¬ 
ernment  agency.  M.A.,  33.  veteran.  J- 
background;  likes  people  and  good  copy. 
Nee<ls  another  challenge.  Top  refer¬ 
ences.  Home  or  abroad.  Box  2016,  Edi¬ 
tor  &  Publisher. 


VETERAN  NEWSPAPER  EDITOR, 
who  became  industrial  editor  of  paper 
being  discontinued,  needs  to  relocate. 
Box  2044,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty 

By  Robert  L\  Bronii 

Non -Impact  of  Television 


The  current  crop  of  college 
students  represents  the  “tele¬ 
vision  generation.”  These  are 
the  young  men  and  women  who 
were  born  into  the  television 
age  which  began  in  1948.  It  has 
often  been  cited  that  because 
this  generation  grew  up  with  Tv 
it  is  television-oriented  in  its 
communications  use  patterns. 

mass  communications  sur¬ 
vey  conducted  in  the  Spring  of 
this  year  among  undergraduate 
and  graduate  students  attend¬ 
ing  the  University  of  California 
at  Los  Angeles  has  found  that 
this  is  not  the  case.  To  the  con¬ 
trary,  they  are  print-oriented. 

Maxwell  E.  McCombs  of  the 
UCLA  Communications  Board 
points  out  that  education  usually 
is  the  major  correlate  of  mass 
communications  use.  In  this 
study  the  level  of  education  is 
tightly  controlled  because  only 
college  students  were  inter¬ 
viewed.  He  reports: 

“With  education  controlled,  is 
the  set  provided  by  the  lengthy 
childhood  experience  with  tele¬ 
vision  sufficiently  strong  to  show 
up  in  the  use  of  mass  media 
during  the  late  teen  years  and 
early  20’s?  The  results  of  this 
survey  do  not  support  such  a 
hypothesis  that  such  a  set 
exists  among  college  students. 

“UCLA  students  are  clearly 
print-oriented  in  their  use  of 
mass  communication.  Most  fre¬ 
quently  used  are  newspapers, 
both  the  Daily  Bruin  and  the 
Los  Angeles  Times.  Television  is 
seldom  used  either  for  entertain¬ 
ment  or  information.  If  the 
childhood  experience  with  Tv 
does  create  a  set  for  use  of  mass 
media,  it  does  not  show  up  in  a 
preference  for  audio-v’isual 
rather  than  print  media,  nor  in 
the  amount  of  time  devoted  to 
audio-visual  media.  Either  such 
a  set  never  existed,  or  its  effects 
have  been  obscured  by  the  for¬ 
mal  educational  experience.  If 
education  eliminated  this  set, 
then  the  change  occurred  prior 
to  entering  college. 

“Reading  a  daily  newspaper 
does  increase  somewhat  during 
college,  but  readership  of  the 
Daily  Bruin  is  heaviest  among 
freshmen.  More  importantly, 
neither  the  overall  use  of  tele¬ 
vision,  nor  the  use  of  Tv  for 
news  and  information,  shows 
any  change  with  increasing  num¬ 
ber  of  years  in  college.  UCL.\ 
students  rely  on  newspapers. 


magazines,  and  books  (in  that 
order)  to  keep  informed.  Half 
read  the  Bruin  and/or  the  Los 
Angeles  Times  daily.  Two-thirds 
subscribe  to  magazines,  a  more 
stiingent  measure  of  magazine 
use  than  simple  exposure.  .4nd 
half  report  reading  at  least  one 
book  in  the  last  month  that  was 
not  part  of  their  course  work. 

“This  is  not  to  imply  that  col¬ 
lege  students  are  gluttonous 
consumers  of  print  media.  The 
demands  of  course  work  require 
extensive  reading,  leaving  only 
small  portions  of  time  for  use  of 
mass  communications.” 

The  UCLA  study  found  col¬ 
lege  students  to  be  moderate 
users  of  mass  media,  about  the 
same  as  adults  with  similar 
educational  levels. 

*  •  ♦ 

The  study  is  too  voluminous  to 
go  into  all  its  detail.  Here  are 
some  other  conclusions: 

The  type  of  residence  in  which 
the  student  lives  has  an  effect  on 
his  media  use  pattern.  Those 
living  in  organized  and/or  large 
living  groups  (dormitory  or  fra¬ 
ternity  house)  are  proportion¬ 
ately  over-represented  in  the 
low  media  use  group.  Students 
living  in  their  own  or  their 
parents’  home  have  a  larger  rep¬ 
resentation  in  the  higher  media 
use  group. 

As  interest  in  politics  in¬ 
creases,  so  does  use  of  mass 
communications. 

Most  cited  information,  not 
entertainment,  as  the  commod¬ 
ity  most  sought  in  mass  media. 

Whereas  half  the  students 
said  they  read  a  daily  paper 
regularly,  85%  said  they  read 
one  occasionally.  Half  the  stu¬ 
dents  spent  30  minutes  or  more. 
Graduate  students  have  propor¬ 
tionately  more  daily  newspaper 
readers  and  more  spend  30 
minutes  or  longer  with  the 
paper. 

When  asked  what  part  of  the 
newspaper  they  read,  most 
named  the  front  page  and  news 
in  general. 

«  *  * 

“Television  is  not  an  im¬ 
portant  source  of  either  enter¬ 
tainment  or  news  for  UCL.\  stu¬ 
dents,”  the  study  report  states. 
“Over  20%  report  they  never 
watch  Tv.  .Another  50%  view’ 
only  a  few  times  a  week  or  less. 

.  .  .  Information  seeking  emerges 
as  a  strong  motive  for  watching 
at  all.  Over  half  the  students 
interv’iewed  had  watched  news 


programs  or  documentaries  on 
TV  during  the  past  week.  A 
little  less  than  20%  of  all  stu¬ 
dents  had  seen  five  or  more 
newscasts  or  two  or  more  docu¬ 
mentaries  during  the  previous 
week.  Information-seeking  in¬ 
creased  proportionately  with 
years  in  school  and  general  in¬ 
terest  in  politics.” 

With  respect  to  radio  the  re¬ 
port  has  this  to  say:  “Radio 
comes  closer  than  any  other  mass 
medium  to  being  ubiquitous  and 
pervasive.  It  does  not  follow 
from  this,  however,  that  radio 
exercises  any  influence  on  its 
vast  audience  or  even  that  its 
messages  receive  very  close  at¬ 
tention.  Radio  today  functions 
primarily  as  a  secondary  activ¬ 
ity,  backgrounding  a  variety  of 
other  tasks  with  music,  occa¬ 
sionally  filling  in  a  bit  of  late 
news. 

“Two-thirds  of  UCL.\  stu¬ 
dents  listen  to  the  radio  every 
day.  Dorm  students  don’t  listen 
quite  as  much  as  most;  students 
living  with  their  parents  listen 
more.  For  the  majority  of  stu¬ 
dents,  listening  to  the  radio  is 
incidental  to  driving,  studying, 
or  doing  housew’ork.  Another 
18%  report  listening  primarily 
while  waking  up  in  the  morn¬ 
ing  or  preparing  for  bed  at 
night.  Only  16%  report  radio 
listening  as  a  primary  activity. 

“When  listening  to  the  radio, 
the  overwhelming  choice  of  pro¬ 
grams  is  music.  .  .  .  News  is  the 
primary  choice  of  about  6%.” 

With  about  two-thirds  of  the 
student  body  subscribing  to  mag¬ 
azines  the  overwhelming  choice 
is  the  weekly  news  magazines. 
About  a  third  subscribe  to  gen¬ 
eral  magazines  of  the  Life, 
Look,  Reader’s  Digest,  Saturday 
Evening  Post  variety.  About 
10%  subscribe  to  magazines  of 
political  commentary,  arts  maga¬ 
zines,  or  sports,  scientific  and 
women’s  magazines. 

The  net  conclusion  is  that  col¬ 
lege  students  today  are  more 
interested  in  print  than  they  are 
in  broadcast  media,  and  their 
daily  preference  in  print  is  the 
newspaper. 


Culver  in  PM  Post 

Knoxville,  Tenn. 

The  Knoxville  New’s-Sentinel 
Co.  has  created  a  new  position 
of  production  manager  and 
named  W.  L.  (Bill)  Culver  to 
fill  it.  He  got  his  start  in  news¬ 
paper  work  as  a  printer’s  devil 
in  Colorado.  In  1953,  he  became 
production  manager  of  the  Idaho 
Statesman  at  Boise.  Later,  he 
went  to  the  Gary  (Ind.)  Post- 
Tribune,  and  then  to  the  New 
York  World-Telegram  and 
World  Jotimal  Tribune. 


Bennett  Scholarship 
Administrator  Named 

Dr.  Elwood  C.  Kastner,  dean 
of  financial  aid  at  New  York 
University  has  been  named  ad¬ 
ministrator  of  the  scholarship 
program  of  the  James  Gordon 
Bennett  Memorial  Corporation. 
The  Corporation  provides 
scholarships  for  qualified  em¬ 
ployes  of  New’  York  City  daily 
new’spapers  and  their  families. 

Dr.  Kastner  w’ill  continue  in 
his  position  at  NYU  w’hile  ad¬ 
ministering  the  scholarship  fund 
established  under  the  will  of 
James  Gordon  Bennett,  ow’nerl 
of  the  New  York  Herald,  who 
died  in  1918. 

Walter  Chalaire,  president  of 
the  Corporation,  said  any  person 
who  had  been  employed  on  a 
New  York  City  daily  newspaper 
for  10  years  w’as  eligible  for 
consideration  for  the  schola^ 
ship,  the  amount  of  which  is 
based  on  need.  He  added  that 
the  person  need  not  currently 
be  employed  by  a  daily  paper. 

At  present  22  persons  are 
receiving  scholarship  assistance 
from  the  Bennett  Corporation, 
w’hich  limits  the  aid  to  undeN 
graduate  study. 

Assisting  Dr.  Kastner  w’ill  be 
Henry  Coleman,  acting  dean  of 
Columbia  College,  and  Helen 
McCann,  director  of  admissions 
of  Barnard  College. 


He  hasn't  missed  a 
Kentucky  Derby,  a  World 
Heavyweight  Champion¬ 
ship  or  a  World  Series  in 
32  years.  Star  readers  feel 
as  though  they  haven’t, 
either.  His  “you-are-there” 
reports  have  won  him  a 
den-full  of  awards— includ¬ 
ing  a  Headliner  and  three 
"Sportswriter  of  the  Year” 
prizes. 

His  name:  Francis  Stann 
His  job:  Sportswriter  for 
The  Washington  Star. 
Another  reason  sports- 
minded  Washington  reads 
The  Evening  and  Sunday 
Star. 

The 

Washington 
Star 
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As  transportation  goes  more  and  more 
electric... you  can  see  the  future  happening 


No  one  can  say  for  sure  how  you'll  go  and  others  have  some  of  the  best  brains 

places  in  the  future.  But  it's  a  good  bet  in  the  country  working  to  improve  all 

some  kind  of  electric  transportation  will  kinds  of  transportation,  electrically, 

help  you  get  there.  In  just  the  past  10  years  we've  helped 

Because  electricity  is  the  energy  of  to  make  atomic  power  a  proven  source 

progress.  It  can  help  move  anything—  of  electric  energy.  And  we  have  many 

frompeopletoproducts— faster,  quieter,  hundreds  of  research  projects  under 

cleaner,  between  cities  or  within  them.  way  each  year  to  help  make  electricity 

And  we're  doing  all  we  can  to  make  ever  more  useful,  dependable  and  low 

your  better  future  happen.  Our  industry  in  price,  for  you. 

The  people  at  your 

Investor-Owned  Electric  Light  and  Power  Companies 

’•‘For  names  of  iponaoring  companies,  write  to:  Power  Companies.  1271  Avenue  of  the  Americas,  New  York,  N.  Y  10020. 
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Stanley  Levey:  Covers  strikes  and  labor-management  disputes^and  much  more. 


A  20-year  veteran  of  the  labor  beat,  Stanley  Levey  covers 
strikes  and  labor-management  disputes  for  Scripps- 
Howard  Newspapers— and  much  more. 

He  also  keeps  Scripps-Howard  readers  informed  about 
politics  in  labor,  labor  in  politics,  trends  in  collective 
bargaining,  emerging  union  leaders,  the  impact  of  new 
labor  contracts  on  the  economy,  and  the  progress  of 
drives  to  unionize  new  groups  such  as  farm  workers  and 
public  employes. 

His  reporting  takes  him  into  steel  mills,  cloth¬ 
ing  factories,  auto  plants  and  coal  mines,  as  well 
as  the  offices  of  union  and  corporation  executives. 

Levey,  48,  followed  at  close  hand  the  rise  and 


fall  of  Jimmy  Hoffa  and  the  impact  of  his  imprison¬ 
ment  on  the  Teamsters  Union. 

An  assignment  this  month  will  be  the  biennial  con-, 
vention  of  the  AFL-CIO  in  Miami  Beach.  i 

He  sometimes  moves  outside  the  labor  beat  to  handle 
important  stories  in  other  fields.  A  year  ago  he  covered 
the  Reagan-Brown  and  Hatfield-Duncan  races  in  Calii 
fornia  and  Oregon.  More  recent  were  his  eyewitness 
dispatches  from  Detroit  during  the  summer  riots. 

*  SCRIPPS-HOWARD 
NEWSPAPERS 
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